Thesis for the Master Degree

A Study on Korean Drama Preference in

Chinese University Students

—Focus on Shanghai Area-

by
Gao Yijia
Department of International Area
The Graduate School

Pukyong National University
August 2008



A Study on Korean Drama; Preference in

Chinese University Students
- Focus on Shanghai Area -

TS ==t MEw |7

AdvE

A thesis submitted in partial fulfillment of the requirements
for the degree of

Master of International Department

in Department of International Area, The Graduate School,
Pukyong National University

August 2008




Study on Korean Drama Preference in
Chinese University Students
~Focus on Shanghai Area-

A thesis
by
Gao Yijia

Approved by:

Chairman: Woriko Sato fk}g

Member: James Strohmaie

o

1

Member: Kim Chang Gyermd( %
-]

£,

June 13, 2008



Study on Korean Drama Preference in Chinese Students

Gao Yijia

Pukyong National University Department of International Area Studies

Abstract

The Korean Wave has started in south-east-Asia area at the ending of 21th
century. It has been defined as a culture phenomenon from Korea including Korean
music, Korean drama, Korean fashion, Korean books, Korean games, Korean hair
styles, which have an influence on people in China, Japan, Vietnam and other area
countries in East Asia imitation of Korean culture style. Television is a main mean
to introduce Korean drama to foreign countries. Facing the overheated phenomenon of
Korean drama, a few experts call on thinking back to it, moreover, more and more
attention should be paid on students.

Therefore, in this paper, Korean drama preference in Chinese university students
has been studied. The aim of this paper is to study the reasons why Chinese
students prefer Korean drama and how will Korean| drama develop in Chinese media
market in future.

The research method in this paper is literature survey and questionnaire survey.
The questionnaire survey was distributed to 155 students in the area of Shanghai in
February to March 2008. The data is processed and analyzed by using SPSS statistics
program, in which statistical methods such as frequency, percentile, and analysis of
variances are used.

The result of this survey doesn't support the initial views of this paper. It shows
that though many students they all have watched or preferred Korean drama, the
passion of them on Korean drama seems to be declining. The main reasons of it are
that Korean drama has no creative idea, the story and situation in Korean drama is
far from people's real lives and unpractical even though it seems to be so romantic



and beautiful. But, most students agree that the using of background like scene,
music, color are better than Chinese drama. Besides, there exists political factors that
Chinese students become against Korean products because of the relationship between
the two countries.

For the outlook of Korean drama in Chinese media market, most students
continue to have a neutral attitude on it. It not only depends the development of
Korean drama itself, but also depends on the market demands in China.

<Key words: Korean drama, Korean Wave, Chinese student, younger people, Korean
culture, Chinese media market, Confucianism>
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[. INTRODUCTION

1.1  Research Background and Aim

The Korean Wave has started in south-east-Asia area at the ending of
21th century, and until now it is still a hot topic. Korean Wave has been
defined as a culture phenomenon from Korea including Korean music, Korean
drama, Korean fashion, Korean books, Korean games, Korean hair styles,
which have an influence on people in China, Japan, Vietnam and other area
countries in South-East-Asia imitation of Korean culture style (A&7 3],
2002:4). Television is a mean to introduce Korean drama to foreign countries.
Through Korean television drama foreign people can understand Korean
cultural trends. Therefore, the success of Korean drama plays an important
role in Korean Wave.

In previous research, Jae-Eun  Kim (2002), reviewed Korean Wave
phenomenon in China and analyzed its effect in younger generation in China.
This research adopts two kinds of methods for analyzing Korean Wave
phenomenon a qualitative research method and a quantitative one. Dong
Yong Cha (2004) reviewed the effects of Korean Wave on tourism industry;

it examines the 'Korean Trend' in historical, cultural and economic terms and



from a balanced viewpoint, and thereby, discusses the roles of government
and businesses to help sustain the boom (Zhang Dong-dong, 2006:8).

In Korean Wave, Korean drama is a culture attraction for China, due to
the same culture origins of Confucius (fL-F-) and his Confucianism (5% /&
A1), people in China and Korea are all effected deeply by them in daily life,
Korean Wave is a certain choose for Chinese people to receive foreign
culture easily( Beak Wan Dam, 2005:123).

Current research of Korean drama suggests that Chinese young audiences

prefer Korean drama to Chinese ones (7}, 2006:34). They like "elements
of TV drama”, "consolation", the ways of discussing Korean society and their
social interaction which Korean drama provides. These are the attractive
points for people to know Korea and their lifes, which leads to the success
of Korean drama in south-east Asia.
The wonderful success of Korean drama also depends on the support from
Korean government. To improve the quality, Korean government has
established two culture program, "Original Culture Numeral Organization" and
"Story Bank"1) (Shi Wei-Lin, 2007:41).

As a definition which is used Korean drama, there are Korean teleplay
program and Korean film, it is the program which can be played on TV or

cinema (7}, 2006:2). Afterwards, many Cinese TV stations open special

1) Original Culture Numeral Organization, established in 1992 in Korea, it is used to collect
the information of Korean custom, clothes, food, music, weapons in every stages of Korean
history.  Story Bank, established in 1992 in Korea by Korean government, it is used to
collect every stories about Korean history or modern life. Program producer can find any
information in this two organization.



period for Korea teleplays, and media such as newspapers and magazines
introduce Korean pop stars. There comes forth in the market, and DVDs and
videos of Korean teleplays are salable in audio-video rental shop.

This thesis explains Korean drama, in particular, Korean teleplays.
Because Korean drama is popular in China for about 10 years, especially is
well accepted in younger generations. Therefore, the research question of this
paper is why Korean dramas so popuar in China. And it will be analysed
the concrete reason why Chinese students prefer it, and as time goes by
since the first Korean drama introduced into Chinese television, what is the
points of view in Chinese university students' mind now. | shall also examine
the influence of Korean drama on students' attitude and way of thinking. And
the purpose of this study is to research the attitude on Korean drama by
university students. Finally | will look forward to the future directions of

Korean drama.

1.2 Research Method

There are two methods applied in this study, the first is literature survey,
and the other is questionnaire survey. By the literature survey, we could get
information which comes out by other researchers. However, the information
we select may be limited, unilateral of unsuitable for all of situations.
Therefore, combination of previous research and questionnaire survey could

make our work more objective and exact.



Materials from book, papers and internet search are used to summarize
the research result from other researchers to explain the situation of Korean
drama in the past years.

The questionnaire survey consists essentially of four steps: 1) target
population selection; 2) investigation method; 3) design questionnaire survey
paper; 4) do questionnaire survey paper and collecting data; 5) analyze the
data

The first step, the selection of investigation object has been decided in
Shanghai university students. Relatively speaking, Shanghai is a much
advancer city in China. Students in Shanghai could touch comprehensive
information and have more selection in such a opening city, as well as the
students in Shanghai university comes from each city, they have quite
different level no matter on standard of living, growing environment which
can lead to the different thoughts. That could make the survey result more
objective.

The second step, the investigation method used in this paper is sampling
survey. There exists some limits in this survey paper, because the number of
objects and area has been limited the result of this survey data does not
represent all the Chinese students.

The third step, the questionnaire survey paper composes of two parts,
knowledge of Korean drama and Korean drama preference in Chinese
university students.

The fourth step, survey paper has been done from February 26th to



Match 30th in 2008, the area is mainly in the University of Shanghai for
Science Technology, Shanghai fisheries University, Tongji University, Shanghai
Jiaotong University, their majors ranged at engineering, arts, medicine,
finance, architecture from undergraduate students, graduate students to doctors.

The last step, the investigation result has been accounted by software
SPSS13.0 by frequencies methods and crosstabs analysis method. The

probable situation could be seen clearly in such methods by percent.

1.3 Structure

This research paper was composed of five chapters. Chapter One is the
introduction of this paper and the study purpose and methods of this
research. Chapter Two explains the background of this research. It introduces
the previous research. Referred to these works, | shall make literature of
Korean Wave provides us with information. Then | analysis the characteristic
of Korean Drama has been introduced. Chapters Three and Four discuss the
guestionnaire survey. Chapter Three introduces the knowledge of  Korea
wave and Korean Drama in Chinese University Students in Shanghai. How
do the students know Korean Wave and Korean drama in a certain extent
shall be discussed. Chapter Four introduces the preference of Korean drama
in Chinese university students, the reasons why the like Korean drama are
indicated in this part. Moreover, the preference area and Korean drama's

influences on students has been analysed. Chapter Five concluded the main



points of this paper.




II. PREVIOUS RESEARCH OF

KOREAN WAVE

2.1 Research Background of Korean Wave

2.1.1 Definition of Korean Wave

Korean Wave is a culture phenomenon of Korea in south-east Asia area
since 21 century. It is mainly about the enjoyment culture, including Korean
music, drama, fashion, game and hair style for the youngers to accept and
imitate the stars, Korean Wave has had a large amount of influence on the
younger in China, Japan, Vietnam areas (%117, 2007:1).

Actually in China, it was newspaper that first used the word—Korean
Wave (%3 in Chinese). That was People’s Daily? which discusses that
"Korean Wave" is the Korea popular cultural | influence on South-east Asia,
and its core is Korean "youth culture", iincluding special music, popular song,
football, teleplay, movie, makeup, costumes and manner of young
generation.3) However, people in south-east Asian area do not understand
Korea cultural on the full scale, so people regard all imported Korea culture

as "Korean Wave". Thus, the scope of "Korean Wave"has expanded wider to

2) [“#kii"fc hIE ], People's Daily, 2000.12.30

3) 3D, [F7 Aadsd o A% I Had wF A w3 A7), Fadsd s,

2003

ol
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include movie, foods, literature, national music and traditional art.

In this paper, Korean Wave is defined as the culture products like
Korean music, Korean dramas Korean books, Korean wearing styles, Korean
hair styles, and smallware in Chinese media and economic market.

In this case, Korean wave is a kind of intricate concept, but its
connotation still comes from Korean youth culture to south-east Korea. It has
been influenced deeply by localized culture around, such as Chinese culture

and Japan culture.

2.1.2 Development of Korean Wave in China

Since the Korean Wave has been aware of by more and more people in
China, concrete Korean Wave phenomenon has been defined officially. The
development of Korean Wave in China researched by Jeon Geun hong (2003)
and Hyi Selk gi (2003) has been concluded as follows.

The beginning period is from 1998 to 1999, in this period the Chinese
government started to be interested in developing new TV program and for
the drama, Chinese government began introducing Korean drama from Korea.
With the drama and music rising in China, Korean fashion, food, hair style
and something about Korean started to develop in Chinese market.

The second period is developing period from 1999 to February 2002,
the Korean popular music was in the upsurge time. Since February 2002 the
successful concent of H.O.T in Beijing, Korean music became the most

fashionable thing in Chinese young students. After that, more and more



Korean culture product like Korean drama, Korean computer games had
formed warmly in Chinese students.4)

Next is developed period from 2002 to now. Though the Korean Wave
phenomenon is still in upsurge stage in China, it is not only the Korean
drama and music fashion wave, but also the popular culture products, for
example the Korean make-up brand, Korean smallware which are accepted by
most Chinese people and the Korean style product becomes commercialism

and should be thought deeply by more Chinese people. 5

2.1.3 Korean Wave Influence

Korean Wave is a Korean culture spread way that has made influences
on south-east Asia, especially in China and Japan. The reason why Korean
Wave is worthy of researching in this paper is that it raises Korean country
image in people’s mind on sides of culture, society, economic and foreign
affairs. These influences are included in three aspects as follows.

First, Korean Wave brought the increasing of culture export products.
Due to the phenomenon of Korean Wave, the products of Korean drama and
music, books have been introduced more by south-east Area countries and it
brought the economic efforts on Korea. For example, in 2002, because of the
introduction of drama <Winter Sonata> by Japan, 23 million dollars income

had been increased. And in 2005, because of <Dae Jang Geum>, Taiwan has

H AZFQR003), “FHAY BFE BT 2eblEe] B A7, TG, b

A

5) ©]47](2003), “3HFE ©] &3t T Al At M, KIEPAFI A, 54, p46-61.



selt something about <Dae Jang Geum> 70,000 novels, 20,000 cookbooks,
DVD+VCD 20,000 sets which brought a large amount of economic profits in
Taiwan (%17]7, 2007:3).

Secondly, Korean wave brings more and more people are interested in
tour to Korean. In 2004, it was conducted that in this year the foreign
travellers mainly from China and Japan increased 372,5653 people, increasing
28.1% than in normal times6), which brought a tour upsurge of Korean in
these years.

Thirdly, with the Korean Wave spread, Korea has raised its culture
image in south-east countries. Korean drama is as a main spread channel for
Korean wave, through which it performs a deep culture image on audiences,
also more and more people become to be concerned about Korea.

Therefore, with the development of Korean Wave, the influences of it
brings such sides of effects about culture, tour, economic, society on
south-east areas, as well as in China. Especially, Korean Wave is popular in
Chinese young students, meanwhile, as the first drama MBC drama <What is
Love> introduced by Chinese CCTV, it set off a rush for Chinese people to
watch Korean drama. What effects does Korean drama have on China is
worthy thinking and how Korean television culture spread in China in the

past 10 years will be discussed in the next part.

2.2 The Spread of Korean Television Culture in China

6) ol9g=, = HF w3}, F=aFTAL 2004
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2.2.1 Korean Television Culture

The Korean television culture has spread in China since introduction
teleplay "Jealousness™ in 1993. Then in 1992, "What is Love", mainly about
marriage story between conservative and families was played on CCTV,
obtaining great echo, which was the first shot for Korean teleplays driving to
China’s market. H.O.T’s special, in May 1998, raised upsurge of Korean
popular culture. The successful performance of "CLON" group in November
1999 brought forward the word of "Korean Wave". The next February, with
the success of H.O.T, "Korean Wave" was used widely (Shi-wei Lin,2007:10).
After that, the audience rating of Korean drama was striking. "First Love" in
1997, "What is Love" in 1992 "Sandglass" in 1995, "XuJun'( {VF¥&) )in
2000, "Cave-man Times" in 2002 were played in China and got well-received
by audience of different social levels. "Look Again and Again”, a long
Korean teleplay, played in CCTV became people’s discussing topic streets and
lanes during its play time.?)

In recent years, many Korean dramas have reached China, such as
"Become”, "Bridge Storm", "Goodbye My Love", "The Man Behind". Behind"
Korean idol teleplays occupy more and more time in TV, with that coming
the Korean actors, such as 734 (Jin Xishan), <31 (Song Huigiao),

AA&E (Quan Zhixian), ¥ ¥1(Yuan Bin) , #]-8&< (Pei Yongjun), who have a

7) A T R LU 2 4727, 2005, hittp:/lwww.Xici.net/b382703/d33075410.htm
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number of loyal fans in China. In 2002, 67 Korean teleplays had been
played in China’s mainland, and CCTV introduced three teleplays in 2004.
According to Korean newspaper report®), TV stations in China’s mainland
have played 359 movies and teleplays in total from 2003 to 2004.

According to statistics from Sina network in  December 2005, 83.12%
people in research like "Korean teleplay” and 54.55% people chose "Korean
teleplay” when asked their favorite one. In September 2005, there were
3,050,000 articles about Korean teleplay when searched in famous Chinese
net Baidu(f/%). and that reached to 1540000 articles when one searched
Korean teleplay in google®) search, from which we can see how much
Chinese people take preference to Korean teleplays.

In recent years, Korean dramas have got a driving development. It wins
identity and favor of Chinese audience with pressing vigor (teenagers in
particular). The first "Korean Movie Week" in 2000 held by Beijing Movie
Institute, obtained great success; Chinese Movie Information Museum and
other organizations hold "Korean Movie Retrospect Exhibit" in Beijing,
Chengdu and Shanghai in Oct. 2001 which expanded Korean movie’s effect

on China’s audience; in 2004, "Korean Movie Week"10) 8 held by New

8) http://chn.chosun.com/entertainment/
9) www.google.com

10) 2004 Korea Movie Week was hold in Beijing joyfully. The current hot stars like Cui
Minzhi, Zhang Dongjian, Han Shigui, Che Taixian, An zaixu, Shen Yinhe, Jin Xishan, Cui
Zhenshi, Cui Zhiyou, Li Bingxian etc as well as golden director Park Chanwook ( "Old
Boy") Kim Ki-Duk ( "empty"), drama-kui ( "Taegukgi"), the forest right Zemin ( "drunken
painting cents") Kuo Yung ( "My Sassy Girl"), Li Ting Hong, associate Kumgang, such
Zhangshanyu gathered in Beijing.

_12_



Century Theatre, even attracted more fans.

2.2.2 Audience Rating of Korean Drama in Recent Years

Since Korean drama played in Chinese TV in 1992, it got high audience
rating among every age. Compared with the other countries' programs, Korean

programs are always well ahead of others as follow table 2-1.

<TABLE 2-1>. The preference of Korean Drama in China

Among the overseas TV programs, Which is the most welcome TV program

in Chinese audiences?

1 Korean TV program 82.95% 59,012
2 Japan TV program 7.56% o8 45
3 American TV program 4.56% 3,245
4 Italian TV program 1.68% 1,195
5 Others 1.50% 1,064
6 European TV program 1.09% F{ i

7 England TV program 0.67% 496

Total vote cast: 71,144

Yu Min 2005, Re-quotell)

Table 2-1 was the research result done on CCTV homepage in 2005,

which researched the preference of <Overseas TV Program> has been started

1) e, “fEdirha i A", ThaRBRER . 2005

_13_



since May,1999 on CCTV8 space.l2) There are many overseas TV dramas
played on this channel. Chinese audiences can know every countries' culture
well through it) played on CCTV8 in China. We can see that Korean TV
program is the most popular than the others, it won the high ratio among all
overseas TV programs at 82.95%, much more over than the second Japan TV
program by 75.39%.

The reasons that Korean dramas has won the high audience rating have
been researched by XinJin Newspaper-Xinlang Net through questionnaire

survey in 2006.

12) <Overseas TV Program> is played at CCTV-8 channel. It was established in May
1995. Since that time, there were a large amout of overseas TV programs played on it.
Through this program, Chinese people can know more about the other countries'
cultures , customs under different culture background. Since the first Korean drama was
introduced and played in CCTV8, more and more korean dramas and movies were
played and popular in the Chinese audiences.

_14_



<FIG. 2-1> The Preference Reasons on Korean Drama

The Preference reasons onEoreanDrama

90%
s0% r
TO% |
60% |
al% -
40%
30% r
20% |
10%

L]
=5
Story :|
Daily life story :|

Others

Korean Star

[ramaProduction :|

Fig. 2-1 is the diagram about the preference reasons on Korean drama in
China, through CCTV homepage site in 2006. It showed that most of
audiences paid attention on Korean dramas due to the certain stars they liked
by 77% among all. Then the story plot occupied 10% -and daily life story
occupied 9%. It could be known clearly that Korean star has the most
influence on Chinese audiences.

Since Korean wave started in China, it has been a hot welcome foreign
culture wind, not only in China, but also in the whole Asia even the world.
Though these years Chinese passion seems to be slowly reduced, it also

occupies the main media market in China with its rapid development in

_15_



every area.

In 2007, according to the audience rating counted by CCTV homepage,
Korean dramas were also welcomed by many audiences. During 20 series of
Korean TV dramas which were the first 20 audience rating dramas, the most
welcome drama was <Lover> won the first by 45.08% , the next was <Li
Suan> by 38.68%, researched on Sohu in 2007. The Table 2-2 shows the

information about most welcome drama in China in 2007.

<TABLE 2-2> Research the of most welcome Korean dramas in Chinese

audiences

The most welcome Korean dramas in Chinese audiences
No. Name N% Ballot
1 <Lover> 45.08% 6183
2 <Zhu Suan> 38.68% 5306
3 <Coffe Prince 1% Shop> 6.46% 886
4 <The war of Money> 1.86% 255
5 <New Heart> 1.57% 216
6 | <Why There is nothing | like> 1:14% 156
7 <19 year' Pure> 1.06% 145
8 <Period of Daughter-in-law> 0.98% 135
9 <Golden Bride> 0.78% 107
10 <Surgeon Feng Daxi> 0.59% 81

Total vote cast: 7995

From www.sohu.com Hot survey 13)

13) http://survey.sohu.com/poll/view.php?poll_id=985&style=2

_16_



The survey in Table 2-2 has been done in 2007 on sohu nets.
According the result, we can see that Korean drama still has high audience
rating in Chinese people. Among all the dramas, the first 10 dramas are
concerned on love story. It can be seen that love story is always a hot topic
in people, most of the survey objects may be younger students and love
story can attract their eyes more than others.

Only a beautiful story is not enough in a drama, it must carry other
characteristic such as a suitable background, music or well matching color
of the scene. How many factors that composes a successful Korean drama
should be discussed next. In this paper, why the Chinese students prefer
Korean drama and how do they think of it will be studied mainly at the

characteristic of Korean drama.

2.3 Charactenstic of Korean Drama in China

2.3.1 Story

Among Korean Wave, the main reason for Korean teleplays to obtain
achievements in China’s market is the television contents; they are things
related to civilians’ daily life with novel content which reflects common
people’s daily life with living aspect, popularity, civilian, humanity,
modernism and times.

The success of Korean Drama is due to its story content. The most
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attractive point is that Korean drama's plots perform emotionally and come
from the real city life, and family, love, friendship and faith are the main
content of it, which can touch audiences' heart deeply. From the form, the
delicate details, beautiful picture and melodious music has been performed as
while as the story is on, which brings the most audiovisual enjoyment to
audiences.14)

The most attractive point of Korean drama is the delicate details of
stories, which not only performs characters' emotion well but also shows
original customs and humanity thoroughly. In drama "Autumn in the Heart",
many affecting pictures were draw audiences’ tears.!5) For example, when
EnXi(Zl#) left home, she said goodbye to four glasses which had four
head image on it with tears. In drama "Young Lady Of The Mermaid,” in
wedding ceremony of Ya Liying and Zhuwang, the red classical wedding
dress Ya Liying wore had Korean characteristic custom.16) It's the delicate
details that attract Chinese audiences, especially in the young students' favor
in China.

Korean teleplays are mainly about common. people's trifle living details,

14) FH, ShRI VRS- AT b RIS, BEPRLY, 2004

15) "Autumn in the Heart" is the one of the most popular drama which has won the
younger's passion in China. It describes an affecting love story, pure and beautiful. Enxi(/&
%) was acted by Song Huigiao(AE87F) , Junxi was acted by Song Chenxian(“A#K%E).
The ending is tragedy, just because the moving and melancholy love which has moved a
large amount of audiences, especially university students.

16) In traditional wedding, Korean people always wear red classical wedding dress. The color
of it shows the celebration of the day. The distinguishing feature of Korean dress shows
distinctive national and folk features of Korea.
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watery life, dine and wine, work, and love, favor, quarrel, departure and
recovery without any magnificent scene or narration. Lover’'s flowers, moved
or surprised expressions can be feature lens to let audience watch clearly and
feel through zoom in. Song Huigiao (&3ll2!) and Rain (H]) seem to do
nothing in "Full House" but sweep floor, do cleaning and cook in their "Full
House". Added humorous details make teleplay more attractive. "My name is
Jin Sanshun™ is kind of comedy with many laughable plots. The "fatty"
appearance of Jin Sanshun (314}<=) herself is a comedy, one of her biggest
dreams is to changer her ugly name, but she failed after experiencing various
"difficulties".

As for the style of Korean teleplay content, they are historical, family
and idol teleplays all together. Whatever the style is, they all take human
affection as main line to show affection, friendship, love in deep penetration
of honesty, courtesy, justice, cleanness and shamefulness. There are no direct
dialogues of QiongYao (}5iB%) teleplay or blindness by gain and life-and
death of Hong Kong teleplays or monarch, big corruption of national
teleplays or hot scenes of USA movies.l?) There are sentimental and trifle
details. But the construction of love, "Eutopia" (‘Z{L#5) 18) of life in
Korean teleplay manages to meet audience’s affection demands who lack

affection in actual material world.

17) Qiongyao(}5iBE) is a famous writer in Taiwan. She always writes some desolate but
beautiful love stories. Most of stories have been acted in dramas and are mostly welcomed by
audiences. It forms its own drama series style called "Qiong Yao teleplay” in China.

18) "Eutopia” (ILFEHS) is the most beautiful society in people's mind. It comes from the famous work
of Tomas Mole.
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2.3.2 Scene and Background

Besides, the plot twists and pretty actors as in common dramas, there
are beautiful beach, path covered with yellow shatters, peaceful lake and
white snowy world, all of these poetry menu, deeply moved music specially
designed for plots, changing hair style and costumes that are neglected in
long teleplays are shown perfectly. For example, "Winter Sonata" pursues not
only pure, story-oriented teleplay but also a beautiful scene and pure world.
Scene includes garden town, antique campus, snowfield, dense fog, snowy
lake and mountain, shadow path in cold wind, waving snow in ski field with
the help of winter rich images, lingering and sorrowful story is added a
dense color which makes works more perfect as well as makes audience run
into a beautiful, lonely artistic scene.19)

In addition, the translation of Korean languages on TV in Korean
teleplay cannot be ignored. Lots of cool actors and pretty actresses with
flashing point in each play: star lineup of Song Huigiao, Rain, Yuan Bin is
a good luck for audience. Even the ugly "Jin San Shun" has pretty face,
though she is "overweight" with ugly behavior, needed by character shape.
The actresses in both teleplays have similar character with few difference,
and it’s the few differences that makes special, typical and near to natural

fine menu with a warm scene of poem in picture and affection in poem. 20)

1) 0%, FRoA ) T AE T, | 200237

20) [ A [ HURURIRT HLBY 2 9297, hittp:/lwww.xici.net/b382703/d33075410.htm, ik Wi,
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Popular Korean dramas are always accompanied by nice music. There is
a theme music running though each play, such as theme music "Miss You"
in "Bridge in Heaven" and "Green Rose" in "Winter Sonata". Yin Haohu, the
director of "Endless Love" said that music was the real important soul of
this play. The charming maple forest, yellow shatters of phoenix tree and
blue sea arrange in great pairs with background music "Love Is Blue". With
deep emotional music matching pure and beautiful menu, the perfect artistic
conception of Korean teleplay is promoted to high degree of professional
proficiency. The outstanding music in "Jang-geum" is one of the flashing

points, increasing color to this play.

2.3.3 Culture Attraction

With both Chinese and Korean culture based on Confucianism and
similar moral identity, communication exists in.cultural root, price value and
behavior manner, and that is "echo same sound, need same air." "Korean
teleplays” just dig out this cultural homology and make ethic culture, moral
aesthetic feeling as soul in televisions.

Korean dramas, another reason for Chinese loving Korean teleplay is that
audiences find out our traditional Confucianism inherited in peripheral
countries and plaint the fragmentation and lack of our own traditional culture.
From above points, the reason for "Korean drama" popular in China is

Chinese traditional culture focused on Confucianism. Therefore, we need not

2005

_21_



surprised at billowy "Korean wave" or indignant for "Korean wave" rapping
audience because it stands for the return of right Chinese traditional culture.
From historical "Chinese wave" effect on "Korean wave"to today’s return of
"Korean wave" from "Chinese wave" , we can see the common cultural
inherit of these two countries as well as mutual interaction and
communication. (Shi-wei Lin,2007:39)

Korean drama has combined every kinds of emotion together, especially
pays attention on the blood relationship of east culture tradition, like the
proper formalities between young and old, and filial piety. Frankly speaking,
traditional Confucianism factors do exist in Korean culture, but such
traditional factors have mingled with modern Korean life as well as the
absorbed western modern thoughts. So these traditional factors are not only
activated but also endowed with new life.

Take "Jang-geum" for an example, though it’s a palace play, its
viewpoint focuses on a maid of honor and lady medical, which is totally
different with Chinese palace play with full of palace secret, senior fights and
political gain and loss, and shows the treasured civilian thoughts and modern
concept of paying attention to common people; "Fighting, Jinshun!" also takes
the common suffering to common members in common family as object,
which narrates today’s affection, friendship and love commendably. The

spiritual basic of Korean drama plot is Confucianism2l), which seems to be

21) Confucianism has been established by Kung Tze (fLJ-, BC551-479, China). It emphasizes on
etiquette between the elderly and young people, family relationships. The youngers should respect
olders in any ways, also the hagiarchy, respect for professor, teacher, and other honoured people. As
well it advocates respecting loving young children. The Korean people are also influenced by
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closely to the Chinese audiences. Therefore, it could enter the Chinese media

market successfully. 22)

Confucianism like Chinese people. They have developed this etiquette matched with their
custom.

22) #57, T30 d=retvie} IF2E A 2005
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[II. KNOWLEDGE OF KOREAN DRAMA

3.1 Structure of Questionnaire Survey Paper

3.1.1 Structure of Questionnaire Survey Paper

Questionnaire survey paper has been divided into two part, the
knowledge of Korean drama and Korean drama preference in Chinese
university students. And the knowledge of Korean drama has been divided
into knowledge of Korean Wave and Korean drama. Because Korean drama
is included in Korean Wave, it's a culture branch of it. From the knowledge
of Korean Wave, the acception degree of Korean Wave by Chinese university
students and which is the most interesting thing for them. Meanwhile, based
on their preference of Korean Wave, how the Korean drama has influenced
them and degree of Korean drama preference can be seen clearly.

As we all know, Korean drama has swept through East-Asia, it sets off
a rush to audience rating, and culture attack.’ Focus on Korean drama, the
reason why Chinese students prefer Korean drama so much will be
researched in this paper from the point of view on story, scenery, techniques
and culture attraction. These pieces of factors may be the important reason
for students' preference in China. The structure of questionnaire survey paper

can be seen as follow Table 3-1-1.
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<TABLE 3-1-1> Structure of Questionnaire Survey Paper

Component Main Structure Temm
Knowledge of Knowledge of Korean Wave 5
Korean Drama Knowledge of Korean Drama 6

Story 3
Scenery 5
Korean Drama
Korean Preference Techniques 2
Drama .
Culture Attraction 5

Preference

Influence of Korean Drama on Students 8
Passive Opinions on Korean Drama 6

This questionnaire survey paper has conducted at the end of February to
the end of March in 2008. It was focused on the university students in
Shanghai area, the University of Shanghai for Science Technology, Shanghai
fisheries University, Tongji University, Shanghai Jiaotong University and so
on, their majors ranged at engineering, arts, medicine and so on.

This study paper wused the software SPSS13.0 to account the
questionnaire survey paper of 155 by sampling methods among Shanghai
university students. Every item in the survey paper has been analysed by

percent.

3.1.2 Characteristic of objects in this survey paper
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The characteristic of informants in this survey paper has been divided

into 4 parts as follows.

<TABLE 3-1-2> Background of the informants

Terms N(%)
Age 20~28 155 (100.0)
Male 86 (55.5)
Gender
Female 69 (44.5)
Science engineering 113 (73.1)
Major
Art 42 (26.9)
Undergraduate students 53 (34.2)
Grade Graduate students 98 (63.2)
Doctor course students 4 .(2.6)

(1). Age
Among the informants in this paper, all of them are university students

in Shanghai area universities, ranges from 20~28. (<Table 3-1-2>)

(2). Gender
In this questionnaire survey paper, there are 92 males and 68 females.
92 males have been accounted for 57.5% of all the informants, and 68

females have been accounted for 42.5%. (<Table 3-1-2>)

(3). Major

From the major, it has been divided into two parts, science engineering
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73.1% and art 26.9%. The science engineering included majors of power
engineering, computer, architectural design, city planning, refrigeration,
geography and so on. And the art included majors of English translation,

Japanese, art and so on. (<Table 3-1-2>)

(4) Grade

The grade of this survey paper ranged from undergraduate students to
doctor course students. From Table 3-1-2, it shows that undergraduate
students occupies 33.1%, graduate students occupies 63.8% and doctor course
students only occupied 3.1%. The graduate students has the most percentage

in this paper.

3.2 Knowledge of Korea Wave

Korean wave has started in China for about more than 10 years. Korean
drama, Korean music, Korean game and any fashionable things from Korea
are defined as Korean wave. In this questionnaire survey paper, the situation
of Korea wave in Chinese university in Shanghai has been taken. and the

result has been accounted as follows.

<TABLE 3-2-1>

N Do you know "Korea Wave"?

(%) Yes, | know No, | don't
155 138 17
(100) (89.0) (11.0)
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Most of Chinese students in Shanghai know Korean Wave. Among all
the students, 89% of students knew it and 11% of them did not know.
Although Korean wave has started for a long time, Korean drama, films,
games and so on, there is still 11% university students who didn't know it.
That shows the concept of Korean wave was not very clearly in China, even
if they know something from Korea.

As we all know, Korea developed fast recently, especially in the past 10
years. With the rapid increase of economic, more and more Korean products
entered Chinese market, Korean food, Korean culture and so on. The way of
it is through its television, songs and media. For it, when referred to Korean,
what will hit people’s mind at first is an interesting and worthy thing to

study.
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<TABLE 3-2-2>

When referred to Korea, what will hit you at first?

(N%)
Pop
Item Food Culture Drama Total
songs
19 7 50 10 86
Male
(12.3) (4.5) (32.3) (6.5) (55.5)
Gender
10 3 50 6 69
Female
(6.5) (1.9 (32.3) (3.9 (44.5)
Undergraduat 11 2 31 10 53
e (7.1) (1.3) (20.0) (6.5) (34.2)
18 8 66 5 98
. Graduate
Education (11.6) (5.2) (42.6) (3.2) (63.2)
3 1 4
Doctor - -
(2.9 (0.6) (2.6)
29 10 100 16 155
Total
(18.1) (7.2) (65.2) 9.7) (100.0)

According to Table 3-2-2, as the country Korean is referred, four choice

has been made in this question, Korean food, culture, drama and pop songs.

And most of informants thought that Korean drama would hit their mind at

first by 65.2%, then the Korean food 18.1%, pop songs 9.7% and Korean

culture 7.1%.

It can be seen in Table 3-2-2 that whatever the informants'

gender and education were, Korean drama always occupied the most part of

the whole, which showed that Korean drama had a deep influence in Chinese

university students in Shanghai.
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<TABLE 3-2-3>

Which is the most thing of Korea that you are interested in?
N(%)
Korean .
. ) Popular | Economic
Item Politics life ) Total
enjoyments trade
style
8 20 50 8 86
Male
(5.2) (12.9) (32.3) (5.2) (55.5)
Gender
4 14 49 2 69
Female
(2.5) (9.0) (31.6) 1.3) (44.5)
3 11 37 2 53
Undergraduate
(1.9 (7.2) (23.9) (1.3) (34.2)
. 9 22 59 8 98
Education| Graduate
(5.8) (14.2) (38.1) (5.2) (63.2)
1 3 4
Doctor - -
(0.6) (1.9) (2.6)
12 34 99 10 155
Total
(7.7) (21.9) (63.9) (6.5) (100.0)

As Korean culture has been accepted by most Chinese people and is
very popular nowadays, a question about ‘Which is the most thing of Korea
that you are interested in' was referred in this questionnaire survey paper.
From the result, it can been seen that most of informants were interested in
Korean popular culture, and Korean culture included drama, music, game,
food and so on. According to Table 3-2-3, it occupied 63.9% of all. The
next is Korean people's life style by 21.9%, then politics by 7.7%, economic

trade by 6.5%. In gender, we can see 32.3% of male informants were
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interested in Korean culture most, and the female informants occupied 31.6%.
In education case, Korean culture occupied the most parts as well. According
to the result, it is clear that Korean culture has the most influence on
Chinese students.

Emphasis on Korea wave, Korea wave includes a largel range of
enjoyment activities, drama, film, music, game, even the books and so on.
We can accept everything of Korean culture through it. As Korea wave was
spread in China, it influenced young people so much so that it has changed
the views on Korea at first. And which is the most thing of Korea wave
that university students are interested in now is a research question that
should be studied in this paper. The result has been counted as follows in

Table 3-1-4 and showed in Fig 3-2-1.

<TABLE 3-2-4>

Which is the most thing of Korea Wave that you are interested in?
N(%)

Drama, film | Korean Music | Korean game | Korean books Others

120 39 11 4 31
(77.4) (25.2) 7.1) (2.6) (20.0)
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<Fig. 3-2-1>
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25.2%
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20.0%

Korean drama or film O Korean Music

[0 Korean books O Others

O Korean game

From Table 3-2-4 and Fig. 3-2-1,

informants

Shanghai university students is Korean drama and film, it reached at 77.4%,
then is Korean music, reached at 25.2%, Korean game, reached at 7.1%.

Thus, 20.0% of them chose others. It shows that Korean drama and film has

in this survey the most attractive thing of Korea wave to

the most influence on university students.
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<TABLE 3-2-5>

Generally, which channel do you use to get the media information ?

N(%)
Newspapers,
Broadcast magazines Television Internet
and books
20 53 92 117
(12.9) (34.2) (59.4) (75.5)
<Fig. 3-2-2>
80.0% 75.5%
70.0% | 2t
60.0% | e il U f
50.0%
40.0% 34.2% !
30.0% | :
20.0% 12. 9%
10.0% '
0.0%
Broadcast CJ Newspapers,magazines and books £ Television £ Internet

According to Table 3-2-5 and Fig. 3-2-2, we can see most students
gained media information through internet, it reached at 75.5%, which meas
that internet is a effective way for people to get any information. Then

59.4% of informants got the information by TV, and 34.2% by newspapers,

magazines and books, 12.9% of them gained information from broadcast.

_33_




3.3 Knowledge of Korean Drama

As we all know, Korean drama has been introduced since 1992, whether
it is accepted by all the people is unknown. Nowadays university students,
especially undergraduate students are the first young students who had
chances to watch Korean dramas since the first time Korean drama was

played on TV. The situation of it was researched as follows in this paper.

<TABLE 3-3-1>

Have you ever watched Korean drama? N(%)

Item Yes No Total
84 2 86
Male
(54.2) (1.3) (55.5)
Gender

69 69

Female .
(445) (44.5)
53 53

Undergraduate .
(34.2) (34.2)
Graduat % : 3

i raduate

Education (61.9) (1.3) (63.2)
4 4

Doctor 7
(2.6) (2.6)
153 2 155

Total

(98.7) (13) (100)

From the result in Table 3-3-1, it shows that 98.7% of informants has
watched Korean drama before, only 1.3 of them never watched. That means

the coverage rate of Korean drama is very high among university students,
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even they preferred it or not, they ever watched it at least. Perhaps this is

the successful point that Korean teleplay is. Whether male or female of the

students almost all of them have watched it.

Though more and more people become know Korean dramas, how did

they know it at first is also a question in this questionnaire survey paper.

There were a few ways of media propaganda, by TV, magazine, newspaper,

internet and so on.

<TABLE 3-3-2>

How did you know Korean drama at first? N(%)

Always
By TV, By friends ! interested
By accident| . .
Item newspaper or|and people in it and| Total
. on TV
internet around concern
about it
43 31 31 i 86
Male
(14.8) (20.0) (20.0) (0.6) ] (55.5)
Gender
29 i 2 69
Female 21(13.5)
(18.7) (11.0) (1.3) ] (44.5)
16 17 17 3 53
Undergraduate
(10.3) (11.0) (11.0) (1.9 1(34.2
. 36 32 30 98
Education| Graduate -
(23.2) (20.6) (19.4) (63.2)
3 1 4
Doctor - -
(1.9) (0.6) (2.6)
52 52 48 3 155
Total
(33.5) (33.5) (31.0) (1.9) ](100.0)
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With the development of media propaganda, the first time people knew
Korean drama has through different ways, by TV, newspaper, friends around
and so on. In this questionnaire survey paper result, it has shown that the
way by TV, newspaper or internet and by friends and people around
occupied the same percent of all the informants at 52%. From Table 3-3-2,
48% of informants saw Korean drama at first by accident on TV, and 3% of
them were always interested and concerned about Korean -culture by

themselves.

<TABLE 3-3-3>

The frequency of watching Korean drama N(%)

Watch it
Never Rarely when S
Watch it
Item watch watch new : Total
' y continuously
it it dramas
produce
33 44 7 2 86
Male 21.3 28.4 45 1.3
ender (213 | (284) | (45 w3 | @55
10 35 11 13 69
Female
(6.4) (22.6) (7.1) (8.4) (44.5)
12 30 3 8 53
Undergraduate
(7.7) (19.4) (1.9 (5.2) (34.2)
. 30 47 14 7 98
Education Graduate
(19.4) (30.3) (9.1) (4.5) (63.2)
1 2 1 - 4
Doctor
(0.6) (1.3) (0.6) (2.6)
33 79 18 15 155
Total
(27.7) (51.0) (11.6) (9.7 (100.0)
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Since Korean drama was introduced in Chinese media market, it has
gained a great success in Chinese audiences. The audience rating always
continues a high ratio until now. In this informants, we can see from Table
3-2-3, until now 27.7% of informants never watched Korean drama, and 51%
rarely watched it, 11.6% watched it when new dramas produced, but 9.7% of
them watch it continuously. Moreover, from the gender, there was only 1.3%
of male watch Korean drama continuously, but female occupied 8.4%, much
more than male. That means that Korean drama wins more popular in female

university students than male university students.

<TABLE 3-3-4>

How many dramas do you watch every year? N(%)

Item 0~3 4~8 9~12 | Over 12 Total
63 il 8 1 86
Male
(40.7) 4(9.0) (5.2) (0.6) (55.5)
Gender
32 26 4 iV 69
Female
(20.6) (16.8) (2.6) (4.6) (44.5)
26 19 7 1 53
Undergraduate
(16.8) (12.3) (4.5) (0.6) (34.2)
. 65 21 5 7 98
Education Graduate
(41.9) (13.5) (3.2) (4.6) (63.2)
4 4
Doctor - - -
(2.6) (2.6)
95 40 12 8 155
Total
(61.3) (25.8) (7.7) (5.2) (100.0)

According to Table 3-3-4, from the dramas informants watch every year
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on average, the preference of students on Korean drama could be shown at

one aspect. There are a great many Korean dramas played through any

channels, from Table 3-3-4, 61.3% of informants watched 0~3 dramas on

average every year, 25.8% watched 4~8 dramas, 7.7% watched 9~12 dramas

and 5.2% of them watched over 12 dramas. From gender, it is shown clearly

that female students watched Korean dramas more than male students every

year on average, which means female students paid more attention on Korean

drama than male students. From the education, it is equal to each other.

<TABLE 3-3-5>

Did you have the experience to watch Korean drama overnight? N(%)

Item Yes No Total
13 73 86
Male
cend (8.4) (47.1) (55.5)
ender 33 36 69
Female
(21.3) (23.2) (44.5)
18 35 53
Undergraduate
(11.6) (22.6) (34.2)
. 28 70 98
Education Graduate
(18.1) (45.2) (63.2)
4 4
Doctor -
(2.6) (2.6)
46 10 155
Total
(29.7) 9(70.3) (100.0)

Table 3-3-5 shows the experience of informants to watch Korean drama

overnight, it can reflect the attraction of Korean drama to the students and

their crazy passion on it. From gender, most of male students did not have
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this experience but almost half of female students have had the overnight
experience to watch Korean drama. As a whole, 70.3% of them have not had
this experience and 29.7% have had it. Since the upsurge of Korean drama
rised, it seemed to be dropping down until now.

In this questionnaire survey paper part, Chinese students' knowledge of
Korean drama has been studied and a probable situation has been concluded
out. Almost all the informants knew Korea Wave and has ever watched
Korean drama through any channels. As the rapid development of media
spread ways, information of Korean culture can be received easily now,
wherever you are. Korean drama is a successful channel for people in the
world to accept anything from Korean by every varied ways.

Since the first Korean drama was introduced into Chineses market, it
continually keeps a high audience rating in TV, besides that, more and more
people especially young students can gain these information not only on
internet but also by pirate CD. Thus, these years, the passion of Korean
drama among young students seems to fall down. From this questionnaire
survey part, we can see that the graduate students are the first students who
touched anything about Korean at the first time, maybe from the first drama,
they experienced all the part of Korean drama's development. Until now they
still kept a high passion on it according to this part survey questions.
Moreover, it is clearly that the undergraduate student paid more attention on
Korea Wave and drama than graduate students and doctors, the female
students were more interested in Korean Wave and drama than male students
as well.

From the frequency of watching Korean drama and watching Korean
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drama's experience we can see the situation and preference of current
university students in Shanghai area. Through passion on Korean drama is
dropping slowly recently, it still keeps a high attention among young people.
The reason why Korean drama can always be attracted by Chinese students

will be discussed in next chapter.
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IV. KOREAN DRAMA PREFERENCE

4.1 Difference between Chinese drama and Korean drama

The popularity of Korean dramas on Chinese TV is due to its
humanization and closing to daily life. Korean drama is good at opening up
a real daily life using exquisite skill, which seems to be trivial but makes
people feel so kind. In addition, every play centers on respecting for the old
and loving for the young, the proper formalities between young and old,
friendly affection between sisters and brothers, ect, which is just the missing
but desired point for the students who are in the stage of growing up to
adults.

Compared with Korean drama, there exists a few thoughtful points of
view in Chinese drama. The most thoughtful thing of Chinese drama is that
the story contents are always far from the psychological feeling and culture
experience to audience. But the Korean drama /is good at grabbing audience's
psychological feeling and life details, which make cordial feeling to audience.
Even more, scene of Chinese drama is much more crude than Korean drama.
These is the main lacking point that why so many young people like to
watch Korean drama.

Besides, with the improvement of Chinese drama, it becomes better and
better even has competitive strength with Korean drama. It absorbs merit of
Korean drama and take advantage of culture market to develop its own
distinguishing feature.

As time goes on, the reaction of Korean drama is changing. Although it

_41_



is still very popular in Chinese students now, they hold the rational and
objective view on this foreign culture industry. It doesn't means Korean
drama has no competitive power in Chinese market, from the preference of
Chinese students in Shanghai area, we can see the current reaction of Korean

drama in students' mind.

4.2 Korean Drama Preference

There are various types of plays in Korean drama, every detail
composes the whole drama such as a beautiful scene, a pretty and affecting
love story, family plays, its techniques of making and so on. Korean drama
has its unique methods to attract audience attention. In the Chinese audiences,
especially in Chinese students audiences, what is the most preferred point of
Korean drama that attract their eyes is worth studying question. The survey

question result data was as follows.
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<FIG. 4-2-1>
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Fig 4-2-1 was counted from the data of question’ Which is the most
attractive point of Korean drama for you'. The result shows that story area
occupies the most percentage of all, it reached at 78.6%. The next is Korean
culture by 39.9%, which is close to half of story. Then is scene of drama
like background, surroundings and others, by 37.4%. It means that currently
in the informants eyes, Korean drama's story type plays a most important
role in the all subjects. According to the data, 16.8% of informants preferred
all the things of Korean drama, and 19.4% of them preferred nothing, just

watching it for fun. Otherwise, techniques of making only occupies 7.6%.
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<TABLE 4-2-1>

You prefer the Korean drama to

Chinese drama. N(%)

Item Yes No Total
21 65 86
Male
Gend (13.6) (41.9) (55.5)
ender 25 44 69
Female
(16.1) (28.4) (44.5)
19 34 53
Undergraduate
(12.3) (21.9) (34.2)
£ ] Graduat 27 71 98
t raduate
veation (17.4) (45.8) (63.2)
4 4
Doctor -
(2.6) (2.6)
46 109 155
Total
(29.7) (70.3) (100.0)

Compared to Chinese drama, whether

Korean drama plays a more

important role in Chinese students is an essential thing which can reflect the
Korean drama preference among them. From this questionnaire survey result,
it shows that 70.3% of informants still preferred Chinese drama to Korean
drama, and 29.7% of them preferred Korean drama according to Table 4-2-1.

The result should be considered that though Korean drama is so popular
in Chinese media market, most of people still prefer Chinese drama, the
reason of which is a main research problem in this paper. It has been set
out from the reason why Korean drama has been popular in Chinese student
and the influence it has done, moreover the active or passive opinion as

follows.
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4.2.1 Story Content

<TABLE 4-2-2>

The story of Korean drama is more vivid than Chinese drama. N(%)

Entirely . . Entirely
Item ) Disagree | Middle | Agree Total
disagree agree
18 11 32 19 6 86
Male
(11.6) (7.1) (20.6) (12.3) (3.9 (55.5)
Gender
9 8 28 17 7 69
Female
(5.8) (5.2) (18.1) (11.0) (4.5) (44.5)
4 8 23 12 5 53
Undergraduate
(2.6) (5.2) (14.8) (7.7) (3.2) (34.2)
. 22 11 35 23 8 98
Education Graduate
(14.2) (7.1) (22.6) (14.8) (5.2) (63.2)
1 2 1 4
Doctor < B
(0.6) (1.3) (0.6) (2.6)
27 19 60 36 18 155
Total
(17.4) (13.3) (38.7) (23.3) (8.4) | (100.0)

According to the table above, it shows that most informants chose the
middle, which means that they remain neutral in this question. But if
comparing the ‘agree' with 'disagree', we can see that percentage of
informants who agree the story of Korean drama is more vivid than Chinese
drama occupies more than the others relatively. The order of response data is
‘Entirely disagree’ (17.4%), 'Disagree’ (13.3%), 'Middle’ (38.7%), ‘agree'
(23.3%), 'Entirely agree' (8.4%).
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<TABLE 4-2-3>

Korean drama has more various subject matters, plenty imagination. N(%)

Entirely | . ) Entirely
Item . Disagree | Middle | Agree Total
disagree agree
Mal 12 14 26 25 9 86
ale
Gender (7.7) (9.0) (16.8) | (16.1) | (5.8) | (55.5)
6 17 21 19 6 69
Female
(3.9 | (11.0) (135) | (12.3) | (3.9) | (445)
4 15 13 17 5 53
Undergraduate
(2.6) 9.7) (8.4) (11.0) | 3.2 | (34.2)
Education 14 15 32 26 10 98
Graduate
(9.0) 9.7) (206) | (16.8) | (6.5) | (63.2)
1 2 1 4
Doctor - -
(0.6) (1.3) (0.6) (2.6)
18 31 47 44 15 155
Total
(11.6) (20.0) (30.3) (28.4) (9.7) | (100.0)

Through the result of question ' Korean drama has various subject
matters, plenty imagination' in this survey paper, the agreement of this
guestion can be seen clearly in table 4-2-3. [Total result order is 'Entirely
disagree' (11.6%), 'disagree’ (20.0%), 'Middle' [(30.3%), 'Agree’ (28.4%) and
‘Entirely agree' (9.7%).
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<Table 4-2-4>

The emotion of story in Korean drama is more sentimental

and melting. N(%)

Entirely | . ) Entirely
Item . Disagree | Middle | Agree Total
disagree agree
7 13 19 30 17 86
Male
(4.5) (8.4) (12.3) | (19.3) | (11.0) | (55.5)
Gender
5 4 16 32 12 69
Female
(3.2 (2.6) (10.3) | (20.7) (7.7) (44.5)
2 8 14 18 11 53
Undergraduate
(1.3) (5.2) 9.0 (11.7) (7.0) (34.2)
. 10 8 19 43 18 98
Education Graduate
(6.4) (5.2) (12.3) | (27.7) | (116) | (63.2)
1 2 1 4
Doctor - -
(0.6) (1.3 (0.6) (2.6)
12 17 35 62 29 155
Total
(7.7) (11.0) (22.6) | (40.0) | (18.7) | (100.0)

The question of 'The emotion of story in Korean drama is more

sentimental and melting'

result

‘Entirely

has also been research in the informants. From the

disagree'(7.7%),

'‘Disagree'(11.0%),

'‘Middle'(22.6%),

'Agree'(40.0%) and 'Entirely agree'(18.7%) we can see most informants think

the Korean drama's stories are more sentient and affected. This is the main

point that Korean drama gains popular welcome in China, even in Asia.
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<FIG. 4-2-2>
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Figure 4-2-2 is the result of question' Which is the most interesting
drama play for you?. Based on the data it is clearly that 'Love play'
occupied more percentage than the others by 45.2%, the next is 'Family soap
opera’ by 15.4%, then 'Comedy play' by 18.1% and 'Historical play' by
10.3%. Moreover, among all the informants, 11.0% of them enjoy all the
types of Korean drama, including love story, historical story or family,
comedy story.

The story of Korean drama has important influence on Chinese audience. The
enormous force of it includes every kinds of factors and plot content is a
main factor.

At first, Korean drama's subject cater for Chinese students' favorite. The
love, family love depicted in drama can arose youngers' resonance, the most
important thing of it is that experience in Korean drama can be found easily
in our daily life, audience can become involved in the story, then produce a
strong common feeling.

Secondly, love story depicted in Korean drama satisfies university
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students' romantic thoughts adequately, which makes them expect and look
forward to love. Further more, love in Korean drama performs chasteness and
clean, love is just love, whatever the position they are, wherever they work
at, however the family background is, there is no impurity in dramatic
personae's love. These true feelings of love is the most yearning emotion
students expect for23).

Thirdly, Korean drama pays more attention on family love among father,
mother, eldership, even brotherliness and sisterhood. Tradition of respect for

the old, love for the young has been perform profoundly.

4.2.2 Scenery and Background

23) MRS, TEBRIRRA E AN R, LR TR AR, 2007
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<TABLE 4-2-5>

The wearing and making up in Korean drama are closed to perfection. N(%)

Entirely | . i Entirely
Item . Disagree | Middle | Agree Total
disagree agree
7 8 32 32 7 86
Male
(4.5) (5.2) (20.6) (20.6) (4.5) (55.5)
Gender
4 3 19 30 13 69
Female

(2.6) (1.9 (12.3) (19.4) (8.4) (44.5)

25 23 5 53

Undergraduate - -

(16.2) (14.8) (3.2) (34.2)

) 11 11 23 38 15 98

Education Graduate

(7.1) (7.1) (14.8) (24.5) 9.7 (63.2)

3 1 4

Doctor - . -

(1.9) (0.6) (2.6)

11 11 51 62 20 155

Total

(1) (7.1) (32.9) | (40.0) | (12.9) | (100.0)

As we all know, Korean fashion technology is up-to-date in Asia. The
players inside Korean drama has just performed it in whole. Table 4-2-5 has
surrounded the question' The wearing and making up in Korean drama are
closed to perfection.' to research the agreement|of informants. According to it
we can see that 'Entirely disagree' (7.1%), 'Disagree’ (7.1%), 'Middle" (32.9%),
'‘Agree’ (40.0%) and 'Entirely agree' (12.9%) at total. Most informant agree
the view of this question.

Content plays a significant role in popularity of Koran dramas in China.
Relevant, contemporary, very good looking actors wearing very fashionable
clothes gives Chinese audience aesthetic feeling of vision. This view has been
research in question survey paper whether it suits Chinese vision feeling and

the result has been counted as Table 4-2-6. It indicates clearly that most
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informants agree this point of view. The order of answer result was counted
as ' Entirely disagree' (6.5%), 'Disagree’ (7.1%), 'Middle’ (32.2%), 'Agree'
(34.9%) and 'Entirely agree' (19.3%). From distribution of data in Table
4-2-6, degree of satisfaction within gender and education can been seen as

well.

<TABLE 4-2-6>

The scene in Korean drama can bring audience aesthetic feeling of vision. N(%)

Entirely . . Entirely
Item . Disagree | Middle | Agree Total
disagree agree
6 7 36 21 16 86
Male 3.9 4.5 23.2 135 10.3 55.5
ender (39 | (45 | (232) | (135) | (103) | (555)
4 4 14 33 14 69
Female
(2.6) (2.6) (9.0 (21.3) (9.0 (44.5)
2 18 19 14 53
Undergraduate -
(1.3) (11.6) | (12.3) (9.0 (34.2)
. 10 9 31 B3 5] 98
Education Graduate
(6.5) (5.8) (20.0) | (21.3) 9.7 (63.2)
1 2 i 4
Doctor - -
(0.6) (1.3) (0.6) (2.6)
10 11 50 54 30 155
Total
(6.5) (7.1) (32.2) | (34.9 (19.3) | (100.0)
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<TABLE

4-2-7>

The acting in Korean drama is more better and spontaneousness. N(%)

Entirely . . Entirely
Item . Disagree | Middle | Agree Total
disagree agree
16 16 36 12 6 86
Male (10.3) (10.3) (23.2) (7.8) (3.9 (55.5)
Gender 11 6 29 16 7 69
Female
(7.1) (3.9) (18.7) | (10.3) | (45) | (44.5)
5 9 23 9 7 53
Undergraduate
(3.2) (5.8) (14.8) | (5.8) (45) | (34.2)
Eq ] Graduat 21 12 40 19 6 98
t raduate
ucation 135 | @7 | @8 | @123 | @9 | (632
1 1 2 4
Doctor - -
(0.6) (0.6) (1.3) (2.6)
27 22 65 28 13 155
Total
(17.4) (142) | (41.9) | (18.1) | (8.4) |(100.0)

Table 4-2-7 is data of question 'The acting in Korean drama is more

better and spontaneousness.'" The result has ordered as 'Entirely disagree'

(17.4%), 'Disagree’ (14.2%), 'Middle’ (41.9%), 'Agree' (18.1%) and 'Entirely

agree' (8.4%). In this survey, 41.9% of informants held the 'Middle' point of

view, which means the acting in Korean drama is much more unimportant of

all factors. Through in most teleplays, acting is the most important factor,

there is no far distance in acting between Chinese performers and Korean

performers.

Technology of Korean beauty-salon is

advanced and popular in the

world. It has caused performers in Korean drama are approach to perfect

whatever from which point of view.
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<TABLE 4-2-8>

Performers in Korean drama is more handsome and beautiful. N(%)

Entirely | . ) Entirely
Item . Disagree | Middle | Agree Total
disagree agree
6 9 25 23 23 86
Male
Gend (3.9 (5.8) (16.1) (14.8) (14.8) (55.5)
ender 4 5 19 29 12 69
Female
(2.6) (3.2) (12.3) (18.7) (7.7) (44.5)
2 19 17 15 53
Undergraduate -
1.3) (12.3) (11.0) 9.7) (34.2)
. 10 12 23 34 19 98
Education Graduate
(6.5) (7.7) (14.8) (21.9) (12.3) (63.2)
2 1 1 4
Doctor - -
(1.3) (0.6) (0.6) (2.6)
10 14 44 52 35 155
Total
(6.5) (9.0 (28.4) (33.5) (22.6) | (100.0)

It has indicated distinctly that most informants think the performers in
Korean drama is more handsome and beautiful than other countries’. The
degree of agreement is as follows: 'Entirely disagree' (6.5%), 'Disagree’
(9.0%), 'Middle' (28.4%), 'Agree' (33.5%), 'Entirely agree' (22.6%).

Every factor involved above composes a perfect scene feeling on sight,
which makes an appetence visual for audiences. For Chinese university
students, they are just in a world of fantasy for future, the appetence feeling
can make them enter into the story easily and accept it. In Table 4-2-9, it
indicates that most informants agree the point of view 'Scene of Korean

drama has more appetence'.

_53_



<TABLE 4-2-9>

Scene of Korean drama has more appetence. N(%)

Entirely ] ) Entirely
Item . Disagree | Middle | Agree Total
disagree agree
8 13 35 22 8 86
Male 5.2 8.4 22.6 14.2 5.2 55.5
Gender (52) | (84 | (226) | (142) | (52) | (555)
7 8 18 29 7 69
Female
(4.5) (5.2) (11.6) (18.7) (4.5) (44.5)
3 5 20 18 7 53
Undergraduate
(1.9 (3.2) (12.9) (11.6) (4.5) (34.2)
. 12 16 30 32 8 98
Education Graduate
(7.7) (10.3) (19.4) (20.6) (5.2) (63.2)
3 1 4
Doctor - - -
(2.0 (0.6) (2.6)
15 21 53 bl 15 155
Total
(9.7) (13.6) (34.2) (32.8) (9.7) | (100.0)

The success of Korean dramas in China is a story of an overnight
phenomenon years in making. It's the cresting of a wave that's been quietly
building over a couple of years. High quality and unigue content play a very
important and critical role in Korean drama and brings up a perfect scene
viewing.24) Besides the twist plots and pretty actors as in common teleplays,
there are beautiful beach, path covered with yellow shatters, peaceful lake
and white snowy world, all of these poetry menu, deeply moved music
specially designed for plots, changing hair style and costumes that are

neglected in long teleplays are shown perfectly.

24) A Hallyu Story behind the origins and success of the Korean Wave in China and the
future of content in broadband world, Bharadwaj Ramesh, National Tactical Planning
Director, 2006
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4.2.3 Techniques

Popular Korean drama are always companied with nice theme music.
There is a theme music running though each teleplay. Yin Haohu, the
director of 'Endless Love' said that music was the real important soul of a
play. (Shi-Wei Lin, 2007:35) With deep emotional music matching pure and
beautiful menu, the perfect artistic conception of Korean drama is promoted
to high degree of professional proficiency.

Table 4-2-10 shows the result of question on 'Music in Korean drama is
more fair-sounding and make audience enter into story more easily." From the
result, it indicates 'Entirely disagree' (5.8%), 'Disagree’ (7.1%), 'Middle'
(29.0%), 'Agree’ (38.1%) and 'Entirely agree' (20.0%) that more informants
agree this point of view. And Table 4-2-11 is the result of 'Stage and
background of Korean drama is more graceful, the music fits it perfectly’, it
indicates 'Entirely disagree' (4.5%), 'Disagree' (7.1%), 'Middle' (30.3%), 'Agree’
(37.4%) and 'Entirely agree' (20.7%) that means most informants think the
music matching drama scene and background much more perfectly and

moving.

_55_



<TABLE

4-2-10>

Music in Korean drama is more fair-sounding and make audience enter into story

more easily. N(%)

Entirely . . Entirely
Item . Disagree | Middle | Agree Total
disagree agree
6 7 27 37 9 86
Male (3.9) (4.5) (17.4) | (23.9) (5.8) (55.5)
Gender 3 4 18 22 22 69
Female
(1.9) (2.6) (11.6) | (14.2) (14.2) (44.5)
1 5 15 19 13 53
Undergraduate
(0.6) (3.2) 9.7 (12.3) (8.4) (34.2)
. 8 6 29 38 17 98
Education Graduate
(5.2) (3.9 (18.7) | (24.5) (11.0) (63.2)
1 2 1 4
Doctor - -
(0.6) (1.3) (0.6) (2.6)
9 11 45 59 31 155
Total
(5.8) (7.1) (29.0) | (38.1) (20.0) (100.0)
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<TABLE 4-2-11>

Stage and background of Korean drama is more graceful, the music fits it perfectly.

N(%)
Entirely ) ) Entirely
Item . Disagree | Middle | Agree Total
disagree agree
4 9 29 29 15 86
Male
(2.6) (5.8) (18.7) | (18.7) 9.7 (55.5)
Gender
3 2 18 29 17 69
Female
(1.9 (1.3) (11.6) | (18.7) | (11.0) | (44.5)
1 5 15 15 17 53
Undergraduate
(0.6) (3.2 9.7 9.7) (11.0) | (34.2)
. 6 6 30 42 14 98
Education Graduate
3.9 (3.9 (19.4) | (27.1) (9.0) (63.2)
- - 2 1 1 4
Doctor
- - 1.3) (0.6) (0.6) (2.6)
7 11 47 58 32 155
Total
(4.5) (D) (30.3) | (37.4) | (20.7) | (100.0)

4.2.4 Culture Attraction

All the public production, wherever it comes, it must consist with each
other. This internal consistency is not only a sharing of culture, but also
agreement of difference. Korean drama as foreign public culture production, it
successes in Chinese market just because the culture contained in drama fits
Chinese traditional culture well.

China and Korean have the same deep origin of culture, history,
geography, environment, nationality and so on from of old. Likewise there
exists their unique characteristic. They belong to East-Asia culture area, have
the similar life styles and customs. Therefore, through the thousands years of

communication, the culture production between each other can be accepted
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and identified with easily including dramas25).

One of the reason why Chinese students prefer Korean drama has been
researched in this section. Figure 4-2-3 is the result on degree of agreement
of reason 'Korean culture has the same origin as China." The order of data
indicates like 'Entirely disagree' (20.6%), 'Disagree’ (22.6%), 'Middle' (32.3%),
'‘Agree’ (18.7%) and 'Entirely agree' (5.8%). It seems most informants know it

not very clearly and hold the 'Middle' attitude.

<FIG. 4-2-3>
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B Korean culture has the same origin as China

The same culture origin can arouse Chinese people's sympathetic
response, but the unique traditional custom of Korean can give rise to the
interest. Figure 4-2-4, 4-2-5, 4-2-6,and 4-2-7 are the other main point of

view about reasons Chinese students' preference on Korean drama as follows.

25) U oKuE TR RIS — PR ERE LA ST, I RAEIEN, 2006
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<FIG. 4-2-4>
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B |nterested in confucianism and etiquette of Korean culture

From Figure 4-2-4, the reason on confucianism and etiquette of Korean
culture shone through Korean drama. 'Middle'. section occupies the mos
percentage of all at 32.3%. The 'Entirely agree' and 'Agree’ occupies 5.8%
and 20.6% respectively, otherwise 'Entire disagree’ and 'Disagree’ occupies
19.4% and 21.9% respectively. This figure's data indicates that though China
and Korea have the same origin on confucianism and etiquette, it seems to

be not the main attractive view for informants.
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<FIG. 4-2-5>

_
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I Interested in aethestic standard and face-lifting of Korean

The question 'Interested in aethestic standard and cosmetic surgery of
Korean' has been researched and counted as Figure 4-2-5. As a whole, still
'Middle' occupies the most percentage at 35.5%, besides it. percentage of
informants holding point of agreement is more than disagreement. It can be
thought that Korean people's aethestic and face-lifting is an interesting point
in Korean drama for Chinese.

From the gender, according Table 4-2-12, it is clearly that aethestic
standard and face-lifting has more attraction in female students than male
students. It can be understood easily that female students, especially university
students, they pay more attention on wearing, dressing, making up on
themselves, as soon as they find the perfect performers in drama, it must be

a leading factor for them to prefer it.
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<TABLE 4-2-12>

Interested in aethestic standard and face-lifting of Korean. N(%)

Entirely . . Entirely
Item . Disagree Middle Agree
disagree agree
17 18 31 11 9
Male
(11.0) (11.6) (20.0) (7.1) (5.8)
6 12 24 20 6
Female
(3.9 (7.7) (15.5) (12.9) (3.9)
23 30 55 31 15
Total
9.7) (20.0) (35.5) (19.4) (14.8)

Korean traditional food is a unique custom as well. More and more
Korean restaurants are opened in China, it has entered Chinese food market
successfully and becomes a fashion trend nowadays. <Dae Jang Geum> has
been played since 2003, the audience rating remained at about 50.0%, it
mainly described the Korean traditional food and caused a high upsurge
among China..26) From figure 4-2-6, we can see the result that almost half
over informants are interested in Korean food, the order about data is
‘Entirely agree' (34.8%), 'Agree’ (22.6%), 'Middle" (23.9%), 'Disagree’ (10.3%)
and 'Entirely disagree' (8.4%). It's clearly that Korean food's publicity is

further more successful of all in Korean drama.

26) REREERIM,  http:/www.cowb.net, 2007
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<Fig 4-2-6>
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<FIG. 4-2-7>
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Figure 4-2-7 reflects interest in the difference between Chinese culture
and Korean culture among informants. Korean drama pays emphasis on the
performance of nationality, though Korean has the similar culture origin as
China, Korean drama is good at interlacing every emotion together, such as
the proper formalities between young and old, connubiality and so on.
Whether it attracts the audiences' eyes among university students or not it has
been shown in figure 4-2-7. It indicates as 'Entirely agree'(2.6%),
'‘Agree’(9.0%), '‘Middle'(36.8%), 'Disagree’(25.8%) and ‘Entirely
disagree'(25.8%), which reflects that there is no much interest of culture

difference in Korean drama.

4.3 Korean Drama Influence on Chinese University Students

For the past few vyears, the fashionable phenomenon of Korean drama

and Korea wave have played a tremendous impact on Chinese students. It's
true that many young students are crazy about it, even everything about
Korean fashion things, including face-painting, music, clothes and imitating
styles of Korean people. The crazy phenomenon is just the popular culture
hotspot nowadays under the background of Chinese reform and opening-up.
Otherwise, temptation of fashion carries the ability of shot-time and
nonrepeatability.2?)  Since Korean drama has been played populrly about 10
years in China, how it influences Chines people is worth studying.

University students as a younger who is in the stage on growing up into

adult's world, hold both thought of sensibility and right sense, even can look

at things much more objectively than youngers. In this paper, the

20 T, TR OB 2GR, RN GRS, 200742851
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questionnaire survey has paid attention on Korean drama effect on university

students in Shanghai area. The survey results tables and figures are as

follows.

<TABLE 4-3-1>

Korean drama has influence on your wearing style. N(%)

Entirely ) ] Entirely
Item . Disagree | Middle | Agree Total
disagree agree
Male 30 25 21 7 3 86
19.4 16.1 13.5 4.5 1.9 55.5
Gender (194) | (161) | (135) | (45) | (19) | (855)
Female 15 6 25 19 4 69
(9.7 (3.9) (16.1) | (12.3) (2.6) (44.5)
Undergraduate 16 11 12 19 4 53
(20.3) (7.2) (7.7) (6.5) (2.6) (34.2)
. Graduate 28 17 34 16 8 98
Education
(8.1) (11.0) (21.9) | (10.3) (1.9) (63.2)
1 3 4
Doctor - 3 3
(0.6) (1.9) (2.6)
45 31 46 26 7 155
Total
(29.0) (20.0) (29.7) | (16.8) (4.5) | (100.0)

In Table 4-3-1, the

result of survey question of 'Korean drama has

influence on your wearing style." indicates ‘Entirely disagree' (29.0), ;Disagree’

(20.0), 'Middle' (29.7), '‘Agree’ (16.8) and 'Entirely agree' (4.5) in total. From

gender, it is shown clearly that the female students have got more influence

on wearing style than male students. It can be understood easily that female

students pay more attention on wearing and making up than males, the

perfect wearing style can attract their eyes of course.
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<FIG. 4-3-1>

%9.7%

Agree 27.7%
Middle 32.9%

Entirely agree

Entirely disagree fu%

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0%

‘ B Korean drama has deepened the knowledge of Korea country

As we all know, drama is a mass media which can spread the culture,
custom and other related things. Generally, a country can take advantage of
using mass media to spread their culture, economic, physics and so on. The
survey question of 'Korean drama has deepened the knowledge of Korea
country' has been studied in this survey paper. 32.9% of informants has
chose 'Middle’ which means it is equal to each other about knowing the
country of Korea whether watching Korean drama or not. Then, 27.7% of
them think it's true that the scene, story and any other things appeared in
Korean drama has deepened their knowledge of Korea country, 9.7% of them

entirely agreed it.

4.4 Passive Opinion on Korean drama
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<TABLE 4-4-1>

The life situation in Korean drama is far different from real life in Korea.

N(%)
Yes, | agree it. No, | don't agree it. I don't know. Total
94 22 39 155
(60.6) (14.2) (25.2) (100)

Table 4-4-1 indicates that 25.2% of informants do not know about the
real situation of Korea very well. Among the rest of informants who know
more or less, 60.6% of them agree that the life situation in Korean drama is
far different from real life in Korea and 14.2% don't agree it. It can be seen
clearly that Korean drama has a characteristic of being good at performing
the perfect thing on the screen well, but not all the audiences think it is the
real situation in Korean. Still there are many people though they have seen a
lot of Korean dramas or films, they don't know the real situation well, only
from the internet, newspaper or other channels.

Relatively speaking, though the story plot in Korean drama is much
more attactive than others, everything has two coins, it has its own weak
point as well. With the reducing upsurge in China, more and more audiences
have comprehensive and objective point of view on evaluation of Korean
drama. It not only has its excellent and successful side, also has its
downside.

Figure 4-4-1 is the result counted from survey question of 'Korean Story is
too tender, romantic and unpractical. According to it, degree of agreement
order is like as ‘'Entirely agree'(25.8%), 'Agree'(35.5%), 'Middle'(23.9%),

'Disagree'(8.4%) and 'Entirely disagree'(6.5%). Most of informants agreed this
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point of view, which means that although Korean drama is attractive and
successful among university students, there exists the characteristic of

unpractical point of view.

<FIG. 4-4-1>

Entirely agree 25.8%

Agree 35.5%
Disagree [WN3 494
Entirely disagree :6.5%
0.0% 10.0% 20.0% 30.0% 40.0%

B Korean story is too tender,romantic.and unpractical.

With the reducing upsurge and opening information of Korean drama,
now in China there are more and more resistance to Korean drama trends
appearing. It is said that excessively wallowing in Korean drama is harmful
to students' train of thought. For it, Guo Yugin, the director of the Mental
Health Center of Zhengzhou University said:' The plot story of Korean drama
depends on continuous emotion line, it is a good methods for those leisured
people to pass the time. But if people pay too much time on wallowing it,
or they are really tuned in to its gut on emotion, it will leave a deep

impression in mind, which can be able to influence people's normal thinking
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and confuse the reality and imaginary things, especially to the students whose
righting thoughts have not formed totally. Therefore, watching Korean drama

can make people 'stupid' is possible. 28)

<FIG. 4-4-2>

_
13.5%

Entirely agree

Disagree [IN17.4%

Entirely disagree =14.2%

0.0% 10.0% 20.0% 30.0% 40.0% 50.0%

H Plot in Korean drama has passive impact on students' train of thought.

Figure 4-4-2 indicates the passive side about Korean on survey question
'Plot in Korean drama has passive impact on' students' train of thought', in
this point of view, 39.4% of informants have held the 'Middle’ degree,
however the 'Entirely agree’ and 'Agree’ occupies 13.5% and 15.5%
respectively and 'Entirely disagree' and 'Disagree' occupies 14.2% and 17.4%

respectively.

28) s, TRFIURAR RS T ESEMERE) FRE | KRR, 20084E1

_68_



<FIG. 4-4-3>
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The story of Korean drama is repetitive and has no creative idea.

Since the first drama entered into Chinese media market, a great deal of
dramas have been introduced. Among all the dramas, the plot revolves around
love story, family soap opera, comedy story and history. Whether the plot of
Korean drama has attractive effect on Chinese audiences after so many years,
it has been studied in this part mainly. Figure 4-4-3 is the data of survey
guestion 'The story of Korean drama is repetitive and has no creative idea.’,
it indicates ‘Entirely agree' (31.6%), ‘Agree’ (27.1%), ‘Middle' (21.9%),
'‘Disagree’ (15.5%) and 'Entirely disagree' (3.9%). There exists a phenomenon
that though many students like watching Korean drama, thoughts in their

mind tend to be changed more and more.
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<FIG. 4-4-4>

Entirely agree 6.5%
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‘ B Korean drama industry has an active future.

Whether Korean drama has an active future is an speculative question
for studying. In Figure 4-4-4, it can be seen that the result is 'Entirely
agree'(6.5%), 'Agree'(24.5%), 'Middle'(42.6%), 'Disagree'(12.3%) and 'Entirely
disagree'(14.2%). It can be seen that most of informants think Korean drama

industry has an active future though there still exists shortcomings.
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VI. CONCLUSION

The hot broadcast of Korean drama in China carries a series of
problems which should be considered by Chinese students. In current society,
television and internet become the main channel for people to gain
information, learning knowledge, enjoyments and so on. Television and
internet can impact people's interest, culture enjoying and spiritual life
directly. Therefore, programs played on television can make people absorb
every information easily. Especially for the foreign information, television is
the main channel for domestic people to get know about foreign countries'
culture, economic, politics and its custom.

Facing the overheated phenomenon of Korean drama, a few experts call
on thinking back to it, moreover more and more attention should be paid on
students. With the globalization of world, every nationality could not avoid
being influenced by foreign culture, for that every one should hold rational
and objective point of view to know and receive it. The Korean culture and
values coming from Korean drama is attacking Chinese young people and
students. However, now the university students, as the first young people who
touched Korea wave from the word go until now, they have experienced
every feeling from curious about Korean drama to being wild about it, and
until now, they can view it by their rational mind and analyze both its merit
and overcoming.

In this paper, the attitude on Korean drama in current university sturents'
mind has been studied through questionnaire survey. The result has been

concluded as follows.
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First, since Korea wave entered into Chinese media market, many people
know something about Korea wave more or less. Among the informants there
are 89.0% of them who know Korea wave and only 11.0% who do not
know it. Korea wave includes Korean food, culture, drama, pop songs
mainly. When referred to Korea, most informants will thought of Korean
drama, it occupies 65.2% and also 77.4% of informants are interested in it,
which indicates that Korean drama has such a powerful influence on
nowadays students. The channel for them to get these information is through
internet (75.5%), television (59.4%), newspaper and magazines (34.2%),
broadcast (12.9%).

About Korean drama, almost all the informants have ever watched it, it
occupies 98.7%, and only 1.3% of them haven't watched it. The result has
indicated the complete success of Korean drama in China.

Secondly, the preference of Korean drama in Chinese university students
is the main part in this paper. The success of Korean drama in students must
have its own attactive points, including scene, story, plot, techniques, culture.
In this questionnaire survey, 78.6% of informants think the story plot in
Korean drama is the most attractive point to 'them, next is Korean culture,
reaching at percentage of 39.9%, the scene of drama like background,
surroundings and others occupies 37.4%, and techniques of making occupies
only 7.6%. That means the making of story plot plays an important role in
the all drama. Quite the reverse, though most students watch Korean drama
and like it, it doesn't mean they prefer Korean drama to Chinese drama. It
can be seen clearly that 70.3% of informants still prefer Chinese drama to

Korean drama, 29.7% of rest are opposite. It is a thoughtful phenomenon that
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Korean drama is so popular in China but still many students prefer Chinese
drama. Maybe it indicates that with more and more Korean drama enters into
Chinese media market, more and more audiences become knowing it
objectively and correctly, especially the university students who are in the
stage on going to mellow on their attitude.

For the story type, 45.2% of informants prefer 'Love story', and the
'Family soap opera’, 'Comedy play', 'Historical play' occupies 15.4%, 18.1%
and 10.3%respectively. Then most students think that the scene of Korean
drama can bring audience aesthetic feeling of vision and the wearing and
making up of players are closed to perfection, which is just the students
pursue in their age.

China and Korea has the same culture origin in the history, that's the
confucianism of Confucius (4LJ), but hundreds of years passed, the two
countries have its own unique custom and nationality. The unique culture of
Korean is just an important point that attract so many Chinese audiences,
including Korean food, Korean face-lifting. Among the informants, most of
them entirely agree that they are interested in Korean food, it contains
Korean traditional custom in food.

Thirdly, the influence of Korean drama on Chinese students is the hot
discussing problem for a few Chinese experts. Some of professor think that
wallowing in Korean drama is harmful to students' thought and could impact
their normal thinking. Therefore, in the paper what Korean drama has impact
on students has been surveyed. From the result, it indicates that still most of
informants do not agree Korean drama has influence on their wearing style

and thought. But it is true that Korean drama has deepened the knowledge of
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Korea country.

Finally is the passive opinion on Korean drama in Chinese university
students. Even though Korean drama has much more attactive points for the
students, everything has two sides, it also has its weak point. The most
obvious result is that 60.6% of informant think the life situation in Korean
drama is far different from real life in Korea, and 14.2% of them are
opposite, 25.2% do not know Korean real life clearly. Besides, most
informants agree that Korean story is too tender, romantic and unpractical,
even they think that at first Korean drama is attractive, but after long time
the story of Korean drama is repletive and has no creative idea for audience
in a great measure. And most informants hold the 'Middle' attitude about
wallowing in Korean drama can impact students normal thinking. For the
future of Korean drama industry in Chinese market, also-most of them hold
the 'Middle’ point of view, the rest more than half think it has an active
future.

As stated above, the university students..in Shanghai area has an
objective point of view on Korean drama. Korean drama has its attactive
points which make such many students wallowing in it and it play an
important role in the growing of youngers. The fashionable things performed
in Korean drama effect students points of view more of less directly. Korean
drama is still very popular among students now, but since it started in China,
the passion seems to be reducing by degrees. The future of this culture

industry in China is still a question for meditation.
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