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The Effect of Self - Congruity on Participant’s Loyalty in
Convention Destination

-Focused on Functional-Congruity, Trust and Emotion-

Choi Yun-Ja
Department of Business Administration

Graduate School, Pukyong National University

Abstract

This study showed how self-congruity reflecting the degree ofcongruity between
convention destination image and-participant's.self-image affects participant’s loyalty
to a destination through such mediated effects as functional-congruity, destination
trust and destination emotion.

All the while, one of the biggest reasons why there has been no progress in
studies on the behavior of convention participants is that the purpose of convention
attendance is a prerequisite for attendance or nonattendance. Convention participants,
however, like tourists, have an opportunity to choose their participation in convention
held in other regions considering time and, place and decide voluntarily whether they
participate or not. The-participation scale depends on a ‘destination. These enable to
take the importance of a convention destination into consideration and suggest the
necessity of an in-depth study on the main causes influencing the attitude and
behavior of convention participants. Though, the existing studies on a convention
destination have focused on a destination’s physical environment and functional
attributes. Additionally, unlike many studies on consumer behavior, few studies on
the behavior of convention participants consider cognitive and affective factors
together as the main causes affecting the attitude and behavior of convention
participants.

Therefore, this study being different from the existing studies on a convention
destination aims to take participant's cognitive and affective factors together into
consideration and reveal its effect on the attitude and behavior and the relations

between two factors. Besides, in order to deeply understand the participant’s emotion
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and cognition in the destination, self-congruity theory and functional-congruity
concept being applied as major concepts of social psychology and customer behavior
field are introduced. This is the first study to empirically analyze these two concepts’
effect on the attitude and behavior of the participants and whether this is understood
in the same context as customer behavior theory was examined. Also studies related
to self-congruity applied to tourism focused on showing the important role of
congruity on tourism behavior, but studies on what process is used to effect are
unsatisfactory. Therefore, this study examined validity as integrative model leading to
participant’s loyalty to a destination through such mediated effects as
functional-congruity, destination trust and destination emotion.

For empirical analysis, a survey of convention participants was conducted. A
total of 446 questionnaires were collected and used-for analysis using descriptive
statistics, exploratory .and confirmatory factor analysis and covariance structure
analysis.

The research’ results are these. First, when convention participants feel that
convention destination image matches with self-image, that is, the higher
self-congruity’ makes them have more positive feelings toward a destination, have
more trust and have stronger participants” loyalty to a destination. Also,
self-congruity which is emotion factor is an important preceding factor in judgement
of functional-congruity which is cognitive factor highly affecting the behavior of
convention participants. In short,in information processing related to the choice of a
convention destihation of “the participants, emotional urge highly influenced on
practical motive, showing-the importance of emotion part other than function part
which is the attribute affecting the decision of a convention destination and behavior.
Second, it showed that well-established-self-congruity theory and functional-congruity
theory in the existing customer behavior theory are possible to be applied to
convention sector. Functional-congruity compared to self-congruity more strongly
expects customer behavior. Also like customer behavior theory saying
functional-congruity gets effect from self-congruity, functional-congruity of convention
participants highly influenced on the behavior of the participants and gets strong
effect from self-congruity. However, self-image of the participants in a convention
destination has not a direct effect on participant’s loyalty. This showed that unlike the
ordinary customer’s choice of products and brand, match between convention
destination image and self-image has not generated participant's loyalty. The
participant’s loyalty has been formed through emotional and rational flow such as

functional-congruity, destination trust and destination emotion. In addition, unlike
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conceptual model which says travel behavior is directly influenced by self-congruity
of travelers toward the destination (Sirgy and Su, 2000), a convention destination
affects the behavior of the participants through functional-congruity which is
participant’s more satisfaction than their expectation for functional attribute related to
a convention destination as a business destination and through forming participant’s
positive attitude including positive emotion and trust. Third, validity is examined as
integrative model of relationship between participant’s self-image and
functional-congruity and destination trust and destination emotion and participant’s
loyalty to a destination. The higher match between self-image of participants and
destination image helped form positive emotion such as pleasure, happiness,
enjoyment, comfort and familiarity and increased destination trust, affecting
judgement of functional-congruity toward the destination. Also, participant’s positive
emotion toward a convention destination helped enhance. destination trust and
increase participant’s loyalty. Functional-congruity -of a convention destination
influenced by self-congruity enhanced destination trust and increased participant’s
loyalty. In addition,  self-congruity, functional-congruity ‘and destination trust
influenced by destination emotion increased participant’s loyalty.

With these results, based on physical environment and functional superiority of a
convention destination, emotion marketing, event contents and production of
emotional space emotionally ‘appealed to the participants are needed. Instead of using
similar emotion, and experience shared by participants as the marketing promotion
standard, stimulus and providing service on the basis of participant’s psychological
level could be more effective--Also in consideration .of ‘types of meetings and
inclination of participants, much more effort' should” be put into customer
segmentation, differentiated marketing-strategy for the target market and presiding
over events. In other words, more efforts for target marketing tailored to every

customer’s needs, namely customized marketing should be made.

Key Words : Self - Congruity, Functional-Congruity, Convention Participant's Loyalty
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914k (total impression) &2 74 2]
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A 28 Aol A X A (Self-Congruity)

1. Aololux] 9] e B FHAQ

Apold 2] A (self-congruity) o] & 4B 2Fe] z}folo]u] A (self-image) 9} 4
vl 2F7F Ao tis] 7} i 1= o] W] X (product-user—-image)7Fe] A X

5 oW g rk(Sirgy, 1982). WA Apoteolm | o] {3, 748l
e Asw iz g

Rosenberg(1979)+ #}o}lo|u| 2| (self-image) &t ‘A}3|& o=
AA Wl A TRAe]l A zbet= thE el AT = Rl gk Qe AL
e} =9 FA4'2 Aostdtt. Ivan(1971) 2 7f¢lo] &7 AAS KB
sk golw Aol BQlEe] A7lol wia] kAl kil Azbel= ojm A=
o5ttt Sirgy et al.(2000)2 Apefelm| A= A2~ 27F 71& 249
ofm x| 2}ar o] 5} .

ApolE Fd(self-expression) et A AH|zE] Aoy A= 9
of g Fadt 95 3 (Belk,1988; Richins, 1994, 735, 2004), Ao}
xd-2 Anrte] &59) B E o] gFEH(Mittai, Ratchford, and Prabhakar,

il

2R Ao e FE GUdAAET oA QL ARl uhet
¥ o] $t=Hl(Eagly and Chaiken, 1993; Johar and Sirgy, 1991; Schenk
and Holman, 1980; Sirgy, 1982), %7]¢] Zfojoln| Ao digt A5 4
A Apopolu A Aol A Wol o] FojA gkot Apotolm x| 7} 27| A4l o]
A2 et v AAY EF AAAol(actual self)et gk 1ol Ha A

o] 3t zbol(ideal self) F 74 84 o] Foltte F4e] dlFE it

_14_



(Belch, 1978; Dolich, 1969; Delozier, 1971). 3t o] &3t F 7}x] o]w]X]
£ ol b AtgelAl Hof A= zpoll Abs] A Apok(social self) T
Abgrell Al Bof A 7] sk ApobQl o] Al AF3] A Apol(ideal social self)
7b F7hE o] 47kA Apetelm A gk At7E &bs] X&) H A TH(Sirgy
and Su, 1980, 1997, 2000; Jamal and Goode, 2001). = A A% =}o}o]u]X]
= Ae 2R Al i A= oW A gal & g 9tk thA] EE
A aRab a2 FdA A4l tieke] AAlE ZEa Ql= o MA =A AH]
Aol A{A AA = tHE F Atk oA Zpof om A= il 1E A
H71E5 3@ste AotRA A ol At &5 Adrk A A Ao} o]
nAls g8 Atgol AAz AAS oW Ao ® A4 Aojgte 45,
BRI Al H] o A= o] m] Ao o] k& AL2] A olm| A& ‘E}Qlo] Al
sl 7HAF71E ek Abekolm x| ojrt, o] 2} gt ztoolm[ xS F gt
B Ao thaed Al Zold Sol o ShAske] FA Al AotE HA
e Aoz = < vkl oh &, 2006).

gt Eagly, and Chaiken(1993)2 Zkeke] 71d S /NAAJA A A3 A

ol

A Zwow TR Aok, FHA Aok, AwA Aole] A ow
A eta Yo% SHoh AR Aok R FE Aok AHQl Aoto]

)
e
.

ofw Ab8lH Aok L olgE AFA Aol A, YA Aolo

of
=
ofl
r

thH(3 8 &, 2004).
Aol A= Sirgyel A& wtgez Aol o] dH Ao}, AL

A Aok, o)A AB|A Aol B 47kA AotolMAE FH A e

rie

A4 Aots waug dh,

_15_



<¥ 2> X}o} o[o|Xx|

2

A7} Zjo}olm] 2] Afotolm] =] 2] ofw]
Bellenger, Steinberg and
Stanton(1976)
Grubb and Stern(1971) )
A7) AL E oA Ads=rHE
Beleh(1978) A2 Ao} (7] S AR
Delozier(1971) ="
Beleh&Landon(1977)
Delozoer&Tillman(1972)
S35k g3l A J1Q19] Afot
Schenk and Holman(1980) 382 7o} olu] x| e} 1o tigk BRI X7t
Ag g
Sirgy(1982)
Belch(1978) P
1’32 Zpololm A= 7fQle] Ha
BelCh and Landon(1977) o]}\O}‘Z:] X]—O]—7 /\E]ZHZ:I X]—O]- Z]’ 6_]__1_1:_ Z}_O‘I_o] U]X]—g— Ua]_g‘:]_
Delozier(1971)
Delozier and Tillman(1972)
Sirgy(1979,1980) Ar3 A 2ol Jid-2 Eljlo] A}

Mollenkopf and Moore(1999)
Johar and Sirgy(1991)
Sirgy and Su(1930,1997,2000)
Jamal and'Goode(2001)

A o} ofm]A),
ol e} o],
NEEE L

o ak2)/A18)2 Aol o]

AR ERBER DR
SEERRIEE PR
Aol 7L Aol thal Efelo]

QAY3E weke oA 2

Hughes and Glaschner(1971)

oA A} A
o1g2/A8 8 Ao} 7

&

French and Glaschner(1971)

A7 Ao} i, olF Aol
A gl XzHE zjele]
ZFAAE o]u| 7

FARD olnlA Ade

ol E A B3k

Sommers(1964)

AAA Zol dz} BAME
E}<l(described others)

BAFE BFQl(described others)-&
‘wlx] Yot o] ARl AAH
S Aojg

Sanchez, O'Brien, and
Summers(1975)

AAA 2o} 7id, 01497 Ao}
7hd, 71diAteHexpected self)

710l Aok AAlsk o34 Aol

A Aole) olplA 2

Munson and Spivey(1980)

E@H Ao}

FHZ Aok o)dH Aot g
T AREA Aot el Sk
e

#

: Sirgy(1982), Self-Concept in Consumer Behavior: A Critical Review, Journal

of Consumer Research, 9, 292, 714=11(2002). Alolo]m]x] Ui} A|EX]2 0]

H¥E F%

A=

3. e AN

_16_




Aofoln Ao Aee AuA BB BAs|H A HW Blech(1978)L

o % g AelA Aololm At AdA
Ask DA glom AYAAZ wAz Audse] Bewy wd Ao
3, 589 B AA Aol

2
g 44, ngett QvE BPon fEATL SATHAEA, 2007).

”

[0
D
&2
ftlo
=)
N
-
>
A
X,
LY
R

o
Ol
2
pic)
B

18y 55
5|3
>y
)
)
ki

[0
ol
)
>

o
L
o
=)
>
rlr

AE A FAgoA AR et 417
&t th(0] 1], 2009).

2. ZAotdAAG Md R 24

AE Ao 72 7ol d XA (self-congruity) o] & Z2H[X7} Aol thaf 71X
I Q= olm A ef AHAF ol Kpofom| X 31| QIR il g el o=

(Sirgy, 1982), Apopd =] o242 Rpof il 2] 4d 0

ity
flo
2
o
2
foi
e
id
oy
M

o
2,
=}
o,
do
ay
N
~
%0
~
=
i
o,
)

(Swan and Hixion, 1994). @3l =}41¢]
ojm A o At Aol thal TAHAS HEE HoH HAsEs JA4T
o= Aot (Belk, 1988; Holbrook, 1992; Sirgy, 1982; Zinkhan and Hong,
1991).

Zpold x| Ao gk Y= Apold X Z(self-consistency) ¥ Ao} EF 7
(self-esteem)d} 7S Apolfdol] sk E7]o] 93k A<l b (Aaker, 1997;
Biel, 1997; Malhotra, 1981, 1988; Sirgy, 1982), #A}o} &% Aol/ld &
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FPAN DA e BI1F, AkAA e Ae] upEtu Aot me
QuEA ATt T8 wavh v A0 AoA fA
GoBdsg AsgoRM Aok 2Eun 2
b el W §TE FF & 5 ATHTEY, 2005)

Aot e F2 Aest FRoA dTEe] gou A LA
P ool wol HEH W Q= Fo AdoR FYH 45 A4 o
& olgah vhAY olv A s B ol ATkl v, 2000). vHAY ool
A Aot el d@ Ao 55 Aololn st A FelwHske] <A

ol anjrke] A Zh R-gge] wAs ¥ B Ao R Apofoju x| 9}

o

f

AP oA E 2 e AFES HEste AeE WEA Aot dAA
o] &5 A A s UtH(Sirgy et al, 1980; Hoggetal., 2000).

Sirgy(1982)=. axH| AFZ 0] Apofolm| x| ef A Foj v XS A AA A1F
= AESAY awndeEA AL Ml SAS RddHe 2E8S

A A

ofolw x| gt A A st olmAE 7hxl BAl=el s sita ofHS 7w

OndEs Asdow pule o] Foluth webq zelelx ol
}A5E BAE o FEs} kobd BAE AWAA T opAr A=)

oA 7 BAE 9L Ae A4S 94 "doi(Chaudhuri and Holbrook,
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2001; ©] 7, 2008).

Sirgy and Su(2000)+= Afold XA o] && FPiofe A &sle] Aol

2 Ago] BFA P (BFA Ao, HE g AQUE) m = ddk T
& ARSI 2>sh 2ol Akstack.

#2547

il \

St ok g 5|4

24
sfafale]] /J #HE

7154 4

at

T #3844
a3 547 alAHg £33
a4 &4 7led 44

h 4

<ad 2> BF=HX|o[0|x], Alofx|Y, 2IASZH SEZY

A& ¢ Sirgy, M. J., & Chenting;~Su.(2000). Destination image, self-congruity and
travel behavior: toward an integrative model. Journal of Travel Research,
38(May), 340-352.

Elisabeth Kastenholz(2003)2 ¥#33A| 54 =] o] Apotd x]/de] <o
& AT AHRE AoldAAE S BB HAA
Al W (holistic way)o-& Jpebdh 5= = i3 A Q1 WHgole} sl

Asuncion, Gonzalo and Sergio(2007)2 Apold XAl 3} #FEA %] A€

el wAel it ATE Bal BHA o ouAe} wAAe] AAH, o)

g

4 Aote] ARAo] B4E BFAE W Al Hopdths AFAS
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ki3
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]
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=1 A2k A7
a4 ALFA zlold X whel A FHY el @t
Chebat etal(2006) X]U:] Z]—O]-‘?:_]X] 2.0 o z_g_b—]_ UH 7Hoj-;51_% g-}
33
AnEd AT AAERNTE ooz § BA=S)4-Hjofoln]
Estepa(2007) A Ao} #AFE AFolA BIM=s)Ad-Rlolo]u| 2] Y]
2 AFE wNZ FAR Y3 JEFE s 9E
A1Q1H(1998) FAY AoldAT #54E € AT =5
o] el 1A J)Ado o] AoldA| o] EoH, T &
o] o} 2](2008) dlof| tigt A %7} FolA|1 HAE Exe} %—*éEOH 3
S|
. Aojols) o} BAA| olnlA] YR o] Eow PAEA
Sirgy et al.(2000) ‘
% & TEo o APEAR S WH2E TP
Stephen and Litvin(2001) o}oﬂj‘ | ST L5 7 TER 7
E£A2] olu|z]|e} Zjolo|m|R| o] UXA]Jo] FOH T T
Stephen and Goh(2003) FEAA 0 Ot H=E=rt 2o  HTgo)Rle] 3|
AQFAE ol AoldR Aol A ekt
4 AIX L BFEAA o] Ui HFAe] PF=E A
EL; Elisabeth Kastenholz(2003) A W (holistic.way) & & 3etd 4= & thEF <)
5 4] W o)
o HWU
EAXZ] ofmR|e)-zlolo]u| X7t PR 7NN HFol
. mEl B8] deo] JEks v 3 EYRT) =2
Asuncion et al.(2007) BANAEZ BB AR Mdlo] 2L Aol |4 9]
Qo] g
i )& A AAE AErde a2
o171 (2008) Eirgy and Su(2000) ATl A AAISH 7] =1 £
T8 Y= #FAS didez A5 B4
P E4 3o tigh Aol Aol FE&4E VA s
°o]Z14= - $+3]43(2006) A7) 257} ol
Zd A
58] - 715.2(2006) A A AlE] 9] _E%Eﬂ]"éﬂ Zlotolu]z] PX]AJe] ?g F
2 BT ofawy} ol BT zPto] 2713t

AR AYATE

whgoR At A7
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ob=?] 7IEY dAqes AHEW Aopolul A ef AlEel] whdtk ojn|x] 9

A o] ol AR A o] A3t} i

33 7153 YA A (Functional Congruity)

Apold x| A Tpe] o] tisk " QX 0% Sirgy and  Johar(1985)e] 2] 3
=% Ml 7153 A AA (functional congruity)2-o] 42 7159 F7
sto] Q123 75 Al Sl gk Brie|n, Aok A o) AlFolvt Bl
= 7HA e F34, A=A ST AH[RRe] Aol Tl Aol o] ¢1x] A ¢l
7I'e A @AEe aHlAkE 715 A 7HA " VIS ARE
gttt 7Hg oAl S e (R a9, 2005).

Samli and Sirgy(1981), Sirgy, Jahar and Claiborne(1991) & #}o}d
2178 W oty Ve A dAAE AFe] Aoy BAEe tt FAHE
& AR Fv T XS B2 AFdMedtsia o

Z7] ATl A 7l A DA 2 Aol AT S A Aow Heko
L} Sirgy, Johar, Samli and Claiborne (1991) AH|AF 549 oS 3
of Aot Ad 7 7sA LA #HE AFelA 715 H AR o] Aot
Aol Hl&f v gss o AetA oSt oy olE g Vs A A

2= Aot Al e wee <2H 3> 2ol gtk
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product-user-image

self-congruity

\

self-image

consumption-related
constructs

functional congruity

functional attributes —
P 4

ideal attributes

self-congruity bias

<33 3> Self Image Congruity Theroy

A& ¢ Sirgy, M. J., Johar, J. S., Samli, A. C., Claiborne;-C. B(1991). Self-congruity
versus functional congruity.predictors’ of  consumer behavior." Journal of the
Academy of Marketing Science, 19(4), 363-375.

Sirgy and Su(2000)= #F54 2] (o]u| x| o} x| 3} #gf 5o

3 TREEAA TN VA dAde BREHA Y Ve S 8%

& AvREA Aot A el W %A AXAPel sl tE uA

A 5 = QEd oRe Al 2AE Fu JThAE



7, 2006). Sirgy and Johar(1991)+ Oliver?] 7]t &YX o] &S nlgo

2 AFol 3 N I AF FIS S Ay Az

ojLf Muj2e] A3} ztolE 754 LA Aol Ayttt
Sunil and Leavitt(1992)+ 9% #AS dAA GO 710 2 A 79
Ao gk m A A (t+1)S aFste] <29 4> FE oA KPS
A A 3} S T
dAA4m =] A1 (t+1)
714 ~d > o sl 4
¥ zbgl Ha 47
B Eit) J'
=]
L 4
Fof & =)
L 4
L 242 e 21
Folit) =43 27 243
AP EP AP=EP AP < EP
AP Flatgl N4 EhgE e rTHgGE
EP: 7ldel 45 ' '
L A
Hliit+l)
Fol(t+12

<3 4> J|HEY XA
A& Sunil and Leavitt(1992). A Comparison of Current Models of Consumer

Satisfaction/Dissatisfaction, Journal of Consumer Satisfaction Dissatisfaction
and Complaining Behavior, Vol. 5, 105.
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Chaudhhur and Holbrook(2001)

o)Az Ael



% e 1A ggel F714 BAE Relke d o) MY Fa

st 4 JtH(Kumar, 1996). A2 EAH AR = AA =
al
gk =80 doAA 7]5H o] molof AFol st A7 A E

=
BE #QdetH 7leH ZhAs AEe] Al s dFE A= A
o2 olaf&d 4 Y, 2006; ] A%, 2008).
Aot x| 3 A= eke] Al g A4S AR Q1] Pe 2

s

Morgan and Hunts(1994)+ S®7|9S o= 3 AFoA s
e e AEs a7y ke 7k e ud #AE A
sdol Bal= R Aololw A7 RG] =S5FF A= ¥ AAH,

ol=l gk A

s

F349 BAE FAe] AFL WAL A
o

Estepa(2007)+ 157¢ d2EZAL S dido=z 3 Bl =) -#fo}o]
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el
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oF

Ny
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Ao

5] 9] o]u] %) 9} zfoo]u] |7}k ¢

3h3] A (2006) 54

<)

o] 215 -

o

Al 53 A

A9 Ad R A4

1.

.

(cognitive structure) 2} <1 %] 4

]
AR

HH-&-(cognitive response) ¥ -

1t} B ok oy Mitchell and Olson(1981),

o

Burke and Edell(1989) & 19301 ©]

£ (emotional response)¥ #*

)

A 2 Oliver, 1980),

Addn=

1987; Westbrook and Oliver, 1991)2} <12 Q<lx}

X

HS

1l (Westbrook,

9]

sl

o

1980

ToR

Pyl

—_—

o

N

vzl

Nt

FA] .

5
<1

A7-(Oliver, 1993, 1997)7} 3z 5] L T}H(]

-
1

A4}

wo)

BE
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A= F, 2002).
SAE v el gols Ade v AsSAT dALon 7
e w2 5o Ade RS NGO SAE el ¥ Ags
low Jlele] Fpdom Azw 744 duel v A% A4 ax

al
2 2R 4% Ayl 2ulA o4z

o
o
o,
:(x)L_‘,
ol
r
=
oy
ko
ot
12
o
o

3l t}H(Schiffman et al., 1997).
Shaver et al.(1987)2 A4S sA4 FAA AAehs 499 71
olg] =72 (Goy), AtH(love), & Z(sadness), ¥ =(anger), & & (fear)

= 574 A S A ABEA tE Chaudhuri and Holbrook(2001)& B @l =

Ao gt YukAl Au|A7 T HAEE AFES A E FAHAQA Ao
e A et B A Helel A ek -gl T,

Brand Furchase > Market

Trust Loyalty Share

| | |

!
!

'
!

Brand Attitudinal Relative
Affect Loyalty Frice

h J

<% s>EHESMTe HHlEd S oY

— o =

A& Arjun Chaudhuri & Morris B. Holbrook.(2001). The Chain of Effects From
Brand Trust and Brand Affect to Brand Performance: The Role of Brand
Loyalty. Journal of Marketing, 65, 81-93

5L <% 5>9F Po] HAEZRE WHAEE FAY AN ZAHAE
o] FE& Ax stiA Bl A (brand affect)et= 7Hd-S AlA =T

ol BE AR BASE F A2 & b FAHA AHL 9

plad
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nale F2 78 (pleasure) ¥ FE-(happy)s S E A THA N E, 2004).
¥ A4
G 2oz BE= A (Russell, 1980)<}

N
N,
2,

4

A =who] i Sl FE2 Aol w3k AlY AAS

o
o2l
=
=
r
g (e}
-
rlr
A=
)
el
o
i)
r 3|
o
R
M
o2l
i)
b

(destination emotion
= FHol &ws) olF oA 1k gt} Hosany and
Gilbert(2009)= A=< B o= FAFA A =7 A HIdS FAsH7]

&l AbeHlove), 71%(joy), =2h-e(surprise), 27| (interest), ' (anger),

& ¥ (fear), &% (sadness), F-I112] % (shame)s 87| 1o 74701 74 %4

H4ALE ol& 74 ALE ZAFAUL. 1 A =7 S(enjoyment), L

oftt

(happiness), 224 < (entertained), & A (pleasure), 13 $H(cheerful) &

FAAA Aol =2 HAgS  BIA ., Sld(agony), F11HE

™

o

(ashamed), & 2 3H(disgust), =& (humiliation)s HAZ¢l ZFAHEo] &
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F, 2004; oA, 2004), TFA NN AEe= gl 7|, Abe)

Eehgolgbs 37HA Ao ® FEE = A (Hosany and Gilbert, 2009)E

o R oA gAAe A g A

MAA #4 Aol =42 Richins(1997), Chaudhhur and Holbrook
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(2001), Hosany and Gilbertt(2009) 418l A At FHgFES A

oA AHA AEe i Skl Az Bate] g 43 2
HE2 NHAAZ AFete sHEHFE R A8 2)d g dad 37k
d5o® Aok

A A2 9 0 AT S AEE Bl NS W ot Mgl 79 d S
°of AFRE FEd & #HaAS AA sk oy (Johnson and Grayson
,2005; Atkinson and Butcher, 2003) &
Hel BEdh =AY FF T8 tget SAES ket Aodsta
ow stutel FA Jider dAFetal v £ A A ddxde
2 =439 2 “Chaudhhu- and Holbrook (2001), Morgan and Hunt
(1994) AgFAolA AME SAHIFES A FH ol grA +4, ®elsto

rlo
re
4
=2
>,
rlr
-2
2
ol
‘0,
X
2
["O
A\

Au g, W, AER AN B2, 0 B8, 4] FRow Py
gov A8 134 FH1R), M 2RI 78 JAS HEE &
4t

4

5 Wb BHES 234 39 % 23

Oliver(1999)7F Aelgh Mgk W55 oF7] Al71el= A A% vt
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Mde Fdstel TFAH o= FHIsto] A A= E dddEow
=As At AR =4 Jocoby and Chestnut(1978), Tells(1986),
Anderson and Sillivan(1993) & A ATE v oE A4 H2 o g
FAsAH. AEH A== A Mk WEe A AFHA dEnF
(Tells,1986) 27FA| s&Zo =27 =AHsigon HEZY FAHAEE THIL
(Boulding and Kimani, 1993), A"} 2] %=(Anderson and Sillivan, 1993;
Cronnin and Taylor, 1992), &% 9] =(Taylor, 1992) 37}#] ‘& o=z A
stem  Hdel amA FokdA), vis ZHeH7R)Y 7 grE HER

=4kt

<E7> d=2X9 FFYS A HE
L TG ARYF Ax AYATFA

Johar and Sirgy(1991),

A7A Ao} Sirgy et al.(1997)

o3 o} A= Sirgy, Grewal and
2o}l g=| 4 ° 4 7 HAx Mangleburg(2000)
Ao et 22000
]_ = = O
o]’3# A}3|Z Ao} 5932005

o]zl %H314(2006)
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Hap TAEE SAHATES A= Ay A=}
A 2 wF
o] w8l 7;1 o5 A Surgy and Johar(2000)
71548 YA o A 6 - Crouch and Ritchile (1998)
ot "7 QuoLi & Chu (2000),
A ;;r ;;: Beerli and Martin(2004)
S -1 S
kgt
A%
. Richins(1997)
AAA 73 s 7 A= Chaudhhur and
5;0 7H A= Holbrook(2001)
;Ez Hosany et al,.(2008)
T4 =2k
ZAdrA 4lE
] o gA= Holbrook(2001)
M E R i . 1
A7) Al E, AMEl= A 4 78 x| Morgan and Hunt(1994)
71035
AL = Boulding and Kimani(1993)
THAYE i Anderson and Sillivan,
NHA FH= FH= 5 P X (1993)
7= " 7| Cronnin‘and Taylor(1992)
2y Tells(1986)
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4@, “HH
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A4d AFEH

A1d EE ATEALE 54

& ATl AREE FEe T2 ATEATAd S <G A B
= kel 2ok F 446189 A Akl AR FAE 3817 (85.4%), o
ZAF7F 6578 (14.6%) 2 HAH&0] 2 Aoz yERtth o= @339 F
Sw ATEEHY. A" 2007F 1538
(34.3%), 30th7F 146%(33%), 40th7} 12278(26%), 50t o]/do] 257
(5.6%)5 A8t o8 s Eiolst 3% (0.67%), AiEHEHA
6078 (13.5%), thet 4 of 12478 (27.8%), HHetAE 2597 (58.3%) & ek
Wtk A ag/dT 8 1807 (40.4%), SHA 1429 (31.8%), AHT/71< 3]
55 (12.3%), /A u)=2 217 (4.9%), A&/A+2 299 (6.6%), A9 A
6% (1.3%) %2 Yewrh. &g d A5 10084 o] st 1317(29.4%), 10147k
Holl A 200%tAe] 7578 (16.8%), 2017kl A 3008kl o] 1017 (22.6%), 301
el A 40079 o). 788 (17.4%), 401 Wkl ol A 50052 o] 329 (7.2%), 501
Rkl o] o] 29%W 6.5% % vhERRH A A9 FAF 1439(32.1%), B
3BH(7.8%), =W 1569 (355%), 1 9 AA112% (251%)= YEMS:

oje] lTEALH 548 2w

A7 Yol wedE Ao

&,
f
50
e
2
v
o
ot
X,
o[Nt
o,
e
N
X
>
ully
ftlo
(ef(e3

zf
2
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e
i

Azl AL

f

Bl 2 e Bel Age ERow
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E 9> AT EAHSEH EN
T A HAE
. Uz} 381 8.4
of 2} 65 146
20-29 153 34.3
- 30-39 146 33
40-49 122 2%
50 25 56
eI 3 067
s AEdE 60 135
UstuE 124 27.8
Bl 259 583
W/ AT 180 404
SHA 142 31.8
AL/ 7)1&A 55 123
9] Tl /A H] 2~ 2] 21 47
AE/2}5-2) 29 6.6
Z13 6 1.3
T - -
71e} 13 29
10051 o] 5} 131 294
101-200%+<1 75 168
. 201-3007H 101 22.6
B 301-400%H) 78 174
401-5001+H 32 72
5019k o] 29 65
Bk 143 321
A 35 78
AFAS S 156 35.0
a9 N4 112 251
A 446 100.0
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A2d 2F4 R By BA
1. AEY 2A

A2 A (reliability) o] & &L 3 7ide vt es SRS o HEus
A BAks ousts Aom A A2 54 AAE =2 5 A

= AR SAHAIT] eA7F 5o A ¥ AEES Wi

WMo kR =2 Al 8w (test-retest reliability), ©] 2]
=4 =5 o]g&3 AlF %(alternative form reliability), ZEnWls <3}
(cronbach’s W)AIFE°] = o8 FHoz tAH 2= A9 A4}
5 duA S (cronbach’s a)7b 7Hd Bo] AR Y= AF = HF WRolnR
(Peter, 1979) ¥ A7l A= ZF93E &3 (cronbach’'s a)Al+E S48t
WA o ABRE S HFeA . AFrte @3 (cronbach’s a) 7l
T 0% 1Abololl A Wistenl-Fuese] 7 GaAT7E 06073l a i

ol FE o AL 090)AolH AF TV =t g 4 9t}
=

|5 A dxAdo] 08730 YEIEth B AZd e AL AFE AS
= RE 060402 Ve o Nunally(1978)7F AAlst & A E
H7t 71290 062 A3lste Aoz 535 JIFAEE 7R AoE dy
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Aot A4 0.957
7154 A4 0.873
AHA A 0936
NHA 773 0916
P A= 0910
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0.957
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0.936
0916
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32.357
63474
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77.168

3.659
3521
3783
3636
3.150

0.866
0.846
0.830
0.809
0.844
0.769
0.708
0.690
0.505
0.826
0.814
0.719
0.776
0.818
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0.764
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<E 12> EFHS AN 29 £4
TANE W Estimate 3 SE. CR. P AVE
X8 1.000 0.909
X9 1.040 0.933 0.030 U540 0.000
Ao} x10 0.975 0.856 0.036 27389 0.000 0847
A4 x11 1077 0.981 0.027 40.398 0.000 '
s | X2=26.839(df=2, p=0.000), GFI=0974, AGFI=0869, NFI=0987, CFI=0.988,
B RMSEA=0.067
x12 1.000 0.604
x13 1179 0818 0.100 11.799 0.000
x14 1155 0.859 0.101 11.3% 0.000
7154
Sp x15 0.945 0.652 0.091 10.437 0.000 0.606
x16 1.402 0913 0.137 10217 0.000
ey | X934, p0.000), GFI=0962, AGFI-0876, NEI-0.990, CFI-091,
RMSEA=0.067
x18 1.000 0.940
x19 0.982 0.939 0.027 36,891 0.000
MEHA x20 0877 0.821 0.034 %5717 0.000 0
A x21 0917 0.834 0.034 %661 0.000
e | X=53006(d.1=2, p=0000), GEI-0943, AGFI-0877, NFI-0.968, CFI-0960,
% RMSEA=0.024
x1 1,000 0.876
X2 0974 0.900 0.033 95,700 0.000
- x3 0974 0856 0.041 B7% 0.000
MHA
o x4 0817 0716 0.046 17.716 0.000 0.662
=i}
x5 0813 0.699 0.048 17.112 0.000
se | XP=5243(d1=4, p=0263), GFI=0.995, AGFI=0982, NFI=0.997, CFI=0.999,
e RMSEA=0.026
X2 1.000 0875
x23 1.062 0.939 0.036 20,290 0.000
- X2 1.063 0.908 0.033 27763% 0.000
S e x5 0.79 0.646 0.051 15613 0.000 0.652
FHE
X% 0.760 0.609 0.063 14.388 0.000

RMSEA=0.081

x*=29.244(d.f=4, p=0.000), GFI=0.976, AGFI=0.909, NFI=0.984, CFI=0.986,
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1. A3 7+ AFFA
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el
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7o

el
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dEA AEE 95% Al F gl A

Eda s

19
A=y

Fack 70

ols

<E 13> #AY

Ao
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~
Tl
£ x
NH )
£ R
— — A010
vA d
= S
e PRggs
~
‘@L x\./*\./
~ ¥ > m%
= - 1838z =
=olx o
~
= A IR [ S
X L X Q| ¥
o —~ mmw%%m
Jo ne|lESixs S
ik S < oS
N
X0 T I N I R I
X *4x% xzx%
I /RS |egEE|FE
= mS|meS|lgS|B S
—_ (e>) (e>) (e) (e)
N
1
fuze)
7o 7o @l_._ X T0
X | K < N Ao
IRl
Q % N N N
S N ﬂ../” ﬂ” ‘ﬂﬂ
1]

: p<0.001

skkek
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AU 8ol 0606, MHA Al acle] 0.783, MHAA 7 800
0662, FA7tA4EAE Q9o 06528 AU dwrgon BAFZz
(AVE)e] 05 °o]4d o etgdAds R 4 lomeiwd, 2000)
olo] AdAFY AFHFH(SMC)ol <F 14>3 o] 0279014 0557= #AF

EZWHAVE) R B yebty] wiiel 7z A e ddelgAo] g
Bt s Sl

=
-

<E 14> FAMYE 2t dEAT HMEZU
SMC Aot 2] 715 9A K w7 FHE
Aot A x4 1 0 0 0 0
7154 4AA 0.279 il 0 0 0
Wk 0.332 0.328 1 0 0
4 0.458 0.383 0490 1 0
4= 0.353 05657 0.491 0.4% 1

¥ e arngel ANE TAAEE ol VAL 93 4B 4

Fohed FHS T Jonz FWY T2 242 B 7Y ALE 0
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A5 74 A% 2 A% 4

1. 744 19 233 34

7 1 0 AWAZRH A Ol gk Aopd AL Tls A A ()9

b 15 AS37] f18kel-AMOSel| o3 A RYP A S AA
s A3 <3E 15> o] YeREth C.Rlcritical ratie)gke]l 1.960]7¢]#
95% Al B =E=oll A, 25760170l 99% 2 2| ol A, 3.291¢] o] 99.9%
AFFEAA Fol A E 5 A 7HA 19 A5 43 CRI-2 9.908
2 FYFF 000144 BAHSR fojsk AoR el upghaA A

Aol A4S AAANA BAT 715H 4 o]y o® s )

54 S4B DA ASH AN FAN R A1 folF JBS

<¥E 15 > Xlotd x| M3} 7|5 dxMo s 24 Zaf
7 ¥E T8 gzen | CR P gy
- AEAS | ARASF | T ' B
Ao} 24— L aa
Ner A4 0.576 0.531 0.04 9.908 0.000. 3 A

* P<0.05, #+P<0.01, *++P<0.001

o]+ Sirgy, Johar and Claiborne(1991)¢] Aol A 752 A X Ao] =
ot x|/ dell Hls] vzt S vl AshAl dSsy oleld 7T A dXA
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AHA g AFel FAROR H() FolF FFL VARD 4 2
= A,

<¥ 16> Xtotd x| Mz} 74 = x| M=o 23 4 Z1t

44 B 8 | gze4 | CR P | A
= ARAG | A=ASF | T o K
Aot 2|4 -
SA 0118 0.124 0.062 2003 | 0045 EE

* P<0.05, #+P<0.01, *++P<0.001

ol THVIYS HEeE T Aol AoldA Aol AAW A7}

FoldE& Ho) & Morgan and Hunt(1994)¢] A3 1o} g}, L3
T2 (2005), Estepa(2007), ©]ol&](2008)% 28 4 Axtel AdAst= A=
Azfolt}, ol Ayis AW ANE A o] o]w |} zpolo]n] X7} UX]E

A5 A7k A A e Bt SAAR] F7ket BEE FAsA H
ol VAN BAAAREHE A S B Fo Aot

3. 714 3¢ A5 A4

frels 000114 FAACE FoF Aoz veyth webs duA

AAA oM e @rpate] Aofolulx7ke] AR AL AolAR e AMA



AHA g aAel EAROE A9 FAF FFL vVABE 44 3
e A,

<E 17> Xtotd x| Mz} 74 = x| ZHol 23 =4 Z1t

7H e 4 szex | CR o | qae
ARAS | ARAF ~
Z]—ﬂ-%_]i]*é—) B N
ANHA 244 0.667 0.662 0.046 14479 | 0000w | A
« P<0.05, #+P<0.01, #=P<0.001
oJE AtRe A HxE oAl el s s elHel 4L A

gt Swann(1994)¢] [ A FAT Aok dAHE HT AIdolv. =R
Ruth, Brunel and Otnes(2002), Roseman(1991), °]-#] - ©] %] & (2004), 7
3 &(2004) 53 LA 8= A~ Aol

olglgt Ayte Tl JNHA oA e} HIpAb olm|Ale] AXA o] =&

& 5 AohAE AN e Hk A% AN, )R, 248

g ToAds dFHor HoFlon e HulAd ool AuA 3§

% AN Fo WF gAoles Riol ActAN AT AAH 2}
Aol HE, A% B0l TP AFAL wolFE Aol

4 7Hd 49 AT 4
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Va4 AFE] flske] AMOSel 9 st FREA A BYPRAS A
3 Ay <x 18>¥ o] yErwTh 7hd4e 1T A3 CR#2 5551%
FolFE 000164 FAACRE fFodt o vEeRyth weba AwA
MAA AN AT 7154 SA43 A7t o) dH et Azste 76 A

EA47e] dAYD 7 A dAL S HHAA A AR FAHE H(+)

<E 18> 7|sX dxdat JHHX Ao st =4 Azt

A 3EE S o o

i Aed | m=as R | R P | Ade
eEDEE N
EERE 0304 0346 0,062 5551 | 0000k | A

* P<0.05, #+P<0.01,#++P<0,001

o

s

A3 AF Morgan and Hunt(1994), Doney and Cannon(1997),
T-29(2006), 31 LF(2006)e] A Auet dAe= AF Aol o]y
g Ayt AWAF A e kel Bl Pl oA 71T AR

-

8% gRlog A F7hAtE dukAn|xpel whikrbA]
Ea
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5. 7Hd59] AFH 4

7R 5 0 AN Al Wg A2 ANE A g Aol A(+)e]

7P 55 AZEE7] flete] AMOSOl 93 P mER A
A3 <E 19>¢F #Zo] yetwtth 7HEd59 A5 23 CR#2 84156%
G022 000104 EAHOT Sola Aow yeyth waka Zpxpsb
A NHRA AN =Ae ZAL AR B Ao FAGoR H(+)

T FF¥e MAER 7 5= A9 E AT

1%
o

rol

Y

rol

Lo

<¥E 19> JH=X 42 =X MEof s EM Zn

7]_)\4 _:JI_T_Z" —%—79, E-Z‘—g;‘q. ¥ ) iH o Oq l?‘
= 75] = 7:" - i 7-'" L . el
Y EREE -
AHA A1) 0471 | 049 0,050 8415 | 0000w | A

* P<0.05, #+P<0.01, =+ :P<O.001

o= = W3 7HAE TAAYL - 344 AFE HAE
A= Lewis and Weigen(1985)2] AdAoF dXste= A5 Aol
T3k Hirschman(1980), 7 1+74(2005)%5 3 A X|st= A+ AIfolt}. o] &k

Avks AWA AAAG] U AAAES] AAL B sl g AHA
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6 714 69 A2 A4

7H 68 #5387 Yste] AMOSOl 93k P2 RmE RS AA|
3 A3 <% 20> o] yehytl 7HA69 HAE Ay CRIE 7.991 %
FolE 000104 EAHoR Folst Aoz Yeiutt oeba HdwA

MRAA NN A 75d A A7) o) g elel AZsts 7154
EA7e] A 754 XA A MH A te Frha FA =

sAHeE A+ FoddFe MARR B 62 AE ST

2 e T8 | lg=o% | Cr P g
= AZASF | AEAF ¥ K
7153 XA -
ArbA 2T 0.452 0.538 0.067 7991 0.000 Y

* P<0.05, #+P<0.01, *++P<0.001

o= WRA HiF 7leA LA sAHA S 2L BFYE
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