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4.29 0.581 2.86 0.747

4.30 0.616 3.19 0.725

3.82 0.744 3.04 0.769

4.14 0.617 3.26 0.553

3.92 0.726 3.03 0.736

4.16 0.562 3.25 0.536
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에 따른 중요도 인식을 보면 
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