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The Effect of Partner Company’s Brand Personality

on Purchase Intention toward Cobranding

Kim, Ji Won

Department of Business Administration, Graduate School,

Pukyong National University

Abstract

Recently, many companies introduce strategic alliance and/or co-marketing
strategy to fit and succeed in the rapidly changing market. Co-marketing is
usually defined as marketing that is jointly progressed by companiles who
have common objectives. Especially, cobranding is an efficient alternative
plan for the following effects: cost reduction, market extension, marketing
skill learning, risk aversion, synergy effect, and competitive advantage.

Although many studies have investigated the concept of brand personality,
most of the research were restricted to unveil the brand personality factor
and to measure the congruency between self-image and brand.

This study investigates the effect of the partner company’s brand
personality on consumer attitude and purchase intention. Specifically, the
purpose of this study is to confirm the brand personality of partner company

which has used cobranding strategy, and to investigate the effect on both

7



cobranding attitude and purchase intention among the group. To examine the
differential effect among 4 groups, 2(product fit) x 2(brand fit) between
group cxperiment was designed. For the analysis - hypothesis testing and
model fitness - in this study, SAS 8.2 and AMOS 4.0 were used.

Consequently, the partner company’s brand personality was found to have
4 dimensions. In the entire group, each partner company’s brand personality
affects attitude and purchase intention. While partner company’s brand
personality with strong brand image affects consumer attitude in the high
brand fit group, the partner company’s brand personality with strong quality
image affects consumer attitude in the high product fit group.

This result shows that brand personality can be the efficient marketing

method for the cobranding strategy.
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