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1. d2EF9 M3

~ R Sy IFY % =
Al = Lot} T g} AbHo] 98, restaurante] o] gE&
‘De restaurer’gb= @5 A2 At} sk}, o] restauranto] & ©hof 2

2] ofn = ‘FAE AT AMEE] 471E IEAZIT B

ojt}, o] ApAel 2]3A restaurante] ¥ “Establishment public ou

I'on peut manager: Restaurant 4 prix fixe; Restaurant 4 la carte"

ghal e o] Ak

AFolg AlF Sl A 2B S AlFshe 359 4y, dE8 A,
ggole 2480 FA402 AFHL 471 0AA = Fadt
o) e

w3l o]=2] Webster's Dictionaryoll = “An establishment where

JlN

s

refreshment or meals may be procured by the public; a public

eating house"8tal FE@AEF O] tFEo] 7HE A4S0l AAE &

T Ade AEE ™ol Atk 959 The Oxford English

Dictionary°| A% "An establishment where refreshments or meals

may be obtained"2}i 7155 o} Qlrt. fElvtet FojAbd o= 4
¥

AE AYEA & 5 AET A0E W, SHES BEC] s Tl
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i gdsta o
HT AAFAAME AFE EATSEEFS dvistes 3tolgta A o3
ATk o714 EATS® Hj(214 A H]A: entertainment), #97]
(7 AH]2: atmosphere), 3HL.7); taste), YW (H 4, sanitation)&
ESkids

2. 38 YAEFH Anjxo §3}

T el zd £ 2005 & @Al 58270l o]F EFgHo] 117
(515 45, 529 729524 553359 71 vla3 A2 Hop 24k
Aol A F 59 £ 627009 ol F EF3d £E 10517 5,
529 OMEA SFEdo] FiF nlgo] epA el nldte] vlwA g
A vehta e HAH sojuba A FAlolth

58 WsEd quse) A4 dAERS ol dabs DA AN~

g AT A4 Aolo] FEAES WA A4k Y FAs
o olakol Aulze] A2} Qo] st A& HOZ AFEo] el

Parasuraman, Zeitham!Z} Berry(1988)ol 2]sle] AlFZ A =7} A
AlEllem, 1 Bt ol A5 H ATt

Bl 2E vl A AF2pe}E v Ake] FE AR S AnRt
of7h Aot A AMulx HA F4 H7ph dlg Fasit ¥
7 vk (FRA, 1997).

el BT Mujzo dojA AR Aqulz AlFAe] HE V)

g7y gon, 2 v &3he 1A Aujietal =77] wigel 18
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3. G2EF A9 o a9l

TAshE £4e TaE I HAES oAWA Adst=yl
LEvhal sk

Swinyard ¢} Struman(1986)2 #l2~E3e Aeid o das n)x
= A AR S0 thakd o8, £ AARgs, Sl 2
A A, AT AAEE, AST AH A TS Sk 9l o] AR, v}
Ao g 7Hx], A A= FA A, Age A, dd3 Au)a

T 117H& gQleta, A4 Anj2=8 Ege Aujx #4348 SHs
3 7kl ot

Filliatrault®} Ritchie(1988)«= A @Av| 2= 45 Q=89 T/, 7}

4, Aulzel A, g #9971, g4 2

Aol 4 F 578 TR Ak

o] HEEF JHEAAS A7 FUo] APdTES AHEY,
AA o]E(1995)E AT B £4082 F4a92 8714
Fi E971e9 77HA, dagl ggleg mF A9 77H, 7154

]_

10714, 2184 &4 o2 374215 AdAste] A&7l g deHids
Fotol TRAAT Fobol 24 &gl A ajle A48T ¥
AckaL skt

3 3(1996) FAHY R Al=EFe] A4 R F24, 7
HarA e} vk, olwAl B R, SAe] stk G, of
& A 2 297
2 opejAl o] Shetaty] A& Anls, 7hA B, WA, Al e A

2 golgkal ddt.
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H2d Mul~ 543

L Muj& F49 g

Aulz Fdol tid Aols shabeh AEFA ol mE e &
Aelsta loernzm Fdd Aols W77t oldrh ol F3A, oA
g, B, 2B SO Mula 540w sk, Muls FAHE AT

st wrgoly AFEA ] wheh shxvich thEA) @A E7] wEol.

ge FEA sl E20) @ AuiAst EQo) o)
& A 7ke] Apoleh ek Al FAE AL8A] A7) oefe] AAH
o, Aul e &4 R A2 AHSAE BEAYE AR Aol
AL 7lhet Azke] At shir), EAL AEA] oA 2T
Hi quzo] 4ol stetsn x| AR o 450 v

FEo] AU AREAbel] oA A e = Akl st

F4 dig sase] A E Aund AA Garvin(1984) & %32
S 57 Aoz AT  dvn FEsEd 2 s Bvd o
= #Zr

=
A WA #HEo 2= AEA A9 (Transcendent approach)o] ™,
FEA2 AAE BEEE ofd =gAQ 439 HdA=Z gid +EAE

ojujst=dl A& AEHY dds Sl FE2E AL 5 Ak A
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=5 dYstA] Eale ddo] At
th2og2x Abg2 FA4A A Z(user-based approach)¢ldl &
el FAe] G Arie Ao ZA o] HEL FEAY 1AL FAUA

al

HA 2= A2 FAA HZ(Manufacturing —based approach)©]
o F42 FaA AgHolH dAYolH I Al #Aao] def Aoia
B Aojry, 24 UiRoA dald Aikda 971878 B xol 239

FEEAAE dAA7IE A 2HE FFL A

AAE 3E3 248 AA3 /M2 3 oA YA (affordable

doz Hojdd. F42 A5 ddH et 3

H
o
=

Excellence)?

ol e},

T7F ol ol o sl AR A FA A A el Mt AuaF
Aolst Lewis 9 Booms(1983)= Au]z F3& ALH An)X
ol Aol 7]l dweh} Fgah=7ke] Hmeka gefskar vk

Gronroos(1984) & AMul=FE & w4 g An|2e} Aztd
Mulzel wlwE Felaigict. 2E ARz FHE Ved F3

(Technical Quality)®} 7153 F 3 (Functional Quality)Z &3}
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71 AH =

(expected service)

i A 2

(expected service)

A7k An 2

(perceived service)

<32 1> MH|A& EEo| 74

Cronin¥} Taylor(1992)= SAAH|Zo] W3t F7] 4ol HA 4
A7 e ouEts dE2 Jidststa FR o o gk Fgsal e,
Cronin¥ Taylor(1994)& AH|2= F4& SAHs=Y Ao} TH L
Apedo] 71xg A Auls 7o} A2 Q1A 9] Aol & o] &3}
of Ml F4& vhobsgich

Parasuraman, Zeithaml¥} Berry(1988)% AH]2 #32& HE

49

0]
T

Ag GO R B ANE Prheks Ade AA s or], nael

—

Azkel Auls FAL Auz 7)glo] ATl Brin A7l
of Zlthek 2 A1%j0] AlFakE Az AThel gk Azkhe] wa

rir

27
= 7
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=

ol#]gt A o] Qo= Lewis(1989) = Au|=F A2 o] &5 R
S stoof gk, Ve A o g A o] Qlojof et A& om FHo
zsjojol gttt ekt ol st HAE A ABY] st Au]2 AF =
T AHlze] A fEo] Auls AFA ] TS F e TA E

Zrofok atm 7o S+ Oj-§3te &S FF

AN EAE sdsts AYAFAAE £este] Mu]aFdoleta F

do

3 AT 5

ﬂ
U

EE, Turley(1990)= AHlz $4& Anl 2] A4 4u)7} 54
of WA WiEel FAHAT A ARAQ #Ale) Brretn Al
a3t

YolA e} ol V)& ATE Ed= st 2uAE] A st AW
sEAol @ ol AzE quxaFdold tulze] Yet A2tz
o] B W Aeet sa.

F

SRS BIESEREE

g0 wAe) 870] 233 A3 AHo| Hojol
Shct= & 7R 9] #A-o A Aolst= A7) Ak Zeithaml(1988)&

dolgbar Aoty B "HIE AL Auart gdzkd
(UnidimensionaD @] 7iido] olt] i thFaRlEe] FAHIIE o] Fol7
3 gy =48] ¢l Parasuraman,Zeithaaml¥} Berry(1988)9] =
oA Mul~ F4do gk Mdd & A G o]lF B2 AFE0]
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CE 1> SERVQUALS| TARIS U =X 2at

- ddA Al
T34 EAAA Ad 2 |- Ao o)
(Tangibles) | vlvie] Alslid o9 |- Adse] 2ud, @A F
- Av]zof kel Ankatge] AEE §9
- A opE A #5
TAE AN - Ao FAo AAAlelE gl
BEPY
AgstA Falste |- A ol YR An] &<t
(Reliability)
=g - k&l A 7ol AU AE AT
- A2 AezA e a9
- AUl AF Az A obg
BA
A& MBS - AYE9 Aldg AMu)a AF
(Responsiven
AlFstel = 27 - AdEo] AAY 7 AL 2B =Y el A
ess)
- BpE opFole el Qo SekiE Y
- a7 A Al T AYEY AF
HA3A A|F A 8] 20 = AN A T A HAA
(Assurance) | Hlgh Al=le} il - ghak Ao Al x1Adgh 249l
- 3ol ojd Fojow oy 7heeh A
- 37 Qe dj@ B
HolAF& Hgt = oA HelstA AT E =24
:.L%LM
TET A wada |- 3 Aol gk Wele wol:
(Empathy)
- - oAl Hrllghe] o] FH= =9
- A g o] gk AYEe] o]
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H3& JtA]

W oAgel g AN I BYE B Bg F At Ashs 4
g Ueita @ 4 Aok old @ AR Ak A%l g o)
4 71Zo] nz 7} e BES A AAFE 4B G,
@, HAE ArEe FAA AAE ol B ol f 2 aulA AFo

HE Aol A e] fF8A4d0] A7 H L Lo, AHAE AHlE

N s

2]

A% HE WEL D o) A o] PAbslE sHgelt Y Fol
He Fd AAFEE ohAAAE v G ek,

ol ZhAlgkE Aol amAbe] QAT Lol YA ET] mjEe] F
FA ol ol FAFAITE Ax ofH7] WEolth 3 THA =

o) vhedo] A B A& AdolEE FAY WA G 5

e

E7 5L M (Value)o] A o] & oty
HA Eoboll A A4 =8 E A=) ghot 22 2 70
A Aojx st with Aol mel dolate] 2E AgAEL vt
Ndol A7 el met debd = vk F4stAthDodds,
Monroe and Grewal, 1991).
SAAMEZ AFolY AR2E Foljstna & A 25 HAE F R

8 = 7 A' 719e Agstee Aol Ak o]y AgFe A9
o &

o
ot

O

= A% BRE dehlE Aole 39 Sk F olejg AAE uA

of AFL APH AAT W ollek FAY WHA B ASHY A



]t Carman

dog 7ilel FHol dF FFAES A T
1978).
ZhAloll tik g 29lEol W ATE E¥ Sheth(1995) 5ol Al
Algk 584 ZFA|(functional value), A3 4 7}A|(social value), 74
# 7}A(emotional value), 2314 7}A](conditional value), 144 7}
A (epistemic value)eb= 57 A9& B 4 Avk E=g, 7HH
Holbrook ¥} Corfman(1985), Babin(1994) o] WeldlE 438 71x] o)
Aol a84 7hx ¢} A A E 27le] Ao uesE E 4 v
OEE Ve dutdow FAAR H5S 93 A8 "
ZHA AL QAIRE g9 AAN A9 AnE Fske A w1 T
A7l &gl el 7HAE AFH AHI2E g5s6H7] A% Ad &
Age Fe Adow RN ATHAL. Gk ol H AFL &
Foll Holm Amjzke] ThAE Mo AAF SHE ohEt APAH
FHE gy gad A FANEeR & de Aol
Zeithaml(1988)2 vHAIE A Eofell A ALgE o A= 71A] o] o g
oA “shite] AFTolA HAE FAE SxE wE A H
A Stk an A eha A el gk g g vk 7ol ol A
FHOo g Aottt
AR, 7hA e 2 Mot o] oA e THHE W2 HAR &
AABEaL flom, AulAke] Muls gu) Al L7180 ke slo] FHE
FE Mdelth
=4, 7R Aol Aol WrE dake Aol o] g
HlRS o] Ak 7hA o) 7MY a8 QARA AHlag AlFeR
A= Hols Adxed
sk 74 tialel Wk A= FEolth ol gk 71

,3)\_
HE 150]
AR, 7kl = A&t

_17_



of g oul= mEIA oA 7hA 9 HAAAQ g HEhE
AoR AHASL JHNE 250 (BT vEF 250 we FA
o] Aejg A (trade of)E £t

YA 7txe = ZE Ao st A= Aoju} o= A NdL

g Mg AoezA LRASLE HAE HoME o WAL A B

2 o Zeithaml(1988)& An]2 7hkx]ol] 9lo]
Azt FhA @ Fawr= Ao ek A zbo] 2Aste] Auls 5LS A
W ow Hrkske Aog AFostdA, 7X@ F= 249 B 94
ho] A BARE Ytk 23 a2 M= AH g o) ggo R
A Aol a8 23g A7 A8l FAg v 8ol gk 75 hAL

o2nd
e
-
il
o
2,
Au)
ok
T,
2
>
.—é
oksL X
=2
2
i
H N
_ét
il
o
J
%
=)
=
N
i)
rl

H
Altel elaiM 7t ofet B dsta Asd S FaAA AHZ
THAE Azkgvan FAsEA, Anl A 7R E Aels F45 1 A
25 47 f8 AEI IAze] Addfadts: Nddd ATE(
Zeithaml, 1988; Heskett, 1990; Drew and Bolton, 1991 5)& A A
s,

A18,



duid oz mA 7xE Ao Mdoz v Ass) gEEoz
Zeithaml(1988)¢] AF& 53l Holx 7 & 7oA AFH = A

Foli} AB]| 2o A o] FAHA = HFAAoT 2EFE=
Hlgolut w8 TEa Aol de AFE AAstEA A HE 1A
o] eojojelgtu ®Wi 9T},

Z#jv} Holbrook# Corfman(1985), Babin(1994)% 0] Q3% 714
o] AE&A FUWT ofyEt = 02 51 AZA S e T9A
B Javk vk & ZHAA Y] AFE Brogte oA nAE
o] 7HA F7E AHE¥ A84 7Hx 9 AFH A A o g
AT diFEolrh ol g A PR a0 4
A A Eo] At AlFoluy HMulAE o
of g7 £38E dM DL F e FALE vebd Aotk ol2@

Thomsin(1997)& 2 u8]2ke] &8l 7|7} ME £E 7 Mar} 5=

Aol nAFA Al ae 1A A4 AAAS AU S

ofEE Fag Aol Ha sle= Aot

Holbrook(1994)& @4 7FAE F3ste] 7k 4 243} whg-4
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D

2+ 8 9 AAE AL WAH AdE AR REA e WEY
2 gGHlo] 4714 AYgez A v

dutxow oA JhA= Aol w340l o dgHE dem

Q7o BAY oA AgFe) BPolM el FZolch olo] wa) A
A A= A APel s dehtbs EASE onss A4H

getolth. <19 >0 A9 YA Ao g EFolck

eEH I IR e
RIRES )
N Z A2 (playfulness) 1] 8} 4 (aesthetics)
7}
<) 2
4] 2H) 2F F A2 (CROD Au) 2 9224

<az 2> 8 JIRe] EF

] Fap 401 &

et Aoy ARl FAel dig d+E ujstun .

(e
FFu
lo
i
B
)
r

Thaler(1985)= &5 & 8(acquisition utility)©]
stalzdl, A e =2 A& vluste] 53 AE] AR A
osialtt. vhrl 2 F5ageld 5FHQ dae] pA Ee AR
T g5 o2 & gdolzti Bkt
gy 7HHE VA AR Ao vad = s se] ofyr] Wi
of BA Aol 7hA = vl s FAHOE s Hojd &
=

7} Atk Zeithaml(1988)0] A 2@k wpe} o] dwkz o

A5 Mathwick, C. N., N. Malhotra, and E. Rigdon(2000), "Experiential Value:
Conceptualization, Measurement and Application in the Catalog and Internet Shopping,"
Joural of Retailing, 78(1), 51-60.
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Al ERA F78 obet wihel] o S0 =¥ F=E v
a84% 3Fstax &) ol

An 2 -924-& Holbrook(1994)0] AlA| 3 vfe} o] AL 2F
EAE ded Aol AuzTIgedA AFEE AFES AA s
& WHESHAl "u= Aol olw Oliver(1999)+
AAZE Mnj 2 A3t |22 Atolo] fAAZE Ao o8] x4
o] Hojzlrki st

o
rr
e

N
i

o3
z

v &4 wkg2 Al ZFAQl HhS O 2 A Veyzer(1993)- o] 23t HEg&
T2 =449 ddE S8 WAl gAgl, g4 migAd Foll ¢S
whol o] Fojthal kAt Fufol A o] w|ghA w2 HE FFo ol
& A ZtH 8 49} Donovan® Rossiter(1982)7F A A& A u] 279 =

ZA2 QoA WA B AR deEtg 22 Hed 24 Uy
o] & & gtk

Unger®} Kernan(1983)& A4 %& 4b|AtE0] 9449 &53 44
ozRE "olur] & EFo NS 2 HaA AAG WARA
ZA% olg} Wkt Holbrook® Hirshman(1982)& 4u|#}e] 73

Sl g Ade AVlstEA LeE B4, 3 2 0 5ol
=

J

ol9} o] Yo AFEL AEH BHA AZTAAI AFdeE 715 H
agowt 7hx o] HYE A stebA A H 73 (consumption)o] A&}
= BE 7HAE Adsre viu @44g Aotk (Holbrook C. and

C. Elizabeth Hirschman, 1982). A8|Al= A8 A S = B9k WA
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95.65

38
i 55 44.35
20 24 19.35
304l 39 31.45
A& 40 39 31.45
50t 15 12.10
60t ©] 7 5.65
A/ A 2) 23 18.55
A/ ael 11 8.87
AR/ 7] % A 18 14.52
o o/ A u] ~ A 23 8.55
715/ % E 2 4 3.23
2k A 14 11,29
7H T 5 27 21.77
Eie] 4 3.23
2009k gk 24 19.35
200~300%H¢) vt 27 21.77
4 FAdrs 300~400%H) vyt 28 22.58
400~5007HY v|gh 26 20.97
5009k o] 4+ 19 15.32
o ﬁlf& 36 29.03
Rk 88 70.97
=2 5 4.03
A5 23 /AESD 39 31.25
Al 9 7.26
ko] 5 = 28 22.58
£4d 14 11.29
A4E s 26 20.97
71 e} 3 2.42
138 o] &9 AEFT 659491 ki*’e{‘d 6.6
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#=F72 0.90 0.15 -0.09 0.01
=6 0.88 0.15 -0.11 -0.03
A5 0.87 0.14 -0.16 -0.09
e =y 0.87 0.21 -0.06 -0.01
3 0.86 0.12 -0.03 0.02
A4 0.86 0.05 0.02 -0.03
A2 0.80 0.25 -0.08 0.15

ZFXE4 0.16 0.91 0.14 0.12

FAE3 0.16 0.89 0.13 0.13
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A Study on the Effects of the Perceived Value on the
Relationship Performance at Deluxe Hotel Restaurants in
Busan Area

— Focusing on the Mediating Role of Loyalty -

Jang, soon young

Major in Tourism Management Administration, Graduate

School of Administration, Pukyong National University

Abstract

The purpose of this study is to find the effects of the customer
perceived value on the performance variables via customer loyalty
at hotel restaurants. For the purpose, the customer perceived
value 1s dichotomized as utilitarian and hedonic values, and
performance is measured by such variables as customer visit

frequency and relationship duration.

Data are collected based on questionnaires from customers at

the restaurants of deluxe hotels in Busan.

Results found that both customer perceived utilitarian and
hedonic values have significant positive effects on customer
loyalty. Customer loyalty, in turn, has significant positive effects
on the relationship performance. In other words, at a hotel
restaurant, the higher customer utilitarian and hedonic values, the

greater customer loyalty. Via customer loyalty, the dichotomized
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values are also found to have positive effects on the relationship
performance, multiplied by customer visit frequency and

relationship duration.
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