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A Study of relationships among internal marketing, quality of work life

and quality of life: Focusing on chain hotel employees

Ye Jin Jeon

Department of Business Administration,

The Graduate School, Pukyong National University

Abstract

This study aims to investigate the relationships among internal
marketing, quality of work life and quality of life in hotel industry.
Although quality of life has been widely studied in hospitality, most of
studies are mainly focused on the effect of leisure or tourism related
activities on quality of life and only few studies have been conducted
about employees' quality of life. Applying relevant theories, the study
empirically substantiates which internal marketing factors affect on quality
of work life and also examines the connection between quality of work
life and quality of life. The data for this research were collected from a
sample of 274 hotel employees especially working in international H
chain brand in Korea. The results indicate that only rewards system,
welfare benefits and empowerment positively affect on quality of work
life. Moreover, it was found that there is a significantly effect of quality
of work life on quality of life. Based on these results, theoretical and
managerial implications of theses findings are discussed and suggestions

for further research are offered.

Key words : Internal marketing, Quality of work life, Quality of life
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<# 2-3> AFALEY d Mg

A T2 Mg 49
ZA AHEE A A4 2R2HFNA A= AAF
Walton(1973) ° ¢ B
o A
Lawler(1982) AREANI 22Z2Ae THEHA A
o] = 5-(1995) 22 2ke] 2o TAHEF W=
SR A A B gty 2 A VI E AlTEe
May et al.(1999) 24 49 158 Adsta Q5= D] vig g

Dana and
Griffin(1999);
A of - BFd 1 (2018)

4448 B Aol APaA == Aed - GA

! [e}
Z 2o W= (satisfaction) E eHd 7H(well-being)

22 oA FAYOEAN AT A= &5 2 &
Sirgy et al.(2001) il _
& 7t =227 A dol g vk
&7 - 2AS 250 AR5 YA A3 AAH - FA
o] &8 & (2011) &l 52| A
ddHdez AZ AL YA sle] 7= AdFHt
Sathya and Iyer(2012) j 3 : N °
e,
Ale] Al BE 7V|es FdA7|a &8 5 9l
Narehan et al.(2014) | =2 &= ZZ o FH3la &I B, AL £33
otdsta A4S oF A4S Xgste FH 2 g
QWL 2743 1185919 s a8o] s &4
Gupta, Shaheen ) o
S A7 asdA F5AS AFshes FEdd o
and Das(2019) )
sk 259 A4

Ong et al. (2019) A2 F g 3t H P w57

AfdTo] mEW g A5 44T QWL AT wEz
= Y292 gH(Davis and Cherns, 1975, Hackman and Suttle, 1977;
Quinn and Staines, 1979; Kabanoff, 1980, Near et al.,, 1980; Champoux,
1981; Kahn, 1981; Lawler, 1982; Noor and Abdullah, 2012; °]<%&-, 1995).
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47 WES RS FRdRA BASRE AT e FAHln $5A

il

S WAeE QWL a3 dSdT o QWL A5 v,
AREQ HF okdAle o3 AdHrt}
Griffin(1999)2 QWLo] $1A14 oz F45 o oy Hte=d, 118
2 QWL 71 49 Aol = &he] wh=(life satisfaction), & 3F ol &

A B k= (job satisfaction), L& 1L 7} a9 FFo= Hol, 58, #4541

K
ar

t¥ . 53], Danna and

o e AR 54 g 9= (work-specific facet satisfaction)o] Z+7}
TAH T At wEkA oled HalE T B QWL #
o 2o o xEF ol vAd Al Jidelg & ¢ glow, ghel A
(quality of life)e] T4 oAh= o|a|d + Ut}

Al A(QWL)ol thek #H2 Maslowe] £ FgA o] & (hierarchy
of needs), Herzberg?l o] & (two factor theory), McClellnad®] £ -o]&
(three needs theory), Alderfer®] ERGO¢]#(ERG theory)el ol t]= 73}
A E=d(Noor and Abdullah, 2012), sid A9 7|2+ AEEL 95
Tl AFHAZI LA S 71 ST Utk Aol

=

Porter(1961)2 Maslow 2] &7 dAo]| 28 A3}

i

s

A
o

TN SAsk7] A% A434ge] AQWL) S42 2z, of
ob &2 A &5 A A Adez EReoih

o

< S (survival needs): $F47d (security), 9+ (pay)
e A}3]34 & (social needs): W) #Al(interpersonal interactions

friendships), F&3 ARs|FdlA 3 ZFdd ALFE A
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o %,

(membership and being-in-know in a significant social group)
ZFol £4(Ego needs): A= (self-esteem), A4 (autonomy)
Apol A & & (self-actualization needs)

Sirgy et al.(2001)+= AgA<Le] A(QWL) S4S 70 ST &

& 167 54F2S THA Adow RRaAGL AW 15 AT Aot

A A F A S5 B9 F5USY 28 d30U5 ohg

shelet.

o8 g ojellM e A ot B Ao RYYH Be 8 1d F

¢

AAA 2L 7S 89 S (satisfaction of economic and family

needs): AA3 da, A A & 7S A

>
>,
ol
0
dio
-
o
l:I
J%N
73
Q
=
w0
22
QO
(@)
o
[©)
o
(@]
—
wn
o
Q,
=)
=
(@)
(@)
o,
2
>i
o3l
=
=
o

o]

7 879 wh=(satisfaction of esteem needs): A Weleo]

2718 &9 whE(satisfaction of actualization needs): %2 U

oA Ao FAHe Ade A AE7EA A" AEes A
A2 &9 Wk (satisfaction of knowledge needs): A5 7)< %

AE 1% F42 AS g4

=
X
Jo
-
Lo
EI
JPN

(satisfaction of aesthetics needs): 2 ol Aol %<

B, QA FxA 2 Qurmel me

ATolM = AL 2QWL)Y /ds &7 v Rl =

1z} gkt HE3E Bagtasos(2011)+ 2 gAge] H(QWL)eo| #3 =3 <

-l

=

A AR A A Adelle] BE 2K FHOE Hg
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ol QWL

)

2o 879 g 1g

=+
e}

mhgos B ooyl A

=
=

ok webA Sirgy et al.(2001)2]

)

I

R

+

ol

olo

7] 9ol
AR &7 WES 374

<

QWL=

W75

Ao

gl

=z
=

9l

oy

WA AAAH 89 Tk (satisfaction of economy needs)-<

)

el
Nir

=l
%

o

Fol #(quality of

o)

social needs)

g 3 A

419 o7t

)

.
fite)

A4r

3

P

Z—;

o]
=3 Q4dx

and Beyer(2001)= s =9

sAmoz, A AE &7

ATt

)

B
oy
NI

i

—_—

T (satisfaction of actualization needs) 27 djof A A4

el
NiF

!
o

e
fite)

THA

KN
T

EFATE. Drobnic et al.(2010)

¢+
ol
_ZTI
N
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A 3 A 49 Z(QOL: Quality of life)

el A(Quality of life)olgt Fd4Ql AW, XA P& 5 s

A oz, edEst A3 Iet Eopell M= o]l tid sidstet A
Hgo] =olso] itk AN QOL2 1 /dAd REAY FH7Fe] g
Attt gp27)o] o] 2 vty = A oJstr]= of H

el AQOL)ol gk A= A zbrun|ote] AEFFE I
(Erikson, 1993)3} wl=2] ‘ghe] 2’ <+ (Campbell et al., 1976) 2= 1+
=d(Noll, 2004), A= zde] EAAT Ao wep A

i)

2
["O
o
fic]

Z40 284S T HEHolH( Drobnic et al, 2010). % HowWae &
Soluy o} 22 AAA A asolud ALS BA 9k 2 Bl AA 2

Zo] Fa3% A4S thiolH, oo
aeetA etk o)y gk WAl A Inkeles(1994)2 A<k

QOLE HeIstgonl, ss4(1996)E 4 9F0

ol

o
FN -lN
e
rr
o,
4

o ko] A X FZ(BLL better life index)S Wi dto=zx 3 Ao QOL

o M2 b= &he] F(QOL)S H7bslr] ¢ 7iele] a2l A
Zo] Wl (Campbell et al., 1976; Diener et al., 1999). =, o] 71219
oo 24& Fv JALHAoE, & AgE] /Y AE 21S o

SA Fsk=rkel Adaglol HQle] A= AE £33 154 FuA
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A H77F QOLS #4lo]l B h( Drobnic et al, 2010). o]2& ¥
ol A1 Diener(1984) QOL< F#4 <Fid(well-being) =+ 1A wH=(life
satisfaction)o] 2}l A3t om o= x| {AAQN A5 Add A
of ofye} Eld BFlol os] 13 S| DA HI7EE 1ol whet
QOLe 224 4 drvta 3t (Andrew and Withey, 1976). €171 2
dol nA #E 2EY 2T AN 4 de w A= Gl s

A - A5 80160 Aol Frahe Aol g S7s 43 Axmd 3
AA s 4B & YR} WS

A4 - B FQO14)E QOLS Slzkel A 912 @A st WA el
gejol A o FAA APoR BA FE g 4AH wEo] JEE
SElE Adeld s, 4209 QOLE E, AlE 2 o7 @
A e W Fo wuxd Pu B BA BF AAH =gol

A ejehae.
oo FaH AFxe ARZH AEE EFEFHE AEE UEwtH(Allardt,

1976). stAIRF AA A T AFS A A EELS A QOLo| dFS = Ao

ga ZHgEE Andel Whd W A4 el FRHon Aushs
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<E 2-4> &9 & Mg
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= =0 = w < % o | I = &ﬁ o
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B g e B 0 Kol O T T
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o T ) ) = N T X - X ®O | ) 4 ™ ) _ﬂo 3 @)
— o I~ — °
SO I OSSR R Bl B e o - I c
S R Bl i e oo Bl P 7
o ||| PR | RS fL_ZT%_/?%ﬂﬁ%
— G N S I vy D of i ) I o
R I L B 2 o o WK T o | el
R T O B L o B O I L «*
T OIRIR|PTH|Urw|oT X ITIANNETX| N -
u
= 2 ®
. — — —
= |slzglzglalsegl 8| % 18|83 2
R PN EX DR B = | E AR - = =
~ | R | S| | R Sk 3 ) to - R A o
X 2 2|2 |22|8s8| w | I "9 = | v | & 7o
= 75} ~ . . ~
L I I = A T R = S o ow | ® iz
B < SIE 2| S| ®| % B ™ *Q R = . X
g 8| E A 7 2 N X 5/
» Bl 2IE[®| o T = - e o 7o =
" L ®° i = ™ T
M ! = o

1970d ) F4¥F Andrew and Withey(1976)2F Campbell et al.(1976)°]
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o g o2 7|E AAE durEel gteo] wiHe nE gho] 993 o
of 3l wko] s JkS W=t} Aot} (Sirgy, 2019). =,

o
l
del mERE FEA, ME, 4943, 4% 5 o9 A4 4T F9 9

’

ol
=
of
ot
o
z
rlr
2
I
k1
)
o[Nt
7
Q
g
w0
@,
Q
)
=
)
5
=.
o)
.
g
o
=
=
lo,
B
o
do
=2
X0,
rlr
po)
o

N
N
ox
2]
of
19
i
=
m
X
it
of
ot
rlo
N
N
o3
B
oz

afo| 012] Eofo| UEHE

AI2Z: “The Rele of Satisfaction with Leisure Travel/Tourism Services and Experience
in Satisfaction with Leisure Life and Overall Life Life"(Neal-Sirgy-Uysal, 1999),
p.155

<% 2-1> Bottom-up spillover theory of life satisfaction
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A}

[}

=

T WA ol

7 WRAHAR 3 A3 2o A(QWL) &4

e AG ] B

A2 A

3o
D B U4

[e]
A

)

—_—

.Z._

el
700

Jmu-o

o
o)
oF

A

[e)
2429,

A7, 2005 5).

}12 9lth(Baak, Lee and Abbott,
FolAY o] AR gk}

S

[e)

s

2011; Rafig and Ahmed, 2000; Kotler, 2003; +ZX <] 2007; HAH<L,
(2018)

2014; 71, 2017, o], 2018; x4 -

ol
M
[mt

il

=

NI

Q

o
T

mﬁ

[e)

L

| #m}A

H(2007)

=,

=

Q2

[€)

]

S

(2008) 2] -l A

= LLELS O,

2~
:I.T

A3

T

0]
el

9

A} o

7HA = 71de o

Qo] FA ]

]F!

0]
pul

T
—_
o

Le)
M

RETA
o

5}

- TE71(2014) HFA

[e] —s—ﬂ

ATH & A, 2008; &7 -

atite] w7 A =

o

=
T
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- o]l F4(2003)ll wEW i F-uiAY

N
_70
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ols
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i
o
oy
Mo

—
fite)

o

el
K
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R

+
g

o

%

FATE vigoz YiEulA
o] A(QWL)aI

F o

B} mebA obA AF

o]

SRR

A

CE LS

B

K

—

.XE

el
;OO

gase)

o

Hl: R AR L AZAE Ao H(+)9 FF= v Aot

o

)

FAA

H1-4: 23

U AZAge 2(QWL)#H &9 Z(QOL) &4

ol

H AL ol A

o

)

fite)

o A 2]

vAO

NI
el
N

ol

Nlo

jusl igl_’ o) jl]_

tHGallie, 2002).

.
akis

Al

=
=

A

7FsAd o]l 9t (Berg et al., 2003; Chan and Wyatt,

W

AL
;OO

2007).
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AAE AgAgde] QWL & Z(QOL)e| #Al= 4o 3 54
FAo Ao o] thE P e RtFe] JEFgE F F AdS5S UHEUE
Aol (spillover) &3 2 Aw3st 4 <t} Sirgy et al.(2001)e] w2 o] =
A 32 Hol(horizontal spillover)$} =24 A o] (vertical spillover)®

-1 O

S8 AR gy 2A 9 AE FJAoA] BFE A=dria
sko), oA A3k whe} o] WS A F(satisfaction hierarchy) #H7 o] A

del MEEE 9AH AFoR FYH A, £34 Aot FUFA
X

>
rEI
;)
H
o
o
S‘L'
ot

>*
ﬁ
rfu

(bottom-up spillover theory)el w=H
EA & GGl tig e O g9 WY e FFo fdAAbl s o
S W=t dtH(Andrew and Withey, 1976; Campbell, Converse, and
Rodgers, 1976). °]+= o8 AFE T Awrdd &9 wHee= 1739
AHE 49 9 Y9(Geroge and Landerman, 1984; Larson, 1978)% H] %3}
o] 2p7] AAS 93 2k o 9 (Diener, 1984) 2 A A ako] o < (Rice et
al., 1980)0ll wi3gh Z}z}e] WEET Abolo] =2 AAAATE AUgo
ok webA AAd el A(QWL)S 4] H(QOL)el FA A o= o] & o

mn‘.
)
)
32

Tk B AT ATES AL AQWL)o] & #(QOL)H #¥
o] J&S FHEItt Kara et al.(2013)2 Fhrkdol A glei4 ~Efdo
Aol Ao m = gl sk Aol A QWL QOLe 3744l
g THa slen, Ao udd S5 WUHAT= AZE QWL
EST4E Y 2t ¥ =2 Ao 2 YEETHChan and Wyatt, 2007).

128] 31 Narehan et al.(2014)= o] Alo} E-RXHo] Q2|3 th=r% 7]

_—

o
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LepQlo® Z1dE Q.

¥ 2% (convenience sampling),
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=
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452%, 307t 36.9%= H=2 Hl&S

3

A

)
“

Kok
T

!

.
R

ol «&& 20T
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<& 4-1> &9AY ATFARH 54 (N=274)

35 T8 ME | g2 T8 M=
) 127 (46.3%) A+ 155 (56.6%)
ca o] 140 (51.1%) 9] 53 (19.3%)
st 726%) | gz A 1 (0.4%)
20tH 124 (45.2%) o 2] 22 (8.0%)
30t} 101 (36.9%) g o] 36 (13.1%)
=E 40T 32 (11.7%) ] 7 (2.6%)
50t o] 10 (3.6%) 28 8 (37.6%)
wow 7 (2.6%) (¥ 3 o
o]t TRIR ORcY M . 2 A4 114 (41.6%)
. ALNE | 67 (245%) ;; dgu= 21 (7.7%)
. =y 174 (63.4%) AF ] 22 (8.0%)
K e 19 (6.9%) 7] e} 4 (15%)
7ot 7 (2.6%) gt 10 (3.6%)
o A P (361%) | o A4 164 (59.9%)
A 2 168 (61.3%) . ] A 714 102 (37.2%)
7 &gt 7 (2.6%) T 8 (2.9%)
1d mg 33 (12.0%) 15099 H] 7 (2.6%)
1-3d v | 134 489%) | | 150-200%0¢] PIRE | 131 (47.8%)
T4 | 359 vk |25 91%) | . | 200-2509k9 mlut | 53 (19.3%)
A | 510 mwE |83 (120%) | . 1250-300%H mRE | 23 (8.4%)
104 o4 | 40 (147%) | 3005+ o] | 44 (16.1%)
&t 9 (3.3%) ] 16 (5.8%)
A 2d AP 4L g3 &4
WA, AEAd 2 eSS EAE 7o A 2 AFelAe= o]EF w7
el AgATe BQWLE 37H4 A FHLABAR, A3, Ao
g &S Ztzbe]l s WHbE HI7|HUE 8% E7)(item parcelling) S
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WA ddds Ao 2 A, B AW tigk Cronbach's a
T #ol Nunnally(1978)7F A AIE 7I1EXxQ1 0.7 oo = yEy WA
AP S ZA7 = Ao w Fdsidth
A5 834y wd oIS A8 feiAs AMOS 23.05 ©] &3t
o] ufg gel# Q<A (CFA: confirmatory factor analysis)S 3F$ith. o]
TEA oAy A dF5E FAMNEH A SHFEEY AHE
ow oln WEEo A AAH A7 TlesRoen, ATEHE
T438ta JE FEFAAY HH FHE E=517] g AFE FE VL

2% GFI(Goodness of Fit Index) 0.9 ©]4F, AGFI(Adjusted Goodness of

rir

™
%0{:5
rO

Fit Index) 09  ©°]%, TLI(Tucker-Lewis Index) 09 ©o]4

CFI(Comparative Fit Imdex) 0.9 ©]%, RMSEA(Root Mean Squared

Error of Approximation) 0.05 ¢|3s} 5& ©] &3}t

2 F94(CR>1.965, p<0.05)E stk A4, FFEstd A XA
(facotr loading)oll W3t 7|+ gxpvit} A7t 254 =225k A6t
°2 05095 AEZ AAHIL JEul($FZ, 2015 Bagozzi and Yi,
1998), 770e] FAME I 1o wE 44709 SAWMER FAE Hx g

o HOH gARN Ash PRAALEY 4F vFde] BYAE

1o
—
w

X
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2 B A x163 x22 SAHMFI) Y 7= olstolAY A
o] e Aow yetyth wetA EAo SAHWME e AAZ T el
2 QoiAS ] AFgsdon FAF AyE <29 4-1>7 <HF

4-2>¢} 7ro] LERRLTH

x1

x2

¢

X7 4078

)
2

x12

x15

7 0.655

x

a3
)

[

S| =
o

3 2

i
¥)
=
a
&
&

=
£

x24

x25

x26

=]l ¥=]
EE
™= |
N[

£
G

0.833

0.798

0744 Abo| =t oy
= 20 = = ==
0818 (o)

0.596

=

0.781

<Y 4-1> 97 QABA Fxny
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<E 4-2> A4 £4 4 FJd4 2924 23

Cronbach’s
g99 | &= | B | SE| CR | p CR | AVE
a
g <1 | 0718 | - . -
ol 1 X2 | 0856 | 0106 | 12.957 | ##*
Ll <3 | 0787 | 0104 | 12.080 | ##* 0.83 084 | 057
T X5 | 0627 | 0.088 | 9699 |
<6 0793 | - . -
o X7 | 0781 | 0.073 | 14.189 | ##*
ol sy
o <8 | 0839 | 0.064 | 15571 | =+ 0.92 092 | 069
e X9 | 0873 | 0.067 | 16413 | =+
<10 | 0.855 | 0.069 | 15981 | s
<11 | 0821 ] - 3 7
B [T x12 | 0889 | 0.061 | 17.765 | =+
A% | x14 | 0853 | 0.064 | 16750 | = 0.90 0.90 | 0.69
<15 | 0748 | 0.071 | 13.903 | ##x
N A7 0655 | -8 3 =
=2 [T x18 | 0605 | 0107 | 8621 | #+*
4 [ x19 | 0693 | 0106 | 9.708 | ==+ 0.80 0.0 | 0.44
A= | x20 | 06721] 0099 | 9463 | s
<21 | 0693 | 0.100 | 9.652 | #*=
A3 x23 0.804 i - -
wor | x24 | 0850 | 0063 | 16.426 | s
AY T35 1089 [ 0.063 | 17408 | +++ 0.91 091 | 0.71
A= T x26 | 0815 | 0.072 | 15288 | =+
QWL1 | 0672 ] - : -
QWL | QWLZ | 0620 | 0093 | 9678 | %= 073 075 | 050
QWL3 | 0819 | 0.101 | 12474 | ##x
<39 | 0833 | - - -
<40 | 0798 | 0,065 | 15.195 | ##x
A1 | 0744 | 0.066 | 13802 | s
QOL z 0.87 089 | 059
<42 | 0818 | 0,059 | 15,757 | ##x
<43 | 059 | 0.086 | 10360 | #*x
<44 | 0781 | 0.061 | 14.746 | ##x
28| 22700.209(d.f=412,p=0.000), GFI=0.855, AGFI=0.825, TLI=0.941,
A% | CFI=0.948, RMR=0.046, RMSEA=0.051
sk p<0.001
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Z HEA9 ez oAy mae AHw xFE ?*=700.209(d.f=412,
p=0.000), GFI=0.855, AGFI=0.825, TLI=0.941, CFI=0.948, RMR=0.046,
RMSEA=0.0512 YElgtr Fx2ugda 23o] H3e A4 AA7| =

BEFs e AFEH, T ATdAE o] =2 ZIEXd oFgt mAA X
shal QAR 1 oo]e] FE ] AV|e] FEFe WA &= TLIL CFl= 7]+A
£ FFetal 9lem, RMSEA 3 008 olatold #MFAL AF= 7
(Browne and Cudeck, 1993)0. 2 o] A X 7] u]i-o] s vlo]EH S Al&3=

del = #A7F 91 Ao SAHAeh EF 01% FEAM RE FEol

!

Mg A2 =(CR; Construct Reliability) 9] =5 0.7 o]Ao
w3, 47 ZAMTY AVE#HS HE &

w7 T5oA RSt RAARE YA BF &
=

*
U A5 sdAe]l drEvka 2
o}

a9 A2 v RS e AAdS ek 3 B3de 4
al7] 9134 Anderson and Gerbing(1988)c] A|AIg WS A&t
7

= 95% A #FF7koll A TAF2xEF QL AHS.E)7F 1.0 E3sHA] S

to
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1 2 3 4 5 6 7
LR LE | 1
2.3 &A= 0-54 1
(0.040)
S = 0.50"" | 0.74 |
(0.043) | (0.060)
pngsgqe 053 0657 078 .
(0.039) | (0.051) | (0.061)
sasgaqs 076 0487 0507 062 )
(0.044) | 0.044) | (0.049) | (0.047)
6.QWL 0.76"" 1 0.747" | 0.84"" | 0.85™" | 0.84 1
(0.033) | (0.039) | (0.046) | (0.041 | (0.040)
7.Q0L 0.38" 040" | 0.50"" | 058" | 0.48" | 0.68 ,
(0.034)| (0.041) | (0.047) | (0.044) | (0.041) | (0.034)

w0k p<0.001, ( )+ EF2AHSE)

A3 A AFNME AS

HoAGE MES #1537 9al AMOS 23.0 o] &3] FxuA w
g (SEM: structural equation model)< #A3tAth 4] A3, Ad= A
FE x*=712.875(d.f=417, p=0.000), GFI=0.853, AGFI=0.825 TLI=0.940,
CFI=0.947, RMR=0.047, RMSEA=0.0512 WE}%t}t Ping(2004)0] w=w
GFI, CFI, NFI&= 09 ©]% & RMR< 0.05 ©]3}, RMSEA~”} 0.08 ©]s}H

Agerh =2 Holghal AAstA 7ol (H g =, 2008), i3 P& AFEst



of 7hdE AFstrlel Adetttn ddstAn. w3 AR JMEAHT
e RFEY AR BAY WY AR ARE NFoR HE AY R
2 AAsgon, 71 A¥E <AY4-2>, <E 4-4>9F 2}

=g

[ x6 | .

[[awi1 [ awrz | awis |

‘

BuE e NEEe

° (Qw)

<3 4-2> 7HH4HT =3

<E¥ 4-4> ATEY] F=2EHN AH

M
J

4 Az EEs | MESH | o GR | 2w
Ax | AF
HI-1 | oA 25— QWL 0.097 0081 | 0058 | 1.397 | 71%Z
HI-2 | a&Fd—> QWL 0.061 0.040 | 0.041 | 0.973 | 717
H1-3 | 243 =— QWL 0.334 0.198 | 0.051 | 3.903"" 1=
Hl-4 | 58F P4 =~ QWL 0.245 0182 | 0.067 | 2.704™"| A=
H1-5 | 439 dA=— QWL 0.400 0274 | 0.053 | 5.154"7 =
H2 | QWL— QOL 0.624 0.878 | 0.102 | 8.606"" A=

#xx p<0.001, *=xp<0.01
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1%
i)

g AyEy| HI-13 H1-2¢9 7HAE &

5 Qo AL QWL #Al
A U Fe A S HFEASE 0.081(CR<1.965), w§FH ARASFE
0.061(CR.<1965)% EAH oz &oat# 9o} HI-13 H1-29 7}Ade 7]
ZE| ok &, R A AE Y aSEHE QWL fofdt s m A%
BE ZoE GAHAT. v UmA] yReAY 249k QWL #A
oA BAAES FEAGE 0.198(CR.=3.903), HHF AL H2AFE
0.182(C.R.=2.704), A& AA = AZAGE 0274(CR=5150)= 2tz &
ARoZ {9 (CR>1965)% o= et HI-3, H1-4 H1-59 7pd&
A=At wekA WReARE 24 F BEAAE HE$

AL A Eto] QWL dAHHe R JFS vigdes AL & = I

AN

AAE 18] A

-{0{

o

53], QWLel b3 e %S e WReAE 22t ASIYA
E(6=0400)2 FAE o, artSo R WAAE(F-0.334), YA
TZ((B=0245) =02 FgES 1A

npAjero 2 A gl A(QWL)H 4ol F(QOL) @AM B =AS
72 0878(CR=8606)= ©] E3 FAHoR {3 Aoz e} H29
7P ‘A gl A(QWL)E #He Z(QOL)el B(+)e] F3Fs mH A
oltt'= AFYEHATE mEtA QWLES =/ wEstE AddFE 159

QOLel thgh HHe A zogets AS & 5 AUk

s

202 vhebg
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npxlato 2 2ol A(QWL)2> 79l &he] HE(QOL)d = 44
dS n A= Aoz de MY o] Chan and Wyatt(2007) % Sirgy et
T AHE AANFoEN, QWLE QOLS =°ol=

Fo 8998 welFm grk thA Ba, el AN He QWLS
%

oo AFEA 49% nEow ged gL o2d 9 4TH A

o2 AMHCREE ZIE IHdAE ALY HQWL) R &9
A(QOL)el #3k A7 B &g Aoy & A= iy vix
Al del 59 Vs Yo ®E FAAES QWL QOLO ths] Ak
Atk © L 9 ort o, FAAES] AAEY] A(QWL)H 4] A
(QOL)9 st #AE AsHo=w wefogyn Aqg Ao g v
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