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The Effect of Global Cosmetic Companies’ Product Package Design

on Consumers’ Purchase Intentions

Hwang, Mi Suk

Department of International Commerce & Logistics,

Graduate School, Pukyong National University

Abstract

The purpose of this study is to examine the effect of global cosmetic
companies’ product package design on consumers purchase intentions.
Cosmetics are one of the most commonly exported items from Korea. Korean
BB cream has contributed greatly in making Korean cosmetics popular in the
global cosmetic market. This study classifies the BB cream package design
into visual factors (size and shape) and informational factors (brand name,
valid date). It focuses on the relationship between those factors and the
consumers’ purchase intentions. In addition to this, it also focuses on
whether the cosmetic’s service quality (reliability) gives a positive effect to
the consumers’ purchase intentions. The results of the analysis showed that
out of the visual factors both the size and shape of the package design had
a strong relationship with the consumers’ purchase intentions. However, out
of the informational factors of the package design, only the brand name had
a strong relationship with the consumers’ purchase intentions. In addition, it
turned out that the cosmetic’s service quality (reliability) gives a positive
effect to the consumers’ purchase intentions. Finally, this study also
discusses the theoretical and managerial implications of the study and

provides suggestions for the future studies.

Key Words: cosmetic package design, purchase intentions, service quality,

perceived value
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<E 1> ®We] Ao

370 A 9 =4

ER

Lol 9] S ATE AES wo g HA T3], 7% 5 (2015);

247 st Y AES AT 5 Raghubir and Greenleaf(2006);
A= EA Silayoi and Speece(2004)

3 |AFY xS T3 94S F & |Butkeviciene, Stravinskiene




=PRI e)
and Rutelione(2008);
ARA (o] AK
A o) Silayoi and Speece(2004)
Aulz (A1 A e sk e Al 7FekS .
) A W91, o] % 5H(2000)
FE (WA oA, A
HAA TEA A Foly Au2E
AnEtEA w7E Augla A
AR 278 S S dAs=
e 2 R R I e i
7}FA] AR Ty A Eoly A H] &7} Sweeny and Soutar(2001)
AFstes Zgol vlaiA 717 o]
stal dol Ay AEe v =7
7} =]
ey [SHATE ABeIY A= Dodds et al.(1991);
TFujstazt sk oA e H= Fishbein and Ajzen(1975)

B Aol AgE TANGES AF U B THES <E 29

Fiass

<E 2> 3AHIE %L &4
29l 233= =
ClL 79| Z717) vhgoll E9] o] #Es AkaL Alth =3
37 |C2. Wt gl 3717 ¥AE ] )k T4,
7 o o ' T-=5(2015);
C3. ¥4 7|2 &3S dud 4= ok .
tjz}el¢] o Raghubir and
C4. sdishy] Azjer 27|12 =of Qo
A7+ — - Greenleaf(2006);
9. <] 7| Ak
Q9] B . ) Silayoi and
. Cl10. 272 e} =53t S (2004)
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ClL 39) et vkeol Sof o] ARES Al alck |7
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oy D7 HE=R] uhgol ol o] A Al Atk
5|y D3 SR O 0 7] Bl sielict | Butkeviciene,
tpele] 0. 3FEE o] Bel=me 293l wpgole] Hr) |Stravinskiene
and
Zé Ex%
ool A DI0. AFg7|3ko] ul8o) S0 o] A|FES Al Al |Rutelione(2008);
T ; i’L DIL SF8ES Trillek ) 52l 71 AL IS Bt} [Silayoi and
ko)
T D2 3FEE ol AR I3RS 03k e eolo] ) [Speece(2004)
/\‘]H]_/_\_ Fl OH{JA H]'HH]'E :117”0 Jq_ioi—oﬂ 60}/2‘} ]:H%:l—q HH_?_OJ_’
| M R skl ol Aol et Al ol
B:x Z
v 13 g 0e 4 ok I 009
g [EL SFEES U7 ARSSL Aol gk
" :; E2. sPdses ARESh wj Hoksks: 7Ick
s
E3. 3L UE 7% =4 stk a 1
A7+ EA 3P3%9) AHS Yol EAeS + ey an
- - - Soutar(2001)
7H E5. 3P4%e] 7H2e gelelr
AAA |B6. s 714 div] =2 AEolth
A |E7 SHES Aol
ER. 352 7140l 4 vh= VA& AlFsi)
Gl = ]_E _\j_;( Ie) %,;_ D ::LZJEO ?—H ‘],7L_ ‘]O ==
ﬂ]f Frintele] 71 ool = ARS TR 7Sl S| i et a1, (1900
ooy (G2 SV SIAR] ool 39l Aot sl ant |
T G3.8HE ¥ATIAR] wjEe|| ATt Ao
S TR wljiZol] Ao J1=3 Ajzen(1975)
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FHE mEe 54 shetey] fla) MEEN e Falo] <H >3 2L
ABRE AATh SFAe AEFFE V& 849 (54.9%), vE 699 (45.1%)
olm], Swzte] M 20uth 54(35.3%), 30t 479 (30.7%), 40th 4173
(26.8%) o2 Adg7} et etk AF sEe g3 o] 80
Wow 523%% 7Hg weokal uish Ajste] 33w (21.6)2 YEFSTH

<E 3> JAFFATH A

S22 54 % (%) SHFH &(%)
o o u s 69 45.1
AEFT 7NE 84 54.9
20 54 35.3
30tH 47 30.7
Sk 40tH 41 26.8
50tH 5 3.3
50t) o] 4 6 3.9
a1E 20 13.1
g A 33 216
#HZ st H 4 80 52.3
st o] 18 11.8
7] e} 2 1.3
A 35 22.9
T4 34 22.2
Al 3 AL 45 29.4
- A F-Z] 27 176
o, Auj < 5 3.3
7] E} 7 46
2l 153 100%
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I)7F % E it

B SHAe HFE TAEAS
< kool 614%= 7 =9kal,

oz et 39F 79 A Fasl 4ee

A 8o},

<E 4> 3FF TUSA

S W) | S9H (%)
= 94 61.4
LN 34 22.2
o o= 2 13
HAE Ae= e 15 98
o] 1 3 2.0
71 el 5 3.3
Ba= 3 5.2
T A1 1 0.7
sdE Y Al T84 7}+4 13 85
F3(E%, 89%) 130 85.0
71 &} 1 0.7
SAE L9 A A ¥ g 43 28.1
EAT) A} €] 134 &9 58 37.9
R N B Eolt} 31 20.3
TTETNR sl 17 11.1
s EEEEL 4 26
sgE Y Al A3 218X g} 8 5.2
ZATIRel o] A A gl 1A @ 22 14.4
=

B e e "
i W = 28 183
A3 @A oo 19 124
SPgE EATRRI0] £oH EERSE! 44 288
FAT & Flojga BnEot 61 39.9
Azbsl= A 1% 29 19.0
- ¥t 0 0
SH) 153 100%

FFT Al o] AZ4A gol(z7], e FoEo]l B3I dFEo| tiai =
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A @HHE7.9%), A8 IHEA BTH28.1%), HEolth20.3%) wo= 1
B 3 e Al 2 TARIS A7 890l tieiM = T askAl A
ahA @ Aem dehwth W, ZFYAQIY] R aql(EAEd, A

7139 Takol B3 FHoM = 1HETHAL8%), HFoltH20.3%),

-

© 731H183%) oz el F3AE 19l A £FUACle] ARA @
A& AZA 29 WY o FoEA AAshE Ao® et
spAEe 7ol 5UT A EF TATUAAe] Fow Fdo] £ A

olebm AZEE HEES AE @ A wEITHE99%), 18A et
2 uehga, spgow s
o] FUSTIL /4T A /1) BBAE THiAelel B HEEE B

2
(00]
o0
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X
i)
Il
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N
52
v
N
\]
= n
e
ot
-{m

<% 5> BBZ ¥ EXFYAS A=

T WE() S5 H & (%)
HpH] B g}e- 63 412
N 60 39.2
2 vg 30 19.6
A 1354 100

N

5.2 A3 g 3A

1%

BTl A4 7 drusel uHLBgel dF 24 9

Cronbach’s a#ts L=Fste] ASstdoh. AW A=Ay 4 23,
<3 6>0l4 AAl"Eulel o] Cronbach’s agte] E5F 0.6 o< e o
of wESEREE AFRAES yEbdllth =E S 294 (exploratory
factor analysis)S A Aldte] <3F 6>3 o] thgEog =AHE Q5L



= et g

0.929

0.928

0.801

0.670

0.900

0.851

0.761

0.734

0.864

73 A A

0.837

7}A]

0.832

0.623

0.861

0.819

Fohel

0.793

0.507

0.761

0.741

0.725

0.675

Ell

0.921

El12

0.908

E10

0.775

G1

0.877

G2

0.865

G3

0.683

E9

0.838

E8

0.787

E7

0.715

Cronbach’s a

0.919

0.876

0.852

0.841

0.794

0.866

0.801

0.747

3.226

3.105

3.012

2.995

2.572

2.494

2.253

2.151

11.125

10.705

10.385

10.329

8.869

8.599

7.771

7.419

11.125

21.830

32.215

42.543

51.413

60.011

67.782

75.201
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53 #$% W% Uy A FZ

531 F&4 H9 HZF

B o E 39 #H(non—response bias)® 213 FA S Aty w7
ekl A AHgHE HA AE T AR FH 71 Adid s deke
25%(38%-)2]  d¥(early respondents)¥ A& FFH  7|ZF FHER
el = 25%(38%-)2] Adit(late respondents)=S A=
and Overton, 1977) <3 7>3 o] FATiApele] AzbA 89l WA

820 5 EXd AlgE Fo HWFES UHeE F ESHEE t-testE

[ele)
¥ 2= N| B®F | mEEx| ot Ut
e
A 95% | 33| 3283 | 0643
= 2 ; .
N7 ge 1w 06 | 38| 3230 | oo | X7 | 078
A sl AW 25% | 33| 2395 | 1001
] Ty - _
88 = osos (33 2684 | oo | 1198 0235
SR A oo | 8] som | 0w | |
i ger | W | F o s| sew | oest | :
e L oA | ek 259% | 38 2939 0.986 oz | 0.006
Ne | Sk 25% | 33| 3570 | 0.958 : :
BRI A 25% | 33| 3281 | 0583
Ag A _
Ao = | VB T oso [ 3] 3aar | oz | LS| 0269
A | A 25% | 38| 3502 | 0562
S4Eel | x| Fu 25% | 38| 3461 | 0915 | 70 | 0492
v o1x | AAA | AR 25% | 38| 2750 | 0.668
Az ApA | B L ° 1903 | 0061
A | = 25% | 38| 3099 | 0911
A 25% | 33| 2638 | 0.604
o| T —
Tl = = 950 | 33| 2809 | ogog | 0929 | 0356
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532 54y W) AF
$YAEY FuH Ao o3

I Hete] AAE dFste] SHET H+
FAWHHE o] JhsAdol tpar dkth. Podsakoff et al.(2003)& &YW
H el (common method bias)®] 7Fs/AdS Slst=d FAHORZ 7174 Eol
st8u = A= BA F 3y Harman's single factor testgl 73313 t).

A 2 AT E TR AIEH BEE 59 2 FERTE A

A 71A &8 2R X (unrotated factor analysis)S A3 Ay Ag=Hs

2
N

by 2 uuge

7FA 2 A= (eigenvalue>1.0) 371¢] 29lo] F=5 UL Y

7FR g.9le] AA 4kl 33.47%E AA SR o v 2719 a<9le] A
Al kel 2838%E AFA|SATE wEtA] U Wl AE WAAT
= ot dubAQl 8<clo] glas Fels th(Podsakoff et al., 2003).
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7F §ldth =3 F ogho] 12.303, pgkel 0.000o.2 vebyt

7R 18 XA AZHA Ql(=7], FEDS FujeRedl A (+)<]
FFE v Aolghs Aoty AFEA Ay, shdw TR Al
2919 A7](B=0.257, p<0.01) ¥ FE(B=0.309, p<0.001)= o] =]
()9 G vAE Aoz YEEth mEkA 7Hd 12 X FH A

M 2% EAUARIY AEA aEAEY, AHE7])3HS Fujemo
A1) dFS vA Folzte Aot AFTEA AHY, IEE SFF
FgTAele]  ARA Q919 HA=W(B=0.171, p<0.05)> IFFEe
Frjo el A+ 94FE vAE Aoz yeiytd whd) Ag3%
TFujere] ()] FFS WAA G Ao YEiwth webs] shA
2% Fi A HAG

b 3L FAEY Al FHGIFEA)S P Ao dFS
mE Zelgke Aelth. AR Axm, SEEY Aus F
284 (B=0.156, p<0.05) sHdESl o] AH(+)e] dFS vA=
Ao ® yepgrh meba 7Hd 32 AA HAo

S, BAWMSFRE ALEE sPFEY AZE (A A 7EA, AAAH 7
A el Eel S wAA S o= JERyth 1gal wieHe
&, Ak, 2eduy gFE BAEE guEsR Agste] 47 Bl
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S AR F Aoz YERETH(Ps>0.102).
<¥ 9> }FHE AA IAEY 2H
. Bl N
H| = 2= o
=g 1EE2 S A T gp | tw |
R
B FFa} B
() -0.059 0.391 - -0.152 830
E¥ 0.257 0.074 0.259 3.497 .001
3 0.309 0.063 0.367 4.919 .000
I =R 0.171 0.074 0.164 2.321 022
A7) 5 0.002 0.053 0.002 0.034 973
A A 0.156 0.078 0.134 2.000 .047
A 7hA 0.002 0.079 0.002 0.021 933
AAA 7FA 0.055 0.079 0.051 0.701 485
A 3h4= (g ) 0.034 0.116 0.021 0.296 768
EERICED 0.239 0.145 -0.121 ~1.647 102
R 0.436
Adjusted R’ 0.401
F 12.303(p=0.000)
ol AFEAN AHYE qoFstd U9 <X 10>9 Zth
<E 10> 714435 29 %
7+ A
H1-1 7] - Ful = (+) 2| 2| €
N7HH 2.9l
H1-2 Je — Fujg= (+) A A H
H2-1 = — Frjoe (+) A A &
4u7 29l
H2-2 ALE718F — FuolE (+) A A=A S
S
H3 e A - Tl (+) BEE:
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5.6 %7 £4 23}

TReo] <3 11>, <3 12>, <% 13>+ /i Bal=e] 3724 AaE vepick

<FE 11> viujE=E IAZAN 43

=3} N
H| . F3F 3 A F o]
=owma | 3l 3 AAF S — ;E
1 E
B ¥Eox) B
(4 -0.356 0.567 -0.628 532
EM 0.325 0.112 0.347 2913 005
) 0.203 0.091 0.261 2.234 030
Ha=d 0.224 0.119 0.204 1.890 064
A&-7] 3k -0.026 0.073 -0.036 -0.358 722
A 7hA| -0.109 0.115 -0.111 -0.947 348
AR 7FA| 0.191 0.120 0.177 1.593 117
A=A 0.152 0.101 0.155 1.498 140
R 0.492
Adjusted R? 0.427
F 7.597(p=0.000)

| Bl Ba= o 3R] Axs <E 11>olA KB npel o] R’
ol 049224 3lAmge] Aol 492%= vehyith agla gl
e ®7] 9% VIFE= #Hu VIF el 15372 tsadxddds &4 $
Atk 3 F ko]l 7597, pgtel 0.0000.% vrebwkth d@dFH S mw ¥t

>~
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M, BRleg 2 JHE AA = FHA SFUAT p<10 A frelR A

o= veht sgEe] FridRd G vE Aow tehg

<E 12> A= ALY 24

353t o
H| ¥ #3} 3 s o]
o | 3} IAAF SR L7 ;E
==
B FFoa) B
(A<5) -0.256 0.652 -0.392 697
37 0.338 0.119 0.335 2.834 007
R 0.473 0.111 0511 4251 .000
HA= 0.051 0.114 0.052 0.447 657
AF-&-7] % -0.027 0.091 -0.033 -0.299 766
g4 7HA 0.203 0.157 0.160 1.291 202
AA A 7FA| -0.058 0.130 -0.053 -0.449 655
A A 0.003 0.147 0.002 0.017 986
R 0.498
Adjusted R’ 0.431
F 7.383(p=0.000)

At Bal=o] B ARA A <F 125004 BE uksl o] R? ghol
0498= 4 3@ Aol 498%= eyttt aeln dFEAdS
wH7] 913 VIFE= AW VIF o] 15892 tFsddAdde A7 il
w3 F ghto] 7.383, patol 0.000o= uvrebyith QG3kes wwd 3
o] Al Z+A @a9lel =7](B=0.338, p<0.01), &l (B=0.473, p<0.001)7} 3-43%
of Fujojxe] J&F& WA & AT YERR

u
2
l-lO
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<#E 13> 24 <qg ALY 27

§ = .
H| E 33 y: P o]
=g ] 3l 3 AAS S : ;E
= =
B ¥xo3}t B
() 0.009 1.281 0.007 994
7] -0.060 0.212 -0.056 -0.282 781
e 0.241 0.181 0.265 1.330 197
HY= 0.107 0.221 0.090 0.484 633
AF&-71 3 0.098 0.165 0.105 0.593 559
A3 A 7rA 0.033 0.181 0.034 0.181 858
AAA 7HA -0.043 0.196 -0.039 -0.217 831
N FHA 0.534 250 0.429 2.140 .044
R’ 0.431
Adjusted R* 0.250
F 2.380(p=0.057)
2y dae Baso 3AEA Ayes <F 13> HE uiel o] 3
ARF HFwEel R* gto] 043124 3| ARF ] M=ol 43.1%= e}
Utk 293 gEgAdS 5] 93 VIF= Hd VIF gho] 1533e% t}

FToAZd = EAVE gtk T3 F oghol 2380, p#kol 0.057= HERRLT

FFES HH A2 (B=0.534, p<0.05)> sFEe FHje] o] FFES 7
e Ao ek

FA QAT vk @ol A Ae AEL WA HAALAG A}, A%A
(=], W, And aduasy) AusEA@A)0] FH4E
FojelEe] A(ne PP WAL Ao vugod, AW AEL 8
g A%, wlEered st Azd a(=y), dehol Tulo
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AA, EFEARIS] AlZFA 29l A7] B FHe T =l A+ 3
S mE= Ao ey th o] Banerjee(2013)9] Aol A FFEE A&
H b= AES] 27 2 FEeh 22 AR 84 B2 JdFS weria
& Ak dAY AAE HolFE etk BBAY XATARIY AV|E
Ast>upp et >gydae] fow 2Ed B Agygow Zolzt 71
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e
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