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Abstract in English 
$

The menace of disinformation online has garnered a lot of attention in the media, and 

plausible solutions to prevent misinformation have often fallen short.  

Although fake news has been around for centuries, its spread is now more dangerous than 

ever before due to the speed with which it can be produced and disseminated. Deepfakes, 

doctored videos, audios, or images that employ artificial intelligence, have emerged at 

this point in technical progress. That is how disinformation has become a major worry in 

recent years all around the world. Media users have become accustomed t reading or 

seeing o false information.  As a result of this research, the reader will receive an 

authorised literature review summarizing the present state of fake news and deepfakes 

among Korean and foreign students in Korea.  

The purpose of this study is to examine the concept and definition of fake news, with a 

focus on misinformation/false information, as well as how the society could respond to 

the social reality distortion and democratic harm caused by information distortion such as 

fake news. 

The Korean social context, in which false news was generated and spread, was 

investigated from the standpoint of datafication, and the concept of fake news was 

examined based on the degree of facticity and intent to deceive. 

I believe that individuals have the potential to play a key role in stemming the spread of 

misinformation in this post-truth era. A survey (n = 1600) was conducted and Interviews 

(n = 10) were completed to identify the factors that predict (i) students' social media 

usage patterns, (ii) their capacity to discern fake news or deepfakes on social media, and 

(iii) their news sharing intention. According to the findings, information-seeking, 

parasocial interaction, social tie diversity, and SNS dependency are all linked to both 

verification and fake news sharing intention. 

 

 

!
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Abstract in Korean 
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CHAPTER 1: INTRODUCTION 

1.1. Background of the study 

Over 1.7 billion websites are estimated to exist, however this number fluctuates 

daily as new websites are launched or old ones are shut down. Despite its ups and 

downs, the Web is massive, with 4.5 billion people using the internet as a medium 

of communication. 

The widespread use of social media has resulted in the emergence of new realities, 

the first of which is a shift in information sources from large media producers to 

individuals (Webster, 2014). Because of the development of Social Networking 

Services (SNS), Internet users now have more access to information than at any 

previous point in history which led to huge online social information sharing 

(Karnowski et al., 2018). They do, however, struggle to distinguish between true 

and misleading information for the same reason. They are having a harder time 

distinguishing the source of news, its context, and the differences across media 

messages and sources (Flanagin and Metzger, 2008). Credibility of news on social 

media has become a worldwide concern (Giglietto et al., 2016; Gross, 2017). 

Many studies have reported on the significance of the internet, social media, and 

user-generated content. According to Chayko (2017), because of the internet and 

other digital and mobile technologies, people may produce and share material to a 

larger audience in literally no time. Companies, organizations, governments, 

actors, activists, and politicians, among others, all create and disseminate material 

to further their own goals. The internet and social media give enormous 
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advantages for disseminating and manipulating information, making it difficult to 

counter attack and block these manipulations (Cottle, 2006). 

According to Salvania and Pabico (2010), the way news spreads through online 

social media (OSM) networks has become an important part of our lives, and our 

timely decisions. But fake news (FN) is becoming more widespread as media 

users increasingly rely on peer-to-peer information transmission via sites like 

Facebook, Twitter, and YouTube rather than traditional news sources (Shearer 

and Gottfried, 2017). Social media platforms are ideal for the dissemination of 

misinformation since they lack accountability and veracity-checking systems 

(Ahsan et al., 2019). As a result, concerns about the reliability of the information 

being exchanged have intensified (Khan and Idris, 2019). 

On the other hand, Alexander and Hanson (2018) questioned whether people are 

better informed in the information society and provided other viewpoints on the 

topic. They questioned if advancements in technology and the speed with which 

news is delivered will result in better-informed individuals, or whether 

information consumers must be alert and skeptical. Vigilance and skepticism are 

necessary, as long as they are not used excessively. When discussing the ins and 

outs of skepticism, Batchelor (2017) stated that extreme skepticism might cause 

individuals to shun truth and even dispute the validity and accuracy of trustworthy 

sources. 

The growth and spread of misinformation and disinformation online have become 

an urgent concern in South Korea as in all the world in recent years. News 

consumption patterns have evolved as a result of the growth of mobile networks, 

and fake news has arisen as a major 'trend.' In Korea, 73.8% of people get their 

news from computers or mobile devices ("#$ and #%&, 2018; !'( and 
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"#$, 2016) which is much higher than the percentage of people who get their 

news via newspapers (20.9%). As the use of the mobile Internet for news grows, 

an information ecosystem has emerged in which content that is neither 

gatekeeping or fact-checked is easily disseminated. Furthermore, the rise of digital 

capitalism has generated powerful incentives for the spread of fake news 

(Morozov, 2017). 

In South Korea there has been a nationwide discussion of “fake news,” and their 

potential negative effect on political events, especially in regard to the 2017 

impeachment of the president and its potential implications on two international 

election processes (Korea Press Foundation, 2017a; )*+, ,+-, 2017). This 

concern resulted in increased awareness to fact-check news on social media, 

including Facebook, as a coping strategy against fake news among news 

consumers (Wineburg et al., 2016). 

Given the prevalence of fake news on OSM, the necessity to verify information 

has resurfaced. While users consume information on social media, they also share 

and create material, and they have the tools and power to distribute information on 

social networks (Kovach and Rosentiels, 2014). Because online social sharing is 

occurring at an unprecedented scale (Karnowski et al., 2018), the advent of the 

Internet and widespread use of social media has given birth to new realities, 

including a shift in power away from media producers or journalists toward 

individuals (Webster, 2014). Unfortunately, because false news spreads quicker 

than true news, this has raised worries about information reliability, according to a 

recent BuzzFeed research (Silverman, 2016). 

University students, who are active users of OSM, are particularly prone to fake 

news in this misleading media environment. According to a 2018 poll, 88% of 18 

to 29 years old students are heavy social media users (Smith & Anderson, 2018). 
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According to research, 61% of young people of 18 to 33 years old say they rely on 

Facebook for political news more than any other source (Gottfried & Barthel, 

2015). Teens, who may be considered as the next generation of university 

students, are far more likely than people in their mid- to late-twenties to utilize 

these social media networks (Smith & Anderson, 2018). 

 

Teens' usage of OSM is virtually universal: 97% of 13 to 17 years old use at least 

one site (Smith & Anderson, 2018). Concerningly, a 2015 research revealed that 

more than 60% of student respondents admitted to spreading false material on 

social media (Zhu and Chen, 2015). Because of their propensity to distribute false 

information, students are the heaviest contributors to the spread of fake news.  

Although numerous researchers have looked at university students' online 

information evaluation behavior (Hilligoss& Rieh, 2008; Johnson, Lim, 2013; 

Sbaffi, & Rowley, 2015; Wineburg et al., 2016; Benghida, 2021), this thesis adds 

to the body of knowledge on an overlooked group in South Korea. 

 

In 2018, a survey of 200 South Koreans aged 20 and above showed that 27.6% of 

those polled chose YouTube as their preferred social media site. According to a 

study conducted by local pollster Open Survey, Naver Blog came in second with 

17%, followed by Facebook (15.6 %), Instagram (14.8 %), Band (11.2 %), and 

Kakao Story (9.6%). 

 

However, according to a study of 2,006 Koreans done in early 2021 in South 

Korea, 50% of those aged 55 and up said they utilized YouTube to get news, 

compared to 35% to those aged 18-24 and 39% to those aged 25-34. This puts 

Korean students in the age group with the lowest percentage of persons interested 
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in YouTube. According to the poll, students are less likely to use YouTube as a 

news source than older age groups (Statista, 2021). 

 
1/-(7)$9:9:$&";/.<$=)%/.$&'.'+$>)4(?</;$"5$6"7).:$&)4'$@A@A$B&)4'$@A@9$$

(Source: StatCounter, 2021) 
  

In comparison with the data retrieved from StatCounter, it appears that Facebook 

is the leading web portal with 69.22%. Twitter comes in second position with 

22.8%, followed by YouTube with 5.26%. Similarly, in comparison to 

conventional media organizations, OSM users are increasingly relying on Internet 

sites such as Facebook, Twitter, and YouTube for news and information (Shearer 

and Gottfried, 2017). In South Korea, the Internet portal site Naver comfortably 

leads with about 80% of Korean users, handily surpassing rival portals such as 

Google and Yahoo (Sunny Yoon, 2019). According to a “2018 Open Poll” poll, 

75.2% of Koreans use Naver to read their news (Kim, 2018). This suggests that 

the vast majority of Koreans obtain their news from a single source on the 

Internet. While social media has become a global source of knowledge, 

entertainment, and social contact, it has also been criticized for spreading false 

information. 
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According to Knight Foundation 2018 study, Americans have broad skepticism in 

the media, with news on social media, in particular, being seen as false 

information. When social networks enable “!"#$%& $'()!*"+$)'& ,-"!$'.” and 

“/"!.01,2"/0&$'()!*"+$)'&2",2"%0,”, the situation becomes worse (Vosoughi et al., 

2018). 

 

Concerns regarding the susceptibility of democratic countries to fake news and 

other types of disinformation are raised by the fast growth of online news sources 

and political opinion sites, as well as the blurring of differences between them 

(Lazer et al., 2017). Obviously, fake news endangers the existence of a well-

informed voter and citizenry, both of which are necessary for a well-functioning 

democracy (Legg & Kerwin, 2018). 

 

The ease with which fake news may spread and thrive on the internet poses a 

threat to democracy (Wineburg et al., 2016). According to a 2016 Pew Research 

Center poll, over a quarter of American people (23%) revealed to distributing 

false news in the past, whether deliberately or unknowingly (Barthel et al., 2016); 

14% admitted to sharing news they knew was false at the time, and 16% admitted 

to sharing news they subsequently discovered was false. Many people who come 

across false news reports say they believe them (Silverman & Singer-Vine, 2016) 

because this news is frequently published on websites that are purposefully made 

to seem like real news platforms (Knight Foundation, 2018; Marwick & Lewis, 

2017; Ruddick, 2017). 

Though OSM is not solely to blame for the spread of false news, they are 

nonetheless regarded as co-conspirators when it comes to filtering out or boosting 

news and stories through their newsfeeds. Potter (2016) talked about how social 

media sites influence our thoughts and our internal spam filter. According to the 
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author, social networking websites manage our filtering process, choosing what 

we see and do not see, under the guise of "personalizing" our searches and online 

experiences. 

People's propensity to accept any information they discover on the Internet 

without any dosage of skepticism may not be encouraged by social media 

websites, but it is people's predisposition to believe any information they find on 

the Internet without any dose of skepticism. Regardless of its impact on the 

intended audience, the fact that a fake article becomes viral may allow the original 

story's publisher to profit from the advertisements that appear on the story page, or 

it may enable the publisher to achieve a secret objective or a conspiracy theory. 

The importance of social media websites in deciding what we see and what we 

don't see is critical (Potter, 2016). According to Schifferes et al. (2014), as OSM 

has become a main source of news, concerns regarding the accuracy of 

information obtained on platforms like Twitter and Facebook have grown. 

Moreover, people consume news that is ideologically similar, according to 

Flaxman et al. (2016), and almost all social network users are members of so-

called “02-)&2-"*30!,”. Internet users tend to choose material that supports their 

ideas. Hence, they join echo chambers which are communities established around 

a common narrative, a common belief, or opinion about a topic as a result of 

frequent encounters with family, peers or sources that have similar opinions and 

attitudes. The rise of echo chambers on OSM may be explained by selective 

exposure and confirmation bias. According to Marchi (2012), teenagers are more 

connected to social networks, and they get their news from friends and family 

members in their social media networks, disregarding objective news in 

preference of subjective news. 
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The proliferation of false news on the internet has the potential to have a 

significant influence on both teens and adults. Students at universities have a 

strong inclination to hear about breaking news first through OSM (Rosengard, 

Tucker-McLaughlin, & Brown, 2014). Despite the fact that virtually all (97 %) 

young adults aged 18 to 24 in 36 countries receive news via online media such as 

Facebook (Reuters Institute for the Study of Journalism, 2017), they appear to 

have difficulty discriminating between credible and false information (Wineburg 

et al., 2016). 

In the absence of trust in the media, individuals must depend on themselves and 

their social networks in consuming, analyzing and spreading information. As a 

result, audience subjectivity and bias will influence how students understand and 

distribute information on OSM. When material is posted and re-shared across 

various social media platforms, it may go viral (Alhabash and McAlister, 2015). 

Individuals are at the heart of any effort to combat the spread of fake news. This is 

because users have been known to share, retweet, and distribute fake news on 

social media without verifying the material (Zubiaga and Ji, 2013). Users on 

Twitter shared 59% of links without ever reading them, according to a study by 

Gabielkov et al. (2016). This study stressed the idea that people are less likely to 

be misled if they strive to discern between fake news and genuine news (Fallis, 

2004). 

Fake news, propaganda, hate speech, and racist content on the internet may all 

pose a serious threat to democracy, news consumption and knowledge, media 

freedom, and the image or reputation of corporations or brands. The problem is so 

serious that social media giants like Facebook, Google and Vodafone are 

reportedly working to combat false news and disinformation on their platforms 

(Akpan, 2016). There have been difficulties with the accuracy of recognizing 

satire and false news using computer algorithms. Facebook also launched a click 
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button that allows users to report postings that contain false information (Akpan, 

2016). In some cases, Facebook attempted to restrict the spread of disinformation 

by collaborating with third-party fact-checkers such as Snopes, Facetcheck.org, 

the Associated Press, and PolitiFact (Lyons, 2018). Despite all these measures, 

social media platforms keep having flaws and have a long way to go in combating 

fake news (Pourghomi et al., 2017). 

Therefore, rather than depending entirely on social platforms and their fact-

checking systems, this thesis investigates on what young students can do to 

combat disinformation. In this research, I intended to find out, first and foremost, 

how students interpret the news information, what is their self-evaluation in 

recognizing misinformation, and what factors impact students' detection or 

verification behavior. Second, I am curious about the elements that influence their 

OSM sharing behavior, both with and without verification. To understand these 

factors, I conducted a survey and interviews in the Korean context in an effort to 

propose a solution to fake news where individuals lie at the center. 

Consumers of information, particularly students, may be computer, internet, or 

social media savvy, but their ability to assess information and identify false, 

inaccurate, misleading, or tainted sources remains in doubt. Fake news and 

articles may easily mislead and deceive this group, making it difficult for them to 

discern the truth. 

In the light of the potential impact of fake news, this thesis explores the overall 

experience of South Korean and foreigner students residing in Korea in seeking, 

verifying, and sharing news in the form of an exploratory study. Following that, 

the study looks into participants' perceptions of the effects of fake news content. 

Furthermore, students’ capacity to distinguish between valid, fake news, deepfake 

is tested. The study identifies the major methods through which students consume 
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and distribute information, as well as their chance of verifying whether a story or 

piece of news they come across is true or false before sharing it. The purpose of 

this study is also to close the gaps in the literature. The findings of this research 

will be useful in determining the relevance of media and information literacy as a 

basic educational need. 

1.2. Purpose of the Study  

A recent academic study into the spread of false news and deepfakes on social 

media has gained traction. In the light of the recent attention to the role of social 

media in the diffusion of fake news and deepfakes, it is critical to comprehend the 

link between OSM content features and users' news verification and sharing 

intentions. Indeed, the rising use of OSM for information purposes in recent years, 

along with a lack of adequate control systems, has raised worries about the 

trustworthiness of information in circulation and increased the existence of fake 

news. While this problem has recently attracted the attention of researchers, little 

is known about how users identify fake news and students as users more 

specifically. Students are a significant demographic subset of the adult news 

consumer cohort. The news habits of today's young adults will shape the future of 

news production to a large extent.  

 

As a result, the goal of this research is to figure out what characteristics influence 

students' ability to identify fake news or deepfakes on OSM and gauge through 

their answers to determine whether they are likely to share news information. The 

goal of this study is to better understand their preferences, practices, and 

motivations with an emphasis on what students do or intend to do. Individual 

opinions concerning the quality of information accessible on SNS, perceptions 
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and attitudes about SNS use, about news media, and about users' fact-checking 

skills are all investigated in this study. Therefore, this study’s goal is to first, 

determine the levels of student media use, perceptions of message credibility in 

the media, and their perceptions of fake news, verification behavior, and diffusion, 

and second, to investigate the link between media consumption, message 

credibility, and the impression of deepfake.  

 

In terms of practical implications, this study aims to provide insight into academic 

institutions, media organizations, government agencies, and public relations 

specialists. This thesis's findings are rich in quantitative and qualitative details 

designed to inform readers about the practices, challenges, workarounds, and 

frustrations of students dealing with misinformation online. 

1.3. Problem statement and research questions 

University students are more likely to be exposed to fake news items that circulate 

fast online since they are major OSM users. These students must assess the 

plausibility and trustworthiness of such stories, as well as whether or not they 

should be shared with others. The ability of students to recognize fake news items 

has already been studied. However, there has been little research on how they 

discover, assess, and disseminate fake news on OSM. Previous study has focused 

on university students' use of OSM as a news source, but has overlooked the 

impact this activity may have on students' capacity to spot fake news. The 

following research questions are included in this study to fill up these gaps: 
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>C9: What are the factors that lead students to the intention to share 

information on social media? 

>C@D$What are the factors associated with university students' fake news 

detection success or failure? 

>CED$What factors impact fake news verification behavior?$

>CFD$ How do news user intentions influence fake news verification 

behavior?$

>CGD$What is the relative importance of the news source characteristics 

and website attributes in students’ credibility assessments? 

>CHD$Can students detect a deepfake video? 

>CID$ Does exposure to fake news and deepfakes undermine students’ 

trust in the media? 

1.4. Research methodology 

To answer the study topics, a survey of 1,513 students from Korean universities 

was conducted. The data was gathered and then tested using PLS. Additionally, 

in-depth interviews with ten South students (Koreans and foreigners) were carried 

out. As a result, several variables that may impact participants’ news fact-

checking process or intention to share could be discussed. The interview process 

is monitored, leaving opportunity for spontaneous responses, thanks to the use of 

a semi-structured interview guide.  

Hence, this study first takes a quantitative approach and provides a behavioral 

model to investigate the factors that influence students' ability to recognize fake 

news and deepfakes news on OSM. 
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1.5. Significance of the study 

This study adds to prior work on disinformation by making significant 

contributions in a number of ways.  

To begin, the research presents solid results on a topic of great interest to the 

general public (Al-Rawi et al., 2019), namely that fake news is a contemporary 

and developing issue in society. Furthermore, the study findings confirm the 

significance of knowledge, verification behavior, and trust in OSM as an 

information channel as major determinants of users' detection of false news, 

paving the way for a new line of research.  

Second, the findings provide various practical implications for OSM users and 

policymakers on how to counteract the spread of fake news by presenting the 

important characteristics that impact consumers' capacity to identify fake news. 

Among these characteristics, there are information skills, frequency of usage, 

virality, verification behavior which influence both people's capacity to spot false 

news and their trust in OSM as a source of information. This research will not 

only contribute to the growing body of knowledge in this field, but it will give 

practical insights to the students who participate in this research themselves. 

Many of them are likely to be exposed to fake news, and may be indirectly 

influenced by the study, since the cumulative findings of fake news research may 

help individuals improve their media and information literacy in the future, 

allowing them to better recognize online fake information, as well as to be 

familiar with deepfakes. 

 

Furthermore, previous studies on the evaluation of real and fake news have largely 

focused on evaluator characteristics (i.e., analytical reasoning), while news stimuli 

characteristics (i.e., news source credibility) and the interplay between the two 
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have been largely ignored. To fill these research gaps, this project investigated the 

impact of analytical reasoning and news source credibility on the evaluation of 

real and fake full-length news articles in the qualitative analysis section. 

 

Finally, by proposing a behavioral model, the current study improves our 

understanding of how students, as OSM users, identify fake news and deepfakes. 

It is one of the few that focuses on the individual, arguing that this type of 

misinformation may be reduced by identifying the characteristics that promote 

users' fake news identification behavior on OSM. 

1.6. Summary of chapters 

The thesis is structured as follows:  

 

After the introductory chapter, a review of the existing literature about fake news, 

their identification and impact is presented in chapter 2. The chapter gives a 

conceptual framework to the notion of false news by discussing its emergence, 

providing academic definitions and classifications, providing an overview of how 

it is shared and spread, and discussing the current situation in South Korea, and 

the role of students in news sharing. Deepfakes technology is discussed briefly 

including deepfakes impact, types of deepfakes, and the situation of deepfakes in 

South Korea clarifying whether deepfake is a threat in the Korea scene.  

 

Chapter 3 answers questions about who is responsible for curbing disinformation 

and what has been done so far. The responsibilities of individuals, governments, 

and high-tech companies are discussed. 
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Chapter 4 provides a theoretical background for the study. The research is based 

on four main theories: Information and the Epistemology of Testimony, Uses and 

Gratification Theory, Theory of Planned Behavior and Social Impact Theory. The 

main constructs of these theories were also defined. Hypotheses regarding fake 

news awareness, intention to share and verification behavior are then proposed. 

The same chapter includes hypotheses about deepfake which will be mainly 

studied in the qualitative analysis. 

 

The methodology and research instruments employed in this study are presented 

in Chapter 5. The mixed methodological research paradigm that underpins this 

study is described to validate its importance in this study. An explanation of how 

the various methods (descriptive statistics, one-way ANOVA, and participant 

interviews) will follow. After that, the data gathering technique and analytical 

procedure are outlined. This chapter also addresses ethical considerations, as well 

as the research's reliability and validity. 

 

In the last chapters of this thesis, the research questions are given a clearer form. 

The review of literature should assist to show the essential need for the study 

described in this thesis, which is to fill substantial gaps in the research relevant to 

misinformation in South Korea.  

The results of the quantitative analysis are presented in Chapter 6 which goes 

through the measures, data screening, cleaning of outliers, etc.  

The findings of qualitative data analysis are presented in Chapter 7. It examines 

the results of 10 interviews with the same students who participated in the 

quantitative study. This chapter examines the interviews with participants first, 

using the statistical significance from Chapter 7 to guide the analysis. Then, in the 
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Fake News Test, it compares the responses of participants who correctly identified 

the news. 

 

A discussion of the findings is included in Chapter 8. It begins with a description 

of the research's major results. The parallels and linkages with past study results 

and associated ideas are then examined. The final section of this thesis 

summarizes the key findings and arguments of the study and provides some ideas 

about the potential extension of this study by exploring the gaps in the literature 

and suggesting future research avenues. The consequences, constraints, and 

possibilities for future research are discussed in Chapter 8 to finish with a 

conclusion. 

 

The Appendixes are presented at the end in the form of online links to include the 

information sheet, background questionnaire, test questionnaire, interview 

questions, SPSS data analysis outputs, among others.  
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CHAPTER 2: THE DARK SIDE OF FAKE 

NEWS AND ITS CONSEQUENCES ON 

MEDIA USERS 

Following the impeachment proceedings against former President Park Geun-hye, 

and in the run-up to the hastily scheduled new elections on May 9, the debate 

about fake news has been heated. Fake news is a relatively new term that has 

sparked a lot of debate in politics throughout the world. The high-tech economy in 

South Korea renders it particularly vulnerable to the propagation of digital 

misinformation. It is one of the most technologically sophisticated countries on 

the globe, with faster internet and more cellphones than almost any other. 

In this chapter, I will define false news, explain its propagation, and discuss its 

influence on trust in the news and OSM. The roles of students as media 

consumers will be explored. Previous research on the issues of news verification 

and sharing, as well as purpose to share will be outlined. By the end of the 

chapter, fact-checking and news sharing are evaluated in tandem with media 

consumers' talents and challenges. 

The objective of this selected literature, given the thesis’s scope, is to offer 

background for the thought experiment and subsequent discussions. 
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2.1. All about fake news 

2.1.1. What is “fake news”  
According to Ahsan et al. (2019), identifying false news is a significant societal 

issue that is usually overlooked. In an interview on 20 December 2016, the actor 

Denzel Washington said: “4(&5)6&%)'7+&!0"%&+-0&'08,#"#0!9&5)67!0&6'$'()!*0%:&$(&

5)6& %)& !0"%& $+9& 5)67!0&*$,$'()!*0%.” A quote attributed to Mark Twain who is 

claimed to have his source from the correspondence of Thomas Jefferson to John 

Norvell, 1807: “;-0& *"'& 8-)& '0<0!& /))=,& $'+)& "& '08,#"#0!& $,& 30++0!& $'()!*0%&

+-"'& -0&8-)& !0"%,& +-0*9& $'",*62-&",& -0&8-)& =')8,& ')+-$'.& $,& '0"!0!& +)& +!6+-&

+-"'& -0&8-),0&*$'%& $,& ($//0%&8$+-& ("/,0-))%,& "'%&errors>&?0&8-)& !0"%,& ')+-$'.&

8$//&,+$//&/0"!'&+-0&.!0"+&("2+,9&"'%&+-0&%0+"$/,&"!0&"//&("/,0." (Jefferson, 1999). 

Regardless of the quotation source, it describes the current situation with haunting 

"false news" spreading all over the world. Two types of fake news can be found: 

! Misinformation: an unintentional sharing of false information 

! Disinformation: a deliberate creation and sharing of information known to 

be false that are potentially deceiving users. 

  

Hwang (2018) stated that there is a lot of inaccurate information that isn't in the 

form of news but still causes severe issues and that the term "disinformation," 

which is more complete, should be used instead of "fake news." Hwang's point is 

that it is vital to distinguish between "misinformation" which is erroneous 

information, and "disinformation" which has the purpose to deceive others, as 

well as between the various ideas of misinformation, disinformation, and fake 

news. Disinformation was also related to words such as 'unverified, speculative, 

imprecise, overstated, conflicting' information (Tan, Lee, and Chae, 2015). 
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Fake news, according to Gelfert (2018), is purposefully created using false 

information that is presented as genuine news. He also bemoans a lack of effort in 

debunking the concept of false news. One of the most difficult aspects of defining 

fake news is differentiating it from historical examples of false news and the 

novelty of fake news today. The effect of false news has risen as a result of 

information technology. 

 

The goal of the current form of false news is to alter the audience's perception, 

whereas the old version's goal was to alter just aspects of reality. The concept of 

false news, according to Shu, Sliva, Wang, Tang, and Liu (2017) dates back to the 

invention of the printing press, making it as ancient as the media itself. The 

authors think that the authenticity and intent of a claim affect whether or not it is 

used in fake news. They use a limited definition that excludes alternative ideas. 

Rumors, unintentional disinformation, and conspiracy theories, according to the 

writers, are not fake news since they lack authenticity, purpose, or both. They 

show that unintentional disinformation has a limited impact on the audience since 

it is not designed with the audience in mind.  

  

Misinformation is a term used to describe information that is inaccurate or 

incorrect. Fake news, which has received increasing media attention owing to its 

worldwide ramifications, is another kind of misinformation. Misinformation, 

according to Nyhan and Reifler (2010), is an "instance in which people's opinions 

regarding factual topics are not backed by unambiguous evidence or expert 

judgement" (305). It's also been described as a "honest error in the dissemination 

of false information" (Kumar and Geethakumari 2014). 
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This study utilizes the following definition: “[@"=0& '08,] refers +)& ')'+!6+-(6/&

$'()!*"+$)'9& ("/,0&'08,9&-)"A&'08,9& ("/,0& $'()!*"+$)'9&)!&#!)#"."'%"&#63/$,-0%&

6'%0!& +-0&.6$,0&)(&30$'.&"6+-0'+$2&'08,&"'%&*),+/5&,#!0"%&)6+&6,$'.&"&!"'.0&)(&

*0%$"& $'2/6%$'.& ,)2$"/&*0%$"&8$+-& ,)*0&6/+0!$)!&*)+$<0,&"'%& ,)*0+$*0,& ()!& +-0&

,"=0&)(&(6'9&)!&$'(/60'2$'.&)+-0!,&)#$'$)',” (as cited in Svärd & Rumman, 2017; 

Bartlett, 2019). Fake news represents the “sources that intentionally fabricate 

information, disseminate deceptive content, or grossly distort actual news reports” 

(Novotny, 2017). Furthermore, intentional deception and impersonation of media 

stories are identified as features of 'fake news' as a new phenomena (./,012, 

345, 2017). 

Fake news is defined as news that looks to be professionally journalistic but has 

been purposefully altered to include false information in order to deceive readers 

(Yoo Jung Oh et al, 2020). Because fake news is hard to distinguish from real 

news due to its resemblance to legitimate news articles, it is extremely hazardous. 

According to a Stanford Graduate School of Education research, the majority of 

middle school, high school, and university students could not even tell the 

difference between reputable and fraudulent information sources (Wineburg et al., 

2016). 

According to the research, 58% of adults in South Korea encountered and trusted 

fake news items until they found they were false ("Share of Adults," 2019). 

Because of the potential for fake news to become widespread and influential, 

experts are looking into it from a variety of angles. For example, researchers have 

looked at multiple conceptual definitions and important elements (Yang, 2019), as 

well as why and how it is formed and spread (Hong & Jung, 2017; Oh & Park, 

2017), as well as strategies to limit it (Hong & Jung, 2017). These studies shed 

light on the general trend of fake news research.         
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Fake news is problematic because it has a direct impact on the attitudes and 

behaviors of audiences. In the United States, for example, in December 2016, an 

average Washington pizzeria called Comet Ping Pong was suspected of being "a 

child sex ring directed by Hillary Clinton" (Hunt, 2016). Surprisingly, 14 % of 

Trump fans felt the allegation was real; one of them even shot a gun many times 

at the pizzeria, claiming that Clinton's secret should be revealed (Jenson, 2016). 

Similarly, in South Korea, internet fake news stated in September 2018 that North 

Korea sought KRW 200 trillion (equal to US$178 billion) from South Korea 

immediately following the third inter-Korean summit. 

Facticity and deception are two factors that previous studies have frequently 

emphasized in terms of fake news (Hwang & Kwon, 2017). Before being called 

fake news, the information should be first inaccurate, and second, intended to 

deceive others. As a result, false news resulting from errors or jokes with no aim 

to deceive others do not constitute fake news. However, there is certain material 

that is deliberate or incorrect but is not always fake news. Satire, parody, 

exaggeration, or figurative expressions are examples of these. However, early 

research on fake news stated that satire, parody, exaggerated reporting, or 

advertisements might all be classified as false news (Tandoc et al., 2018). 

 

Fake news, in general, takes the shape of a media report or a news story, and in 

particular, it is a piece of information with the intention or motivation to deceive 

others (Jung, 2018; Hwang & Kwon, 2017). In this context, Hwang and Kwon 

(2017) noted that the term "fake news" is increasingly often used to refer to 

inaccurate information in general, and defined fake news as information that 

describes disinformation as verifiable facts with the intent to deceive others. 

Another study concentrated on the structural form of information, defining fake 
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news as "*$,$'()!*"+$)'& +-"+& 8",& *0"'+& +)& '"+6!"//5& )3+"$'& +-0& *0,,".0& $'& "'&

$'2)!!02+&*"''0!" (Gelfert, 2018). 

 

To put it another way, defining fake news necessitates assessing not just the 

accuracy or falsity of the information, but also the producer's goals, the receiver's 

cognitive reaction, and the structural shape. Some contend, on the other hand, that 

classifying information based on whether it follows a certain news style or who 

delivers the news is wrong (Yun, 2018). This is due to the difficulty of 

establishing formative criteria, which are also prone to change. 

 

In terms of intentions, studies that look at the motives behind false news, such as 

economic, political, or other objectives, have gotten a lot of attention (Lee, 2018). 

These studies indicate that spreading false news is related to political or economic 

motivations, and that fake news should be separated from parody or satire, which 

may be viewed as a form of free expression of political views. 

 

Clearly not all types of news are the same, and because they are not the same they 

can be expected to have different properties and distinguishing attributes. An 

article or news story can be fabricated in different ways and therefore there exists 

different kinds of fakes with different degrees and gravity. 

 

 

 

 

!

!

!

!
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J.?<)$@:9:$K*5"7L.'/"*$3/+"7%)7$=.'7/M$

(By Author, adapted from Steinberg, 2017; Tandoc et al., 2018; Ireton and Posetti, 2018; 
Rehm, 2018; Baptista and Gradim, 2020) 
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From Table 2.1, we can identify many key aspects, forms, and names given to 

web-related content fake news. Whether the content of fake news is completely or 

partially false, the motivation behind them can be satirical/humorous, provocative, 

malicious, enticing partisanship, promoting an economic profit or a political 

influence, or aiming at a propaganda. Researchers suggest that fake news spreads 

up to 10 times faster on OSM than real news, and at depths greater than 10 if the 

news are political (Vosoughi et al., 2018). Considering the high numbers of active 

users online (for example, the reported 2.6 billion monthly active Facebook users 

in the first quarter of 2020 (Clement, 2020a), this explains well the dynamic trend 

of misinformation propagation especially that hoaxes, conspiracy theories, and de-

contextualized satirical content are all used as journalistic sources, and which 

themselves are leading to journalistic errors (Table 2.2.). The dissemination of 

unverified news, political propaganda, and false information launched from sites 

is often motivated by financial or political goals (Bowyer and Kahne, 2019; Sohn 

et al., 2018; Edson et al, 2018). 

 

J.?<)$@:@:$&/L/<.7$N"*;)4'+$'"$1.2)$O)#+$$

(By author, adapted from: Kim & Jeong 2020). 
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In the post-truth era, we may argue that fake news is a common weapon in the 

hands of everyone having access to OSM. People's emotional reactions to news 

nowadays are becoming more significant than the truth. 

Scholars regularly note the historical aspect of post-truth. Shore (2017) discussed 

this feature by categorizing two types of lies: traditional lie and modern lie. 

Conventional lies are not addressed at the entire population but are directed 

towards the opponent. While giving false information to the state is a traditional 

lie. Because the malevolent actor exclusively misinforms the targeted state, not 

any other party. Misinformation is manufactured for the entire population in 

modern times with the help of the globalized world, even though a harmful actor 

has a specific target. Second, the traditional lie's purpose is not to change the 

entire context but it only modifies a part of the truth. On the other hand, the 

purpose of modern deception is to fully alter a fact. Shore thinks that modern lies 

are attempting to modify people's perceptions through the use of technology. This 

necessitates the regular publication of fake news for modern lies. 

 

Despite the presence of all previous definitions, Gelfert (2018) mentions there is 

still a lack of interest to give a clear definition to fake news. One of the problems 

in defining fake news is to distinguish it from previous historical examples of fake 

news and the novelty of fake news today. The scope of fake news expanded with 

the help of technology. Recent form of fake news is trying to change the 

perception of the audience; the intention of the old version of fake news is trying 

to change only the fragments of reality. 

Shu et al. (2017) also mentioned the historical aspect of fake news. The authors 

indicate that the fake news notion dates to the invention of the print press, thus, it 

is as old as the media itself. They also mentioned various definitions of fake news. 

The authors think that authenticity and intent determine whether a claim is used as 
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part of a fake news or not. They prefer a narrow definition to leave out other 

concepts. The authors argue that rumors, unintentional misinformation, or 

conspiracy theories that are not verifiable, cannot be fake news because they do 

not have authenticity or intent or both. They mean that the effect of unintentional 

misinformation on the audience is limited because it is not deliberately created for 

the audience. According to the authors, fake news has psychological and social 

roots and human nature makes us prone to this kind of exploitation. 

2.1.2. Spread of fake news 
Several recent scandals, such as the one involving Cambridge Analytica and 

Facebook (Granville, 2018), have prompted academics to investigate how and 

why disinformation spreads through site-based algorithms as well as user-initiated 

activities. Freelon and Wells (2020) studied how and why disinformation has 

grown. The authors alluded to the rise in digital misinformation as a result of the 

current spread of false news. Governments began to believe that existing 

strategies, institutions, and information systems were insufficient to combat false 

news, according to the authors. Authors say that a variety of media networks and 

partisan broadcasts have contributed to the rise in digital misinformation in recent 

years.$

Vasoughi et al. (2018) conducted a Twitter research to illustrate the rising 

popularity of fake news and the factors that contribute to it. For this research, the 

authors looked at 126,000 rumors on Twitter between 2006 and 2017. They 

concluded that false news reached a far larger audience than true news. The 

authors addressed the importance of technology in the spread of disinformation. 

According to the authors, the reason why people are leaning more towards fake 

news is because it is purposefully designed to catch the reader's attention. There 
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are various opposing viewpoints on fake news. Tandoc et al (2018) believe that 

the reasons are not always intended to mislead people's political opinions. The 

authors studied 34 fake news articles published between 2003 and 2017 and found 

that fake news can be generated for a variety of purposes, including advertising or 

gaining popularity. Fake news can be created, published, and circulated for a 

myriad of purposes, including entertainment, influencing public opinion, and 

generating advertising money. 

 

Another method of analyzing fake news is to emphasize the difference between 

fake and false news. Fake news creators, according to Ilieva (2018), intentionally 

alter facts in order to deceive readers. Unintentional errors, on the other hand, 

should be considered fake news. Ilieva highlights the importance of individuals in 

disseminating both true and incorrect information. It is the most significant aspect, 

she claims, in the propagation of fake news. Fake news should, according to 

Ilieva, be stopped at the individual level, which means removing posts that 

promote disinformation. 

We may argue that definitions of false news are divided into two categories. Fake 

news, according to one set of authors, should be characterized and separated from 

comparable occurrences in terms of its effects on the audience and changing 

public communication circumstances. Other authors prefer to concentrate on the 

false news' objectives and goals, such as distorting reality and deceiving people. 

These authors are either looking into the effects of false news individually or 

aren't looking into them at all. The authors' intentions may not match the 

consequences of their activities. To minimize misunderstanding, I believe that the 

objectives and effects of false news should be assessed individually.  
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Consumers of news in the research of Tandoc et al (2018) are found to be vital 

because once they trust fake news, they are more likely to share and disseminate 

them. As a result, “trust” is one of the factors contributing to the spread of fake 

news.  

2.1.3. Fake news and trust  
The world's trust in news is eroding (Hanitzsch et al., 2018), and trust in news on 

OSM is currently lower than trust in news acquired through other means 

(Newman et al., 2018). 

Trust is an important area in communication (Giffin, 1967), the reason why it has 

been an important research topic for decades. The link between trust and 

uncertainty has been studied from several angles by scholars.  However, trust in 

social media news feeds remains an under-researched topic (Wang, Min, and Han 

2016; Vraga and Tully 2019). 

 

Trust in others is defined as one party's readiness to be vulnerable to and 

dependable on another party (Giffin, 1967). It is also viewed as “a solution to the 

challenges posed by social uncertainty” (Yamagishi & Yamagishi, 1994).  

 

Tsfati and Cappella (2003) suggest that "for trust to be significant, there must be 

some ambiguity on the trustor's side." Uncertainty, according to this viewpoint, 

precedes trust and, in certain cases, evokes it. On the other side, when uncertainty 

grows, it may become increasingly difficult to trust people. "Situational factors" 

(such as level of uncertainty) are among the reasons why individuals do not trust 

one other, according to Cook and Gerbasi (2011). 
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In the times of COVID-19, the term “infodemic”1 has become popular. During the 

COVID-19 epidemic, the fast dissemination of fake news created unwarranted 

public concern over the outbreak, forcing governments and authorities to advise 

individuals to verify the veracity of news before spreading it.  News stories from 

around the world reveal a rush of erroneous or fake COVID-19 material being 

disseminated via OSM, such as those advising people to drink salty or warm 

water, or bleach as a cure for the fatal virus (Ofcom, 2020). 

2.1.4. Is fake news spreading a problem? 
When there is a lack of information on a certain risk, it becomes easier for false 

information or vicious rumors to spread rapidly over the Internet or social media, 

resulting in social damages. 

Al-Rodhan (2017) considers that the political debates are not about ideologies but 

about what is real and what is fake. This move, he believed, signaled the start of a 

new era in politics. According to Rodhan, the post-truth era in politics is a serious 

problem that threatens democracy. Individuals can find sources that reinforce their 

pre-existing beliefs, according to Rodhan, while other alternatives cannot reach 

them, bringing more radical ideas. He saw this shift as ushering in a new age in 

politics. According to Rodhan, the post-truth age of politics is a significant issue 

that poses a threat to democracy. There are many examples such as the occupation 

of Crimea, 2016 US elections, Brexit referendum. Yellow journalism and 

misleading hyper-partisan news are two types of bad news material that are 

potential drivers of political division (Faris, et al., 2017).&

                                                
1 According to WHO (2021): “!"#$"%&'()$*#$+#,&&#)-*.#$"%&/)0,$&"#$"*1-'$"2#%01+(#&/#)$+1(0'$"2#
$"%&/)0,$&"# $"#'$2$,01#0"'#3.4+$*01#("5$/&")(",+#'-/$"2#0#'$+(0+(#&-,6/(078# 9,#*0-+(+#*&"%-+$&"#
0"'#/$+7:,07$"2#6(.05$&-/+#,.0,#*0"#.0/)#.(01,.8#9,#01+&#1(0'+#,&#)$+,/-+,#$"#.(01,.#0-,.&/$,$(+#0"'#
-"'(/)$"(+#,.(#3-61$*#.(01,.#/(+3&"+(”  
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After seeing the results of the two foreign elections, South Koreans became 

concerned about the detrimental impact that untrustworthy news (i.e., fake news) 

may have on their political events in 2017 regarding the impeachment of the 

president and the election of a new one (Korea Press Foundation, 2017a). 

According to Spohr (2017), the most harmful component of fake news is its 

ideological polarization. Spohr discusses the connection between fake news and 

ideological polarization by bringing up filter bubbles and selective exposure. The 

Filter bubble permits the users to block sources that they dislike and only receive 

information from their preferred news sources. As a result of only accessing one 

type of news source and not seeing counter-arguments, individuals' thinking 

becomes increasingly one-sided. It renders consumers susceptible to propaganda 

and makes it easy to trust discourses. However, people, according to Spohr, 

already choose their sources of news ideologically. This is known as selective 

exposure. According to Spohr, the principal reason for ideological division is 

selective exposure. According to Spohr, ideological polarization has always 

existed to some extent. People can, however, pick their sources of information and 

avoid rebuttals with the help of technology. That has not been permitted by 

conventional media. 

2.2. Previous studies on fake news 

verification/identification and sharing 

Because these platforms allow anybody to rapidly and cheaply spread viral fake 

news to large audiences, OSM has been dubbed "the lifeblood of fake news" 

(Klein & Wueller, 2017). Concerns regarding the propagation of false news center 

on social media's ubiquity and the simple dissemination of information that social 
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media platforms enable owing to their technical capabilities (Allcott & Gentzkow, 

2017). 

 

By allowing bad information to flow in new and confusing ways, these digital 

platforms foster its spread (Jack, 2017). The rapid transmission of information on 

OSM, led to fake news being quickly spread and unchecked, making it difficult to 

refute or correct (Lazer et al., 2017). 

Several studies have looked into people's ability to recognize fake news. Metzger 

et al. (2015) conducted a study with 2747 Internet users aged between 11 to 18 

years old, in which they were given a false website and asked how much they 

believed the material on it. 50.4% of students indicated they believed "some" to "a 

lot" of the content on the fake website, according to the data. Participants were 

given real and fake news headlines related to the 2016 election and asked to judge 

the truthfulness of the headline's statement. Silverman and Singer-Vine (2016) 

polled 3015 individuals in the United States. 

 

According to the results, 75% of respondents thought the false news title was true 

(Silverman & Singer-Vine, 2016). According to the poll, those who use Facebook 

as a primary source of news are more likely to believe false news headlines are 

accurate than those who do not. Allcott and Gentzkow (2017) polled 1208 

individuals in the United States, asking them if they believed the assertions in 15 

news headlines regarding the 2016 election were real. 

 

The most popular fake news pieces were shared on Facebook more frequently 

than the most popular mainstream news stories, according to a 2016 study 

(Silverman, 2016a). According to a 2018 study, false information on Twitter is 

shared by significantly more people, far more quickly, and far more broadly than 
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true information, especially when it comes to political topics (Vosoughi et al., 

2018). 

Negative sentiment in the narrative (Hansen et al., 2011) and the novelty of the 

material are two factors that impact the propagation and virality of false news 

(Vosoughi et al., 2018). Self-expression and socializing are two of the most 

common motives for people to spread false information, whereas truth and 

authority of the information are frequently overlooked (Chen et al., 2015). 

 

The analysis of demographic factors showed that consumers who spend more time 

watching media have a better education, and are older have more accurate 

opinions about news, while people who rely on OSM as their primary source of 

election news are more prone to accept misleading headlines. 

 

Pennycook and Rand (2017) performed three online experiments with 1606 

people, in which participants were presented 15 fake and 15 genuine news 

headlines and asked to assess the headlines' accuracy as well as their willingness 

to share the articles on OSM. The capacity to distinguish fake news from actual 

news was found to have a positive association with the inclination to think 

analytically, as evaluated by the Cognitive Reflection Test. 

 

In a large-scale survey of 7804 students, Wineburg et al. (2016) interviewed 25 

college students at Stanford University. Participants were shown two health-

related websites and asked to assess whether or not they were reliable sources of 

information. One of the sites belonged to a real non-political medical institution, 

whereas the other belonged to a misleading partisan advocacy group. Over half of 

the participants thought the partisan site's story was trustworthy, proving how 

easily they were misled when attempting to analyze material obtained on OSM. 
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Another study about 63 undergraduate students in the US was conducted by Chris 

Leeder (2019) in which they were asked to identify and assess samples of both 

false and authentic news articles. 12 real and fake news were evaluated. 

According to the results, approximately 40% of news pieces were wrongly 

classified as authentic or false. 

 

According to "Share of People" 58% of adults in South Korea had encountered 

false news reports and after totally trusting them they realized they were fake. The 

potential for false news to become widespread and influential has prompted 

scholars to look at it from a variety of angles. Studies have looked at several 

conceptual definitions and important aspects (Yang, 2019), as well as why and 

how it is generated and spread (Hong & Jung, 2017; Oh & Park, 2017), as well as 

strategies to limit it (Hong & Jung, 2017).  

 

Although fake news is not new, the studies on users' detection of fake news on 

OSM is still in its early stages, with a number of challenges that need to be 

addressed (Shu et al. 2017). Recent research in the topic has mostly focused on 

the impact of fake news on public policy and political communication (Chen and 

Cheng, 2019; Jang and Kim, 2018), and has used conceptual and qualitative 

approaches (Jin et al., 2016; Mustafaraj and Metaxas, 2017; Shu et al., 2017). 

Most studies used newsfeed, tweeter, and Facebook as a ground for analysis to 

explain the propagation of false news (e.g. Jang and Kim 2018; Shin et al. 2018). 

Research on the behavioral aspects of OSM users interacting with fake news is 

still limited (Talwar et al. 2019). 
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These studies looked at people's ability to recognize false news items, but they did 

not delve at the participants' specific information-seeking behaviors linked to 

detecting, analyzing, and sharing (or intention to share) fake news. 

  

Users of OSM must make evaluative judgements about the reliability of material 

they come across online and decide whether or not to share it with others. The 

believability of information and sources as judged by an information recipient has 

been characterized as credibility (Fogg, 2003; Metzger, Flanagin, Markov, 

Grossman, & Bulger, 2015). 

 

The perceived goodness of the source in terms of being true, fair, and impartial is 

also regarded as a significant feature of credibility perception, which relates to the 

news being truthful, fair, and unbiased (Fogg, 2003; Rieh, 2014). Individual users 

describe and construct credibility in their own words, based on their own ideas 

and understandings (Hilligoss & Rieh, 2008). 

 

The majority of studies on fake news appear to have taken place in the United 

Kingdom and the United States. As a result, scholars have been encouraged to 

look into a new context (Duffy et al., 2020). 

2.3. Factchecking in Korea 

2.3.1. Understanding the journalistic practice 
December 9, 2001, marks the birth of fact-checking as it is practiced today. 

Literally, fact-checking is the verification of the information by facts. The practice 

of fact-checking is also called the "Detox" in Libération French journal Or on Arte 
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French TV. Fact-checkers are "the Decoders" in the journal Le Monde. In Korea, 

Google trends keep showing that searches for the term in Korean “6789 

(which stands for fact check)” in Korea reached its highest peak during the 2017 

presidential election campaign and is still a high researchable term until now, 

Figure 2.1. 

 
1/-(7)$@:9:$K*')7)+'$/*$'0)$+).7;0$')7L$P!"#$Q$/*$'0)$R)?$/*$&)"(<$.7).$?)'#))*$
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(Source: Google Trends) 

  

Almost all major Korean newspapers and broadcasters, and even some non-media 

groups, launched fact-checking initiatives around this time. 

Fact-checking reconnects with a basic rule of journalistic practice: to check the 

information - however there are often mixed reactions from the professionals 

themselves. For three reasons: 

1. It goes without saying, for many professional journalists "verification is an 

essential principle of the journalistic transmission of information "and 

that," fact-checking reinvents the thread to cut the butter of journalism ". 

It is also quite difficult to find testimonials from professionals who do not 

make the systematic verification of information; which is one of the 

principles of their profession, as well as a deontological rule, and even an 

ethical principle. 
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2. The recent promotion of fact-checking as a journalistic genre in its own 

right (and no longer as a method of working for journalists) is based on a 

misunderstanding. Those who promote it by promoting its virtues of 

objectivity and greater proximity to the facts - and only the facts - would 

soon forget that there is necessarily a part of editorialization, and an act of 

reconstruction of the news and thus there is an interpretation in any 

journalistic construction and in any choice of its author. So, if one wants to 

stick to the facts, one would take the risk of moving away from it each 

time, for example, to make fact-checking, one would choose a subject to 

treat rather than another, a quote to be verified by one politician rather 

than another, etc. Clearly, it is not necessarily possible to get closer to 

objectivity and let alone the truth. 

3. The sections that the media have named "fact-checking" mostly only 

include the verification work of political public statements, essentially 

political, under the mode: "Such politician said this in such media; let's see 

if he said true or false, if he lied by omission or if he has somewhat 

adjusted the reality to be more in tune with his speech". In this case, this is 

not really checking facts, but rather posteriori controlling a statement 

originally published or broadcasted in the media, whether this one is true 

or false. 

  

A 2018 census of fact-checking initiatives listed five active fact-checking sites in 

South Korea, Table 2.3.: 

! OhmyFact (OhmyNews). OhmyNews is one of the biggest online 

news websites in South Korea. It started the fact-checking initiative 

“OhmyFact” in May 2013. 
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! “Fact Check (JTBC). The Joongang Tongyang Broadcasting 

Company has been running the daily “Fact Check” segment since 

September 2014. 

! “Truth or False Poll” (Ilyo Shinmun), Ilyo Shinmun launched the 

Poll in November 2014. 

! “Really?” (Newstapa) has been around since November 2015. 

! SNU FactCheck (multiple media partners) launched in March 2017 

is the most recent project and most known internationally. 

$J.?<)$@:E:$6"7).$T;'/U)$1.;'B;0);2/*-$+/')+$/*$@A9S$$

(By author from source: https://reporterslab.org/fact-checking/) 

 
 

Unlike their newer counterparts, which tend to focus on checking political 

statements, the older outlets dealt with urban myths and controversies, sometimes 

encouraging their readers to submit items for fact-checking (Lim, 2017). 

 

Hence, Seoul National University Press Information Institute started “SNU 

FactCheck”, a fact-checking project, aiming at accommodating various aspects of 

factual judgment through cross-validation involving mainstream 16 media outlets. 
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SNU FactCheck is similar to the German project Faktenfinder, and the varied US 

PolitiFact’s media affiliates; they all broaden their reach through media 

partnerships for more scalability and credibility. As states Mark Stencel, co-

director of the Reporters’ Lab: “These fact-checking partnerships put the 

credibility of several different media brands behind this kind of journalism, using 

their combined weight to push back on untruths and misinformation.” (Funke, 

2018). 

 

Now, the reproach that can be made to these fact-checking rubrics in the main 

Korean media is to display and put forward a professional practice that has the 

nature of giving credibility to all of their contents, but these are often less and less 

able to provide their readers, listeners, viewers and Internet users with reliable 

information in most other sections for lack of staff essentially. I join here the 

finding of the "great misunderstanding" developed by the sociologist Jean-Marie 

Charon, who distinguishes, on the one hand, a demand from the general public 

towards the "zero defect" information and a media response that advocates, "the 

best information possible with the means available". Jean-Marie Charon wanted to 

propose an explanation for the crisis of confidence of the French people in their 

media. 

 

While the public advocates for "zero defect" information, the information 

professionals defend themselves by saying that they produce the best information 

with the means at their disposal. For the public, the media professionals are 

supposed to produce "knowledge", hence these are partly responsible. In South 

Korea, since the Sewol ferry disaster [5], which occurred on the morning of 16 

April 2014, killing 304 people, the public used the word “:;: (trash journalist) 
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to refer to journalists who parrot the news without any verification and lead many 

to boycott the country’s largest public broadcaster: KBS. 

Thus, Charon’s work advocates a better understanding of journalistic practice that 

calls on the media to recognize their responsibility towards the public, sources, 

and peers. This responsibility must be posed at all levels - newsrooms, owners, 

managers – in the interest of reflecting on the individual and collective 

responsibilities and considering the new place taken by the more educated and 

active public. 

  

However, before going further in the analysis of criticisms addressed to journalists 

in general and professionals in charge of fact-checking productions in particular, 

we must question why is South Korea all of a sudden caught in a fact-checking 

boom? Media critics have pointed out several factors that may have contributed to 

this phenomenon. 

Seung Lee, a journalist at The San Jose Mercury News, reported in his article 

“How South Korea’s fake news hijacked a democratic crisis that fake news spread 

widely before and during the impeachment trial of the former President Park 

Geun-Hye.  This political scandal was the beginning of an overarching narrative 

that went viral online with the main purpose to bring down Park Geun-Hye and all 

her conservative regime. Boyoung Lim compared this fake news phenomenon to 

that of the South Korean spy agency’s illegal campaigning on OSM during the 

2012 presidential elections when Park Geun-Hye was backed up and Moon Jae-In 

was slandered on Twitter. 

 

Fake news circulating in the Korean media was the first and main factor for the 

reappearance of fact-checking practice. The presidential election campaign that 

followed in the same year led to numerous fact-checking stories as the public 
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wanted to know who they were voting for. As Media Today, a South Korean 

media commentary magazine, it was a real ‘fact check race against time. Time 

was important as there was a tight timeframe for the presidential election. After 

the impeachment of the president, South Korea needed a new leader within 2 

months. Almost all mainstream media groups started publishing presidential fact-

checking reports debunking rumors and verifying political statements made by 

presidential candidates. For example, JTBC news reported the fake British 

professor, Artoria Pendragon, who was quoted on pro-Park forums, Facebook 

groups, and KakaoTalk chatrooms to argue that shadow organizations coordinated 

the impeachment protests, was actually a character from the Japanese anime 

named Saber “Fate/Stay Night.” 

 

In addition, due to the government’s control over the press, Korean journalism 

was less investigative, enticing more and more public distrust. The lack of in-

depth genuine reporting is a fundamental cause to the fact-checking appearance. 

In 2016, a documentary was even released under the title “Seven Years: 

Journalism Without Journalists” to reflect how powerful people tightened their 

grip over the press leading to incompetent reporting and public distrust. 

2.3.2. Media users as fact-checkers      
The capacity to recognize what is real and what is not is fraught with difficulties, 

since internet consumers frequently suffer from biases while attempting to 

determine the validity of a news source.  

Fact-checking is the process of evaluating information in order to verify 'facts,' 

and it has become a crucial coping technique in the face of fake news. When news 

consumers are motivated and have the opportunity to fact-check news, they may 

participate in central fact-checking according to Metzger's (2007).  
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Self-efficacy emerges as a critical optimistic bias that aids consumers in 

overcoming the challenge of judging fake news on the internet (Cheng and Chen 

2020). Colliander (2019) also found that users' activities are valued more than the 

methods used by social media sites to detect false news. 

 

Finally, some research on OSM users' behavior discovered a substantial link 

between individuals' self-reports and their observed behavior (Mosleh, 

Pennycook, and Rand 2020; Guess et al. 2019).$$ $

The capacity of OSM users to verify fake news is further hampered by the 

compulsive behaviors, fears, anxiety, and despair they experience online (Dhir et 

al. 2018), putting them in a vulnerable position when deciding between true and 

fake news. Fake news is commonly referred to as a “poisonous mushroom that 

feeds on anxiety” (Kim, Park, 2020).               

When it came to the reliability of the data or the veracity of information, David 

Hume (1748) emphasized empiricism and skepticism. The acquisition of 

knowledge and the desire for trust have been investigated in the fields of 

psychology and philosophy under the heading of epistemology (a study that 

distinguishes justified belief from the opinion) (Torres et al, 2018). 

We frequently discuss how knowledge is passed along via testimony. The transfer 

of information through individuals substantially affects the way information is 

processed into knowledge, according to the core principle of the epistemology of 

testimony (Lipton, 1998). The recipient of testimony makes subjective judgments 

about the information given by the testifier, rather than being able to assess the 

truthfulness of first-hand factual evidence. These evaluations are required because 

the testifier may have hidden intentions that impact both the information delivered 

and its processing into knowledge (Shieber, 2015). 
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When it comes to assessing internet content, people employ a range of approaches 

(Metzger, 2007). People with low motivation and ability use peripheral news 

verification, which requires less time and mental effort (Metzger, 2007). Several 

researches have looked into the possibility of Facebook news consumers using 

superficial news verification approaches. People tend to evaluate material in ways 

that reflect their actual attitudes and ideas (Chang et al., 2011). 

 

People's reactions and evaluation to a news story are influenced by their 

preconceptions or ideas (Chang et al., 2011).  The predicted information quality 

influences an information search, resulting in a bias toward supporting data 

(Fischer et al., 2005). According to Shin and Thorson (2017) people aim to 

improve their social identification (i.e., political affiliation) in order to boost their 

self-esteem. When news are in accordance with people's ideas, they usually do not 

verify them (Garrett, 2009; Shin & Thorson, 2017). 

 

These findings appear to imply that Korean students may use social identification 

while reading news to follow their instinctive inclination rather than actively 

investing effort in news verification. According to Jun et al. (2017) when judging 

information via online media, consumers prefer to depend on the outcomes of 

other people's information assessments. 

 

People verify their news less frequently while they are in the company of others 

due to the social impact theory (Jun et al., 2017). In other words, when people are 

in a group, they feel less pressured to make decisions. Because of the presence of 

others on Facebook, Korean students might easily look for social confirmation to 

verify news on Facebook. 
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2.3.3. News verification methods 
Motivated people might employ laborious procedures to undertake core 

information verification (Metzger, 2007). Because the threat of misinformation 

has become unavoidable, a number of professionals and organizations have begun 

to emphasize the need of literacy teaching (Metzger, 2007) 

For more than two decades, South Korean students have been required to take a 

course in news literacy (Korea Press Foundation, 2017b). Few criteria have been 

identified by scholars and organizations that can be used in literacy teaching 

(Lewandowsky et al., 2012): 

 

a.  Is the story coherent? 

b.  Is the information from a credible source? 

  

There are 10 methods for detecting false news on Facebook. These methods are 

Facebook Help Center (n.d.): 

1.  Be skeptical of headlines 

2.  Look closely at the URL 

3.  Investigate the source 

4.  Look at other reports 

5.  Watch for unusual formatting 

6.  Is the story a joke? 

7.  Inspect the dates 

8.  Check the evidence 

9.  Some stories are intentionally false 

10.  Consider the photos 
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The International Federation of Library Associations and Institutions (2017) 

created and distributed a poster of these criteria in different languages (including 

Korean) on their website (Fig. 2.2.). As a result, there is a significant likelihood 

that Korean students are familiar with these sorts of false news detection methods. 
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(Source: International Federation of Library Associations and Institutions, 2017). 

  

There has been a public criticism directed at Korea's existing news literacy 

education, because it just teaches the fundamentals of online news literacy and 

provides no specifics (Won and Yoon, 2016). Furthermore, the present curriculum 

has not been adequately updated to reflect the contemporary internet media 

environment. 
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It appears that the type of verification procedures available to Korean students 

may be influenced by their degree of motivation and ability. Personal connection 

to the news appears to be the most important incentive to engage in verification, 

despite the fact that it has not been researched in the context of news verification.  

 

Many approaches might be used by students to undertake peripheral (political 

partisanship and social confirmation) and central (controlling source and checking 

authors) verification. Nonetheless, because online news literacy instruction in 

Korea appears to be centered solely on declarative knowledge (true facts about 

what a person knows), doing central verification may provide a barrier to students. 

  

Accordingly, previous research leads to the following questions: 

 

● How do students in Korea verify their news?  

● Do they have the ability to evaluate news? 

● Are they motivated to engage in the verification behavior?  

2.3.4. No news verification behavior 
Individuals are regularly observed seeking knowledge without caution 

(Connaway, Dickey, and Radford 2011). Kim, Sin, and Yoo-Lee (2014) reached 

the conclusion that over 60% of students never check their sources in their study. 

According to them, these students paid more attention to the author and relied 

more on the reactions of others to the news item. People's corroborating behavior, 

as well as their spreading of misinformation on OSM, may be understood from a 

theoretical perspective by analyzing attitudes and their related variables. 

When users are exposed to internet information but are not motivated to assess it, 

they are more likely to take a peripheral verification or not engage in any news 
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verification at all (Metzger, 2007). It does not imply that people are neglecting the 

news, because they continue to share, comment on, and like items that they have 

not verified. To put it another way, under certain conditions, individuals may 

easily consume news on Facebook without verification. 

  

According to Fiske and Neuberg (1990), in order to acquire one's additional 

attention, a target individual must fulfil one's minimal interest or relevance. As a 

result, if the news is not engaging or relevant enough to fulfil the fundamental 

expectations of Facebook news consumers, they will be uninspired to engage in 

any type of verification. 

  

People's perception of news may influence their evaluation process (Flanagin & 

Metzger, 2000), because they may be only interested in certain types of news like 

entertainment news.  

Nonetheless, there is still a dearth of scientific understanding of what drives 

people to verify news just peripherally or not at all. As a result, it would be 

interesting to study how students evaluate news when they do not want to perform 

the extra work of news verification. 

2.4. The role of students in news sharing 

As users of SNS, students have the opportunity to produce material and share it 

with others online. Self-disclosure refers to the voluntary and intentional sharing 

of personal information with others (Chen, 2013; Posey et al., 2010) such as 

emotions, opinions, attitudes, ideas, (John 2017; Khan 2017) and sometimes 

personal events, home addresses, phone numbers, relationship statuses, personal 

photos, and personal videos are also shared. Pew Research Internet Project 
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reported that 41% of adult SNS users have shared news stories, and 46% have 

talked about a news event (Sheet, 2014).  

 

Moreover, individuals' support for interpersonal communications in SNS has 

evolved into the notion of sharing. It has spawned new business options to reach a 

wider audience, such as linking people who are ready to share their goods and 

services with others via a shared platform. The "sharing economy" has sprung up 

as a result of the commercialization of the sharing process (Sundararajan, 2013). 

 

Information, be it general or personal, is shared for amusement (Utz, 2015) or for 

personal benefit (Dinev & Hart, 2006); it is also a source of social validation, self-

expression, and relationship growth (Bazarova & Choi, 2014). Nonetheless, it is 

also a form of trust. Usually, people who are more sensitive to privacy concerns or 

less interested in attracting attention are less likely to share any form of 

information (Xu et al, 2013).  

  

The sharing of news items among readers' social circles is critical in today's media 

management for reaching a large audience and increasing engagement. Sharing is 

so fundamental that OSM platforms cannot operate without users producing and 

sharing information. Online information sharing is used to disseminate news 

(Karnowski et al, 2018), to build communities and incentivize charitable giving 

(Khan et al, 2018), to exchange tourism-related ratings and recommendations 

(Munar and Jacobsen, 2014), and many other reasons.  

 

Sharing also requires a user to be sufficiently engaged in order to make the 

decision to share. Identification of variables that influence sharing is important, 

and because of technological advancements, many aspects of how people engage 
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with news information can now be tracked and studied (Napoli, 2014). But more 

important is to track and understand why people share fake news without 

verifying them. Indeed, the problem with sharing is that individuals may wind up 

spreading misleading information throughout their social networks owing to the 

relative ease with which they may share the news. It is held that sensational news 

coupled with richer media, such as visuals (images and videos) (Lee & Ma, 2012), 

and accessible language, such as easy terminology, inspire increased sharing 

behavior (Wihbey, 2014). 

  

Additionally, while it might be contended that social interactions online are built 

on the foundation of trust, distrust may frequently lead individuals to be more 

cautious of their surroundings, resulting in building a verification habit or at least 

not sharing the untrusted news (Schul, Mayo, and Burnstein 2008). It is this type 

of healthy sense of skepticism that potentially reduces susceptibility to fake news 

effects because it leads individuals to examine the origins of the news, which may 

subsequently turn out to be genuine or misleading according to the study 

(Lewandowsky et al., 2012). 

 

Students, who are active users of OSM, are especially vulnerable to false news in 

this complex and misleading media environment. According to a 2018 study, 88% 

of 18 to 29 years old use OSM (Smith & Anderson, 2018). In a survey of 6000 

college students from 11 colleges in the United States, 89% said they obtained 

their news from OSM (Head et al., 2018). According to the findings of the survey, 

58% out of the 89% of respondents, who had followed news on national 

government and politics, had shared or retweeted news. 

According to research, millennials aged between 18 to 33 years old rely on 

Facebook more than any other source for political news (Gottfried & Barthel, 
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2015). Young adults are considerably more likely to use these OSM networks 

than those in their mid- to late-twenties (Smith & Anderson, 2018). Among the 

next generation of university students, OSM use is nearly universal: 97% of 13 to 

17 years old use at least one OSM site (Anderson & Jiang, 2018). Surprisingly, a 

2015 study found that more than 60% of student respondents disseminated false 

information on OSM (Chen et al., 2015). 

In a survey of 6000 university students from 11 universities in the United States, 

89% said they obtained their news from OSM (Head et al., 2018). The same 

research showed that from the 89% of students who followed the news on national 

government and politics in the preceding, 58% decided to share and retweet the 

news. 

 

Some platforms like Facebook or Instagram have an algorithm that tracks the 

users' and their friends' behaviors (post a new thread, like, comment, or share). As 

a consequence, if the users and their friends have reacted to fake news, they may 

be swamped by it. Given this data, it appears that news users are not only reading 

but also disseminating news, regardless of its veracity, through their conscious 

and unconscious behaviors. That is how 60% of Singapore university students 

published and re-shared false information (Chen et al., 2015). With this regard, 

Bode and Vraga (2018) suggested combating fake news by giving users the 

appropriate means to accompany their refutation instead of relying on platforms’ 

algorithms. Detecting fake news might involve quick procedures that rely on 

several sources of information (Lewandowsky et al., 2012). This implies the 

verification of facts as well as advanced Internet skills. Students’ responsibility as 

gatekeepers of information SNS sharing should not be overlooked. 
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Additionally, while it might be contended that social interactions online are built 

on the foundation of trust, distrust may frequently lead individuals to be more 

cautious of their surroundings, resulting in building a verification habit or at least 

not sharing the untrusted news (Schul, Mayo, and Burnstein 2008). It is this type 

of healthy sense of skepticism that potentially reduces susceptibility to fake news 

effects because it leads individuals to examine the origins of the news, which may 

subsequently turn out to be genuine or misleading according to the study 

(Lewandowsky et al. 2012). 

2.5. Deceptive Deepfakes Technology 

Deepfakes (fake photos, fake speech, or fake videos) are one of the most rapidly 

advancing technologies today. As the AI technology that underpins it has 

progressed, the technology has witnessed a parabolic spike in popularity. 

Deeptrace, a cybersecurity firm, estimated that the number of deepfake videos on 

the internet has risen to around 15,000 in 2019, with the number continuing to 

climb rapidly. 

The public in South Korea is increasingly demanding that makers and distributors 

of improper deepfake clips - particularly modified pornographic videos and 

images featuring female celebrities in Korean entertainment- be punished. Fake 

videos depicting politicians advocating opposing viewpoints and high-profile 

people confessing to wrongdoings have also been generated. 

$ $ $

In this chapter, I will define deepfake, discuss its impact, and clarify all types of 

deepfakes, and the situation of deepfakes in South Korea clarifying whether 

deepfake is a threat in the Korea scene. $ $ $ $
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2.5.1. What is deepfake? 
Deepfakes (derived from the words "deep learning" and "fake") are videos 

generated by superimposing facial pictures of a target person onto a video of a 

source person to create a video of the target person doing or saying what the 

source person does. Face swap is a type of deepfake that falls under this category. 

Deepfakes, in a larger sense, are artificial intelligence-generated material that may 

also be divided into two categories: lip-sync and puppet-master. Lip-sync 

deepfakes are videos that have had their lip movements altered to match an audio 

recording.  

 

When generating words, the ordinary individual has a predictable range of jaw, 

lip, and head motions that correlate to the sounds they generate. AI technology 

called Generative Adversarial Networks (GANs) employs real video footage as a 

training set and pits two software neural networks against one another 

(Goodfellow et al., 2014). Suwajanakorn et al. (2017) recreated both audio and 

video footage of individuals conversing using this technology. Thies et al. (2016) 

created software that allows anybody with a camera to create facial expression 

clones of others. AI is also being utilized to create high-quality audio that sounds 

like human voices (Baidu Research, 2017; Gault, 2016). Hence, deepfake makes 

use of artificial intelligence and generative adversarial networks to superimpose 

multiple pictures, videos, and audios to create a fake content.  

 

Various problems have emerged as a result of the ongoing rise of technological 

tools and their inappropriate usage, including the spread of fake personal 

information, which has resulted in incidents of cyberstalking and online 

harassment (Kaur et al. 2020). Cyberstalking and cyber abuse are more common 

among teenagers who are not under the supervision of their parents. However, 
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celebrities, particularly actors, and politicians are the first targets of deepfake 

cyberbullying attacks since they have a vast quantity of videos and photos 

available online. 

  

Although some deepfakes may be created with traditional visual effects or 

computer graphics, deep learning approaches like auto-encoders and generative 

adversarial networks are the most common underlying mechanism for deepfake 

creation nowadays (Nguyen et al., 2019). These models are used to analyze a 

person's facial emotions and movements, as well as to synthesize face images of 

people who have similar attitudes and movements (Hu et al., 2020). Deepfake 

methods sometimes require a large amount of image and video data to train 

models to generate photo-realistic photos and movies. 

  

Thanks to the advent of powerful artificial intelligence (AI) algorithms, tempered 

electronic contents have increased in recent years. Deepfakes (which enclose fake 

footage, photographs, speeches, and videos) may be a dangerous and damaging 

phenomenon that can distort facts and damage reputation by setting up a false 

reality. Evidence of ownership or authenticity of digital content is critical in 

countering the current inflow of fake content. Current methods are unable to 

monitor the history and origin of digital media. 

 

Current methods are unable to monitor the history and origin of digital media. 

Detection algorithms are necessary to check the integrity of digital material 

because of the advent of deception caused by technologies like deepfake. 

 

When people are suspicious about a video or image, they usually seek to find out 

where it came from. However, such a tool does not appear to be feasible at this 
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time. People can use search engines to evaluate whether digital content is real by 

checking various blogs, posts, news, and other sources relevant to the fraudulent 

ones in order to locate the original sources and therefore prevent disinformation 

disseminated by deepfakes. Based on the idea that videos are only authentic when 

their origins can be traced, Hasan and Salah (2019) and Rashid, Lee, and Kwon 

(2021) advocate the use of blockchain and smart contracts to assist viewers detect 

deepfake videos. 

  

The performance of deepfakes has been evolving, and detection techniques' 

performance needs to keep up. The idea is that what AI has damaged may also be 

mended by AI (Floridi, 2018). Detection methods are still in their infancy, and a 

variety of approaches have been developed and tested, but on fragmented datasets. 

Creating a growing updated benchmark dataset of deepfakes to evaluate the 

ongoing development of detection algorithms is one way to enhance the 

performance of detection systems. This will facilitate the experience of 

developing detection models, particularly those based on deep learning, which 

require a huge training set (Dolhansky et al., 2020). 

It's vital to use detection tools to discover deepfakes, but it's even more critical to 

apprehend the true motivations of those who publish them. This necessitates user 

evaluation based on the social environment in which deepfake is discovered, such 

as who spread it and what they said about it (Read, 2019). This is essential 

because deepfakes are becoming increasingly lifelike, and detection software is 

expected to fall behind deepfake production technology. 

$

$
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2.5.2. Deepfake impact: deception, uncertainty, 
and trust 
The majority of individuals may be ill-equipped to recognize when they are being 
deceived by deepfakes. People successfully detect fakes in just around half of the 
cases, according to Rossler et al. (2018), which is statistically equivalent to 
random guessing. When analyzing videos with the smearing and blockiness 
problems generated by the compression widely utilized on social media, detection 
is notably bad. Although AI-based solutions outperform humans by a small 
margin, their performance suffers when video compression is utilized. 
 

Uncertainty occurs when there is insufficient knowledge to decide, and it may be 

eliminated by introducing more information (Alvarez & Brehm, 1997). Citizens 

are unsure, according to Downs (1957), because the expenses of obtaining reliable 

information are too great. Deepfakes may raise the cost of obtaining reliable 

information, hence raising uncertainty. 

 

If deepfakes and other forms of misinformation succeed in creating uncertainty, 

one of the biggest consequences might be a decrease in trust in news on social 

media, which is where deepfakes are most likely to spread. As a result, mysecond 

emphasis is on a potential attitudinal impact of deepfakes: social media trust in 

news.$$

The obvious root of the issue is that deepfakes have the potential to deceive 

people. Even if viewers are not tricked by a deepfake, they may become unsure 

whether the material they are seeing is authentic or fake. 
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Pomerantsev (2015) writes that the goal of Russian disinformation is to destroy 

the information space so that the public gives up looking for any truth in the midst 

of the chaos. 

The cumulative effect of fake news dissipated into digital media by malicious 

persons may result in a systemic state of uncertainty (Chadwick et al., 2018; 

Phillips & Milner, 2017). In this context, it is especially important to consider if 

deepfakes increase uncertainty and undermine trust. 

2.6. Conclusion 

People throughout the world, and in South Korea in particular, from politicians to 

regular residents, are interested in the arguments around fake news and deepfake.  

The 2016 US election, Brexit, and the Cambridge Analytica scandal, as well as 

rapid technological advancements over the previous decade have pushed fake 

news to the forefront of the agenda. Following 2016, a slew of publications 

claimed that fake news is one of today's most serious political issues. Scholars, 

politicians, academicians, and Tech platforms have advocated a variety of 

solutions to mitigate the effect of fake news. Various definitions of fake news 

reveal that the development of these news involves a malicious actor whose 

purpose is to spread false information. Fake news has been defined as a 

"informational moral panic," which has contributed to the deterioration of public 

communication (Carlson 2018). In fact, false news has had such major 

consequences in society that Baccarella et al. (2018) referred to it as$V'0)$%.72$

+/%)V$ of OSM. News intended to purposefully mislead or deceive the reader 

should appear or sound more compelling and persuasive than news without such 

intents, such as satirical news. Unlike simple rumors or false information, both 
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fake news and deepfake been systematically enhancing the distrust of the media 

and heightening ideological conflicts   

Fake news, malevolent rumors, forged reviews, and fabricated photos and videos 

are now widely disseminated, making manually verifying data authenticity a 

difficult chore for journalists and media users alike. In this chapter, I distinguished 

between fake news and fake news-related keywords based on authenticity, 

intention, and if it is news. This research focuses on the elements that impact 

students perceived self-efficacy in spotting misinformation and determining their 

willingness to share knowledge with or without verification. 

The most recent issue surrounding fake news is the question of who should be 

responsible for it.  In the end, experiments on OSM help better understand the 

power of social media and the scope of fake news to know how to combat it. 

Social media sites, politicians, and the government have all come out against fake 

news, and yet its presence on the Internet persists. Facebook and Google have 

both made commitments to change their algorithms to reduce the amount of fake 

news on their sites.  They began to take steps to aid in the fight against fake news 

and false information, such as prohibiting fake news websites from profiting from 

advertisements on their fake pages or altering their algorithmic structure to filter 

out fake news. Facebook, the social media behemoth, has even declared a fresh 

war on false news via an updated search algorithm. However, the spread of fake 

news is not only the responsibility of social media platforms, search engines, and 

other websites. In the fight against fake news and deepfake, everyone has a role to 

play.  

The threat of disinformation on the internet has received a lot of media attention, 

and reasonable proposals for combating misinformation have often fallen short. I 

believe that in an age of pervasive online social sharing, individuals can play a 

critical role in stemming the spread of disinformation.  
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CHAPTER 3: RESPONSIBILITIES OVER 

CURBING DISINFORMATION 

3.1. Fighting against information pollution $

Few people are equipped to manage the internet information environment 

efficiently. This global lack of digital media literacy has been highlighted as a key 

element in explaining widespread trust in online disinformation, prompting 

reforms in educational policy and technological platform design. The crux of the 

problem is that fake news taps into numerous psychological domains, including 

social identity theory and people's sense of group affiliation or social isolation. 

People are particularly vulnerable when it comes to subjects about which they feel 

they are skilled or well informed when they are not. Several studies have been 

conducted to determine the extent to which better media literacy can aid in the 

battle against this sort of prejudice. However, there is no solid evidence linking 

digital media literacy to people's ability to tell the difference between true and 

false news. 

 

Internet skills are also significant elements that might lead to a positive self-

evaluation in terms of recognizing disinformation and spreading news without 

verification.  Several academics have researched Internet skills, particularly in the 

communication and education fields, resulting in the creation of various related 

ideas in the entire area. As a result, understanding the associated concepts of 

online skills, which fall under the broader category of Internet skills and 

information literacy, is important. Previous research literature provides interesting 
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perspectives on the concept of Internet skills (Hargittai 2010), also known as 

digital literacy, and competency (Spitzberg, 2006; Claro et al., 2012; Hargittai, 

2010). 

 

Internet-related advancements, particularly social platforms, will need the 

development of higher-order Internet abilities. People are constantly coping with 

issues such as information overload and a lack of time. As technology innovation 

accelerates and more essential interactions take place online, digital and media 

literacy has become increasingly important. Education, professional needs, and 

access to information and services all demand these capabilities. Children are 

being taught these critical abilities from an early age, and two generations have 

grown up in the digital age. 

  

Internet skills are one of the best 21st century abilities. According to data from the 

Programme for International Student Assessment (PISA), Australian students' 

internet daily use rose from an average of 28 hours in 2012 to 40 hours in 2018, 

which is higher than the regular adult working hour per week. According to the 

data, the COVID-19 epidemic has pushed the adoption of digital technology in 

education (OECD, 2021). 

 

Initial understandings of Internet skills were simpler and more indicative of the 

Internet's basic nature. These included fundamental abilities such as accessing the 

Internet and downloading things (Hargittai, 2002). With the introduction of social 

platforms and a more complex Internet, the emphasis has switched to analyzing 

the quality of online content and comprehending the abilities required for efficient 

online information search (Haythornthwaite, 2009). 
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3.2. Students’ digital information literacy skills 

3.2.1. Information seeking skills 
Definitional ambiguities have plagued several words connected to the digital, 

Internet, and information literacy, and it is frequently just a question of semantics 

(Ward, 2006). The capacity to look for and evaluate information is referred to as 

information literacy (ACRL, 2015). It may also be described as the capacity to 

discover, differentiate, evaluate, and use data to explain a problem or situation 

(ACRL,2006). 

In addition to the capacity to assess the message's quality and trustworthiness, 

information-literate consumers critically examine accessible information and 

challenge its veracity (Mardis 2002). Individuals must be able to carefully filter, 

assess, and verify information in order to distinguish between legitimate and false 

information. Such important abilities can only be learned via practice and training. 

At the most fundamental level, information literacy or digital skills in the form of 

information searching and sharing can help determine information verification 

behaviors (Kim, Sin, and Yoo-Lee 2014). 

From the perspective of information searching and sharing, and information 

verification, internet abilities, which can be referred to as information literacy, are 

analyzed in order to better understand the elements that impact students’ 

perceptions of their capacity to spot fake news. 

Watching videos or reading comments on OSM necessitates the use of abilities 

that allow users to filter and analyze data. As a result, information access abilities 

obtained through Internet proficiency and information literacy training will have a 

favorable association with information sharing and verification behavior on OSM. 



	 61	

3.2.2. Information sharing skills      
When people interact using news and share and retweet information, OSM 

networks prosper. People use the internet to exchange photographs, videos, status 

updates, thoughts, ideas, and views, among other things. Sharing is so crucial that 

SNS cannot perform without users’ content creation and sharing. However, one 

difficulty with sharing is that, owing to the relative simplicity with which users 

may share social information, they may eventually end up spreading misleading 

information with their social networks. On the Internet, we are increasingly 

confronted with the reality of disinformation. 

3.2.3. information verification skills 
Users of the internet and OSM are more inclined to interact with news by leaving 

comments, responding to postings, and liking it (Khan 2017). As explained in 

section 3.4.2 (Media users as fact-checkers), skills like just Googling a new piece 

of information before commenting on it or sharing it right immediately might help 

stop the spread of misinformation. In 2016, Dr Melissa Zimdars, a Professor in 

Media and Communication at Merrimack College, outlined in a public google doc 

more tips to analyze news sources, and compiled a short list of fake news websites 

to be avoided (Wynne, 2016). Fake news spread easily to vast audiences in 

different forms as seen on table 1. To stop the spread of this phenomenon, the 

users need to decipher the legitimate from the fabricated by (Zimdars, 2016): 

 

1.  Identifying the domain and URL as a legitimate news source (.com, 

.org, .edu or .gov) with an author’s name on it. 

2.  Checking if the quotes in a story are genuine by verifying them 

through an online search. 
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3.  If there are any images, verifying their accuracy and matching their 

caption by checking if the images have EXIF data and doing a reverse 

image search. 

4.  Following up with the claims using reputable sources, i.e., looking up 

for multiple sources of information to get confirmation about the topic.$

3.3. Regulations and Policies regarding Fake 

News in Korea$

Although it is impossible to accurately assess the societal losses caused by false 

news, it is apparent that both tangible and intangible damages are increasing; 

hence, regulatory action in the issue of fake news is deemed unavoidable. In 

section 3.1, I mentioned the most current issue concerning fake news which is the 

question of “who should be in charge of regulating fake news?”. OSM platforms, 

politicians, legislators and the authorities have all condemned fake news because 

spreading fake news is a criminal act with the intent to defame or harm people in 

some way, and so it is not protected by the freedom of expression. 

 

Regulations exist to preserve citizens' rights rather than to limit them. That is, 

restrictions limiting people's rights may be imposed only when they serve a 

greater level of public interest. Regulations limiting fake news, on the other hand, 

may impede "free expression" or the "right to share information." In this context, 

before implementing laws on fake news, a comparison should be made to balance 

the interests of the social damages caused by false information and the limitations 

on freedom of speech caused by such regulations. Many people have complained 

that it is difficult to properly define the damages caused by false news, but the 
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violation of one's rights that results from limiting fake news is obvious (Yoo, 

2018; Yun, 2019). 

 

Others, on the other hand, believe that fake news should be restricted. Their 

allegations are founded on the idea that creating and sharing fake news does not 

fall under the scope of free expression. 

 

In summary, the controversies surrounding fake news all boil down to an 

acceptable amount of regulation and how to govern false news, but discussions on 

these topics cannot be restricted to simply how to regulate fake news, who has the 

authority to do so, and how to interpret associated legislation. Because the concept 

of fake news is new, it is necessary to review the concept and its definition, as 

well as how to judge fake news, the reasons for fake news, and the extent of 

damage. There must be a philosophical discussion about what constitutes fake 

news and how to make a normative judgment about it. 

 

Previous research has sought to make recommendations on how to prevent the 

spread of fake news. However, rather than reaching a resolution after considering 

numerous perspectives on false news, they have merely made recommendations 

based on present legislation, the intensity of the issue, and the particular 

peculiarities of specific instances. An analysis of the problems of implementing 

regulations on fake news by reviewing a legislative branch bill (Yun, 2019), a 

discussion of the regulations for platform businesses based on the 

Telecommunications Business Act (Hwang, 2018), and investigations into the 

evidence for regulations from current legislation are some examples (Klein & 

Wueller, 2017). 
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Such techniques are significant because they generate policy ideas at the 

legislative stage, but it is difficult for suggestions from these examples to become 

genuine legislation. This is due to the fact that such approaches are more 

concerned with confirming the legitimacy of a proposed idea rather than 

developing new regulations. On the other hand, in order to develop policies about 

fake news, a thorough examination of the situation is required. Before proposing 

policy alternatives and proposals, it is crucial to outline the primary issues of 

contention that must be addressed by policy makers or policy actors. This is due 

to the fact that the consequences of false news have become severe, and purposely 

regulating fake news may become even more problematic as it may be regarded as 

a violation of free expression. Of course, while there should be a balance of 

interest on the good and bad consequences of the rules before implementing them, 

it was concluded that it is more necessary to analyze the evidence for 

implementing the regulations, as the definition of the idea and the range of 

regulations remain unclear. 

  

In terms of politics, defining the concept of fake news is the primary factor in 

determining the scope of regulation. The National Assembly received regulation 

bills that all described fake news as material that causes people to "mistake" "false 

or manufactured facts" "as being a media report" for "economic or political 

benefits" (Lee, 2020). 

  

However, it is uncertain whether fake news must meet all of these criteria, or 

whether a piece of information can still be labeled false news if it meets only part 

of these criteria.  
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(By author from: Kim & Jeong, 2020). 

 
 

Furthermore, it is difficult to apply the description of the idea and the criteria 

established in previous studies in their current form. For example, if the definition 

of fake news is narrowly defined as "misinformation in the form of a news report, 

with a clear goal and motive," there may be disagreement about how to manage 

many other types of disinformation that are not in the form of a news report. 

However, when considering the wide definition of fake news as "incorrect 

information with the intent to deceive others," it is difficult to employ such a 

formality in a rule. It is also troublesome because many definitions of the concept 

rely on subjective criteria and interpretation (Kim & Jeong 2020). 
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When focusing on the political or economic loss that comes from disinformation, 

it may be possible to apply a relatively broader definition, but when attempting to 

review the value of journalism, it focuses more on perfunctory conditions that 

make up the definition in a narrow sense. However, despite such limitations, 

discussions on the concept are still valuable as they bring the attention of the 

public and provide the foundation for policy making. In particular, discussions on 

the concepts of “fake news,” “disinformation,” and “misinformation” may move 

on to become discussions on the guidelines for regulations, see Table 4.1. 

3.4. Promotion Policy and Voluntary Restrictions 

Currently, directly regulating fake news is criticized for potential side effects such 

as violating the freedom of expression, and is not free from controversies 

surrounding overlapping regulations or excessive regulations. Therefore, fake 

news should be approached not with regulations, but with the form of support or 

promotion policies. It would be appropriate to include technology development, 

education, and public relations policies to prevent fake news in the legislation 

related to fake news (Yun, 2019). 

 

If the purpose of the policy is to prevent the possible damages that come from the 

spread of fake news, it would be more effective to provide preemptive support 

measures, rather than ex post regulation measures. In addition, there are those who 

state that there should be voluntary restrictions from private businesses as well 

(Park, 2019; Hwang & Kwon, 2017). That is, by establishing a private voluntary 

restriction organization as a policy protocol with the right to announce and delete 

disinformation to go through an investigation process and stronger monitoring by 

using verified techniques, it will be possible to control the spread of fake news. 
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Furthermore, it was also suggested in the promotion policy to have related 

organizations develop campaigns or education programs related to fake news, and 

support fact-checkers. 

  

Promoting related industries or autonomous regulations are effective as they 

prevent excessive or overlapping regulations, as well as the infringement of the 

freedom of expression. Also, they are free from criticism related to regulation 

feasibility or lack of evidence for regulations. However, they also have 

disadvantages as the effects have not been completely verified. First, it is 

questionable whether or not voluntary regulations of the media or platform 

businesses have a binding force. As the bias of the media was pointed to as one of 

the reasons for the spread of fake news, it is unclear as to who will be responsible 

for voluntary regulations, and how the voluntary regulations will be carried out. 

Some portal providers have created controversy over the rights to block posts 

related to the infringement of copyright or monitoring certain posts. Although 

there has been active fact-checking or media monitoring led by private groups, 

there is still the bias of fact-checkers themselves (Ma et al., 2013). As support 

policies also need finances, there may be a dispute over fairness. 

  

On the other hand, with the criticisms related to the confirmation bias of the 

receivers, the effects of education programs or campaigns are still unknown. One 

of the most commonly introduced ideas when discussing the measures to prevent 

the spread of fake news is media literacy. Media literacy is developing the 

abilities of the receivers themselves to distinguish fake news or disinformation by 

delivering related knowledge or raising awareness. However, if the definition of 

fake news or disinformation and their potential harm are still unclear, providing 

education may only lead to distrust towards the media or disorder. Considering 
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that people use OSM not only to obtain information but also to enjoy themselves, 

and the users consider subjective truth to be more important than objective facts, 

passive media literacy may reduce the autonomous use of media. Accordingly, 

support and promotion policies related to fake news must be designed based on a 

single regulatory philosophy. To develop education programs, there must be 

discussions on what fake news is, why it spreads, what harms it may bring, and 

the future direction and limitations of the regulations, see Table 3.2 and 3.3. 
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There should be discussions on how the voluntary regulations of businesses and 

the private will be carried out, and the roles of experts, parties concerned, 

receivers, and government organizations within the voluntary regulations. 
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3.5. Tech giants and fake news: Facebook and 

Vodafone  

The rapid advancement of smart communication devices and their affordability 
has contributed to the growth of online communication, OSM and web marketing. 
It has also allowed many companies to interact directly with consumers and 
businesses; for example, Google and Facebook have been generating their 
revenues mainly from digital advertising. In 2019, Facebook earned $70 billion 
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(Clement, 2020b), and Google earned an average of $135 billion (Clement, 
2020c). Therefore, for these tech giants, brand safety is of high importance.  

A brand-safety is a practice the advertisers are using to prevent any risk that can 
compromise the brand’s own image. Usually, the advertising space is done by 
what is known as a “blind buy”, where the purchase transaction has been done 
through a blind process (Aïmeur et al., 2004; Grenot & Olsson, 2017). So 
basically, brand safety ensures a safe transaction marketspace for both the seller 
and the buyer. Companies use all available tools to protect their commercial 
environment (economical position, reputation and brand value) from appearing in 
wrong places, and to avoid any risks from reputational damages.  

The brand-safety is the core of the advertiser website quality but it can be easily 
compromised with contemporary online threats. Ads take the form of HTML or 
Javascript code snippets which are inserted into the advertising tags (Ellis et al., 
2015). These ad tags link the website with the ad server allowing the placement of 
ads to targeted users. The ads can have an online negative impact on the brand 
quality especially if they are not legitimate, false, objectionable or with 
inflammatory content (GlobeNewswire News Room, 2019).  

According to Carolyn Everson, President of Global Marketing Solutions for 
Facebook, not all the 7 million Facebook advertisers are brand sensitive since 
some of them are focusing on their product performance and price, not giving 
importance to the ads content (Graham, 2019).  

Facebook is the one of the top platforms in terms of advertisement audience 
targeting, scale and precision; the reason why the company wants to create a safe 
market environment for all its consumers (Facebook for Business, 2019c). It is 
more likely that consumers engage with brands who advertise legitimate and non- 
objectional content than brands who do not (GlobeNewswire News Room, 2019). 
In a survey conducted by The Harris Poll between 30th May and 3rd June 2019 
with 2010 consumers in USA, 65% of consumers stated that they will stop using a 
brand or a product if the brand is associated with fake or offensive content, and 82 
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% of the study population pointed on the importance of the advertised content of 
the corporate image of the brand, thus its trustworthiness (GlobeNewswire News 
Room, 2019). Additionally, both Facebook and Google developed algorithms to 
target different demographic categories of users with digital dynamic programmed 
ads, depending on users’ online behaviors like their overall browsing history or 
more precisely their most frequented websites and OSM. Initially, these 
algorithms have been created to concentrate on focused online communication 
(increasing the number of fans, increasing brand awareness, disseminating 
information about a product/service or a site, engaging and increasing web 
reputation, advertising, etc.), but more recently the role of algorithms changed to 
curb misinformation and fake news and favor transparency on the websites.  

There have been frequent ads that can also lead to undesirable and potentially 
harmful or offensive contents. This can take the form of deliberate spread of hate 
speech which compromises the freedom of expression and affects news 
consumption. This made it increasingly difficult for online users to distinguish 
facts from falsehoods as fake stories gained significant traction online. 
Technology companies like Google and Facebook implemented changes into their 
platforms to achieve more accuracy in news reporting and to help their users to 
identify credible from fake news. The algorithmic change with Facebook started 
by favoring links shared by friends and relatives compared to those from 
traditional news publishers (Huang et al., 2019). The spreaders in this case are 
inattentive users who do not check the news sources before sharing them. So, 
when the mitigation of fake news on Facebook is at its very early stages, the 
number of these spreaders including the knots of relationships among Facebook 
members are relatively small compared to widely spread news.  

Facebook approach to deal with fake news propagation is only meant to work on a 
small network at the very early stages that can be hard to detect (Facebook for 
Media, 2020; Zhou and Zafarani, 2020), and is thus powerless in front of a large 
network or a late fake news mitigation. Consequently, their algorithm was easily 
cracked (Figueira and Oliveira 2017) by more powerful click-baits, and more 
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manipulative stories that attracted audiences and lead to further misinformation 
and mistrust in the abilities of Facebook in dealing with fake news. Effective early 
detection of fake news is of an extreme importance because the more individuals 
get exposed to fake news, the more this news are shared and trusted. 
Alternatively, the less individuals get exposed to fake news, the better early 
actions can be taken on fake news intervention. 

3.6. Conclusion  

Misinformation is rapidly being recognized as a big issue, and attempts are being 

made to address it. The focus has often been on OSM platforms in order to 

develop systems that rely on algorithms to combat the spread of disinformation. 

Vodafone and Facebook have shown a strong desire to recognize false news as 

disinformation. Such attempts have been acknowledged as being challenging to 

execute and even more difficult to maintain. As a result, it may be argued that 

individuals should be at the core of attempts to combat misinformation. This will 

need information verification as well as advanced Internet proficiency. While the 

role of individuals is critical, I believe that individual efforts may be 

supplemented by social platform initiatives in combating misinformation. 

Additionaly, given the new regulations that have been enacted in Korea, even 

legitimate news may lead individuals to be cautious to share it since these laws 

have the potential to instill fear in the minds of Korean residents and perhaps 

foreigners residing in Korea. 

In this chapter, I clarified how individuals are also bearers of responsibility just 
like policymakers, journalists, and high-tech giants. Therefore, their role as 
gatekeepers of information sharing on OSM should not be overlooked.  
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CHAPTER 4: THESIS THEORETICAL 

FRAMEWORK  

The overarching theoretical approach in this thesis is descriptive and analytic. The 

capacity of university students to identify false news articles and the question of 

how they verify, evaluate, and intend to share news items on OSM are studied. 

Studies carried out in the past are reviewed and theoretical arguments are 

evaluated. The opening chapter of the thesis clarifies the theoretical implications 

of this approach and the subsequent chapters give examples to build on this path 

of inquiry. Since this thesis is based on two studies (quantitative and qualitative), 

and two disinformation problems (fake news and deepfake), this chapter will list 

the theoretical models used and outlines the hypotheses linked to them. 

4.1. Thesis theories  

When it comes to investigating fake news on OSM, academics have come up with 

a variety of theories and hypotheses. Based on prior literature review and three 

research theories, a research model was constructed. 

Because the thesis attempts to analyze a variety of conflict situations and 

environments surrounding students in South Korea as they consume, verify, and 

share news, it is impossible to refer to a single and dominating theoretical stance 

adopted throughout the work. As a result, a single theoretical approach to 

comprehending the many elements of false news detection and dissemination or 

sharing intention may not appear realistic or sufficient. 

As a result, the theoretical approach in this thesis is eclectic. The thesis conducts a 

comprehensive review and a kaleidoscopic evaluation of the major research  
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studies in the subject. This provides a full viewpoint on the problems at hand. 

Each chapter is woven around important theoretical traditions in the area, 

indicating that the thesis places a high value on theoretical elements.  

4.1.1. Information and the Epistemology of 
Testimony 
Human sensitivity to false news has been the topic of multidisciplinary study, 

which can provide valuable hints or further complicate fake news identification. 

For example, News-related theories have suggested that fake news differs from 

the truth in terms of writing style and quality (Undeutsch, 1967), quantity 

(information manipulation theory) (McCornack et al., 2014), and expressed 

emotions (four-factor theory of deception) (Zuckerman et al., 1981). Indeed, 

News-related theories illustrate the characteristics of fake news content versus 

true news content. Participants will be asked to provide information about what 

constitutes fake or real news for them according to what characteristics.  

Similarly, interdisciplinary research has looked into why people spread fake news, 

given that the line between malicious and non-malicious users is indistinct.  

In the disciplines of philosophy, psychology, and information systems, the ideas 

of information and truth have been widely studied. Due to the volume and 

complexity of current thought on these issues, a brief analysis of the essential 

parts of both notions is necessarily followed if a definition of these words is 

offered. 

The concept of "information" is broad, and the word is frequently used 

haphazardly without a precise definition (McKinney & Yoos, 2010). 

Epistemology, a discipline of philosophy that studies knowledge and how it is 
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acquired, deals with truth in part. The literature on the epistemology of witness is 

particularly relevant to the current work. 

The goal of this knowledge theory is to determine the veracity of information 

acquired from others (Lipton, 1998). Because we rely on outside sources of 

information, testimony is critical in "2!0"+$'.&*62-&)(&8-"+&80&.0'0!"//5&,00&",&

!0",)'"3/0&30/$0(" (Coady, 1992). 

Shieber (2015) defines testimony in the SNS context as the conveyance of 

information via written or audio-visual communication. As a consequence, 

testifying is the act of disclosing knowledge, whereas epistemology is the study of 

how recipients assess the veracity of that revelation. By posting a news item, a 

video, a comment, a like, etc., an OSM network user has done a type of testifying. 

When a recipient of a piece of testimony makes a judgement on its veracity, it is 

called an epistemic assessment. 

I will be following the steps of Russel, et al. (2018) who used Fallis four factors to 

evaluate the veracity of information. Of the four factors (authority, independent 

corroboration, plausibility and support and the presentation) I will be using the 

first two factors: authority (the characteristics of the testifier, i.e., the students, and 

the independent corroboration (other testifiers who offer similar testimony) 

4.1.2. Uses and Gratification Theory (UGT) 
For decades, the UGT has been the dominant theoretical approach to 

understanding how and why people use media. It determines an individual's 

requirements and desires for using a specific media channel (Halpern et al., 2019). 

This lays the groundwork for an individual's incentives to communicate, which in 

turn impacts the sort of media they will use, as well as how they will utilize and 



	 76	

perceive the information that the medium facilitates (Rubin et al, 2015). This 

theory suggests that people use technology to satisfy social and psychological 

needs, and is a prominent paradigm for studying (social) media gratifications. 

Information-seeking, socializing, entertainment, and self-status-seeking are some 

of the gratifications gained from social media use, according to Park and 

Blenkinsopp (2009). As a result, social media literature has highlighted 

entertainment, socializing, knowledge-seeking, information sharing, self-

expression, and status-seeking as the most important U&G aspects. In the 

qualitative analysis, I used information and status-seeking gratifications. The term 

"status-seeking" refers to how sharing news on social media may help users gain 

status. I believe that these gratifications may still be applicable in the current 

context of fake news spreading due to the dynamically participatory character of 

social media. 

A more insidious component of UGT, as well as a motive to utilize social media, 

is the creation of a platform for cyberbullying. Akin to cyberbullying, fake news 

or deepfake sharing is also deemed to be a harmful behavior that mostly takes 

place online.  

 
Hence, according to the theory, people use the media to achieve particular goals, 

and the more the media helps them achieve these goals, the more dependent they 

are on it. This theory is comparable to the theory of Media Dependency (Wok & 

Wan Mohd Ghazali, 2011). The level of audience dependency, according to Wok 

and Wan Mohd Ghazali (2011), is determined by the frequency (the amount of 

time a person spends using social media), the importance of the message received 

from particular media use, and the degree of change and conflict in the 

community. 
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Individuals' use of the media, according to the theory, is influenced not only by 

internal elements such as the extent to which the media meets a variety of needs, 

but also by external factors outside the individual's control. These external 

variables limit what and how media can be used, as well as the availability of non-

media alternatives (Ball-Rokeach & DeFleur, 1976). The more options people 

have for meeting their requirements, the less they grow reliant on a single media. 

This means that people may become more reliant on a particular media just 

because it is available. 

This theory explains why students use fact-checking websites and news sources, 

as well as how they engage with OSM users especially if it is found that those 

users spread false information which can make students became part of the echo 

chamber. 

      
In a nutshell, the idea contends that people interact with media rather than that 

media interacts with people. The idea was originally created and used to explain 

the motivations behind consumers' media choices, but it was later utilized as an 

extension of the needs and motivation theory. The U&G theory is split into four 

key categories:  

a. Social, which refers to social influences and social ties,  

b. Process, i.e., pleasure derived from participation in a particular 

experience,  

c. Content, which refers to knowledge of how to acquire relevant information 

and, 

d. Technology, i.e., gratifications expected via the use of several technologies 

 
Because the theoretical framework has been widely utilized and tested in 

understanding the underlying reasons for engaging with various technology 

platforms targeting diverse contexts and domains, the application of U&G theory 
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in the context of fake news detection and sharing is regarded as suitable. Previous 

studies used this theory to investigate the underlying reasons in a variety of 

technology adoption studies, including those looking at mobile shopping (Huang, 

L. Zhou, 2018), social networking (Balakrishnan & Shamim, 2013; Raza et al, 

2020), and recently fake news and information sharing behavior (Anspach, 

Carlson, 2018; Thompson, & Daya, 2019; Apuke and Omar, 2021). 

4.1.3. Theory of Reasoned Action (TRA) 
According to the theory of reasoned action, a person's conduct is governed by his 

or her intention to engage in the activity (Fishbein & Ajzen, 1975), and this 

intention is based on the conviction that completing the behavior will result in a 

specified outcome (Ajzen, 1985). TRA was created to better understand and 

predict human behavior (Ajzen and Fishbein, 1980). The potential uses and 

modifications of TRA for creating behavioral interventions have piqued curiosity 

throughout time as it has been tested in a variety of domains, including 

communication and journalism; consumer behavior, information systems and 

health (Laeeq Khan & Idris, 2019). 

 

Attitudes and subjective norms, according to Ajzen and Fishbein (1975), are 

determinants of behavioral intention. Personal attitudes, beliefs, societal 

standards, and behavioral intention are all important components of this approach 

(Fishbein and Ajzen 2010, 22).  

A person's attitude determines whether an activity is favorable or negative; a 

subjective norm is a social pressure based on one's viewpoint (Fishbein & 

Ajzen,1975). To put it another way, media users act based on how others, in their 

online social ties, see them. Subjective norms include two components: normative 

ideas (what I believe others desire or expect of me) and motivation to comply 
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(how essential it is to me to accomplish what I believe others want) (Sheppard, 

Hartwick, & Warshaw, 1988). 

 

A subjective norm is a societal constraint that an individual feel to do or not 

execute a specific activity (Ajzen & Madden, 1986). In 1985, the theory of 

reasoned action was expanded to include a significant component: perceived 

behavioral control, which was added to the idea of planned conduct. This extra 

predictor can be used when persons intend to engage in an activity but are 

prevented from doing so due to subjective and objective factors (Ajzen, 1985).  

 

In light of information seeking/sharing and the spread of misinformation on OSM, 

this study has adapted the TRA model. I employed the TRA theory to guide my 

understanding of information sharing behavior and perceived self-evaluation in 

recognizing misinformation, focusing on information as the key component.  

4.1.4. Social Cognitive Theory 
Social Cognitive Theory (SCT) is generally recognized and scientifically proven 

as a description of individual behavior or action (Bandura, 1977). Also, according 

to this theory, three aspects may influence each other: 1) behavior, 2) contextual 

events, 3) and personal characteristics. Furthermore, Bandura (1986) defined self-

efficacy as "people's judgements of their capacities to organize and execute 

courses of action necessary to achieve specific performances," implying that it is 

more concerned with “judgments” of what one can do with whatever “talents” one 

has. Perceived self-efficacy is a critical component determining motivation and 

behavior (Bandura, 1986). 
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SCT suggests that some individual's knowledge development might be directly 

tied to sharing behavior (Pfleeger & Caputo, 2012). Knowledge development 

might therefore boost awareness of the problem by taking into consideration 

achievement successes, social persuasion, and information sharing self-efficacy. 

This might be accomplished by employing SCT to help users recognize 

identifiable particular material to share and increase their self-efficacy in sharing 

information. Users are more likely to persuade other users to share certain content 

or information. There are four key sources of self-efficacy (Bandura, 1986): 
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However, in this research thesis, l only focused on two of the key sources: a) 

performance accomplishments b) and verbal persuasion (social persuasion). 

Furthermore, information sharing self-efficacy is confidence in one’s ability to 

share valuable information. Constant et al. (1996) found that people with higher 

levels of expertise are more likely to provide useful advice. Additionally, Lee et 

al. (2006) stated that people are less likely to contribute if they feel that they lack 

information that is useful to others. Knowledge self-efficacy significantly affects 

the degree of sharing information (Kankanhalli et al., 2005). 

Thus, I considered the information sharing self-efficacy as one of my research 

elements to add in the questionnaire because it determines the user’s intention to 

share information. 

Finally, perceived behavioral control originates from the idea of self-efficacy 

(Bandura, 1977). One's assessment of one's ability to carry out a behavior is 
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influenced by one's beliefs and attitudes (perceived self-efficacy in recognizing 

misinformation (PSERM)). Ajzen and Fishbein (2005) referred to Bandura's 

(1977) work when describing this perspective as "self-efficacy". With the addition 

of the 'self-efficacy' element, the TRA evolved into the Theory of Planned 

Behavior (TPB) (Ajzen, 1991), where self-efficacy is defined as perceived 

behavioral control. Self-efficacy, according to Ajzen and Fishbein (2005), is 

stronger in people who believe they have the skills and resources to carry out a 

behavior. 

4.2.  Summary of theories used 

4.2.1. Social media information trust 
Trust in news is important because it impacts what people pay attention to in the 

media landscape and how they engage with news. People tend to rely on stories or 

sources they trust or view as credible (Chaffee and McLeod 1973; Hawkins et al. 

2001; Tsfati and Cappella 2003). Likewise, those who value factors related to 

trust in the news are more likely to pay for news and more likely to engage with 

the news in ways such as sharing the information with others (AP-NORC Center, 

2021). People are more inclined to see a source as credible if others regard it as 

credible, especially when there is insufficient evidence to judge the source's 

veracity (Shu et al., 2019a). Individuals alter their beliefs based on their 

interactions with others in this way because attitudes are rooted in a social 

environment and people base them on their social relationships (Smith and Hogg, 

2008). 

According to Torres et al. (2018), members of social network sites where 

information is transmitted have a crucial role in individuals' verification behavior. 
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Information spreads quickly on social media platforms because they "enable rapid 

information exchange and large-scale information cascades" (Vosoughi et al., 

2018). This prevents users from taking the time to examine the information. 

Furthermore, understanding how social networks impact attitudes and decisions is 

vital in order to explain phenomena like the spread of misinformation online or 

the rejection of real facts as social networks have become increasingly central to 

modern life. According to Thorson (2008), if a post receives a large number of 

likes, shares, or comments, it is more likely to attract the attention of others, and 

as a result, it will be liked, shared, or commented on again.   

While it might be claimed that human interactions online are built on the 

foundation of trust, distrust may frequently lead to individuals being more 

cautious of their surroundings (including their own networks), resulting in 

beneficial consequences (Schul, Mayo, & Bernstein, 2008). (Lewandowsky et al., 

2012). A healthy sense of skepticism about what users see on OSM can be 

beneficial in dealing with disinformation. Kumar and Geethakumari (2014) 

believe that SNS users should be able to make educated judgments in order to 

avoid disinformation. Hence, relying on networks news  

Even the most well-intentioned users may be susceptible to spreading fake news 

to the rest of their network, particularly if they are interested in the topic of the 

article or are accustomed to receiving news on social media and it is shared by 

someone they trust. Social media platforms may need to consider how they can 

design their platforms to discourage users from posting fake news and assist them 

in distinguishing between good and bad information. As seen in chapter three, 

efforts have been made by high-tech giants such as Facebook and Vodafone.  

 

This study, therefore, proposes the following hypotheses: 
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H1a: Trust in network increases perceived media credibility  

H1b: Trust in network decreases verification behavior  

H1c: Trust in network decreases fake news awareness   

4.2.2. Social tie variety 
People often meet through numerous organizations and groups in an offline 

setting. However, the social tie variety of the network rises when such 

acquaintances spread through SNS. Ties can be made with varied social groups 

(family, classmates, co-workers, etc.) all of which social meetings in person are 

expected. 

 

As a result, the relationships between the primary SNS user and the rest of the 

network may be different. A network relationship developed 10 years later with a 

business partner, for example, is likely to be significantly different from a network 

relationship formed between the focal user and a close friend from the university. 

Furthermore, an SNS user may communicate different aspects of their identity 

with different groups with whom they interact (Gerhart & Sidorova, 2017). For 

instance, a user may share politically charged ideas and material with friends but 

reserve certain messages for professional colleagues in their network. Importantly, 

social tie variety is not based on the focal user's impressions of other network 

members' opinions; rather, it is based on established historical ties relating to how 

relationships were formed. Jun et al. (2017) proposed that it can be explained by a 

mix of social impact theory (Argo, Dahl, &Manchanda, 2005) and the social 

facilitation effect (Zajonc, 1965), which describe how people feel less pressure to 

make a decision when they are aware of others' presence indirectly. 
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A network of relationships across time and situations improves the chance of 

community variety. As that variety grows, so does the diversity of backgrounds 

represented in the network (Ellison, Vitak, Gray, & Lampe, 2014), implying a 

greater possibility of exposure to opposing ideas. A growing corpus of opinions 

may compel a user to question information items disseminated over the network. 

When members of the focal user's network share news items that contain facts 

about a certain issue that is diametrically opposed to one another, the focal user 

may become aware that the news offers are fake. 

 

Thus, even if an individual cannot clearly distinguish which news item is true and 

which is false, the appearance of opposing opinions signals that at least one news 

item is likely to be false, raising the individual's awareness of fake news. 

 
Therefore, I propose the following hypothesis: 
  

H2a: The more social tie variety the more perceived media credibility. 

H2b: Social tie variety decreases verification behavior  

H2c: Social tie variety positively influences Fake News awareness 

4.2.3. Perceived media credibility 
Message credibility can be measured, specifically in the context of news, by 

asking participants to rate its content by describing if it is accurate, authentic, and 

believable. This study was able to determine how readers perceived the credibility 

of the news based on the media that was used. “B0!20$<0%& "226!"25& )(& "& '08,&

,+)!59&$+,&#0!20$<0%&"6+-0'+$2$+59&"'%&$+,&30/$0<"3$/$+5&2"'&0"2-&30&0C6"+0%&8$+-&+-0&

#0!20$<0%& 2!0%$3$/$+5& )(& "& '08,& ,+)!59& #!)<$%$'.& !0,0"!2-0!,&8$+-& +-!00& '6"'20%&

<$08,& )(& +-0& 2)'20#+9& ",& #0!20$<0%& 35& '08,& 2)',6*0!s” (Appelman & Sundar, 

2016).  
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With a dizzying range of credibility cues to pick from, how can information 

seekers go through all of the available cues to reach a credible conclusion? To 

better comprehend this process, information processing theories have been 

utilized. Because individuals do not have the unlimited cognitive capacity, they 

cannot analyze all characteristics of every communication they receive (Lang, 

2000). As a result, they choose just a few significant qualities to encode, store and 

retrieve. Because humans strive to preserve cognitive resources, they require a lot 

of cognitive resources when forming judgements about things in complicated 

settings, yet they often rely on intuitive judgement rather than reasonable rational 

analysis (<$=,>?/,)5@, 2017). 

 

Receiving a news article that confirms an ideological perspective held by the user, 

for example, serves to confirm an underlying bias and avoid critical examination 

that would otherwise occur (Torres, et al., 2018). Sequential information 

presentation, such as news items obtained via OSM, has been found to be even 

more strongly connected with confirmation bias and may have a significant 

impact on subsequent decisions (Jonas, Schulz-Hardt, Frey, & Thelen, 2001). 

  

According to research, internet users evaluate the credibility of web-based 

information, although both credibility evaluations and verification activities differ 

depending on the type of information requested (Flanagin & Metzger, 2000, 

2007). With this regard, many scholars highlight the impact of a source's 

credibility in news and information evaluation (Wilson & Sherrell 1993 and 

Pornpitakpan 2004). 

Prior research has used a variety of methods to show how news consumers use the 

news source as means to evaluate their online news (Greer 2003; Sundar et al. 

2007; Go et al. 2014). 
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News is often seen as more trustworthy than other sorts of web material (Flanagin 

& Metzger, 2007), especially if its source has a good reputation. One of the most 

popular heuristics used for determining trustworthiness was depending on site or 

source reputation according to Metzger et al. 2010 research. An experiment in 

which a piece of news was presented as if it had come from The New Yorker or 

BuzzFeed demonstrates that the source influences people's perceptions of an 

article (Funt et al. 2016). 

 

Individuals who are skeptical of the media, on the other hand, seek alternative 

news sources (Tsfati & Cappella, 2003). Users who fact-check news are usually 

skeptical about the news credibility (Hassan et al., 2020). However, it is obvious 

that news consumers are aware of a wide range of credibility difficulties with 

news sources, ranging from incompetence to bias and deceptive methods (Allcott 

& Gentzkow, 2017).  

 

People prefer to trust or see credible news or sources (Knobloch, 2003; Tsfati and 

Cappella, 2003). Similarly, those who place a high value on elements associated 

with news trust are more inclined to pay for it and to connect with it in ways such 

as sharing it with others (Media Insight Project, 2016). Thus, I propose these 

hypotheses: 

H3a: The more perceived media credibility, the higher is the sharing 

intention  

H3b: The more perceived Media credibility, the less verification behavior 
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4.2.4. Fake news awareness/ fake news 
knowledge 
I start with a theory that explains misinformation dissemination based on 

erroneous assumptions or misguided beliefs. According to this explanation, the 

main issue is that individuals are frequently unable to discriminate between what 

is true and what is untrue, leading them to assume that disinformation is real. This 

inability to recognize veracity may be due to a fundamental lack of relevant 

information, which could be called media or digital illiteracy (McGrew, et al, 

2017; Jones-Jang, 2019). It might also be caused by more harmful circumstances, 

such as politically motivated reasoning, in which people are swayed to believe 

material that supports their political beliefs, regardless of its veracity (Lazer et al., 

2018). Confirmation bias is the tendency to accept information that supports one's 

own opinion while dismissing evidence that contradicts it ()*+ and ,+-, 

2017). It is to think that information that is consistent with one's current views is 

trustworthy, but to dismiss information that contradicts one's convictions. When 

this process is continued, the notion develops into a firm belief that is maintained 

even when confronted with evidence that contradicts it (<AB, 2017). As a 

result, confirmation bias stifles sound public opinion and judgement. As a result, 

confirmation bias is known as "the most significant flaw in human reasoning." 

()CD, 2012). 

 

In addition, fake news knowledge is defined as a practical understanding or a 

pragmatic awareness of fake news in this study. It is also considered important for 

a social network member to be aware that false news exists and may be present in 

his or her network (Lewandowsky, 2018). According to Haug (2019), users who 

engage in information verification strategies typically identify the vast majority of 

information on Twitter as false. Humans have been shown to be at the center of 
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dealing with disinformation since OSM, which contains fake news, cannot 

function without individuals creating and sharing material (Lee, 2018). As a 

result, the current study contends that proper knowledge and awareness of false 

news may help users in reducing their proclivity to share fake news 

(Lewandowsky, 2018). 

 
Sharing behavior is one of the most important and well-studied phenomena in 

OSM research. It is especially crucial for news distribution on OSM platforms 

(Lee & Ma, 2012). According to research, SNS users frequently post news pieces 

about topics that cause no harm and are, on the contrary, relevant to them and to 

their friends, and useful to build relationship maintenance (Vitak & Kim, 2014). If 

a news item is shared by a friend on SNS, it is more likely to be believed.  Hence, 

I posit that fake news awareness has important implications on sharing intention 

behavior. For example, one is more likely to share information he is sure about, he 

understands and knows that it is not fake. Therefore, fake news knowledge will 

lead this person to accept the news as accurate without any verification. 

 

As individuals become aware that news items from a certain source and media 

may be deceptive, at best they may view that source to be inept and may begin to 

doubt the source's or medium's integrity (Torres et al., 2018). Nonetheless, data 

from previous studies reveal that some people share false news on a regular basis, 

even if they are aware of the story's dishonesty (Halpern, 2019). In contrast, a 

recent study found that fake news knowledge reduces the spread of fake news 

(Apuke et al., 2020). As a result of all combined efforts, I propose: 

 
H4a. Fake news awareness is positively related to the sharing intention 

H4b. The more fake news awareness the less verification behavior  
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4.2.5. Verification behavior     
In order to further explain the process of assessing the reliability of news, I can 

depend on the ideas of the Scottish philosopher David Hume (1711-1776), who 

emphasized empiricism and skepticism in his book “Enquiries Concerning the 

Human Understanding and Concerning the Principles of Morals” (first published 

in 1748) (Hume, 1902). The acquisition of knowledge and the desire for trust have 

been investigated in the fields of psychology and philosophy under the heading of 

epistemology (Torres, Gerhart, & Negahban, 2018). 

The majority of research on fact-checking news has focused on characteristics of 

skill rather than the motivation behind it. As a result, in order to address the 

research question in this study, it is vital to investigate the various motivations 

that are engaged in fact-checking news. 

Multiple factors can influence people and their verification behavior, according to 

dual processing models (Gawronski & Creighton, 2013). Distraction, repetition, 

prior knowledge, and information understandability are among the factors leading 

to fact-checking according to the Elaboration Likelihood Model Theory (ELM) 

(Petty & Cacioppo, 1986). 

In terms of prior knowledge and information understandability, education may 

help people avoid making incorrect assumptions about news information (Flynn et 

al., 2017). According to De Keersmaecker and Roets (2017), more intelligent 

people tend to change their judgement based on misinformation after receiving 

accurate information, but less intelligent people tend to preserve the same 

conclusion. Many scholars agree that holding a high level of critical thinking 

ability can help in spotting fake news faster (De Keersmaecker & Roets, 2017). 

Hence, higher educated people are more likely to fact-check news on OSM in 
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depth than lesser educated people when it comes to fact-checking news (Zignal 

Labs, 2017). Therefore, university students, with their high level of education, 

may be able to proactively engage in fact-checking if they are motivated. 

Nevertheless, according to Wineburg et al. (2016), American college students 

showed a low level of misinformation recognition (7%). They failed to recognize 

a hoax site and failed in assessing its legitimacy. Similarly, in another survey by 

the Korea Press Foundation (2017a) only 1.7% of their South Korean student 

participants correctly identified all the news pieces in the test.  

Fake news is spread mostly through OSM platforms such as Facebook. According 

to the Reuters Institute for the Study of Journalism (2017), Facebook is read by 

over half (47%) of online news consumers in 36 countries, including South Korea. 

According to Silverman (2016), the platform algorithm tracks users' and their 

friends' activities such as liking, commenting, and sharing, which can be used to 

modify the users' timeline and the information within it. If they and their friends 

have reacted to fake news, this leads to people being surrounded by it. Given this 

information, it appears that news consumers are not just consuming but also 

disseminating news. 

Consequently, the research contains contradicting conclusions regarding students' 

cognitive skills in order to fact-check. Peripheral (political partisanship and social 

confirmation) and central (examining the source and confirming the author) fact 

checking approaches could be used by students. However, because internet news 

literacy education in South Korea appears to be only focused on declarative 

information, undertaking central fact-checking could be a difficult task for college 

students. So, their sharing intention is more likely to decrease, if they spend too 

much time fact-checking to clear their confusion. Hence, the following hypothesis 

is proposed:   
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H5. The more verification behavior, the more sharing intention 

4.3.  Summary of research hypotheses 

4.3.1. Fake news hypotheses 
 

H1a: Trust in network increases perceived media credibility  
H1b: Trust in network decreases verification behavior  
H1c: Trust in network decreases fake news awareness   
H2a: The more social tie variety the more perceived media credibility. 
H2b: Social tie variety decreases verification behavior  
H2c: Social tie variety positively influences Fake News awareness 
H3a: The more perceived media credibility, the higher is the sharing intention  
H3b: The more Perceived Media credibility, the less verification behavior 
H4a: Fake news awareness is positively related to the sharing intention 
H4b: The more fake news awareness the less verification behavior  
H5. The more verification behavior, the more sharing intention 

 

Figure 4.1., is the conceptual model on which the study on fake news is based. 

The actor, as the principal co-driver of the fake news problem, has authority 

through their deliberate acts, which have particular aims and obviously particular 

consequences. The actor indicates that a person's willed activities, such as 

spreading propaganda, reporting a rumor, promoting a claim, or creating a parody. 

However, the actor is not included in the model because the research is not about 

fake news sharing but intentions to share.  

 



	 92	

 
1/-(7)$F:9:$R/<</*-*)++$'"$+0.7)$L"%)<$

 



	 93	

The 'acted upon,' or the user and consumer of information (as well as a possible 

sharer of fake news) is the emphasis of the model. The media user is envisioned as 

having a say in whether or not to consume and subsequently spread possible fake 

news, or to verify and act appropriately (i.e., abandon the information; confirm 

and share verified news; report fake news; etc.). The person's perception of real 

news and whether they want to share them or not are intimately tied to the 

intentions and goals of these purposeful activities. These intentions are influenced 

by a number of factors (perceived media credibility, verification behavior, and 

fake news awareness).  

 

In essence, the collection of personal characteristics like age, gender, nationality, 

education level, and self-efficacy might help to define what this model intends to 

outline. Each feature can assist in identifying whether people are more or less 

inclined to trust and then spread false information. The setting is also influenced 

by the person's feelings (fear of missing out, anxiety, fatigue, etc.), and motivation 

which are not included in this model. Instead, the level of trust in media, the 

ability to recognize veracity, and level of critical thinking or empiricism and 

skepticism are of importance to the study.  

4.3.2.  Deepfake hypotheses  
The level to which deepfakes deceive people and causes ambiguity is my primary 

concern. As explored in chapter 2, there are compelling grounds to believe that 

many individuals are incapable of recognizing deepfake video. Besides, it is not 

evident whether participants will understand the difference between fake news 

and deepfake so defining these terms to the participants is part of the research. 

Hence, I believe that: 
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H1: individuals who watch a deepfake video without knowing it is fake are 

more likely to be deceived, and; 

H2: individuals who watch a deepfake video without knowing it is fake are 

more likely to experience confusion and uncertainty about its content. 

 

Additionally, based on the reasoning presented in chapter 2, I believe that if OSM 

exposure to a deepfake causes more ambiguity about its content, this increased 

uncertainty may lower confidence in OSM news. Hence, I will explore the link 

between being exposed to misleading deepfakes and actually believing in news on 

OSM, as mediated by the sense of ambiguity about the deepfake's substance. In 

other words: 

 

H3: the relationship between exposure to a misleading deepfake and social 

media news trust is influenced by uncertainty about the substance of the 

deepfake. 

 

Other non-numerical techniques will be used to dispute, prove, confirm, or verify 

these hypotheses. This indicates that qualitative research with hypotheses entails 

more than just hypothesis generation; it also entails hypothesis testing (in the form 

of refuting, proving, confirming or verifying). Therefore, hypotheses might be 

used "as ingredients of the preconceptions and as reflections, rather than applying 

procedures for testing them qualitatively" in qualitative methodologies (Malterud, 

2001). 

 

Other variables were analyzed on an exploratory basis, with no explicit 

hypotheses proposed. In essence, this research investigates whether students 
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among social media users verify their news, how they do that and investigate the 

likelihood of them sharing fake news. 

The research also investigates whether certain characteristics of messages or their 

recipients impact the potential of misinformation being spread further online. 

Identifying such processes would improve our understanding of the phenomena 

while also guiding the design of interventions aimed at reducing its impact. 

4.4. Conclusion 

Fundamental theories of human cognition and behavior developed across 

numerous fields, such as social sciences and economics, give vital insights for 

analyzing fake news. These theories may open up new avenues for qualitative and 

quantitative research. In this chapter, I did a thorough literature review across 

many disciplines and selected well-known theories that could be applied to the 

investigation of fake news and deepfake. This chapter helped in the creation of a 

well-justified and explainable model for detecting and intervening with fake 

news.  
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CHAPTER 5:  RESEARCH 

METHODOLOGIES 

This chapter begins by presenting and discussing the design of the methodological 

strategy that includes a description of the methods used to collect and analyze 

data, with reasoned explanations on the choice of these methods. Many methods 

of data collection have been used in order to collect the jigsaw pieces of the 

analysis needed to understand the dynamics of fake news verification and sharing 

behaviors. 

5.1. Why a mixed methods approach? 

5.1.1. Definition of a mixed approach 
Mixed method approach is research that has existed for over 60 years. It is a 

rapidly expanding discipline of research methodology that combines qualitative 

and quantitative methodologies in the hopes of providing the best of both worlds.  

Different research questions necessitate different analytical methodologies, and 

it's fundamental to figure out how to deal with various types of data. Quantitative, 

qualitative, and mixed methods are the three basic methodological techniques. 

Quantitative research focuses on gathering numerical data and generalizing it 

across groups of people, whereas qualitative research pays more attention to 

participants' feelings, opinions and thoughts in order to understand better 

underlying meanings (Austin & Sutton, 2015). Because both strategies have 

merits and drawbacks, blended methods are becoming a more popular option. 
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Mixed-methods researchers are pragmatic, collecting both narrative and numerical 

data, using both structured and emergent designs, analyzing their data using both 

statistical and content analysis, and drawing meta-inferences as answers to their 

research questions by combining the inferences drawn from their qualitative and 

quantitative findings. However, there are two common approaches: the first is 

,0C60'+$"/&*$A0% method, in which one method is applied before the other, and a 

second option is 2)'26!!0'+&!0,0"!2-, which involves using both qualitative and 

quantitative methods at the same time. When neither qualitative nor quantitative 

approaches are sufficient, this method can be utilized. This type of research is 

more than solely gathering both quantitative and qualitative data (Creswell et al., 

2004). The reasoning behind mixing the two is to provide a more comprehensive 

analysis as they complement each other. 

5.1.2. Advantages and disadvantages 
Mixed-method tools offer for more flexible evaluation design alternatives, 

including the ability to combine evidence in a variety of ways, depending on the 

research goals. The qualities and constraints of specific quantitative or qualitative 

approaches determine the benefits and drawbacks of mixed-method mechanisms. 

  

Researchers can better grasp a complicated research topic by combining 

numerical and textual data. The numerical and textual combination gives more 

meaning and accuracy to the research. The texts from the qualitative analysis can 

be used to give numbers meaning, and numbers of the quantitative analysis can be 

used to bring more accuracy and evidence to the texts. Mixed methods are 

especially helpful for analyzing discrepancies between quantitative and qualitative 

outcomes. The point of view of the participants is reflected. Mixed methods 

research gives study participants a voice and ensures that study conclusions are 
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founded in the experiences of the participants. One drawback is that it may be 

difficult to come to terms with discrepancies that appear when comparing the 

findings. Furthermore, mixed techniques research is typically more time 

consuming and costly than a single method study (Johnson & Onwuegbuzie, 

2004). 

5.1.3. Quan-Qual vs Qual-quan 
For decades, accepted research methodology has consisted of an exploratory 

qualitative research phase followed by a validating quantitative phase. First, to 

recent researchers, hybrid quant/qual does not include the traditional phased 

approach, defined as focus groups followed by a survey. Hybrid quant/qual means 

something different. 

It is a term that serves as a placeholder for any mix of quantitative and qualitative 

research because researchers did not make a distinction between hybrid quant/qual 

and hybrid qual/quant. The terms were generally interchangeable. 

Except for focus groups, the term "hybrid quant/qual" refers to research that 

combines a quantitative survey with any number of qualitative 

methodologies. Any hybrid approach that combines a survey with focus groups is 

just a conventional (traditional) research design, and it has no place in the twenty-

first century. 

Many new studies linked hybrid quant/qual methods to relatively new – but 

successful – research techniques. Today, hybrid quant/qual appears to be a catch-

all word that promises fast research turnaround, but its definition and 

implementation are hazy at best. We anticipate that this haziness will dissipate in 

the months and years ahead as technology and approaches advance, become more 

integrated, and become more widespread. 
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To better clarify the term, here are some case studies (Table 5.1.) of different 

hybrid quant/qual approaches (so no focus group methodology is used) that 

effectively address common social media and other disciplines' problems: 
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The Explanatory Design is a two-phase mixed methods design. The overall 

purpose of this design is that qualitative data helps explain or build upon initial 

quantitative results (Creswell, Plano Clark, et al., 2003). For example, this design 

is well suited to a study in which a researcher needs qualitative data to explain 

significant (or nonsignificant) results, outlier results, or surprising results (Morse, 

1991).  

• An exploratory qualitative research phase followed by a validating quantitative 

phase has been standard research practice for decades. To begin with, according 
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to current research, hybrid quant/qual does not comprise the usual phased 

strategy, which consists of focus groups followed by a survey. The term "hybrid 

quant/qual" has a distinct meaning. 

• Because researchers did not distinguish between hybrid quant/qual and hybrid 

qual/quant, it has become a catch-all word for any blend of quantitative and 

qualitative research. In most cases, the words were interchangeable. 

• Except for focus groups, hybrid quant/qual is a general term for research that 

combines a quantitative survey with any number of qualitative methodologies. 

Any hybrid strategy that combines a survey with focus groups is nothing more 

than a classic (traditional) research design that has no place in the twenty-first 

century. 
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5.2. Quantitative analysis  

5.2.1. Why a quantitative methodology? 
The goal of the deductive approach and quantitative method is to prove and 

corroborate the generated hypotheses using rigorous scientific procedures. Indeed, 

they are utilized to examine the validity of generated concepts obtained from the 

literature (Tashakkori and Teddlie, 2010). Collis et al. (2003) argue in this context 

that quantitative research allows for the validation of reviewed hypotheses, which 

typically contain a large number of variables. Furthermore, quantitative approach 

is used to generalize the findings to the entire population under research (Neuman, 

2002). It is worth noting that this methodology is extensively employed by social 

science researchers since it predicts causal links between variables in a 

straightforward manner (Collis et al., 2003). 

Quantitative was appropriate because it ensures objectivity by gathering numerical 

statistics and statistically analyzing them to achieve meaningful findings 

(Neuman, 2002). 

 

As a result, the current study used quantitative methods to answer research issues. 

Furthermore, quantitative research provides answers to the questions "what, when, 

where, and who" (Saunders et al., 2011), which justifies the quantitative method. 

5.2.2. Why include foreign students in the 
research?  
The number of overseas students studying in South Korea has been steadily 

increasing in recent years with the exemption of 2020 because of Covid-19 

pandemic. In the year 2000, there were 3,963 overseas students studying in South 
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Korea, but by 2020 that number had risen to 154,000 in South Korean higher 

education institutions (Statistia, 2021). 

In 2014, there were just under 85,000 international students studying in Korea; the 

government expects this number to rise to 200,000 by 2023. In 2020, there will be 

over 154 thousand international students studying in South Korean higher 

education institutions, down from around 160 thousand the year before. When a 

person moves from one country to another, many aspects of his or her identity are 

challenged as the individual adjusts to the new society. 

 

Acculturation refers to the changes that occur in people as they move from one 

culture to another. As the number of international students in South Korea grows, 

it's more important than ever to understand how they use accessible 

communication technologies to adjust to their new surroundings, as well as to 

look into the links between their technology use and their attitudes toward 

disinformation. 

According to the Korean Immigration Service, Vietnamese and Chinese students 

made up 69.8 percent of the country's 158,923 international students as of March 

2021. The group included 59,876 Vietnamese and 51,094 Chinese. (The Korea 

Herald, 2021). 

In the past, Asian students frequently preferred to pursue higher education in 

English-speaking nations, but the interest in studying in South Korea is increasing 

(Jon, Lee, & Byun, 2014). Furthermore, many overseas students have chosen 

South Korea for higher education because of its practicality and inexpensive cost 

of living (Lee, 2017; Lee, Jon, & Byun, 2017). 

  

According to government data, the number of foreigners living in South Korea 

climbed by about 7% last year, surpassing 2.5 million for the first time (YNA, Feb 
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2020). The foreign population of over 2.5 million people accounts for 4.9 percent 

of the overall population of the country. 

  

The number of foreigners residing in South Korea increased by almost 7% last 

year, reaching 2.5 million for the first time, according to government figures 

(YNA, Feb 2020). South Korean universities continue to be challenging places for 

international students, with a foreign population of about 2.5 million persons 

accounting for 4.9 percent of the total population.  

  

Despite the fact that the rates are still modest in comparison to those in Europe 

and North America, they represent a potentially important force of change in 

Korean society, which is ethnically homogenous to the tune of 97%. Universities 

are becoming more culturally diverse as a result of the increasing migration of 

students across societies. Such shifts have prompted substantial efforts in the 

United States and Europe to foster a culture of respect for diversity and inclusion. 

As a result, Korean universities have increased in diversity, i.e., students are now 

faced with different aspects of diversity in the university environment. 

Furthermore, South Korean colleges are working to broaden their diversity in 

order to improve their worldwide rankings (Lee, Choo, & Ko, 2016). 

  

It is no longer surprising to see a multicultural university, especially in a 

cosmopolitan country. The importance of these institutions can now be witnessed 

more frequently in monocultural societies such as South Korea, hence many 

studies are supporting the effort to further the comparative analysis between local 

and foreign students with diverse minds and thinking.  What are the differences 

between local and international students? One objective of this thesis is to 

examine foreign and local students’ similarities and differences with regard to 
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their SNS use, knowledge about fake news and deepfakes, their verification 

behavior and intention to share. 

  

To my knowledge, to date there is no single research that looks at news 

verification behavior or intention to share for international students in Korea. 

Considering students use SNS for a variety of communication activities, it is 

relevant to investigate both Korean and foreign students and compare the results 

based on culture. 

  

Scollon and Wong Scollon (1995) describe culture as a "discourse system" in 

which practically any two people from different social, professional, or 

educational backgrounds may be considered representatives of various cultures. 

Culture, according to Hofstede (1994), is "the collective programming of the mind 

that separates members of one group or category of people from members of 

another." 

5.2.3. Questionnaire development 
All the steps we have conducted to create the questionnaire were all summed up in 

9 steps as shown in Fig. 5.3. 

Previous literature was studied to determine the information needed to answer the 

research question and identify key informants, and the research issue was 

discussed with lab mates and, most importantly, the supervisor. 

 

The questionnaire was tried on some other students in order to improve it. It is 

advised that the questionnaire be tested on a small sample that is representative of 

the target sample (Churchill and Brown, 2004). 
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A pilot study (N=25) was conducted prior to the actual study on December 19th 

2019 to assess the flow and content of the questions, as well as any problems 

encountered by the respondents. The questionnaire was also reviewed and 

approved by a subject matter expert.  

The main issue was not with the questionnaire itself, but with the timing of its 

administration. Foreign students complained that they had to fill out other surveys 

within the month mine was administered, resulting in a low number of the 

respondents. During the Covid-19 pandemic, all online platforms were flooded 

with various surveys conducted in South Korea. 

  

The survey was carried out using an online survey platform. Participants were 

asked demographic questions about their age, gender, nationality, and use of 

internet news sources. In addition, participants were presented five headlines from 

false news pieces and actual news stories in random order. The headlines were not 
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hyperlinked to the actual news in its original context so students only knew the 

title and source. Participants were asked to determine whether the stories were 

true or false.  

Finally, they were questioned about their internet news reading habits. All 

participants' time spent on each question was automatically recorded. 

  

Another test will be carried out in the qualitative study allowing participants to 

examine and rate the story's quality which is why both studies complement each 

other. The qualitative study will also investigate deeper as participants were asked 

to score the story's plausibility and trustworthiness and to describe how they 

arrived at their conclusions. Further, students were also asked if they would be 

ready to share the news on OSM if they heard it from a friend.  

  

Rather than providing links to the real sources, I only offered the title and news 

sources provider to each piece of news. This technique was required to ensure a 

consistent viewing and access experience for students while still including native 

content features such as adverts and the URL. It did not fully duplicate the 

experience of reading the information in its original format but it confirmed prior 

research that says news consumers use the news source as means to evaluate the 

trustworthiness of their online news (Greer 2003; Sundar et al. 2007; Go et al. 

2014). Another most popular heuristics used for determining trustworthiness was 

depending on the title of the news itself.  

  

Because the orientation was obligatory and had a time constraint, I investigated 

the verification behavior and trust in the media further in the qualitative study. I 

could provide students with only ten samples of news media items to analyses 

(five about real and fake news, and 5 about deepfakes). More time would have 
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allowed for a wider range of news media types to be included, as well as more 

insights and data points. 

5.2.4. Data Collection 
South Korea is one of the best-connected countries in the world, with one of the 

fastest average internet connection speeds and an internet penetration rate of more 

than 90% since 2016 (Statista, 2021), which is steadily increasing. As of January 

2019, South Korea had the third highest rate of active social media users in the 

world. (Interestingly, the top six countries are all in Asia). Consequently, social 

media usage is prevalent. Indeed, in a high-tech country like Korea, all age 

groups, from young students, middle-aged adults’ ad elderly people love to use 

SNS. World-famous SNS apps like Facebook or Twitter are probably familiar to 

most expats, but what Korean SNS apps do foreigners use? Do foreigners get 

informed from any Korean apps? And what types of SNS apps Koreans often use 

to be informed? In this section, I answer these and other questions related to 

media consumption using the results from the statistical data (and then compare 

the answers with qualitative data results). 

 
Aside from the fact that Naver is simply 0<0!58-0!0 in Korea, it appears to be the 

number one platform for students with 81% of use. There is an interesting 

difference in OSM usage depending on the culture. For obvious reasons, Korean 

students are heavy users of Naver compared with foreign students.  

Twitter is no stranger to users all over the world. This is also a SNS used by 

11.10% students in Korea according to thesis results. This result comes in line 

with the poll performed in early 2021, because the result was the same, i.e., 

around 11% of South Koreans between the ages of 18 and 24 said they utilized 

Twitter for news (Statista, 2021). Twitter does not seem very popular despite 
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Korean idols often using this social network to update though information for 

their fans.  

 

Also, YouTube (54.4%) is enormously popular with students from both cultures.  
In Korea, the number of individuals utilizing YouTube (54.4%) and Instagram 

(42.71%) has skyrocketed recently. Instagram's UI mostly displays photographs 

rather than words, making it far more appealing to users. In addition, numerous 

Korean stars, actors, and actresses utilize Instagram. 

Instagram (42.71%) is the third-most-popular OSM platform especially among 

students in Korea.  

Facebook is also quite popular among Korean students. It is the fourth most used 

platform in Korea as 28.3% of students are using it significantly more than other 

Korean sites like Daum, Line, Karrot, WeChat, or Band, or other locally-

developed alternatives. 

Google (23.1%) comes in sixth place after Naver, YouTube, Instagram, and 

Kakaotalk.  

Koreans are the most active users of social media platforms such as Naver, 

YouTube, Instagram, Facebook, WhatsApp, Kakaotalk, Facebook and Google, 

followed by Twitter and Daum.  

 

Overall, these statistics show that, with the exception of Naver, local Korean 

social networks are being supplanted by new ones from Western countries. More 

young people are expected to join their peers on Instagram and Facebook when 

they receive their first smartphone and create new social profiles. 

Some Korean platforms did not score a high percentage for news consumption. 

For example, Everytime is a platform for university students that provides service 

support for 400 universities in Korea (Expat guide Korea, 2020). This is a very 

useful and appropriate social-networking site for Korean students since it may 
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help them plan their timetables as well as give information about school life and 

opinions on various subjects. Nevertheless, this platform scored a mere 0.5% in 

my study because it is not considered as a main source of information. 

On the other hand, it can be explained that some social media platforms are better 

suited to specific populations. BAND, for example, appears to be geared for users 

who want a few more professional features.  

5.2.4.1. Population 

A population is defined as "the whole of cases that conform to certain stated 

specifications" (Churchill and Brown, 2004). A census of the complete 

population, or a sample that represents the population, might be used by a 

researcher (Kothari 2004). A sample is defined as "the selection of a subset of 

items from a broader group of objects" (Churchill and Brown, 2004). For this 

study, the researcher collected data from a sample of the population. 

According to Schumacher and Lomax (1996), because to the criteria for estimate 

accuracy, representativeness, and the ability to describe latent variables, SEM 

demands larger samples. They continue by claiming that the larger the sample 

size, the better. This is reinforced by (Watt and Berg, 2002), who assert that as 

sample size increases, sampling mistakes reduce, and hence the best sample size is 

as high as possible. 

 

An e-survey was spread to university students all over Korea in both English and 

Korean language during the period of April 1st 2021 and May31st 2021, a total of 

1389 Korean students participated in it along with 211 foreign students. 

After data cleaning, a total of 1360 Korean participants and 153 foreigners have 

been selected for this research. 
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5.2.4.2. Restrictions 

There was no restriction on majors as fake news is a social phenomenon (Toma, 

G.-A. 2021) that touches every field, and any student can come across it. 

The student population was primarily made up of millennials, which was an 

appropriate sample due to the frequency and intensity with which they used SNS 

(Habes et al., 2018). 

  

D0/0+0%&#"!+$2$#"'+,&"!0&",&()//)8,E&

! Koreans who do not belong to university anymore, they are working in 

companies or else. 

! Koreans who are not working 

! Fresh graduate students 

! Koreans who are not studying and living in Korea 

! Non-serious responses (who put everything as neutral), or put dots, or one 

letter in the questionnaire. 

! Foreigners who graduated 

! Foreigners who are not in Korea 

! Koreans who sent more than 1 response (they are 5 from all participants) 

5.2.4.3. Costs 

A total of 1,000,000 Won was received between March 2021 and April 2021 as 

funding from the PhD supervisor Prof. Dr. Kim Yong Ho to support this survey. 

The researcher has also invested an extra 500,000 won in this survey.  

The reward was split between 260 Korean students and 40 foreign students who 

were chosen at random and given 5000 won. Additionally, students who 

participated in the interview and FN test were given 10,000 won. The payment 
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was made one at a time using Internet Korean Bank. The participants were 

requested for their phone number, name, and bank account information, and the 

necessary transfers were made. All of their personal data was erased six months 

following the data collection, as stated in the questionnaire. 

5.2.4.4. Tools used to spread the questionnaire 

The use of the Korean application “EFGHI” Everytime: 

 This application is used by all BA students 

(Graduate students are not allowed to get access). 

A grade transcript is requested before log up to it. 

The researcher used this application by asking her 

connections to post this questionnaire at this app. 

Then when data started to be gathered. The 

researcher started asking every winner to share the 

link of the questionnaire on his or her Everytime 

application. Most of the Korean students supported 

the research and posted it to their friends. Only 5 

students refused to help. 

This app has become the most active community 

of enrolled students in many Korean universities, 

thanks to “an anonymous” system for safe 

conversation among students who have undergone 

school certification and a community platform 

where students open and operate their own bulletin 

boards. 

 

Korean friends posted it on Facebook groups that are used only by Koreans. 

Egyptian and Algerian community in Korea showed also great support in 
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spreading the questionnaire to their connections on kakaotalk groups, Instagram, 

Facebook and Everytime apps. 

Most of Korean students, after getting the 5000 won reward, showed a huge 

support for the new research. Some of their comments are included in the 

appendix. The researcher asked them if they can spread the e-survey link on 

Everytime platform and they accepted and supported. 

5.2.4.5. Why PLS-SEM as a measurement model?$ 

I used structural equation modeling (SEM) to analyze the research model (Shiau, 

Wen-Lung et al., 2019). Partial Least Squares (Smart PLS 3.3.3) was used more 

specifically. A free license has been offered by the program for 31 days then the 

researcher has paid a 3 months license with 100 US dollars using PayPal. 

Multiple regression is extended by structural equation modeling, specifically PLS-

SEM. PLS-SEM can readily handle two or more multi-indicator dependent 

variables and many multi-indicator independent variables, whereas multiple 

regression is confined to a single dependent variable and several single-indicator 

independent variables. 

The fact that PLS-SEM can perform simultaneous analysis for both structural and 

measurement models yield more precise results, making it an efficient tool to use 

in this investigation. 

 

The need to test complex theories and concepts led to the selection of structural 

equation modeling (SEM) as an analytical method (Rigdon, 1998). Much of the 

method's popularity can be ascribed to its capacity to do two processes at the same 

time: (1) evaluate the measurement quality of multi-item latent variables, and (2) 

examine the associations between multi-item latent variables (Babin et al., 2008). 
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The fundamental statistical goal of the study is 1) prediction; 2) performing 

exploratory research to establish or extend theory; 3) include multi-item latent 

variables in the investigation. 

When faced with any of the scenarios listed above, PLS-SEM is certainly an 

appropriate strategy (Hair et al., 2016). 

 

If the study attempts to create and extend theory, SEM-based methodologies are 

regarded as suitable (Astrachan et al., 2014). Theory development necessitates the 

ability to operationalize hypothesized latent constructs and their accompanying 

indicators, which can only be accomplished through SEM. (Bagozzi and Yi, 

2012). 

If the study attempts to create and extend theory, SEM-based methodologies are 

regarded as suitable. 

 

Furthermore, covariance-based SEM can be a valuable tool for undertaking multi-

group analysis (Hair et al., 2010). 

PLS-SEM is also suitable for comparisons, in this thesis we are comparing 

Koreans VS foreign students and Females VS Males, it PLS-SEM is more 

convenient to use.  

Using two samples from distinct cultures, Korean students living in Korea and 

Foreign students living in Korea, multigroup analyses were performed to examine 

the intention to spread news. This research is based on Byrne's (2004). 

Testing measurement invariance is regarded as vital in social science research 

because, as You et al. (2008) argue, interpreting group differences might be 

difficult without proof of invariance. Furthermore, Milfont and Fischer (2010) 

suggest that because measurement invariance testing is a robust process that 
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examines invariance in multigroup analysis, it is capable of addressing 

measurement biases and non-equivalence within the framework of SEM. 
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(Source: Hair et al, 2017) 

 

5.2.5. Preliminary Data Screening and Cleaning 
Frequency analysis was performed to identify the characteristics of the sample 

subject to empirical analysis in this study and secure objectivity. 
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Pallant (2013) and Hair et al. (1998) argue that it is essential to review the data set 

before performing any data analysis, as data errors, missing values and outliers 

can disturb the analysis and potentially lead to wrong conclusions. According to 

Pallant (2013) testing the data involves obtaining and interpreting descriptive 

statistics of the variables in the dataset. These descriptive data include the mean 

values, standard deviations, range of scores, skewness and kurtosis. 

Kline (2010) studied that skewness is based on an absolute value of 3. It was 

suggested that if the kurtosis is less than 10 based on the absolute value, it can be 

regarded as a normal distribution. 

The results of this study regarding Std Error Skewness are equal to 0.133. 

While kurtosis is 0.066, therefore skewness and kurtosis of each variable are 

assumed to be normal. Since it does not exceed 3, it can be interpreted that the 

variables meet the normal distribution.  

 

An outlier is an observation with a high value that stands out from the rest of the 

data. Outliers are defined as "observations with a unique mix of attributes 

identified as distinctly different from the other observations" (Hair et al., 1998). 

Outliers occur for a variety of causes. According to (Hair et al., 1998), there are 

four types of outliers: 

1. Procedural errors, such as missing data and incorrect data entry 

2. The result of an unusual incident that explains the outlier 

3. Unusual observations that cannot be explained 

4. Observations that are inside the variable's range but have distinct 

properties. 

A simple way to identify outliers is to use histograms, to identify observations 

sitting on their own out on the extremes, and boxplots, where observations outside 

the “whiskers” are considered as outliers (Hair et al., 1998; Pallant, 2013).  
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The outliers of each variable were checked, and only the repeated outliers have 

been deleted. 

As described in the preceding Chapter, data for the investigation of bargaining 

were gathered through a survey. The Statistical Package for Social Sciences 

(SPSS) version 27.0 and SEM utilizing Smart - PLS version 3 were both used to 

analyze the provided data and to create the model.  

5.3. Qualitative analysis  

5.3.1. Qualitative methods of data collection 

Hajer (2006) mentioned the concept of storylines to explain the importance of 

routinized understandings within discourses, with the appreciation of the 

possibility of certain actors to exercise choice and change. Storylines are 

narratives on social reality through which selected elements from different subject 

domains are combined to suggest a common understanding of a constructed 

problem and a consensus for proposed courses of action. Storylines gathered from 

the interviews will therefore reduce the discursive complexity of fake news 

awareness and news sharing. This creates possibilities for describing the problems 

faced in fact-checking and any pending issues that may not be apparent or 

significant in the quantitative analysis. Thus, the qualitative methodology could be 

a useful tool for analyzing fact-checking/news sharing intention relationships and 

how they are related to each other. 

In order to develop the research objectives, a research methodology has been 

devised which will be outlined in this section. Given the innovative scope of the 
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research, to answer some of the innovative research questions, it was important 

to evaluate the policy project using a qualitative methodological approach. The 

latter is well suited to investigating the relationship between university students' 

SNS news exposure and their capacity to properly detect fake news, evaluate 

the plausibility and trustworthiness of online news, and their propensity to 

spread this news on OSM. 

  

The interviews help in answering the questions of the 8-5 and -)8 of students’ 

behavior, and not just 8-"+, 8-0!0, 8-0'. Hence, smaller but focused samples 

are needed.  

The interviews were undertaken during the period August-September 2021. The 

pilot experiment was conducted before the main research to check and improve 

the research. The research questions used in the interviews are presented in 

Appendix B. 

De Vaus (1993) says 'Do not take the risk. Pilot test first'. Though the pilot 

study findings do not necessarily guarantee the success of the main study, they 

can offer some indication for it, its methods, and its instruments. 

The pilot (or feasibility) study is a 'small scale version' or 'trial run' conducted to 

prepare for the major study (Polit et al., 2001). After the preparation of 

interview questions, it was necessary to pre-test them and try them out through 

the first interviews. Despite the small sample, it provides us with valuable 

insights not only to the interview schedule but also an advanced indication 

about where the main research project is more relevant and more significant. 

The pilot study was helpful for the following reasons: 

! Preliminary data were collected. 
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! The validity and reliability of research questions were tested and 

developed: questions to ask, how to ask them and special considerations 

to keep in mind with in-depth interviews. 

After the pilot study, the focus of this research is on how knowledge 

surrounding verification behavior and SNS news sharing, and vice versa, are 

constructed. One advantage of the qualitative approach is that it allows for more 

continuous reflection of the research in progress, including ongoing alteration 

as the research proceeds as new themes emerge.  

5.3.2. Archival research 
By reviewing existing documentation and statistics, all published articles and 

reports that appear in journals and periodicals ad. videos were reviewed.  The 

study of the literature provided key research findings of other studies. However, 

because relatively little research has been published on fake news in South 

Korea, or even on students’ verification or sharing behaviors, the use of primary 

resources was limited in this study and the collection of secondary data was 

extremely important. 

5.3.3. Semi-structured Interviews 
Qualitative semi-structured interviews were selected as a secondary mode of 

data gathering for this study. Qualitative interviews provide a source of detailed 

knowledge derived from the experience of students engaged in the processes of 

looking for news, reading/commenting on them, verifying, and sharing them. 

Semi-structured interviews, in particular, allow for interviewees to engage with 

and respond to specific topics under discussion, while maintaining the capacity 



	 119	

of the researcher to direct or steer the interview towards particular research 

questions or thematic issues. 

Contrary to the questionnaire, the goal of the interviews is not to measure but to 

understand the sequences, the logic, the interpretations, and the experience of 

interviewees. It is important in this research to 'create the speech' of the 

individual that can bring all its images around fake news. 

The interviews followed a list of pre-determined topics, but phrasing remained 

open, and the order of topics presented for discussion was generally fluid 

(Fielding and Thomas, 2001). The flexibility of this type of interview made it 

particularly suitable for this research project. The objective of the semi-

structured interview has been described as ‘+)&0/$2$+&!$2-9&%0+"$/0%&*"+0!$"/,&+-"+&

2"'&30&6,0%&$'&C6"/$+"+$<0&"'"/5,$,>&4+,&)3F02+&$,&+)&($'%&)6+&8-"+&=$'%,&)(&+-$'.,&

"!0&-"##0'$'.&!"+-0!&+-"'&+)&%0+0!*$'0&+-0&(!0C60'25&)(&#!0%0+0!*$'0%&=$'%,&)(&

+-$'.,&+-"+& +-0&!0,0"!2-0!&"/!0"%5&30/$0<0,&2"'&-"##0'.’ (Lofland, 1971, cited 

in Fielding and Thomas, 2001). 

Subject matter for discussion during interviews was guided by an interview 

topic guide, i.e., an interview guide approach was adopted, whereby topics and 

issues for discussion and possible phrasings of specific questions were 

identified in advance (Kitchin & Tate, 2000). The interview topic guide (see 

Appendix 4) allowed the interview to be flexible, while still providing 

consistency across interview sessions. 

While core themes were addressed in each interview, the precise wording and 

sequencing of questions varied between interviews allowing a more thorough 

engagement with specific issues of concern in particular interviews. This 

flexibility led to responding directly to issues raised interactively and facilitates 
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the development of a good rapport with the interviewee, recognized as critical 

for conducting quality in-depth interviews (Legard et al. 2003). 

  

Although in-person interviews were preferred because they are better in terms 

of response rates as they provide more complete answers to questions (Bailey, 

1994), there was the option to conduct the interviews over the phone/Ktalk 

video or by email due to distance or Covid 19 precautions. 

   

Phone and mail surveys have relied on word-for-word responses to closed-

coded questions. Simply put, key informant interviews can provide rich and 

spontaneous replies to open questions, as well as personal interaction with the 

interviewer. 

 

The interview venue and language (Korean or English) were chosen based on 

the participants' preferences. Participants were told about their confidentiality 

and access to information rights at the start of the interview. During the in-

person interview, all interviewees were given drinks and snacks and thanked for 

participating. Although the interviews took about 30 to 45 minutes to complete, 

an extra hour or up to two hours were spent with the participants to forge 

friendships and answer their questions. 

By the end of the interview, the researcher assessed whether further contact 

and/or useful information and commitment to the work can be provided by the 

informant, some may be flattered or see it as in their interests to provide further 

advice. 
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5.3.4. List of the interviewees 
The study requires an ‘interdisciplinary approach’ drawing on the participation 

of undergraduate and postgraduate students in Korea. An interdisciplinary 

approach is an important aspect of this research: creating links between the 

findings of the interviews to the results of the quantitative analysis. 

The sample for this study consisted of 5 South Korean and 5 foreign university 

students. Thus, the data of 10 participants (three males and seven females) were 

included in the final analysis. They were between the ages of 21 and 34 and have 

been using SNS daily mostly on their phones. Four of them were born and raised 

in South Korea, one was born in Korea but raised in Russia for 10 years before 

coming back to the country, and two were foreigners which keeps the cultural 

diversity of the sample. A majority (five out of 7) of the participants were 

bachelor students of South Korean universities, except for two Ph.D. students.  

Once one interviewee took part in the study, he/she was asked to recommend 

other potential interviewees that meet the requirements. 
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!P Dong-A University 
MA- Architecture 
28 years old 

Male/Korean 2nd September 

!Q HUFS 
MA- Arabic literature 
22 years old 

Female/ Korean 20th August 
 

!R Dong-A University 
PhD- Communication 
35 years old 

Female/ Korean 19th September 

!S Kookmin University 
Medicine, 5th year 
27 years old 

Male/ Korean 15th August 

!T Busan University 
PhD Dentistry 
23 years old 

Female/ Korean 27th August 

!U PKNU University 
PhD- Physics 
30 

Male/Algerian-French  
25th August 

 

!V Ewha University 
PhD- Korean literature 
32 years old 

Female/ Thai 22nd September 

!W Yonsei University 
PhD- Electric engineering  
39 years old 

Female / Egyptian 5th August 

!X PKNU 
Environmental Engineering  
24 years old 

Female/ Bolivian- 
American 

27th September 

!PY PUFS 
MA- French literature 
PUFS 
26 years old 

Female/ Salvadorian 10th September 
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CHAPTER 8 DISCUSSION AND MAIN 

CONCLUSION 

The present research builds on the findings of Pennycook and Rand (2020) who 

showed that not all individuals are equally predisposed to be deceived by fake 

news. Furthermore, it draws on epistemology of testimony, uses and gratification, 

reasoned action and social cognitive theories and proposes a theoretical 

framework accounting for five factors that impact individuals’ ability to detect 

fake news.  

8.1. Interpretations$

Fake news is ubiquitous on today's social media platforms. As a result, SNS users 

are unable to determine where information was obtained from or whether it can be 

recognized as trustworthy or fake.  

Relational rendering of multi-faceted data provides more understanding into 

several studies by Maynard (1996), Kapoor et al. (2018), and Mosleh et al. (2020). 

In this thesis I looked for a significant connection between verification behaviour, 

online media environment and self-reported online information sharing habits and 

behavioral intentions. In light of the current findings, this conclusion shows that 

information sharing outcomes are complex, and may be derived in part from 

individual identification, categorization, and classification abilities. 

 

Social tie variety and cognitive homogeneity are major determinants of fake news 

awareness and network trust, according to empirical validation of my 

model.  Furthermore, awareness of fake news is a major predictor of media 
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