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Abstract

In countries with different stages of development, subways have
been built in economically developed countries or cities. From the
perspective of city business, The subways have played down the
original regional concepts and created new business space and new
business models. The huge flow of traffic to the subway has
created great business opportunities, and the peak size and the peak
speed of the subway passenger flow are incomparable to any other
means of transportation, If we can make rational and efficient use
of the advertising resources of the subway platform, the passenger
flow can be effectively transformed into "customer flow”, It will
bring considerable economic benefits to the subway, At the same
time, it can also play an active role in urban economy and boost
the city’s commercial prosperity. The traditional form of advertising
is the main purpose of information transmission, and the audience’s
passive reception of advertising is no longer attractive. And based
on the new media background of the subway advertising and the
audience to form an exchange of communication methods, it is
easier to catch the eye of consumers, and guide and even change

the consumption behavior of consumers.
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The new media advertising as a new media advertising form of
information age, with its unique advantages such as interactive,
precision, diversity, The new media advertising as a new form of
media advertising in the information era, with its unique advantages,
precise interaction and diversity, At the same time in the rapid
development of advertising propagation mode and audience’s contact
way. It also makes advertisement visual communication design more
than the original category, beginning to appear Diversified, dynamic,
synthetic form. New media advertising has gradually become the
backbone of the advertising market, and promoted the growing
prosperity of the advertising industry. The emergence of new media
advertising has become a new bridge between advertisers and
audiences, and has improved the connection between advertising and
audiences. Subject to Research on TAS advertisement form suitable
for subway as Research topics, The feature of new media
advertising as a starting point, Drawing on the advanced design
concepts and excellent design cases from abroad, From dynamic
interaction, media integration, technical synthesis, and break through

four aspects of the new media advertising visual dynamic design

- vili -



feasibility. This paper summarizes the design points of new media
advertising visual dynamic design presentation, According to the
design points summarized in this paper, the design points as the
basis .Try to put the visual dynamic performance way of
multimedia application to the subway in the media advertising,
production out of the subway tunnel LED light advertising model, in
order to verify the new media forms of visual dynamic design in

the subway advertising the feasibility of the application.

Key words: new media advertising, subway advertising, visual

dynamic, LED lighting advertisement
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