creative
comimons

C O M O N S
& X EAlI-HI el Xl 2.0 Gigel=
Ol OtcHe =2 E 2= FR0l 86t AFSA
o Ol MHE=E= SN, HE, 8E, A, SH & &5 = AsLIC

XS Metok ELIChH

MNETEAl Fots BHEHNE HEAIGHHOF SLICH

Higel. M5t= 0 &

o Fot=, 0l MEZ2 THOIZE0ILE B2 H, 0l HAS0 B2 0|8
£ 2ok LIEFLH O OF 8 LICEH
o HEZXNZREH EX2 oItE O 0lelet xAdE=2 HEX EsLIT

AEAH OHE oISt Aeles 212 LWS0ll 26t g&
71 2f(Legal Code)E OloiotI| &H

olx2 0 Ed=t

Disclaimer =1

ction

Colle


http://creativecommons.org/licenses/by-nc-nd/2.0/kr/legalcode
http://creativecommons.org/licenses/by-nc-nd/2.0/kr/

CIC I IR R

84

2015

ol
o
o

WANG LONG



9 = B

S}
of

4 A

g 3

o

84

2015

o
‘md
ﬁo

WANG LONG



WANG LONG<S A4

84

20154



2}

L

—

v

'l
B

Hr
ol

Vi

—~ = ®m ® ;|

A1 3 A2

T
Hr

=K

o
TR
K

o
TR

B4

L 1 10 ©

I S TR - T s

—

i

o
0]
ﬂo
4

pa—

=
iy
)

0
)
K

fveel

od
Gl

of
_,AO

0]
ﬂo
4

pa—

=
iy
)

Nfo

X

o
a0
of
_,AO

0]
ﬂo
4

pa—

=
iy

0

Nfo

0
)

o
a0
of
_,AO

0]
ﬂo
4

pa—

=
iy

0

Nfo

11
12

\mo

G
iy

0

13

7]_;1]_%

3

A9 5744 %

hoa
T

T A3

o
¢!

pa—

=
iy
)

1) A ¥ (Information)



2) A T CTTANSACHON) «++vrerrrrrerrersromerrnrrtertn 13

3) T RFQ(DeSign)  creeeeerererrrers e 14
4) QA2 B (COMIMUILCALION) -+ errrerrerrrmreemmererremmemmnene 14
5)  OF A AL (SECUTILY) w+orrerrrrrrrremrerrrresennei it 14
A 4 A WA I O] EA T Fe 15
A5 A Fofemo] TBF O] EA FLEeereeieier 18

A3 ATy 2 A7 21
A1ld ATRE 2 TRL A T 2]

A 2 A QAFTFA 29

1, A P)eai Al 7] i o g e N 29

2. AulA FAF FHJO IR e 23

3. (FPaH ol . R . e 2

A 3 A Bz iAol SR LT 2

1. BBl s 2l A SOl . B T e 2

D, ZAITIIL e 26

A4 AH AESFE D BEAHFE 27
A4 A 2 AT 28
A1 A TE ONTEATE Bt 28

A 2 A ANFAT EFEAIE AL e 31

Al 3 A AFTFTA TA] e 34

Al A4 B TPAZIEE e 34
A T B 35

0. TFA2O] ZIZE cereeeeiii 36



3. JFAZ9] AZ i 37
4, MZNEIF ZAZ e 38

A 1 A AT AT QOF eeerrerii s 40
A 2 A AT AJAFT e 49
A3 A AT FAG BT MFAHFEF ceeereeniee e 43

?_‘ﬂ_ D T T R T R R Ry R LLR LT RTP R TRy, ¥ |

2
b
e

{0
M
)
o]
Jiy



/N

£

/N

£

/N

A
FH

=5

/N

=

/N

=

/N

A
FH

=

/N

AA
SS

B

VAN

B

<HE 21> A% FZ OIE Yl O] R AF G5 crerreerrirrerieniraene e 9
2-2> QTE Ul 23Ol BEA] i 12
At zF SRR ododw F]OIT A O] TIEE T Theeeeererennenienennenenn, 15
Z2RWZ=0] ZZFA A Q] e %5
AAFER] TEA] corerneriii %
OITEABFA BEA] «oorrrtiimmmmmsmnnieiseiesiininiiiiits 2%
T O] LA} BEA] e 30
HZ20] QOTIAT v 3

AT BA BA AT b b 34
FIe™ 3] T AT AR .. RO, . 5
4-6> FHaLS) |5 7) GRE 2. ... . P L 37
A4-7> 74 AO)) 5 7) S . .. A e 38
4-8> ul M AT AT I R 39

_iv_



<28 2-1> E=3 QAQEYl o] 8 G BB 10
<28 2-2> FT HFY O BRI H| Brererrrrrrrni 10
< 2-3> TR QAFZATEA corveernie i s 19
KT G-1> QTERLT] ervrrriiiiiiiiii i e s 21



The Effects of Internet Shopping Mall's Service Quality on Reputation and
Purchasing Intention: Examination on Chinese people

WANG LONG

Department of Business Administration, The Graduate School,
Pukyong National University

Abstract

Rapidly growing Internet is becoming the main distribution channels selling
products and service to consumers, more and more Internet shopping mall can
be found nowadays. As the market of the Internet shopping mall is
increasingly competitive, service quality is becoming a crucial issue for
the survival of a company.

The purpose of this study is to find out the influence that the
service quality has on the Internet shopping mall’s reputation and the
customer purchasing intention in the Chinese Internet shopping mall.

This study is based on e-Service Quality developed by Moonkyu
Lee(2002), the service quality of the Internet shopping mall was divided
into five aspects, such as information quality, transaction quality,
design quality, communication and security.

In order to realize the purpose of this study, 186 respondents of
Chinese Internet users were surveyed by quota sampling from the
population group of the actual visited Internet shopping mall. The date

were analyzed by using SPSS 18.0 package program.
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As a result, the Internet shopping mall service quality had a positive
effect on the Internet shopping mall's reputation and customer
purchasing intention. Specifically, transaction quality and
communication had more consistently positive effect on customer
purchasing intention and reputation. And the Internet shopping mall's
reputation had a positive effort on customer repurchase intention as

well.

Key Words: Internet Shopping Mall, e-Service Quality, Reputation

Purchasing Intention
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