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AEAQ mA”RAA AFYA ] A2 4P(product-price-place-promotion)
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4. A+-7HA
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TS et ol HAHY

7HAL vHAR AxuAleld S BAll=olnAd A(+)H FFe v A
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o 2@ dae ARIT(RE, BT 1999). 1S anAA B
S BESH $5H0 HAE RS & 5 UES oe X WA
T2 olgdte] zulAdA FANOR WolEoAE BA=E THIHT
w2 g}

Z1gjel BAE S wER A7 AN Fuut b, £

WA % BRBE, FA} oME BE 59 npA" ARUAIAL dof
geh(Keller, 1998). @741 719del AQsts cle) viAY 2% 3 wAY 7
FUACIAe FFA oA, 4714 ol g5, 2uAFT EHAG
e 2 PF 5 FTAE oA oA wed A5G Adns

zkol7F &= A(Kotler, 1995) 0.8 miAE S 9] &85
YAl AE ongtt. HAo= tiFgmiAlE o] &3 FHe FiE TAHL
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Al & 7 U= 7IgY vgE S5S ArUAALRE o7 7] AR
st tH(Aaker & Keller, 1990; Keller, 1998).
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(o] %%, 2008, Kotler, 2006; A1 %), whAE AFUANH E78 BFah
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%5 HAE ofmA 9] A Qi
T84
1 2 3 iz
HA= A3 786 190 179 686
HA=AY 784 256 134 698
HU=A5 649 -.022 394 576
A=A 643 290 121 513
ERR=SS| 102 857 184 779
B =22 196 825 169 748
B =23 362 659 157 590
HW=7]3 069 185 781 649
ERR=P) 284 117 762 675
ERA=ab 247 219 756 681
a1 4.316 1.217 1.061
W 9% 43.165 12.167 10.614
A W % 43.165 55.332 65.945
Cronbach’a 71 783 748
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2 (correlation analysis)2 AAlgF A= v 2o

7. 1RAZ FaaA

=5

A BaT

HEP ol e 1EE 2AA A
#m A L uAE ol _ _
g F TR g R0 DN ma= ww ws
Qe
oA g
AL 422%x 1

T 318%x  563xx 1

O79%%  565%x  468%x* 1

BWHE 298 492#x  534xx 350 1

Apobd  277#x 368  426%% 407#x  506%* 1

L284xx 440%x  493%x  408%x  D19%x 443k 1

e AT9wr 489wk 550%%  A464wx  570%x 486wk 514xx 1

DT78%x 489wk 491k 543k 499wk 462%x  448%x 618 1

M 2.991 3.637 3.836 3.454 3.859 3.600 3.917 3.774 3.568

SD 1.070 735 .628 .693 .667 722 .658 .668 728

“p<.01
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e FAFoR AHEY nAY AFyAolde] ke el JAHU vt
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regression analysis)S A AIgH ZAyjolw -3
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D vHAR" AfyAeldde]l Bal= ojuxlo] mA|= FF

& 8 wHA® ARrUAleldo]l BAE olnX|o m A= 3

HQl B SE p( t df F Tolerance  VIF
w} 7 &
AFYA 543 036 601 15.046" 1.000 1.000
ol 1 226367
Constant  1.903 .128 14.919™

R=.601, R*=.361, Adjusted R*=.359
" p<.001

<FE 8> AAE A¥E AHEd npAY ARFYA ool Halx o]u]x

2=361% SAlCl ol&H WFE9 36.1%7F XT3
i UG F F U 361%E Adsta e A

caa vHA" Ay Aol de] BRlE o]nj x|l of
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2) mtAE AFYA) el AFx = AuH| A Fujdsel wxE o

9. vHAI" Ay Aeldo]l Ax = AH|xpe] Frufj e Fol mX]= FFF
HQl B SE G t df F Tolerance  VIF
nHA
Ay A o] 745 035 727 21.1917 1.000 1.000
A 1 449.063™
Constant  1.079 .124 8.692"

R=.727, R?=528, Adjusted R*=.527
" p<.001

<E ol AN A9E Ayrd nAE AFYAolde] AXx AH| A}
of FugF Q2o w A= J&FHo| h3t s|AA HI=E HAZ A
F1=449.063, p<.001 SF<=ollA #oldh J3kS v X &= Aoz yelyton 3
ARl AAAFE AARZ A &

52.8%7F #=3 A Attt &  Advh. =, T WEFe] 528%F A

oj’del Aol A wiAE AfFuAlelde]l Ax= LH A FuigE 29l
o G MAl= Ao yey A7 29 AR Ay Aol de] &

22 zulate] FulgBel F(nFH FHe WA Zolhers Aue e
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3) BAls o|m A7}t AF 2 AH| A FudFo] n| X = o &

F 10, BR= ofm A7} Ax = ARk sl wA = dF

M2l B SE g@ t df F Tolerance  VIF
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F1=340.262, p<.001 FFolA fFod F3FS A= Aow veyton, 3
w49 AAATE AAT A3} R*=4598 A ol&

459%7F ZE3 A Agstvta & 5 Aok 5, F HF 4H9%E A
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4) wA" ARUAC o] 2x = xuAe] TuldEd WAE I
ol BUE olm= el u)s)F 3}
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The influence of marKeting communication on Sports consumer S
purchasing behavior & analysis research on brand image’s

mediator effect.

Kim Min Jae

Major in Physical Education
Graduate School of Education

Pukyong National University

Abstract
The main purpose of this research was to find the effect of

marketing communication on sports consumer’s purchasing behavior, to
seek mediation effect of brand images and establish guided marketing
tactics to help consumers to purchase products by providing basic data
to assist brand’s tactical errors.

The survey was carried out by 430 student’s currently attending
universities in ‘B’ metropolitan city, 27 of the survey that were lack of
sincerity or overlapped were excluded during the data collecting process.

Thus 403 survey were used during the main research, by analyzing
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exploratory factors to find out the validity, every question showed
percentages more than 50% which exceeded the standard and Cronbach'
a examination was made showing a high reliability of .906~.709.

The final study surveys were processed with window SPSS ver.22.0,
every analysis statistical significance level was fixed to p=.05. Analytic
techniques that were used are analysis of frequency, exploratory factor
analysis, correlation analysis, simple and mediation regression analysis
and Cronbach's a value result.

The conclusion of the research during this process came to this.

First, Marketing communication had a positive influence of the
brand’s image.

Second, Marketing communication had a positive influence on the
consumer’s purchasing behavior.

Third, Brand’s image had a positive influence on the consumer’s
purchasing behavior.

Forth, Brand’s image had mediation effect on sports consumer’s

purchasing behavior through marketing communication.
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