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A Study on the Image Realism Effect in Celebrity Endorsement

- Focusing on the Moderating Role of Visual Sensitivity

HYEONJIN LEE

Department of Mass Communication, The Graduate School,

Pukyong National University

Abstract

An increasing number of advertisements are using unrealistic images(e.g., hand
drawings, digital illustrations, caricatures) of celebrity endorsers instead of actual
images. While unrealistic images are widely used in advertisements, little is known about
the effect of image realism on advertising evaluation. In this research, the author exam-
ines the image realism effect in celebrity endorsement and the influence of visual sensi—
tivity on it. The author conducted a factorial experiment design of 2 (image realism:
photograph vs. caricature) x 2 (visual sensitivity: low vs. high) and found that the use
of unrealistic images can negatively impact attitude toward the ad. It was also dis—
covered that the negative effects of unrealistic image is attenuated in individuals with
higher visual sensitivity. In addition to contributing to theoretical understanding of image
realism effect, this research provides support for advertisers to consider visual sensi—

tivity in constructing visual elements of ads to enhance positive ratings for ads.

keywords: celebrity endorsement, celebrity look alikes, image realism, visual sensi—

tivity, moderating effect
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