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An empirical Study on the Effect of Internal Marketing to Organizational

Effectiveness and Customer Orientation.

Lee Jue Eui

Department of International Commerce and Logistics,

Graduated School, Pukyong National University

Abstract

Recently, the Internal marketing has been arisen as ‘the inside-out
management, approach im order to satisfy. customers’ needs and the
competition among other companies.

At present, a study about the internal marketing is not active in the
field of logistics, and even though the importance of intermal marketing
has been recognized, it's not implemented yet fully in reality.

As a result, this “study 4s ‘to recognize the importance of internal
marketing and introduce it into-the field-of logistics.

Herefore, i set 5 factors(Internal Communication, Reward System,
Education and training, Employee benefit and Service programs, Job
Insecurity) of the internal marketing and a model where the parameter
explains the satisfaction with workplace and the devotion for an
organization, then the dependent variable explains the utmost to satisfy
customers. Through this model, logistic companies are trying to reinforce

the competitiveness.
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ANVZ 4384

Ald R ATEALE 54

A4, st BxE-aFelst 108(6.9%), &S 31%(21.4%), SHAL
957 (65.5%), AALolAF 9H(62%)C. 2 YEhY AA F 434 dus =
A3 kAl ool W&ol AAY 72%E uEow, tgor AEE,
LEFolsl, MAbol Y o UhERR

Az, 2E&ded B2 Aurw 1dela] 54do] 714(49.0%), 61l A
109 357 (24.1%), 119delA 15 0o] 2178 (14.5%), 21delA 351do] 17
(0.6%), 26 o]’o] 3% (21%)%E e} 1WA 5 Apol7t 7Hd wte
o oz 6dolA 10d, 11dolA 159 =2 eyt

A, A9 Bx= Aol 679(46.2%), thElHel 389 (26.2%), I3/t
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ol 327 (22.1%), /A LH 8H(BSEX) R Ao FAld A= 89
- YAl MY WS AASE AoE YEY

A A, &P BxoAE ARl 1387(95.2%), WG t# o] 79
(4.8%) 2.2 95%7F A& thi-ito] HdEso] AAosE YEy

oAX A, A5W BE¥XZ By 1007l A 1997k o] 459 (31.0%), 2009+
o A 2999k o] 587 (40.0%), 3005+l A 3991k o] 277 (18.6%), 4005
o A 4997kl o] 1378(9.0%), 500%FY o] 278 (1.4%) 2 L}ERy)

o3t o] ¥ wRoA ATEASH SAHL Add oA F4
Seo wx ulgol e AU, NelF, BRAEE, dAFoR AAo
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<¥4-1> AT FAFH §A4

T Hi% H]& (%)
) 99 68.3
A 46 31.7
%l 145 100
20h 62 42.8
30th 57 39.3
ik 40TH 21 145
50h el 5 3.4
Al 145 100
A= 10 6.9
A= 31 214
84 SHA} 95 65.5
A Apol A 9 6.2
7 145 100
1'd elsk - 5 71 49.0
69 - 109 35 24.1
1 - 159 b1 145
T&AS 169 - 20 14 9.7
21 = 259 1 0.6
2613 o] o]t 3 2.1
%l 145 100
A< 67 46.2
o2 38 26.2
29 B/ A 32 2.1
B4/ d9F 8 55
Al 145 100
45+ 138 95.2
-8 H RIREETEA 7 48
Al 145 100
100v+H] - 1999+¢) 45 31.0
2009H — 2997k 58 40.0
e 3007k - 3997k 27 186
- 4009+ — 4997H] 13 9.0
5009k o4 2 14
%l 145 100
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Cronbach’s 'a Al5¢] 7k

olo A= 106 o]/dolH A=A o]

L= =]
LLE

foiae1s
=5

REE]

4-1>3} 2o

-
aE

= ATl el K

9] Cronbach’s a A5 WHEARFY A4 0.749,

=
=

E29] Cronbach’s a A5 0.70]%

5}

A

A 06592 Akdel =

=]
3859k

0.772,

]

[e)

A A3 06592% HZA 9 Cronbach’'s a Al 7S 7FA 11 A= ot

-
1

ofell A &-E5]

EIRE B
2101 A12)4o)

KX

X
=)

} 3ol

[e)

L
=

]

%2

=-9] Cronbach’s a A== 0.8590]H,

Cronbach’s a Al 9A] 0.7 °]

v
e

HE Zo=

s}
ol

1 0.834% LR} 2124 o]

-

/bl—o

’d¢] Cronbach’'s a Al <A 0.9002. =4

aF

uF Aow vepg,

3

[e]
e

ol
M

MPsychometric Theory ; , New york: Mc Graw-Hill Book Company.

70) Nunnally, J. C.(1978),
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=n el Kiasy
LA A EEaie 2= HA= | A5
A1 0.804 0.178 0.043
42 0.846 0.101 0.099
143 0:913 0.063 -0.021] 6 5
44 0.902 0.029 0.029
145 0.696 0.018 0.142
2151 0.078 0.745 0.216
252 -0.150 0.692 0.395
2153 -0.101 0.721 0.289
2154 0.123 0.795 0.075 0 0
2155 0.316 0.695 -0.160
2156 0.190 0.815 0.159
A4 0.140 0.204 0:878 - .
ZA45 0:120 0.250 0.844
eigen value 4755 3.077 1.278
AH%) 36.578 23.668 9.834
A 4H%) 36.578 60.246 70.081

o 24 59 B4 298
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<E4-5> WS G HAF 29 24 € JPE A5
R
Qo1 HE
w7 sE A5 EFoA CR.
W F-1 0.668 0.171 6.535 *
W 72 0.693 - -
7 H1 7] o] A T :
] 53 0.747 0.158 6.989 =*
el 0.840 0.072 13.711 =*
52 0.764 0.071 11.485 =*
nEEH 53 0.698 0.067 10.001 =*
-S4 0.900 . -
&5 0.8%2 0.064 15.083 =*
223 0.698 0.170 6.557 *
E R A = 2214 0.609 . -
225 0.891 0.192 7.044 *
1184 0.681 0.226 4614 *
TgEoy
-85 0.726 = -
2 _ _
vEAYE x=102.752, (df=58 p=0.000)
GFI1=0.905, AGFI=0.850, RMSEA=0.073, IF1=0.955, CFI=0.954

7 AZ % A F(GFI : Goodness Fit Index)=0.905, 4 A% A

(AGFT : Adjust Goodness Fit Index)=0.850, 5+ #3t%= A|4=(IFI : Incremental
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Fit Index)=.0955, H]xl % A]4=(CFI : Comparative Fit Index)=0.954, TtAFS.
A FH 2] Al HRMSEA : Root-Mean-Square Error of Approximation)=0.073,
Chi-square =102.752 , df=58, p<0.0002.= yElYTE RMSEAZLe] 0.0732.%2 1.0

o5t AW ol BH TASE AWNA AFE A% L EE 8

_1

A HA gl 7€/ (05)2s SFskaL g7l R AFrdl= A

<E4-6> WAWF] NF FAH 29 BA 2 AFE 5

e
sy | AF g%
EEstd AAg|  EEes CR.
2 51 0.743 - -
A 52 0.637 0.121 7.200 =
253 0.628 0.119 7.095 =
ERESE
254 0.743 0.129 8.435 =
A 55 0.831 0.120 9.314 =
2] 56 0.616 0.115 6.982 =
z 24 0.891 0:149 6.527 =
e
ZAED 0.809 ” -
41 0.757 - -
LY 0.844 0.106 10.680 =
LA FEA A3 0.911 0.105 11.648 =*
LY 0.903 0.107 11.541 =
A5 0.625 0.127 71597 =
2_ _ _
vEAYE x=132.126, (df=61 p=0.000)
GFI=0.882 AGFI=0.824, RMSEA=0.090, IFI=0.934, CFI=0.933

71) 0|84, 91
72) ol8H4, 1%

2007), TEUAA BPEA AMOS 6.0, , HiEAL  pp. 40.
2007), “&AIA.

Fo Fot

13
|3
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FOR2 <H4-6>9 AW digk 3l el 4 2 AFE A Fo
M= GFI=0882, AGIF=0824, IFI1=0934, CFI=0933, RMSEA=0090, Chi-square
=132.126 , df=61, p<0.000°.% }Eb%E

WA o] i gk 24 Ad A3 A7t GRIF0882, AGIF=0.824= LEfLt
Aubdel  7]FEgHGFI=09, AGIF=08))el wla] the A depgAwt CH,
RMSEA gto] &3kl olaL, o5 F4Ao] gk CR#tE BF 28 293kl 1o

u, froleF 5ol Frelahl et sl Qi Alow Beke 5 Al

% ZANUF ) FRAA

<E4-7> SAHARS7HY] A AFAAEY(JAYASF)
A% o HE 1A 7 A (Inter-Construct: Correlations)
7 =2} 1 2 3 4

2.5%%d 318 | 096 | 0428 1.00
322 5 4 204 | 076 (8:(2%3) (8'35298) 1.00

0o | 0296 | 0427 [ 0198
: 0.078) | (0.106) | (0.068)

1.00

73) Bagozzi R P. & Y. Yi(193R), “On the Evaluation of Structural Equation Models”,
Journal of the Academy of Marketing Science, Vol.16. pp.74-94.
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GFI=0.864, AGFI=0.809, RMSEA=0.044, IFI=0.969, CFI=0.968,
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Az A7 AL 4= GFI=0.864, AGFI=0.8092. 2 e} Al AF
3 7] 3= (GFI=09 AGIF>08)dl] H]3) thi ¥Z=sh IFI, CFI, RMSEA ZLE o]
715 3(IFI, CFI=09 RMSEA<0.08)2 FZ3dlal o] A+ =d& 7153}

o Fevt 92 Ao® wusel B A7 4% 23S Agsar

B H1-1
0.668(3 200]

WHHAY Qo] Akl vRs: 4¥&S Be 7HEHD $ HI-19]
AEAT fLol 0668, FoFF 5 AL, H1-4 94 4=
Algk 0385, 196(<0.001) FelEol A A= of WH-AFYANA, 545
1A= Ao 2 e

°]+= Pincus(1986), Ching-seng Chang(2007), ©]#3i - 53(2003), #41v]
(2005), #82(2006)¢] <A7-¢F dAs= 2yt & Y. W
HI-39 79 A5k 0250, F95% 10%00502 o8 Ao ey
ot AAd 7 wbie] Algke = yEh 7]Zbo]l H9lal, H1-59] 4
G Ak 0179, frelE 0.101% 712 ATt

B[R A+ %S

=}
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DREAE gclel 2ABA WAL gF dF FEHDY P

H2-4, H2-59] AW, BEXFA 1854442 22 0337, -0.3179]

A=A A FEFgFe HA= Aoer yputh o3 A=
Boshoff & Tait(1996), Caruana & Calleya(1998), Hsin-Hsin Chang &
Ching-Sheng Chang(2007), A4 & A4 & YA A(2001), TqF &
A-27(2005), “8718H2005), o A-8(2007)¢] Aol A et dA k= Aol
Hid o] H2-1(0.098, p=0.450), H2-3(0.095, p=0.456)-> 717+ Z o= e
o= WiutA" aclo] uAAFEFA A v A= FaFel g 7HE(H-3)
o M= H3-1& Aldt 0658 oo+ 52%(0.023)o A AH& = o] WjF-7 7Y
Aloldel nAXGFA N A HPHo = I Tt
o]= Reardon & Enis(1990), Hoffman & Ingram(1991), Kotler(1996),
William & Attaway(1996) &< AolAst &2 2342 YEst)
H3-5¢ 2% Als#k 0331, 5%(0.044) T2l A FstA HdERSE o oA
H1-33 #o] 7o 7Hd 3 ktfe] A= 7HA 7] W&ol /7] 2F = o
um 2] H3-3, H3-4% 47; (-0.205, p=0.263), (0.250, p=0.182) 2.2 L}E}L}

gt
21 5

_IZi
o
A
2
L%
=
]
}
i&

p=0.412), H5(0.120, p=0.365)= }E}uE

4. T3 =9

=779 oA ALdsel e WEeHA" &e TN WA A=
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