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Favored Fast Food Brand Search

This search is made for knowing how customers use
fast-food service, the standards analysis of choice on
choosing  what brand they usually choose and the
effectiveness of ad media types to analyze customers'
fast—=food marketing action and to give basic resources for
establishing ad media strategies, getting informations from the
adolescents who use mainly fast—food services.

As the main items aof positive analysis, this search contains
that the popular static characters of fast food customers, the
standards of fast—-food choice, the attitude of fast-food ads,
the typical ad media effect of fast-food and the analysis of
the relationship between its effect and customer characters,
the analysis between the standard of fast-food choice and the
effectiveness of ad media according to their types. There are
the results of positive analysis about each 1items.

First, the responser of this search said they purchase
fast—foods two or three times a month, mostly considering the
taste of them on selecting them. This research is showing
that their best favorite brands are Lotteria, McDonald's,
Popeyes, KFC in order.

Second, the standard of the brand is divided into some Kinds

of factors: the oproduct factor like taste or brand



acknowledgement, the variety of menu and the price of the
goods, the economic factor like bonus gift or marketing bonus
like coupon on purchasing them, and the circumstantial factor

like the mood of restaurant or the convenience of facilities.

Third, the interests inductive proportion, favor rate and the
remembrance  easiness about ads  contents  for  the
effectiveness about ad types were well estimated the most on
TV. While on the other, It was shown up the most that the
understanding easiness about the ads contents were well
presented on the Internet and flyer than on TV. About their
effectiveness rate of purchase, the most frequent media is the
flyer and the Internet succeeded to TV.

Fourth, in the result of analysis between the population
statics toward the customer and the effectiveness of ad media
types. for the most of all, women estimated the influence of
flver and the internet ad more positively than men at the
research according to sex. The fact that women estimated its
effectiveness positively more than men about the Internet and
flyer which were better on the understanding easiness of ad
media than TV could be explained that they women had more
concerns than men on the informations prepared from ad

media. The difference of cognition about the media avail



according to their mncomes was appeared trifly in case of
fast—food billboard. Namely, the less they earn the money, the
more they have concerns about the fast—food hillboard. In the
case of the concerns effectiveness about ad media types,
about the vyounger whose age were under 13 were, they
estimated the influence of TV commercial highly, and, in the
case of the customer whose ages were among 17 and 19,
they showed the favor tendency toward the influence from the
newspaper and flyer ads higher than those who were under

17.

Finally, in the result of the recognition difference about the
ad media types according to the criterion of fast-food choice,
when they select them, those, who have the selection
standard for the factor like taste, brand fame and the variety
of the menu, usually rate TV commercial highly as well as
those who have the choice criterion for the circumstance
factor like store mood and convenient facilities, estimate TV
commercial highly. However, in case of the selection standard
1s on the economy factors, those, who get the vision in them,
consider economy factors like marketing bonus: price, coupon
and premuum, rating the internet and flyer highly, when they

select fast—food brand.



From the above research result, the younger customers are
influenced confused on the decision of purchase and,
especilally, the more importantly the customers think the
economy factors, the highly they estimate that the Internet
and flyer serve more tangible products informations, and are
eminent about contents understanding easiness than TV. The
criterion of fast-food brand choice except the product factors
like taste, especially, economy factors are accepted more
importantly, and this research told that those, whose choice
motive were on the economy factors, estimated the effect of
the Internet ads and flyer ads more highly than the existing
media like TV. (Judging) from this point of view, at the
fast-food ads strategies which is targeted mainly on the
younger, it is think that the united strategies the Internet
which the younger use In the main and the accessible flyer is

effective.
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A oskoh oha] e A, ] ofd 5 Aol g Bl o Wskrt vl alE

17) 9 s aysaran ool 3 pi%
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of wighE ol etrhe Qlub kAol o F AT gL el o} B o) 9 F ol
Sl ok ool wshslis A ako] AThe AR Ao det F 71t o) Ay
o w5l A gkrhs)

Al 2 vz} vl QA2 G g of] off §F o] £ A 3

1. 28 & Gtof) ) AL Y 7

ol 87, B 1w e vl deke] Ao mE ulo) g v
1%&&4%%%i97%4ﬁﬂ925ﬂ?3ﬂ4ﬂé4”4

QIZhe w Tt Apale] A7 E £EA17)7) el EE B ao) o] A3t
Mu 22 7985 o] & el B Alheh M 89 Sol A ). ARle] T E
AT e MulaE BAT, AAH 87 550 09 Wy ofj g Aps) Ao
2 e B AL HAlsl s Joln | 5ol )% s of el @ sl A s

| e ohg 2ol Fee 4 2k
4 %o HQ) i U(EH)o] 1S e| 87 WE Y]] $lste,
314 5t B4 .91e] Aof shell 4 Hug A she Ae) 4T o
2YAYe AH B L AEIAE 4, 2o, AL g el olo] ofe A E
s Ueh sl dele] s E Thgol 19

Sleld A E 2NAFES TAAow B Ao e gL Ade ¢
s 2ok

A, 201 4E AR, ABHE) D Ao s T Y= Ao 2 wote
oo duen ruddEdel oA AneA s Aeld Aol w
1SS TE A4S 1 ATH e o3 3l

S, £ E ol 498918 A2 A ey 8l B (A &

18) o}zl 2](2001). e} ¥, p70
19y MAgh TR s &, (418 gL 19%), p17.
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A, AR EE oAb o 2 sealan, Ao A Hel B e

A0 Ah R Sl AF A & shiz o] fi= 4 ZhA) o] £2 whEho 2 M

als

H A F7 &0 Z(utility theory) 0. 7 o= LA A A &} o] A)zbof| A F W3 4
o2 vl AAA o]l g Foststar AAlA A &S S astsl7] 9k ool
A A S Wl ohes Aot} o] A Ro]EL &

Aol Al a2 RE AE g ol AR A7 E -’%‘*251%!’ T U= "S‘%}% 7}
251 qlem, Aol Al Eele i AR S T =
U= AFolt Mul 2~ F sk = 9l w98 AU leks AR oA et
g 91 & 7 A o] F(risk-reduction theory ) 0.5 Avl 4k} A E oL} Av] 29

WAL 7FE = 2l A8 AAE A7 7] 96l el A2 A & gtk Zlolh

FdFe F 4, 7, dEel gk Apsl A 0t 5 50 F e el Al e e

ot RS AU wefstel 1 F by %ol Aty sl AL o

-4 &) 4 o] 2 (problem-solving theory )& AN x}7F & 2} o] el o nhgh 2 st
tha 7k e ehe] apol & F3] 7t s k] Slel Frf A2 o
= Holth A vl Aalo] A QL= A F 8 E S5 A7]7] 918
B Emy FA Y HB Yol 40w REL g 2 AR 7hel
7} Al e o AFE A S S e Aotk

ofel gt b gy, AFe A E YHFFTREFE 5H T 5h= AdlAL
S4& sdez s oAt d ol v & E R &

vike) o F > P2 A ]l Ao epue} A HH o g w5 P o
Wz o) ol Lo ol o aFS WA Hlng Aol oAl A AL { 7] A o]
o FE ARl Yo ofa Eo]of gt Ui/ Ywkinlake] dF il AbA A
ﬂr/G R Trglol A B whel Pt

o] @A+ 4] ¢ A](problem recognition), A% 2] &4 (information search),



theke] 3 7h(evaluation of alternatives), -7-ull 2| A} A 4 (purchase decision),
-+l & 8 F (purchase behavior) & 2 <Z1-1>9] 28 4 u| &7} 7 %)= 5%t

A 78 & wed ok,

o ore Trh 2 At Pl &
3 7} 3 b

A & : James R. Bettman, An Information Processing Theory of Consumer

Choice (Reading, MA : Addison-Wesley, 1979), p.352

of wele Ha Fuj ol Aol oo Fupsgo] A Ay AR Tl FAE &
YES 1 AL dEvkE AL R Foh ol AL vHIY GRAR ol
7

©A pejelabdgol ohjet A Tulagel 26 e RS slan Foh o
Fdle delEe] WE HES 7T A o BAE RE ANE AN Y B
ek,

Trejut S YA Ao AR A s oW WAl = 1 Ho] Wk shar A A
olt: Az Wrw gk F Ao T ge Susg i A EA FE
ol A Hast A = ol EAGAS AA ga Ay Felgge] AT 5
Toodth 53] L AlES g Agle] A oA avpEelar FujRl e

=3 A Aol T2 AL S AYstus dAZ R Ay FEF &
Blge] ojss e AahAR ool FUSd AEE FEHoR A Fuls
doh & A e g AR Qs olv st A Pol FalE o] o= A2ukA
qlaypl%ﬂﬂaoh+mseﬂwﬂ@qs%ﬂ%ﬂ%%ﬂﬂzw%zzmg;ﬂa
AHAZ SHE 5 U= Aoy

20) W R, TaicpARE, , AepAE 2, (M2 A), 1996), p.218
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(1) ¥4 9] 21 #](problem recognition)

T YL AR AT A S &S AXF oz A Al g An R A
A AAH Fepol] nkg g deje] Aols 7 B ol @ Sy Y
# Apol ool w4 9 Atk Ul R 2e) Aol Azke] P4 87

% 8hub/t o X 4=F(threshold level)-& Woj X 5 A(drive) o] €}

ol @Al A nlAE ddzts HE AH|z19] B4 9lale] uidto] g Abg}
S dyslob & Hart Aok vHAIY 29t O oW dee) 83 T 24
ZERARE7E @ Tl 184 HEUYE QD olDA A o] EF HEL A
A3t 2 F AT 4] YA A A4S ZA s of i)

(2) A1 9] &M (information search)

S0 g AHalse H e HYRE 2AE S5 Q3 18R] 4L 2

T AT ghef 4vpate) 54
o slem & aRE 793
a2 E7E MAEASE BE
HE g AT o 241G

Zv|ZlEo] ojH PRGN G52 =3} =
O 7R Uk F o 7he e JEBA JEE Eolx B4 (heightened
attention)” o]} 20}, nlA & @Fate] Fa B4 A} £ shube Av)xpst
gEshe F2F YR AW o] 5 Zhzto] P AF ol v AHH G o]
t} A2l A B YA (consumer information sources) & J] 714 Ao = gy

SEi=S

m‘l r_

AAH LH 7 E, D, ol %, A
A € g, B, ol 2, Ad
T 4 T, vl 23

..415_



A Add: HAg, AL FE ANE

ol AR UMY RN FFEHL AF WAt 4o EAd) we} iz
o ARbE o2 of 7)shd Anjate nhAIR @ubalz) AuhstE 91 Al Al
P28y /P B8 FRE dev ey 7 AnEQ A sR91F
ddoz R e e Aol Atk 9] 2 Heje Tl AR o) FFL v] =
g M M2 & 7|55 748 5 Ik Y A8 e BE ARGy
& st el A dde AP w£E H7}7)5(legitimizing or
evaluating)-8- 4~ gt}

7IdE A7 5 AL] A8 BT AN AFH A AR Lo 5o A 5
A= F oA 2 2 (marketing mix) S 7| @3 o Fhr}. wrok xpate] AR 7} o] g
& Hetoll Eoi7tA Ratedw o] 7P vt A Doy e )5 E AAEa 2
Aoltt. 7L 7112 AHlAte] M= el Qe e AR EL gofor Pt 1
ot ZAAE & F AN dHGAYS U 5 7] WFolh

PHIAR S AbE AvlAbe] YR QH 7 939 248 ANFE] oo}
ot F vlAEA 28] 1 g8l B3] A S0 oj¥ A =
ofH ARE wetex 183 2] YHe| A 150 =1 9
ol & FxUA AE Rolorgtt o] g Y F A A A of 3
s S #vEeE de 44 FHo|th

v drorr
off
fo
oX
flo

EERD

(3) di¢t2] 3 7H(evaluation of alternatives)

AT HEH N AR A Yol o2 HH A 1WA} FRE of
FA AHEaHE bl sl A AT B sk the BAE AR} o] M [ &
Ax e} A BE AHed o BA AP ojAR BRAL 2} R
H ddo o]z Aol A FHE o P HelahstE @ Wast Yok By
AT LE 2ozl oja) Aol BE ol oA e] & 2ulte] o
A FUSDE B4 HhgRe Qo d7lde o QAR Wb

_16_



Aol At
R 7 7l 2 A g Eol 4uiz H RS HEste ¥ 288 & Aolth
AR, 2t L8R A F2 A F 44 (product attitudes) 9] & B8 0 2 B},
=&, A EL #EE $A4 50 ME & 715 X (importance weights) S

Fof gkt
AR, LBAHEL 2 FREEC] 4 FHAdd viFo o3 g Hjel et @

g d#@ o] AL A (brand beliefs)S 728 A ol),

WA, &8 AHEE 7F 4ol i3] A& <7 (unity function) & 7}A| a1 i m

2o
oAl A, v 2E 2 o™ Bt 4} (evaluation procedure)E F3fA] ti¢t3

BFRE @3 o]H =& ZHA E
AHAHEE Fuf e ¢FA ?“H sharat ke of 2] dibd A Foll dis] A3

7}71E ol ol Adt o] &5 M- B 7} ol AR} Eo] AFREHE HFEoY

FHE H77IEClS st ol & HEAAEF S BEAVIH v

5 U
ZHIAE S AFSEE ZA WA R g9} 7 dhajol o Aste B &

a A2 AR, A A FA(intrinsic cues) Z7), M}, V) T34 go] AFE

ol Haso} flo] vk ol & W AA7 Al 5 A Ee] Eel3 Hils Fusi

He AF5AE gobed Fel Aol ARA Heo osiA zpdle] 23 &

BEEAA 4 7] "ol ol A sk Aol itk 1} HrrjEo g o

&8 284 Sl AFe F2A 73T Aex Uk EA, AAF GA

(extrinsic cues)= A Foll digh A& 3ol ~r—~'1-ffl 3% 7H4 oy R o) T A

e FJEovA T 2L AF A S5 et Hrobshs A S 2o

YRt oz 2H|AT) ol g5l BIH|EE A28, Fels ), Fx, A4,

kel FAMY Tol %S e, 4388Rle FES Azl g A

Hgo) wat ¥91718 FASFAR 298A RE Aol S4H ] RelA

21) kA, 013 5(199), FigE SHAM 2 Hade Qg 23, 6 Fstdy A2 Al
%, PP.43~70
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ol g e 5 vk 2ea A A oS BT e Hrt
S FEd (Rothschlld 1979), 2452} 2He, I 22 AFS 4
B2 [ AH8= 2 219}, v, shg | of o] 7hekgt A E o
=Wt Fol AulH oz A AL Pk = 1 B A ZoE e Hrlr o)
AFolle J771E o] AA AR5 Aojt). dutd oz A%

v AE S H7FO) digh AR glo s et
ol Est Aol AL ARG FAN G A& & ol o= Aol Ut

q
=)

Mo wm

oH

N

=

HN

o

FH, e HrES b AN 71 SN A48 433 £4
(determinant attribute)o| 2} sl=d] &3] A &5 7180 o] = 3} 7} 7] EAo] &
Bzt Al 7Hg T a3 Ao 1AH v Qo strjgte T A0 A o dRy
29l0] A ¥ FE Aok AuAE] AF 7ol Al of2) 44 WAANEE 7

o 583 aejsts 2 7HA L] 4SS AA kT g9 2.

MAE e AF 49 A 7HA ge
4 71 A7
CEEEEEL

o
rd
=2
4
i)
)
i)
a3
8
i
ol
2>
orr e b

°
T
ok
b
ol
s
inj
of
B b
o
X
£
_TLFN
o Yo &
=
.5}
rr
9
iaﬂ

o

S8 A2, R, AR Agle] 7Y e FF 9 TojgEo] #E
Aol FE L v Fojd o] 2o M $28 Ao vehy
02 3, anl A e] AFER b e FxEe B JyYe ol I U
214 e R FAE BE olxTYo] VR Ho T FUH o3 a5
ZhAar e FRE I YA A6labe go] deid AXE e o d5dite

22) <z, o) 4 8(1999), % =7, pp 57 ~580] 4 A&
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A= ok 29 HrriFEo 2 ] A o] -9 Boston Consulting Group
o Ao w2 1930 th 2] A 5 30709 AT ol A% 2l 7E B Y
gl o] ¢} o] S I A3 = HAY WA ¢S 55 Yt

o

/\;(]

T

e

A Al oty wize] AnatEL Ao} Adke 7o wo= Y
LAE FTRAIBHA AT, ol AFAE AT FolE QA9 £48
™9 F 238t Aztste A 22 JEtHSolomon, 1996). = A o] A E R ok
Al @ AF QoM A= F o AFTH 7Fo 2 AFEE R Yt
25 Aol whEt AlF Y] AN A GG AN S F 2T P oln
Aol A 4R BT FREA GAX 7% ok

2AEe AFT A AE] FAE nelstet) ofm AnELE 27} 7]
ok 7159 AW FARAT oW LSS AEA L] B5H o)A
S A$ AHda dol ke AF S nAFI% @k AL 2 F
AsEe 2z, A% 2 Y8 e 234 G2 4%, 54, A5 4, 3
1=, Tl A 8 2, A A BAAE o Wohx) F1Eo] ol A4
b AEBN A ol FashA AN H T 2u4se AR
F2¢ WHe 5Yo] REsy) WE o] FA Aol 4o o2 5ol Jof Au
NG WEShe 2% Lol B2 H 54% A WA @
$X 2 o) gt 457} AT

X
fll

e

ey

o

N

o
i<}

ok AF54
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A F5 Aol ATl Bt Abdol 7&F HAE v}?ﬂEit ZHAES] g
S0l w2 AF) 5L AEE 5 Utk 92 S A E(Gillette) A}
©] @ ZH](Oral-B) A &2 A& wAA7E & 5 Ae T &8 F351 )
FAE A g

uf. o <l

At G v He ol Qi AT e ol dAY 20| o] Fo7)
W AgE A st 2 AFL G2A QA £ A R E AZS
X421 OXO IR A e ALgol 43 B4 YRl ez 43 e 5 At
o OAde AF NS ¥Y 4 UL, 2 OAVY AL AGONE &
o)X FBE £NAEL BEAY AUk

AL b4

AFe) Aol £HY, AR BAZ} AAHEd £YHozE 4
W12k} A F-& A Fol R0l M SIS F A hoto} B, AW A Aol A= 2]
5ol g Yt T5L W ol 4 2 AFL WHE T 817 94-S Aol

oL 71&}

AMAE S BANE 0T ARH Qi §EAT)
213 (product signal)ol] 2]&3}7 % vt MEAT o=
o2 AFe 284, T, AU 7%, §3, WA, Bk
TAH A &4 Fol F71H 07 X388 5 9L Aot}

AF o] Fof A AE
A8 o Br}r)F
P gash g

OJ.: H

(4) +vil o) A2 A (purchase decision)

Boh dAN A 2R e D ol = AEE Wby Pl e T o
HaTh BE 20ASE 7 VB YHS TASAAT, 7l dxot 7
vl 2] AFA A Atololl A = 71A] 8.91o] BFASE 4= QlTh.

.._20_



A A o2 Alge] B T (attitudes of others)o|t}. THE Al go] B 7} At
Soke tighE o= Ax "ol A7) sl A2 g 27bx) e g Ak
D AreEEo] Hashes tiekel sl BhE Aol 22 n Qe AR g=o Zx
@ the Abel Y] £28elE AR S 5P doln. 0E A 2
A et AW 45 A EC] A ol o g Y e A gol
Aol

oA 7ol o o 713 @k AR A e oM S Bt
vt Ve VA A S, 710 7HA el Ao 2 REe] Vg 59 B3
22 agd oAste Fujo] =g FA T At 2 AFE S e & o)
of of 7] A} g AEH alo] HASle el S WAAL % 9rh

ofet Zo] Uz o vujolx ke HA Ful e & dlF el 18] Bg gt
g AL HAE ek 2B Pl TR fFEIE s 2 AR s
DA% AP stA= 2§t

(5) vl ¥ 3l 5 (post-purchase behavior)

HES Tl F 20ASe ojd £ BT} BUEL APt T
anlabe vh® el Al B4 e Tl F o) ol Aol mlA
dgate] Yy AFol FHL o U o] ople} T F AR E AZ
Ht}

anlaprt Fuke] e Eebea), BEskA] QA s Yolo] AR s
1A Al U ER AE ] Azt A Abol o] Ao Aot 4H]
A58 A5 hrEs Buja, A7 e e Yud N0 2R o
x|l oA &4 At
AT e DEL 5o AT JFL v A} B2 2¥lREL
N
ST Folth BUEF Anli WA 23, w4, Asl, A4, 71 2o)
M 238 o) el A7 §71A Y B ol REsE BaAlTla ol R

T

i

e

FE
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o)t}

A Y G AE e 2nRpS] $7HS sl Ashs WS dolo} ok Al
o oW W2 AW A Wet 5L FH BEA A AL AG 4

L=

2. anlg 2ol At AR o) £

anlge] Pl Ee BolsE B AP det e fRo2 1}
gtk anlae] FolgEe AA B2te QAN ARREE, B4R T,

AeA o Apdg ez ol A,

<1y 2> 287 Fol R Ee] W 2FAH 8

ol &

3 3 A
el 8 % ° i
E | B3¢ oAt2 4 A oAb 4
ghs o) BENEE EEER L

<Y >0 R Hiel ol . #o A3 stlME B3 oabEF
(complex decision making)? 4} 3ol 3.5 (brand loyalty)ol] u}a} o 7} o]
AT B3R AL BedaFol £ ATE AEL FlEE AuAte
s ol ). o)l 4 }oﬂxu A A RS S A ) vl a7 ke

T A7 b dseke AR E Falstoh 28]l 3 g e Rbr) 2k 7 ?“ﬂ
G A Foll THESHA B 2L AlFel 3o AR ﬂ1 s Aot 34T AF
Wastel ojaA e ol Ao ARALEE o|ol WLk BgH A
Aol Abg ol el Fuf= zF A dichel] i Al@ 3 Al oot H7HER =8 A) 2

ANAH A& A F ol T AL Wl AE ABEAME o) ST} LA
B a2 Ajalo] W5 ahe SRS Fols gk
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A o] AnAbe] Fof s 5o AnlAte] Lol A §-Fof upe} chdAd S
AH FoE 27E 7 A AFS AS o2 oiste A Bofinix
=< RG-S i o= Ax o Aol HAEW z}h dietell thgh A4 g
HolE A4 @ AzhIE A2e] gobs = b A o) sh 48
2| A7 A (limited decision making)-& # %I t}.

A oA A e FHFEE F EAY He] thEA F 7 (variety
seeking)o| k. A o] puladslel 4u) xRty 1 B9k Fula] @ © AR dEo)
U e e AE Fretelis olsel A OB FEE A s Fole
52 OPAF e B,

AEAE ATl e A Bolan st Fol e HEo o) J = DEH
Ao A AN L Aal7) Yo BYT AR E vt sta 2ujatA Hs Ao} 21
o o} & B4 A full(inertia) 2t i Fhot. B} A Afols ABNEx e 9
ARG Tl s S HolAwt Mg & FuflFHEolth 4R ETE 4]
A7 Bl A BB 714 S HAEE W el Folshs PEol A b 7
o= T1 Ao e A 2o Bl o g vHE Sl e)r] Hos Pufed S
2 7] 93 A4a AHE S vhEste] FolshA B Aojoh

Hawkins&t Hoch(1992)= # #ho] fufjAbglo] 4u]xly vrE g o vl 7}

iﬁ”EAALWli H$ A48 Aoz wolsole Aol Y 21
shsith o] A AR FuEA A whEo] 4R ASEES Folw, of& 4
ﬂiﬂﬂﬁgoéﬁﬂ%ﬂlHﬂﬂ%ﬂ%%&ALJ%i@%ﬂﬂﬂ{
52 st el

A3 FirvjA o] B3 o]EH 13

k]

L 3avje 323 54

PR A @ A FZHA 7hA S ol M Hl A X 2 48 Aol Al AEHE FThol o],
o)) oju) g 3= Yura o WA xle] &1 w & 5 Yk o] 2 & uhA)

A..ZS,



= dibgl AfrYA ol Mol M= ZE Ax Q3 B52 AFUA | Ml A1k
ARG e Al e B2 T/ EAS Y low, I BEFl % statuick
th2 2] 7k Rosnow £} Robinson-&- off 2 b] t] o] (mass media), 54-v]t] o]
(specialized media), th ™ v} #}| (face-to-face media)®} A 7}#] §3 o2 B3
31 A Faol A Favj AR FaudAAE G 712 2 w3 o g
ZFA 7F Aok, g ) A g }‘HVW A SAGEN B ARG apdog A
at7] flal AHEH e BE £ug 2o o] 2ale, 53 o) A o) “Hﬂ‘aﬁr s
W 7|53 Bavr Ao A9 AT A2 2 A F8le 7| A A6l

Faref Al o) B¢ T2 A A (A, FA), Aabel A (o e D uA), &
Sjuf A(ELE, R =), wEolA, SH oA D FolA) ) F o)A 9} e
WA 5o g Y »J\E}

LIRS b g S A £/32 Aot g ®uk o] g} o] S0 7}A| = )
A o) 5=rg oLt uf A of E’%}m%‘—nx] Ao 44 2w w1 At 5
A FaohAel QA ZhR = A g et 29

wi Al el Ao 2l o) wi A= wel 2 B8, 3 A1, $aEig, 1
darfate] 54 Foll osf Aok AAHA B A A7) A
A= Tl Hde HB-g HEste A7 olahe EvHG.D. Hileman) o] F 3 7}
Zo] Fugg o 2ol A = Fastth Faa Ao gl sFx o)A A=
S rled ke i@de eavtttEze 2 oA o] A48 ofd B3 v A A E
dest-vp s AL AR A

CHE& 58 g Al o] 54o]uh

e

S

JEFRE Ao ATk AAEE B0 5T Fov] A

23) a2, &, 25, =4 ¥A, opcit, pp.98-100
24) 70515, 9kel A, pp.307-317.
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O s A HFHEE 7S = Ary =8 ALl § Be AL A

A& A7, B EARRI T AIRS nE of AE EbA 2

HAEZ} 7451 Aol vl §- o] 3 A Q) Faief Ao}, E2be] e =7} A ol
Ao He o o} o] A . 55 o] 7] tf & Wl A A g Yz 715 7
Ao 25 olsi A E 5= e ol Hs7) WE o 7l Hdarel H§sich o

o elRl Bare] udo] 3FFE 717 7h theks] o2 9] A9} vl S| whE A o]
oFeta AE8- 9 d of ol FaEo] FAUA Ko7 i w2t
Fa A7 vl A rH st S2AQ vl A B ARl A& di AT 4 glo o

Fare] Zotel upet F a1 FEEo| Mttt 7|54 % wE Ao lov FAF 1
off ulaf A= o A o] A o] o}

-

(2) &=

LEEECEEEEEES
WA YA EYS EAFL 2ET whebd AEol nheb FE| avy
ol gle HAE ZASe] 1 P A} ch ol SR B

=

ET FAE AT AZ A Hol S, BES0

= EREER:
Wol vl A 2w, A% Ao es A A5He e oAt 348
707 B}

e AT B g sl Aol ohlgh A7 kel B 2 o]} AR

S| 57k gol, @ 7hA A& o] Algho] 917 H& ol wEolrh
Agaztmad A gon shede 3 5432 g ¥ ua
Faztrbestoh AN a7 FLS DU, QA 7eEtd 2 3
P FEEol mu e Bale] HEAFS 5o Fel dnlxoz Bxjel w
Sk Fol o] ok Zrelvh o el 6-85 Aol ulstojop HmE Far

]»h:%‘* ) 7} 2] 2] 7] 7tol 7‘01 A& F 3 Haol ol gdx, @& F317F F A
2 M JFEHA e A7 B A Eed 5450 B8 M) 4
t}2)
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3 2 e

Goee A Aol Farnlgo] A =& v Hojtt. §F o] M & v
AZA A=t g P -+ dvke A, bE LAY olF Fa e
A Ade A A A, 2 B2, 5F S AR SRR v
e 4 A 3232 7hE 5 Qe miAlel o v Al E o]k FA ol uis) vl
A2l o] g1 Bi= Ao] ol B Aolu g2 AH RS A o]sE 1
Hof Aol g Fark e AFo il Aol 3l 5 ke dH S 7}
=g

@) 2yl A

QEg AR Gl 71 2 o] 8 H T Qe TVE A2 (sight) 7} 4 2t
(sound), 4 z}(color), F & (motion) 5 F Aol FL317) uj ol 2], =4,
FoE AP AR o uZ TV F =2 oW oA E 53} FRUE A
w2 vl A dEsta AE 7 A AN U mEkA] v A58 o)
Falu Axs 275 ot}

B A A TV 742 & 5AE A el ad A4, & WAl Avig o
4 AN dHE S48 IR TVE AR IS Ad g 34300, E5)
TVE 3ol o594 & =72 e ol ¢hs 3 P23 oA AHHB R
ofZ gk 7ol %A AT F Ark A, TVE 94, % 2 53 A 71
f£1]le] d3te]o] AgHug 1547 G AL WA A4S 71 5=

o

F

o YA, TVE 79 Aol q ARH 2 AR 217154 o Al A A
B 34 ol 58] dale] AeA saske AS BNEAE £ 5 3
the A Foleh TV e F3¢ 4uind gy ot

A, 44 & A ole & 5 e AR A2t Fo Shse] YEL Y
2717 B R F Aol of, H4 4ol Bk A1e5h7) A A &4 ol
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