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A2 olEF w7

A 14 EH4x A4

A2 (mental imagery)2] oln|= WA 7t A
A A &3] AFEEE ‘olu] A (image)’ ot TFEE Zavl Uy oln|

A B4R £o7 B A44 daE9] ouz ALgdEH. 45 59

>
pay
3
Q
mwQ
D
=
=
rlo
o
>,
i)

de AAE717F A F (A &), 2014). wEbd AFEAEvig A4l gk
MAA Beje At Fokst Ao wep thFetAl o] FoiA AL gl
A AFase] Aol dE e doe <& 2-1>3 Zoh

o]Z FAAHoRE AvEW Lutz & Lutz(1979)= A4S 7yl o Alz+3ke}
Awy FAA AlA(mental event)oldt 312, Kosslyn(1980)2 2] F-2]
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A7A 2= glolx: 7o zRY oldst S @At 22tk
TEE Aol Bor ‘v F(mind's eye), ‘Pl woE HiE
74 %l (seeing with the mind’s eye)'°]2} ¥ &3} tH(Kosslyn, 2005).

A ALGHAE FAW Az AFE ooy oWAS5S et

olsh vl%d wAN AL A7 B fAPol Jdel AgH AT

StA 2ztsto] whAl AAl gaes AAT st ddske AS o
Fth(Jahn et al, 2004). H=3F A2 Fel o AFE 7IgAHRE A=
AV 719gE AEE MR o=

dolm (AW 3t &, 2009). A = e vhesoeR HWayd I By
= AYAsHA dste] Adsks Aoy

st Adeltt(d o], 2017).

oldel AAyYArE v Ay E AgolM AL & vhaFel o
mAE WaEs e AoV EY ojwAE HAA Al wep =4,

AT, A Agdew 2 &k
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<E 2-1> Mol gy Ho

A o
A2} &
Lutz & Lutz(1978) 7hd 2 ]ﬂﬂg} AdE G212 AL (mental event)
mF2-o] E(mind's eye), 9% AZAAFIY &F DEol glof
Kosslyn(1980) v o D_ , e
= 7o RN #4E FAseti 248 6
Maclnnis &
7] A 31} A of] & o 7174 W22 Hests 33
Price(1990) 1928 7gol A ofH 7HA =HARE 7
Murphy (1994) /2 e FAEE ] 7190 A AT FdEE d
Kosslyn et al.(2001) Age AZtE Gr7E Qe 7oz RE dojd u Yehd
) AT AARY] FBAR ZEEie, SdAd disk X2
Lancan(2001) vE SRS P
Govers(2005) 71984840l A ez ARE Aty Agste W
Kosslyn(2005) np&-o] Fo 7 HiE= 7% (seeing with the mind’s eye)
7] 3] o3 AAH 7|AdARE U Nz F3do
A E =(2000) d3le o3| ﬂo _ -]_l 4 AW AR ALY A2 6
2 v Al st g+ 34
AR L B =EHE o HAAANA dojys A
Kim ot al.(2014) 0“’]'0 R ] = ) o ]’ ] 201 ]’ ﬂ
A (B
. dA EASL A e FAE AFsE dew £F 7]
WeBalu & Steil(2014) R T e 4 e
Ao} S F3 it F4lA E A (representation)
d4 e dds uledoR uweex Fo AASHA
Z‘jU]O]@Ol?) H_w\ ‘:—H? ]’1:: j’ 1 ‘:H 0]’
gk Ad sk A

FARATES B2 AR B9

A3t A ZH(perception)2 F5lo] FRHEE A A Ao X7tHE HH
AR

7F 71 o2 Ry dojd wf Aol yetu, BRI 2ol A A

Aol wo= A Zolg} sth(Kosslyn, Ganis & Thompson, 2001).
53] A Qe 79y #aEE =, Q7] 79 9 gl AH=Z
AgE s Aol obdet AMA B T NAH AWy A onE A
o A2 AEE AZSHA HH, ofd digh Ade] dojuy=d olelgk A
de A= BEd Q1A Vo r i E dojus BRE X Zet=d o

Fe o (due], 2017).
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A A M (emotion) = EAHS Aol A= AR HIEITHSuess

& Rahman, 2015). A= AZh, 719, 439 22 W4 JAA (internal

mental events) 2= UERHT U Aoy A A4S T wr A
B AAMZE YERA] R o] dlE] FAdetAY AEE T dE AT =Y
doh 29 AFELS Ao AMH WSS dodlE A& AA Y FEEFS

Xt st (Lang et al, 1993; Kosslyn et al., 1996; Kim et al.,
2007). e AAT fAlRE AAVEE €7t Dol gae] §E
W AHE S Y, 38 A A9 A, aela Ao W)

2 ga 288 5 AHTAL THA-AD 5, 2017).

AEE BEAAS AAst] AAE HEOoEA HA A A/H(destination
imagery)< FA Ao gk 7Y vEd A A, AMA AAES AT
t}(Jossiassen et al., 2016). AFHE2> AT AAdHAe MY o, 15
o mgo woE EAAE AEPA H(Lee & Gretzel, 2012), &% =]
e aaad ARE Fstal Ads AHsrbe A AAS Al
g} A (Matos et al, 2015). o] AAATE EHE FHA A4l
ek HdA Aos Ao <F 2-2>9F Zh

M

<E 2-2> BHX Mo HHEH e

A A R
Lee & Gretzel(2012) AL Al Aldalgel Zide u 15 mhee] o7 XIS AEst
Josiassen et al.(2015) ZA- Ao t3k shde] vkt A, AAH AXNE
Matos et al(2015) L2 x)o] i3t oA ARE il ES Aaizhe AalE 14

FARATES Boz AR} 4
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Crompton(1979)= FH2#] o|u|x|& EAF iy FA A tisto] A}
HEol ki Qe UNA W, A, A el FAHeR TAE H
A Adoewm ®Weka o3 Aoe HI/MARE B2 d7AEdd 9 A
A% a1 A (Crompton, 1979; Reilly, 1990; Ahmed, 1991; Kotler et al.,
1993; Baloglu & McCleary, 1999; Beerli & Martin, 2004; Assaker,
2014). 2y FAA] oju A= FHA ddolr] wEo] A £A o tigh
A3 A A EERE ofu gy A X o] gk e S Xk Aew <l
A aaok AMA a4e HrARE FAEHE AW
of gttt o] i AFAEd 98] AAHI A TH(Dictner, 1985;
Martine & Bosque, 2008).

Echtner & Ritchie(2003)= Xt} 4% #Ho =2 JE4d 54X £-4=

)

Q olu A% wo}

rlr
X

ry

NeH 542 obg2E FEH (common AN B B

E A (unique) 5ol 98] FAE Aukxol ol Aolgt A3t
ol Ao A HA =] ojujx]d st Jd-2 A (association)’ ¥ ‘3

“&(representation)’©] & &l & AL&slo] A7} o] FojAa = AFS
HATh "ol 4 (1999) = HA K| o|n|A| & HA4A 9} AT Fd ALdEY

Ao A v EH FAAA Aol 3+ AL, Alcaniz et al.(2009)+= 54 A
s AZstd Weas AdsEE wEAE0] B4A 9 At 3= ofo|r o
U Ald A" BE 58 Xgste Ao® Hdth T3 Dolnicar et

al.(2013)7} Jossiassen et al.(2016) A X] o|u| x| = F2x]o] st 7}

o

b
0%

ot} Hwre] EAA  FEAMdestination representation)d A1

o
=

(mental representation) &= H7}4 £A4& Xd FANFo=Z Ad
At A7e] Aad+E Ed=E FHAX] oln| X g AFaAd AHoE
A st o <iE 2-3>3 2
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# 2-4> ZHX| o|o|X[ 9 HEH He
A2} A o
Hunt(1975) LA o gk zhAf A o] 914
= iys) 5 = olzlo] ule A7k oJAalo] =
Crompton(1979) ;ﬂll:n So|l Ao & 7lX= g wkg, A7 A9 F
Assael(1984) AREANS 25 PAE ZA x| st 42 =zt
Dichter(1985) :—Ej azsh B4R axo P} ARz FPHE AwA

Gartner & Hunt(1987)  524%] B2l tigh 7iQle] X714 AJsakgo] AR gAdu= kg o)
Calantone et al.(1989) HA o] g A4 o
Reilly (1990) 4R oigk MEH EAo] ofd FAAA QA

(e}

Ahmed(1991) AbE ol BA 2o gigk A A A =7 dAREAR] Q14
Gartner(1993) QJEAR1 QPdolut AYRAS: F551e A, S digh 43 flolw 34

Al Eo] oW A EAX g3 A e dde] whg, A
Kotler et al.(1993) Z} oAkel A, HAot AHw thekd AR AMES T

st A1zl A
‘Walmsley &

AFEXRNE FE A= H7ME S(schema)
Lewis(1993) & 2 9
Echtner & AR 7lsH, AgH S TEH, 55 H4 BFE
Ritchie(2003) X}

A 3k 21, 489 A=E Yelle AdkE<l Hrbal
Frias et al.(2008) % i o i E °

A

EXXE AZ4slH HeEE AMNER BP0 XA 9 A
Alcaniz et al.(2009) L . . S 9 B

# 3l ofolroly A A HE & 23
Dolnicar et al.(2013) Mol &9 EAA FA(destination representation)

AF
[e]
Josiassen et al.(2015) . HAxe] djgk ZiRlolu} Heto] 2kl Aals 3o =2 7k 545 Al

FAYATES ENE AR 4

™ (Assael, 1984), A5 21 Aol Wl fef #ARl = FAdE +
UHGartner, 1993; Pike, 2008). =3+ ZHAWEA S0 A4 %] ojnA= &
A oke] 2 ofFo wEl AA HHA e} Q1AE o]u x| 7}

=l (Stepchenkova et al., 2010) 42| <} 7H7h A 55 S22 o djs)] H

9 Agtetn @AM oju

Ll
P
)
k
i)
o

i

=)
rlo
)

>
o
N
N,
i,
N
N,
olr
ox

=) -
o] AR Syth WhE SAXRRE "W "ojA e s I

s
rlo




(Middleton, 1995). #1433 (1992)o w=H A H HA A o|n| A= o= A

(o] &7, 1998).

APATES AHEE FH4A oju|x| o] F4xA g == A7A
ol wel 2A GdAd, F 7HA A, g o] Bylow o] Fojxa
o A, AR onAE ddxde] JEow B Ag, HAA A
Aubdel QA 1 zAAE HFHA olnA 2 HiE W (Gartner & Hunt,
1987; Echtner & Ritchie, 1991)c] low, FAM 4 wr3rks n#d A
(Baloglu & Brinberg, 1997; Walmsley & Young, 1998), ¢1x] % Zwuts
183 B (Gartner, 1989; Reilly, 1990; Chen & Uysal, 2002; Binge et
al., 2001, Spark & Pan, 2009; Assaker et al., 2011, Jossiassen & Assaf,
2013)°] i

T 7HA A e A= HAA oA RS AAA ol Xk A
A olu A2 BF3= T ol tk(Ditcher, 1985; Gartner, 1993; Mackay &
Fesenmaier, 2000). o]= H4x]9 =]% &£ tigh 1A% Hrivto=w

= ARH Rl 5A4 A om A& olsfst=dl FAVE Atk= dEelH TRl



b AMA ouAE FHAA olu A TR A o Hual 7
k(e G =, 2011). AAA o|v A= HAH A 2AAle] =24 g, Aoy
e g HA4E ABAow Hriste Jideldt & 4 Avh(Bigné,
Sanchez & Sanz, 2009; del Bosque & Martin, 2008, Stylos &
Andronikidis. 2013). R, GA 2 oju A= HA X thik sHQ1A APzl
U =4e ddets Ao 54 gidel gt e vds e FHOR
22 de g #AAA wSo] wdH HrPidor Eri(Baloglu
& Brinberg, 1997; Jossiassen et al., 2016).

sk o 2 Al 7HA] A9 Bf= AAA olm A gt A A o]w|A] o] 9
9] 5% A (conative) =& &% 4 (active) o|H| A7} F7tE ] Aoz
#ZE g4 FANE e R Hi= B o]t (Gartner, 1993; Pike & Ryan,
2004; Lee et al., 2005, Tasci et al., 2007; Stepchenkova & Mills, 2010;
Gomez & Molina, 2012). 5& %4 o|P|Al& FA 4 APFAANEA #HFH

ol A540x ndste Fie d&] M= HR=E 2 (Gartner,

g

1993), ol# st BHL =ZAX ojuR 9 AAH Q9 A Q1S niE
o2 onxe PFH WEE TFH 242 UelE etk F BE A
B7E AEE I BUhE o] Fo HE AHE dijkE 2 5E st H4XE A

ot AN FARHIL B A TIT( PGS, 201D, 5 A

O:

(Woodside & Dubelaar, 2002; King et al., 2015), 5% % ojnx| ¢} oJx=
gl FEHE JhdeR e AR EAFTHWhite, 2014).

o] AFEEe AYEY, HA4A oju Ao gk =] Aol = Al
7HA Ao 2 TE A oAl 84 Al =53 o] X (Stylidis et al,

_L/

2017), A ¥+# oln] x| (Chahal & Devi, 2017)2 AAstE AT 9= Ao
2 Ut ade s BE3stn B8 dFE5S B2 A ojn x| A
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# 2-5> EXX| o|o|x|2

o -d
A2k T4 2 A W
Gartner(1989) ol %] & T2, 156%3 Likert 2] %=(5)
Reilly (1990) B H xR, e AR
Echtner & Ritchie(1993) 1A A TZ3, 34%25}, Likert 2 %=(6)

Dann(1996)

AAH/ AN A /55

QEE=

sl Semi-structured 1€
Baloglu & Brinberg(1997) A A= T-24, 43, o] o]z d A E
Walmsley & Young(1998) A AA +Z4, 6Pr EL o] o) 2 #] = (

Baloglu & McCleary(1999)

SEEVERE

EL Likert % E[ﬂ
—1:%*01 o] 2} 8 A = [7]

?—ZX‘]

Uysal et al.(2000)

g QI gl
Mackay & o174/ A 7 _?é’—%, 81_<?§>
Fesenmaier(2000) 7T (o] Q) A E 2 = [7])
A,

SEEVERE

48F A (Likert # =[5])

q QT a}
Mackay & o1 2/ 4 A _‘?é’—% 8T &
Fesenmaier(2000) 73 (o] Q) 2 # = [7])
Z PrzsL @zﬂlE
b Ny [ 2R et T
Stylos et al.(2016) 0 T — oA A (7
- 73t - likert(7)
ESEE)
Jossiassen et al.(2016) 21X A A3 o] o] 2 7]
T AGATES BEUE At Fe
ojde] =& Hgoz B AFdiE HHA ouXE HHA e Hd
@ Tha AUEel U@ Qe AwAe FAoE Aol aAe
A7, B 44 AW Aden nug an
2. A olulA FHHY R AFa)
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Baloglu & McCleary(1999)= &2 9] o|m ] |42 dif #3A W
A AR LA osf o] Folxina

AA a1l g4 ek
EH A=l 8RAHe] &/
(<3 2-1>%1). 252 AAF oFA= AAZ o|H A
= WA QJAA A ojmx| e} FAMH ojm A7} HAukE

AZAZFS T AW ok Qe

= A

2

o

A 21
(Personal Factors) 22 =] o]n| =] A28
e HElHagl (Destination Image) (Stimulus Factors)
(Psychological) @ 9177 o]©] %) e AHgl
=7k (Value) (Cognitive Image) (Information Sources)
=% 7l {Motivation) @ 7 A o|r|7] —eE Amount)
= A(Personality) (Affective Tmage) - S El(Type)
e AFE 3 8 2l(Social) o AukA] o]u] =) e AP
-AF@(Axge) ((}]:I;‘ﬂ Image) (Previous Experience)
-2 F(Education} e HAetH =
-AEA N (Distribution)
(Marital Status)
=21 EHUthers)

Z&: Baloglu & McCleary (1999). A Model of Destination Formation. Annals of Tourism
Research, 26(4), p.870/ ©1%4:(2011)

<3d 2-1> FHX| o|o|x] 4o

=]
o
)
0%
12
mm
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Beerli & Martin(2004)-& Baloglu & McCleary(1999)¢] 1ol A & ©
$HE NdH ol EUE ZrFa v #FEAA JAARIDS AQtet

ATH<TE 2-2> o). Aoty Edo] wp2w dg524] ojux]= Q1A

A olm A AA A Ak ol z|o] 37kA] 2488 FAEW o]EL <1d
2-2>°l AAE Hpop e JFAAE AU dvkar FEEAY. =, 54

>,
)
o,
=
N
517
O
)
>
ot
oX,
i
2
o
>,
)
o,
=
N
=2,
o,
o%
ftlo
N
A
i

=|
)
o
fr

N2 EF3A Y. (Beeri & Martin, 2004; A7 1], 2015).

Axad
(Information Sources)
®ol=4 938

(Secondary Sources) l
= A H(Induced)
- 714 (Organic) = ztE) w323 A olu]=x]
= 2 FH (Autonomous) (Perceived Destination Image)
o A=
(Primary Sources)
- AbA Y DA A or]A)
(Previous Experience) | (Cognitive Image)
-NEE=E Al ol el =]

(Intensity of visit)

(Overall Image)

AAAH 0w A
ZHR13] 549 (Affective Image)
(Personal Factors)
@ EZ|(hotivation)
e #7144
(Vacation Experience) T
e *HEATH FASA
(Socio=demographic
Characteristics)

Zt&: Beerli, A. & J. D. Martin (2004). Factors Influencing Destination Image. Annals of
Tourism Research, 31(3), p.660/ o] << (2011)

g1l

o}

<2¥ 2-2> BHEHA ofo|x YHDY

S:
S

[

<29 2-3>2 Kock et al(2015)¢] AAI H24 A A/d-oln| =] o] o)A

ol A 8l dyecles vetla o A 5AA] olm x| A2
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R
(Antecedents):

® 3293 (Information Sources)

\ RN

- {5 4}(Travel Agency) C :
- #3(advertisement) s
- 22 (Book)/d sHMovies)/

471 (Magazines) ® #E2E(Behavior Intention)
o A3 slpabs 24 - AFE (Revisith

(Socio-demographical) - &3 (Recommendarion}

S =) e AP Az - $E(Visiv
P 53 pig i ] =
. ﬁ’;“f&i‘)ﬂﬂﬂhﬁ) (Destination Stereotypes) #
Ag = ) .

= };(Educaﬁun) & TFH(Satizfaction)
- 44 (Gender)
S 2% Ak =) o]u]A] - 3 (Hotell/

2= (Household Status) o = — i

olaens e [ || (Destination [ 7| (Destination A Iattactionsl/

o Az e 5 Imagery) Imeze) 2 5% (Restaurant)/

(Socio-psychological) - BT (Travelling
- 9 E 7] (Travel Motivations) b

==} o]0 2] % (Future Travel ® 7]1EHOthers)

Intention)
- Z3 A9 g X (Familiarity

with the destination}
- 7§¢13 T = (Personal

Involvement)

- 2@ o]9]2] (Brand Image)/
Ba= 2 (Brand Equity)

- 719l {Expectation)

- #|ztg ¥4 (Perceived quality’

® 71E8HOthers)

- ©17} 72 ¥ (Vacation Experience)

- o9l = AF (Before/After the
Event) _

- ¥ A F (Before/Afterthe
Visitation)

Z}&: Jossiassen et al, (2016). The Imagery-Image Duality Model: An Integrative Review and
Advocating for Improved Delimitation of Concepts. Journal of Travel Research, 55(6), 789-803/ 1-A}7}
A7 2.

<33 2-3> SHZX| Al4-o|o|x[o YofY = MY I Zueel
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2 Yty dth(Kock et al, 2015; Jossiassen et al., 2016). o] 2] 3t

Aol el 74 Al 9] (delimitation) ol

=S

7H 19 &)

o] 7] o]

o] 9}
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stu] A &) % o] E(theory of reasoned action)
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GFI=.890, AGFI=.852, CFI=.946, TLI=.935, IFI=.946, RMSEA=.071)(Bentler
& Bonett, 1980; Bentler, 1990).
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The Effect of Destination Imagery on Destination Image and Visitation
Intention: By Focusing on Potential Visitors to F1963 in Busan

Hye Jin Kim

Major in Tourism Management
Graduate School of Business Administration
Pukyong National University

Abstract

Understanding mental representation which individuals’ hold on tourist destinations, often referred as a
destination image, is one of major interests by tourism researchers. Since it enables researchers and
managers to predict tourists’ destination decision process, behavior intentions and destination choices.
However, destination image has two major shortcomings of being atheoretical and lacking of conceptual
framework and operational rigor. In order to better understand tourists’ mental representations of
destinations, several researchers draw on contemporary psychology to delimitate informational concepts
that individuals’ hold about the destinations which are destination imagery and destination image.

The purpose of this research is to implicate the conceptual approach on the cultourism destination
imagery and to investigate structural relationships among destination imagery, destination image and
visitation intention.

The site was selected on the urban place which is now recognized as a hot-spotted point for urban
regeneration movement in Busan. 229 valid samples were acquired by using convenient sampling
method approach and by conducting questionnaire targeted on the potential visitors to cultural
destination. At the first phase of data analysis, exploratory factor analysis was conducted and the results
of this findings suggested  two dimensions of cognitive and affective  destination imagery. Also,
confirmatory factor analysis was done with an aim to test and verify validity for the measurement scales.
Structural equation modeling analysis provided support for the hypothesis for the next step. The results
revealed that both cognitive, affective destination imagery has a direct positive effect on destination
image. Interestingly, affective imagery had a greater impact on destination image than cognitive imagery
had. For the relationship between destination imagery and visitation intention, only affective destination
imagery had a significant direct influence on visitation intention. Lastly, destination image had statistically
positive effect on visitation intention which showed consistent outcome from other previous empirical
researches.

Our theoretical implication suggests two dimensions of destination imagery of cultural complex space,
which are again named as cognitive destination imagery and affective destination imagery. Practically, the
research highlights factors of destination imagery that affect destination image and visitation intention,
which can serve as a basis for tailoring the effective positioning of cultural complex space destinations.
In the last part of this research, several research limitations and future research directions are discussed
accordingly.
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