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A Structural Study on Brand Attitude Effect Model of Fashion VMD

Hyun Hee Park

Department of Business Administration, The Graduate School,

Pukyong National University

Abstract

1. Research Background

Recently. in rapidly changing market environment and keen competition,
fashion companies do their best to change environment related to brand for
creating memorable and attractive consumer experience. Furthermore. they
feel keenly the necessity of strategy coping with the market which
positively drag in segmented consumer. Therefore. fashion companies have
concerned about fashion WMD(Visual Merchandising) - marketing strategic
approach to create store image of fashion brand to induce intended response
or behavior for consumer's purchase decision.

By presenting visual information of brand and product and brand image.
VMD offers differential chance with competition brand in fashion market.
So, VWMD is widely used practical promotion method at current fashion market
which product 1s equal and similar competition brands and stores are
increasing.

Antecedent studies related to VMD deal with many aspect of display and
VMD. however, most research focused on the relation of consumer behavior

and display and VMD or present condition research. In case of causal study.
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they simply make clear display and VMD factor influence on purchase
intention. So, they have not explained sufficiently about differential

trait or value like a VMD.

2. Research Purpose

This study selected dual mediation model as theoretical model of brand
attitude effect of VMD. Dual mediation model was found to be the suitable
model in previous research of Park & Jeon(2004) which was exploratory
research to identify the structural model suitable for the fashion brand
attitude effect of WD structural elements, since VMD is regarded as one of
marketing stimuli such as advertising, Mackenzie et al.(1986)'s advertising
effect measurement model was used for the analysis. Also, to find out pure
effect model of VMD at the brand attitude formation process, clothing
shopping involvement and shopping value are included as control variable

and confirmed moderating role.

3. Research Necessity

This study model would supply available information in economic and
efficient management and business decision making of brand and base for
management control and improvement of VMD strategy. It is absolutely needed
for efficiency and scientific management because it offers a criteria to

evaluate brand attitude effect of VMD.

4. Research Method
Three stages of research method were executed.
First. 4 representative casual brands were selected as experimental

stimuli brands based on prior research. As an in-depth interview, 5
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fashion major experts confirmed fitness these brands as experimental
brands.

Second, experiment plan was 2(brand image high/low)x 2(formal /sporty
casual) factorial design. We assigned randomly 40 students to each
condition.

Third, research survey was conducted to female university students in
Daegu and Busan who took fashion related classes. Before suggesting
experiment stimuli, we let them check shopping value., clothing shopping
involvement, brand purchase experience. brand previous knowledge, previous
hrand attitude items. And then. the subjects were exposed moving picture of
store data for 2 minutes. Next, we let them check WMD cognition, VMD
attitude. brand cognition, brand attitude. purchase intention for ecach
stimuli.

we used SPSS 12.1 for windows and Lisrel 8.30 to test credibility and

research hypotheses.

o. Result

Hypothesis I : [t was proper to apply dual mediation model. advertising
effect process model. to VMD effect process model.

HypothesisIl: Relative Influence between path in WMD brand attitude
effect process was larger indirect path than direct path. Through this
result, we identified that brand cognition roled as mediate variable. But,
relative influence in cognitive and affective path was not significantly
different.

HypothesisIl: We identified wether control variables, clothing shopping
involvement and shopping value, roled as moderating variable in brand

attitude effect process of VMD or not. There was no moderating effect.
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6. Implication

Theoretical mplication :  First, under the situation of little
comprehensive study regarding fashion VMD effect process on brand attitude,
this study has both academical and practical meaning at the point of first
study which examine closely fashion WD effect process on brand attitudes.
Specifically, in the aspect of research method, this study is
differenciated previous experimental and piecemeal research. By prospecting
model through the covariance structural analvsis, general, systematic
explanation of fashion VMD effect on brand attitude and relative influence
of cogmtive and affective path i1s possible. This new measurement model of
fashion VMD effect on brand attitude could be utilized as the fundamental
study frame about fashion VMD 1n the aspect of academic and as a basic
frame for building effective fashion VMD strategy in the practical business
like mass media effect measurement model. Second, when brand attitude is
formed by VMD, the indirect influence mediating brand cognition is larger
means that cognitive aspect in traits of VWWMD is more embossed to consumer.
Third. control variables, clothing shopping involvement and shopping value,
in hrand attitude effect process of VMD were not moderating effect in hrand
attitude elfect process of VWD, That means this study model delinitely
explains brand  attitude effect model of VMD excluding influence of
exogenous variables.,

Strategical implication © First., in forming brand attitude by VMD,
consumer utilizes direct and indirect path and cognitive and affective
path. That means \MD roles not also visual. fuctional information media but
also symbolic image delivery media like store image and store atmosphere.

So. when we plan WVMD strategy of fashion brand. we need to consider both

_iX,



fuctional and symbolic aspects. Second, through inspection of relative

influence between paths. when strategically much 1nvest in VMD  for

consumer's purchase inducing, fashion company must consider the relation

with brand and highten fitness., fuction and make full use of strategy which

could draw consumer's cognitive elaboration.

Keyv Word

Fashion, VMD(Visual Merchandising)., VMD Cognition, VMD Attitude,
Brand Cognition, Brand Attitude, Advertising Effcet Model, Dual Mediation
Model, Clothing Shopping Involvement. Shopping Value. Brand Previoos

Knowledge. Previous Brand Attitude., Central Routes, Peripheral Routes
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NiA-dian o
i 2. HAE olu| o] AA et wpllZl, AP 2% | 077 | 100 -
S AHg g
5. 4% BdA: o7, AR, ARS 0.69 | 0.89 | 6.03
g AHER dEol 4ES M E EelEd
1. VMD 840 kel A\zbo] olgh vhgelE s 0.67 1 0.79 1 591
RS ofu A E FA e
4 ZRARO AEAYE TAA0w weiaz | 071|100 -
gk MRS ool AT,
Sl [ 30 qaael yMD walo) o9& shak Mes | 0.67 | 0.86 | 4.30
o|n] 2] & :.TE“?}‘/}. - L
10, o)3 2 A" AR @futolu) 7k Lol 0.41 | 0.62 | 3.30
v gbell Hojvbar A whek
19. Wi 7adel ool M7 S sejatgon], we | 045 [ 100 T - |
e o) Zo| F¥sich, ) e
©C 117, s Bulgd JANES Hok el Aw | 0.60 | 1.26 | 3.22
Als 1 ;% o] ol It B -
= E o) Mgy = 99.61(p=0.068). AH=(d.f.)=80, RMR=0.040.
(_JI"I () 90, /\(xFI 0. 84 N}*I ()81 NNFI 0.94 CFI=0 95
Aad o MAA, p.133
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A2d BT HxyPAdHAA

2 FS anidE Aol HEEARE JE AL WAYS B g2

ATEo] o]FolA A, F, HEL oW Hd WASZYH AL w1
o]

ow, oA FHHE HiE oAl ojud vhg wQlge] 7S viA=A T
g s JrAe Age 72N ZZEol AAH A, & AT
A VMDell o3k Bl draday Y ATE A o2 A4 RIEES
AN Aol HIg A7, AR FHAAM H2F A7 FEHAR A

Aoe AT o] Amuaz dt.
1. AXH A2E Fo A=Y

AAH FHo A HEE vietE I e AFAEL HET AgA dddd o
2oFs 7K Evaluative Summary)©l7] @f#oll(Ajzen and Fishbein, 2000) AB]x#}
5o 7ol AHFHol el Altte]l Auyk A Holgtm FHIch(Tesser,
1993). Sheriff®} Cantril(1947)& BiZ=+ $HH A HWE Z ¥alx] gerhy
F3om  Fazio 5(1986)& ®lk7t 3 7[5 53 A H w¥glolr 7]

oztel vz AEFE 542 LASNADL oeT B4 ofe] AT wE

ol

==

Ho g ol )t Bargh et al.. 1996: De Houwer. Hermans, and Eelen, 1996:
Fazio et al.. 1995: Hermans. De Houwe. and Eelen, 1994). 25 ®EjZ7} 3hH

AR wisky o AFHoR IFHTE AMHAdE =Tl UL F U
Ot ojefgh B{ivh AbgrEol R S sAste A FHoR AMRRATE Ao
= o829l ofxj7b Ad(louston and Fazio, 1989: Smith, Fazio. and Cejka,
1996).

A FPolA Avzt BRI dRFE HAHsts R HA o]&8L 7Id 7bH

(Expectancy-Value) Az 9L 281 93 Fishbein® ®|E 238 (Fishbein

_13,«



Attitude Model) 4 THEFEL TLT B3 (Attitude Satisfaction Importance
Model )59 ti&A BlE B Multiattribute Utility Model)olt}. ti&Al E&=
2Ye HEE didel o 2Adog R ZAEH(Ajzen and Fishbein, 2000)
oleigh Alde] A AR AdH A¥E £49 TAEI AnAte] HEE
AQ Aoty vk Arh(Higgins, 1996; Olson, Roese, and Zana, 1996).

JA7F e P33 st Fa ZlAlgks AFE S Lutze} Sway(1977)¢} Olson,
Toy 183 Dover(1978) ¢ ATolAE A, 2582 2dAe AAF
ghgo] Hel] s mlAsH dAH T
TEE AHZAE | AR diste MR gte Ada o A0 g Wt
£ 9gulEty A A Fx7F "HE P FS dste] d3de vide =i
T3 Friedrich 5(1996)3} Hafer ,Reynolds, and Obertynski(1996)> zt=} ®j
T sl Alolo] A BME B AzZto]l B ¥4 9 ¥3Y Fo edde A
1A

Fishbein®} Middlestadt(1995)% 1A% 24 (Non-Cognitive Factor)& %3l
vzl HErE 2380 n 2ES 2 My A7 Eol AEE WHEAH R &
d HF(Artifact)ety FFFoZHN B =FE do771% s, Fishbein
7 Middlestadt(1995)E AXIES  AFAM  dA  #E AZH(Fishbein,
Middlestadt, and Chung, 1985; Ottati, Fishbein, and Middlestadt, 1988) 11
2oF #d R ZE(Middlestadt, Fishbein. and Chan. 1993) Ap&38to] AA4lE o]
FTAAE 9 FA & 2Pl v R4S 2 dedna 7F
stded H2o AFoA o 2ol AN HEE F dEstA XA o]
fre ol B3 EAHC] AuVIRG o] BHE FFE AT ATAEY WHE

of AATAL FA3IAT. olg2 2 4= A

_14_



L Rygos £H% AN P
ATFAERTEH HFE WA F
Hel Atole] AL mirfste 2HHUJEES Fetgd oz Bxe F Al
HAYd s BAE AHdBstaa ="tk (Millar and Millar, 1998; Blessum,

DA BHe AARE AFAEL a4 o
=

1

mO

Lord, and Sia. 1998. Posavac, Sanbonmatsu, and Fazio, 1997). %3]
Ajzen(1991)& ®jet AFIte] £ s H¥st7] e Add dFo)e
(Theory of Planned Behavior)& #|¢Fslol=dl, AlHES] 5L FFofret A
AH FEFA FEFE won PgForE s i AvARE He T
A g, A" FFFAC o= FFE wenta FEEATH. Trafimowe}
Duran(1998)2 ekt 22t f55A A4 HAY APddS Edsion o
T B ATEcl oA ol&8F & UdA Hieg dF7ie] BAE A3t
(Quine. Rutter. and Arnold, 1998; Taylor and Todd, 1997). A& @ Fo]&L
el d 8 F o] E(Theory of Reasoned Action)olvt &4 Blx E& ) &4 <17
25 A8 HEdEAdARe] Fo 7R WA dedl Armitaget
Comer (2001)= e} EAoA olafst B3 & &lstict. 28]1 Gollwitzer9}
Brandstaetter(1997). 2|31 Gollwitzer2} Schaal(1998)2 <2j=e} 3FAlolE

WoRshE AR ZEAAR EEAFY Pes ridstele rg Adim

FiesE AgdAd ERs HEVF 17 FASR AAFHACiA wiEtHE g E 3
A A A2 Fae] g AREY (Hierarch of Effects Model)olth. o] R#E2 A
Bl 27 el wE:HW RRe Al A (Cognitive) s, T (Affective)drs, 1
il 5ol =(Conative)¥Hg ol Ao wet #5 & vepdcta Aok, o)y
g THA Mo =71ATR 19201 tholl AIDA (Attention-Interest-Desire-Action)
Z&ol ASHEATE. AIDA EHAA Fo)(Attention) e FHaro] wish Algld A
Hol Folx& Ag . o] BEXE A7) A e WA AvAEY &7
A AEE AFd dig £48 %

ol AAFo g Aojt. T (Interest) T &F(Desire) DAlE Av|RHEo

& olsfsta AMRbEo]l st RE F-

J%N

—_—
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HEol o# HEE W4sn AF THETE = dolvl, o BAE AA &
wAse AES AAdz Fost:  FF(ction) @A ol2A €

Colley(1961)2] DAGMAR(Defining Advertising Goals for Measuring Advertising
Results) Sadol] mad, Fio] izt &vapE9] w3 A4 (Awareness)—©] 3l
9} o}u x| (Comprehension & Image)—ElE(Attitude)— 3% (Action)] GAE A
Zchal &9tk DAGMAR E® o) 19AlE <14 SAZA A aujatEe] Fre
ZA fF5o dste] LA =i Ao, 29AlE ols R olw A gdARA Fil
oA AABHE AEEC] oud &AL auAEA F AJAVE, 23 71ES
AEEDE @A GEIE A HE dAlolth. old whe} Aol tisie] Ay
HEE st Fojol] g Sale z2HA HogH Fof 7Hs

Aol ol Al "Hokes Aol
Levidge®} Steiner(1961)% &3 Al & (Hierarchy of Effect Model)E& # Al
otk o5& BAE 0 AREste 94 dAR Yrdded. olse] AR
A= Al (Awareness), A28 A (Knowledge), F£obgH(Liking), A& (Preference).
221 (Conviction). TFUl(Purchase)olth. o] E&o A AAL AxY &4 F5E
gHolali= Alolsy, A2 ARe izt EAoly HA45 LS

be
DAGWAR 2ol 143 ol wAlst BUsth. GH) £4S % W T HE

| st &3 A9 e =( )& dAe. 2y o5 el ES vluste] §
SFalthsl BouEE 1 AREE M3 (Prefernece)dtAl #Hth o2 cHAol skl

olelgt Fu mHYALGE V| EHOR 4uart Fiol w=w d W ddele}

WA Boly Bt iyt elervt AgEa 1 EvE 7ol 3

To dgg vAty AAREE Aold. F ov|A Bl digh Hieehs T

o Fng s BT dF AAH o E wgo R AHAe) S5 B
E @A BAs Meo 4 T Akt g 5 A

B ool yWpoll 9% B BleaAdatyol s WD7F 7HRlE QR F B9

416_



2. ARA B2E T3 A=I4AA

HegddAe da) A TR d4 Z& Wz g B A W
Austs XA BE g BEE 5F AdA »E st AR Yz
s FAEE Aogn FRskeE A Ao AEA TSt A Alzteln.
ole}st BENM BEE EF 4o wet A wres Aol7] Wi wshx @
= HEY EA45A Feda FEste AT A& (Anderson, 1974 Tesser, 1978)
woglow, ol HEvh g 3 4F%H akd v@sitte d3EY 57
£ we dHojg, Algee A dFe] JlzEA BREE FE3H (Ben,
1972 Fazio., 1987: Olson. 1990), #4219 zZHA] 7|z3s) =& HAs 7= o}

Bl

M (Chaiken and Yates, 1985: Forgas. 1992; Judd and Lusk. 1984; Millar and
Tesser. 1986; Petty et al.. 1993: Schwarz and Clore, 1983 Tesser, 1978;
Wilson et al.. 1989: Wilson and Hodges. 1992), wigx A}3] A Absto] o] &3
s FAsle Aoz EstH(Schwarz and Bless. 19925 Strack, 1992:
Wilson and Hodges, 1992). waba] Smith(1996)= oj2igk el=dAdat o) 7] =3}
of e 71do) HF=o e ol ofdet dA FgolM FdsE 249 2
shlela Aosvx= sk, Munro®t  Ditto(1997)  1@lil Zuwerink$}
Devine(1996)& Az thah Aol Alghe HEE FAT o 2l Az
et sojd ¥ opdet FHA FEP AT FAel s

HE
e sgeny A Lol A Awsta Qe GEEe AN W

Aaglol ZAA WSyt g B A" & UdSE TS
2d)zFe] A HES(Affective Response)o] 4Bz Bl=dA Aol F9 7|4

_17‘



gk A o= FHsA B 2o ¥ HEE dA4S F
chetir A9t Avk(Schwarz and Clore, 1996; Zajonc, 1980). %%, F#HA
23 432 54 #3e HUstt F2A A3 AAA BEA0T wE A

271 A=l ot obrlEd vk} of-g- fApg Wb

& FEdue 234 23 AYE AFEDRY RS FFANFozH T Ho)d

FEe olFel ¥ 4 Aok EtthH(Bornstein, 1989: Gorn, 1982). 21

2]l Wegener9} Petty(1996)= 74 FA9 whgo] o Hust Al Az=

g gy #do] Aoy 3. Wood(2000)= nHH s} Felre

(Heuristic) @A oj&3te BHEgddHol g F4lo gz ygs 2 o
Wektha 2.

SN A8 AEE FAEe ATEL AA B Aol E(Affect
Priming Theory)®t ZHAH R Z ¥ (Feeling as Information)5 Y& F vt 74
Hato] & (Affect Priming Theory)& Algro] s oA <l 7ol AAS o 71 74
W Feets JRETo] AMAEY 7Y oA dEgozy BrEdAdaAd
dFE Tt st dch(Bower, 19810 Isen et al., 1978: Winkielman
,Zajonc, and Schwarz, 1997). Winkielman .Zajonc, 28|31 Schwarz(1997)+= 4
dolld AFAEAA 3HH, FHH, g THE 23L 49 ¥ F &
g BoFi @ristA fed 7247te) gAe Az grists H3 g ey
AgkE 3131 AU, I ol AL A7 (Affective Expectation)?} %
Al Zve AMES SRIToZA A 3 HEdAde AAH #dE 5

il

o
lo
o

h)

a3
ol
ol
o
Fo
ofk

Feeling as Information)& AtgEo] AA 74 A3E "= o
el AR AL AttributioNAE 5 Aed, AE5o dAAe A Add, S
A odkg, gRe Y, FA 719 ol HRA xS gy JR g}
Z](Diagnostic Value)7} AM|AEZHE o4& %] & 3 dAo #Ho]
T el dig wde] APAA FFE FA Hobn FE8t AoH(Schwarz and
Clore, 1983). ZAABEH LS ZAARIL <A #HS vifsti ejx 3 4o

_18-



.r4

7}4 k= Hol A Fishbein® Middlestadt(1995)7} +3

S G Al
@ oolx F4o HE W4 B3¢ 47 ween /Y. olgd A7 AREe
7ol F2W Fel2¥d(Heuristic) FEHEE AR 7]Eo] F2 Z2u=
A e AR AdAst AAAJ] (Systematic) FEAEE il AHsta
Q= (Schwarz and Clore, 1996: Bless, Schwarz, and kemmelmeier, 1996), 4

vkl @A FE7E A E AFE Aigo M gl TS Tt
oL 7kgskal ok a2y 25 R AR Aol AAAHQ] FRAHEE FESA
e Ao Yehdth

FAYQ @Al AEAY FE2E gole Aol il Wegenerot Petty(1996)E

A B e](Mood Management)Z A3} 31 Schwarze} Clore(1996)E ZHAAH o]
Fom duysidded dA7A dAH] Ade o FUHA] olEe] BT g
Aoz dEtH(Wood, 2000).

Fiwes g ana gErl dEA weE FHoR Padcia velr
T OAZEZ TV aL7E Aubshs o A abEe] RiEA] HEA0R ¥y FHE 5§
shiz7ko] tiEl 2o)E-o] A7IHEHEA Al FE A cHKrugman, 1965). Zajonc(1980) =
Aterol Azbste A =7l AFel AR ngdE dAYUSA o8 vEldy)
ol 1A wkgI Fy vbg MR Fdsithin B 4Algk ASe] gle 2
cold Mg HoR B ARteg 0 Besg Fold 5 9l i
Greshamt Shimp(1985)% AH|ZHEO]l ofd BAE=E 2ilo] Foldts RHE <
AAA wbERo g HAHA 1 @AFol AlFol dolEof(Affect Transfer) Y]
Al FoAHor O BALE Fotetd E 4 Avtn FAEAG

Fedorikhin?} Cole(2004)2 #Hol BE= FAol vlA&

L7 3A Vo mRE 959 wETt 4] FRIZEE BRIt AT 9 o
&

Shimp(1981), Mitchell3} Olson(1981) 5-& 1%<¢F AH|AS] BHE M= o]&
o /] 713 durslElolgd Bas "lE sido] BIlm3io] zpE o] HolxHA

_]9_



Ao Ag wotckn FAET M2 Fio diF Bz de LRET
2Pc HE Jhdel auAEd fejHelxn AAAH eapAAAebs Al

NxE F1 Aed 9, F3 Be AdE 2vabkse) 7l A =713 A
She &ufoll whel gARIthE A Ewatal 2o, o] el Fiie A
2te] AFEAG AE 4FE F71 Astel FAHA AF F301u sEs A%
Aoz et dialel Fao A T3] s FEFo=H Bt o
gk molg AAAY] A =T RAE ovdt

Mackenzie, Lutz 718111 Belch(1986)9] A Hol7td Baw uH& 2Asts
ol2d Edig Au glod, d49 d7E B Fi HizSE HdE g
AR Aolm ArAl FgHE TSt 53] Mitchell# Olson(1981)2 H&
voEEe] AA WF F 4T FEol Fa gk o8 HeH des ASE

B 7ol Wpol olat U= BEadRgNE Wk A SH4. o
Z 7

UL@ -@1 }é]'“ :

4. z84 5o B4e mAT o olFulAse mael B4 8
Az = AEA A2 59 OE P o]Fo|d Aoler AZtAT

=AYl 7HF Eadoz wolsoxn e #HL dA9 Aol
EAld AEgS Foebe AlZbo]tH(Chaiken, Giner-Sorolla, and Chen, 1996:
Fagly and Chaiken, 1993. Haddock and Zanna, 1993: Mackenzie, Lutz, and
Belch, 1986: Mackenzie and Lutz, 1989: Mitchell, 1986. Munro and Ditto,
1997: Zuwerink and Divine, 1996). ol & 0] Petty®} Cacioppo(1981)= 7+
geie) Bl=ddRAE AAstEA Aust 7hsdel & 9 HEe TR AT

Aro) Bge wol AAMEH =G, o]l FA vMgtn B3 oyt H: A
ARE FAZZ(Central Route)eril 3hic}. whHo| sl 7peido] <@g o=

i 2D, SOt 5 AaH fael Tr gue wed, o& Fu v &



1 olwje] Bl HAM HZE sPF T (Peripheral Route)zti 3}A¢}. FFow
M AvlatEo] AF A HAYE FRE s AR A 9SS oz A
Tl tigk ojsie} dhgol dojusd W FFodxolX= FFoIV Fiu Y

s, 83 gRol 234 L aASS Festozy AHA BRI FA

B o

dupg oz ols¥ 7| % 8 cHFishbein and Middlestadt, 1995). o]
3ot e Hal AFAEE Fust beA RES Fudsd HEAA
e 2 wste] A4Y ARado2A ARste HA= 2d Fi B E9]
MEe 74z FAH A=ze FH A2 gi$A7UHMiniard and Bhatla,
o] 7149 HAHr A -Hin % #A e F3 =
Hale Bl #Ae ZH st 7hsd REe FA4 AR a8y FEA 3R
of Wlf¥rh S Chaiken(1980, 1987) A A XA HE Ao}t Felsdst Fu
delebs F7HA HEFAd R3PS Akt Fishbeind}t Middlestadt(1995)
AAAQ AuAe)e BEH o5 Pettyst Caccioppo(1981)7F F33 %o =9}
FabskR gt Fe] mEgt JR A wAFe] do], e MFHe S #FE @
w3k oA VlEE AFESthE FollM FRidAd 7z HE F4 T afol
7F o9loar FEASA 22}al Mackenzie®t  Lutz(1989)%  Pettye
Caccioppo(1986)9] dust 7bs4d(Elaboration Likelihood) 28& 7|22 H:
tf ol ek 1A B dEE FE AL E T AEsi 33 3 AEs
TR AFAEE of&s Mty FEEAT. H2o] ATES A FAo
=

Tl FEFe FrgE duryo A3 a4 G

AN
N
e
o
rN

—_—

8H axe) 4ol <l
HEoh v Avels dag @$Eskar 2ltk. Verplanken, Hofstee, and
Janssen(1998) ZAAE7E AvjatE9] 7o 2R o B AdEge=mi 2
YYrel dado] o Adels FAskAtt. Simond}t Carey(1998)2 wlekolu} %
o ARt Beet FFAlole] BAE AT BAHAH 842 ol
o oAvhs ARdE EASEAT. Haddock# Zanna(2000)E AHlAb Bl = A 2 ol

A olQlel ARt Bl e Age drka FASUCH o5& A A olre}

‘2‘]_



Ao Y, A, "HE
of 71z Q=& A3t
2 YEPstth(Haddock and Zanna, 1998). Kempf(1999)& AFE AUy =
a8e gz AR e ARAA AdH 7] 3

T+ A A8REL #HZA (Hedonic) AE] i3l Bl A&

i
A
o,
&
vl
lo
o
A
Sha
2
o
i{bad
>,
ot

e
=
1*)
=
B
o]
-~
fr
z
gt
=2
=)
PN*
::;
uli o
k1
il
oft
ox
o
rir
N
o

2

ARk Ao Fuag BHES A HEv gAdE o Az Fe A
5 ol AL Z2 vIAY e dIE F F Utk Hia gled
(Chaiken, Giner-Sorolla, and Chen, 1996) o]t AlZ}2 o] F Bl = (Dual-Attitude)
2gy wigre Zoldtia 9ttt olFHE RHL v AEo] HE diAS HEL
o Aol JAAH Grbel]l 7z BE FASAT @A =7 2AHS uwgo
2 AAH HE AzFT F A= Aolth(Wilson, Lindsey, and Schooler
2000). Mackenzie, Lutz, Z1E]3 Belch(1986) Filxz A3old &3 23
€ 7122 oY 7HA HE EYEY AREE HrEsded AR dotd &
AN FHHEE BIE AA-HAE dx 28]la Fa B BE AR

ofgloll Fil HEZFEH BEHE AA(Ee EHd= AWME FHstd BdE gt

S ST W =

2 AT 7 AL FHAsATG. 53] Homer (1990). Mackenzie, Lutz, 1#]il
Belch(1986)9] <AollA ol ufj7i7kd 2L & 7MdEs Blud o 749
FuRFBRAYARE 7MY GdsA dgste 2gog JFH v el

A et FAHY H5AE FHE HEol I WS BF T astn glo
B Petty9} Cacioppo(1986)2] Az} 7}5A & olu} Chaiken(1987)9] el 2-El
AR AR A BPo] g Ade HEIYdAFoE Hete Pdolsta 9l
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Tk Petty9} Caccioppo(1986)9] Aw3l 7154 =23d w=zw Fuwsl stsae
anlzkel AE FHEAZ 7] (Motivation)2t SH(Ability)dl 98 A HIm
gk S, 287 AEF AEE AEsEE B9 v 252 Fug Jbe
42 AAT olHF AL A2 PR syt AR e A=A F whg 3
g Q1A Fx3E Folt F8 52 ¥#3a doh(Petty and Wegener, 1998).
gt 7hed E2dn Blxe FHoAM Chaiken(1987)& #AHQ AW Az
(Systematic Processing)®t Frel2¥ HB A2 (Heuristic Processing) 2 #| A3}
ATh AHIAES A9 ko] FAS A AAY Fr AL Rold W o
2 A7 AFHASH AAAL FRAHE 8o, oA o] gk 74 A
Aol =AY, 7 M (Family Value) A 233 dolg AL = 2
A4 g4 7lzd HEE PG TG, £33 AHAEo] HE oAt
of el ole] st A H2F + As HEE 23 dAY, dA 253
SE e Fgo AE stu

D e Azhol FE A #EE FEF F Aok W3 dx, Fa WA}

)

i
)
ki
30
)
£
O,
a3
2
(i)
ol
o
N
N,
M
- L
=
s
9
2
>
o

i
)
=
flo
ol
ot
ik
4>
r]r
ol
T

il
f
vl
2l
i)
%
O
HL

¥
oo
oo
O
HU
*x
i

9 HEE

il

FEste wegez FF3H AATH Visser and Krosnick, 1998).
w2 Just sbsA ooy FalAE-A A HEAE o8& Au|zlo

Vo2 Fo] G AR A FHo| RES o Au Aoy M e s
thajoll 7l x& Bl=E A AU (Petty and Cacioppo, 1986), Tl ~El8l oA
of 7|23 Bi=E dAste Aoz MdH3lti(Chaiken, 1987). o]2dt Fe]2~€lsl

O

dAEe] dae o Bagy, 71 49Ee AAEE ARy ARste oA
ol dom, 2MAEE FH WX slxs] HA AAFFo| whatEge
¢ e ol FelaEd YRAYE s o Yehgg.

FiawE: dgolA] 2vz Bl=dARH S 123 Brownd} Stayman(1992)S 3}



o HES wlE @ oz AduA 2y FolA olFwiNsbd 2¥(Dual
Mediation Model)ol  7b%  ZI(Robust)dhthii  FABFAUTH x*(5)=17.3,
GF1=0.995, RMR=0.018). o]Zwj7i7}d m&e P xo|7kd mE3 fAPskA|RE
BGu BE7 HAE gEovt A% FE o] oyt HAE <A AAd e
gke Foha HAsHE dollM MM 2 e, o|FeiAM REE
AvlRtSo] Fg Folahd HW T FaeA ooprlEts U8R dAHHoR W
olEolA Hol ARFow Fi HEsF BHE A #HAdE dFS FA "t
i1 Awshcl, Mackenzie, Lutz, 18]l Belch(1986)% ©]Zwi7l7bd & e] ol
5 ERLS 722 Petty9} Cacioppo(1981)2] =7] 7@ up= gl AAA dzet
A3 d A7 AE wErdo)7] Boh AT gakdAlel Fol g & v #F
sk, o) Zuilybd BolA Fx BlEE HArse digh 74 ghee Hds
o]zt BaAzo] st <1z #eS vehlEd Brownd} Stayman(1992)L- 2bsE
A AT e AFoA Fu BEE HAS QAo FgE F|k AR 2
A e g E B o AEAI G%s vldoa sl

ol At AFA(2004)e] wEW winF Ao A= Brown Stayman(1992)
of A AdetE gl AwlA 9x WS diEsts HAs A 3 g
gsbs Fo s Boh o & 22 vAa e Ao YEkth

m{

B Qo] wWpoll 98t Bt glEaatgel s Wb 7hAlE e Egl B4
g ueg o olFuitARwe) Exold A4A dwe A A e

A Azsh AW ARE 5 GE FAol olFoixH of ¥ AR HE

MEFQ B} obd ABReA WoAR 488 Ao sl 5 ek

A3A VMDol 93 BAE BxadAAe] dFe F W

1. TAW
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E Aol gwtgdoz anjxso]l &3S Tl AZsA He wpe 2|
= HEaRRHAA A wWdeg oFa BAxe AFAE MR
o] F micle] wE elz AA 2= HEaAARS s
glatel o4y BT 4YrHA] Wde SAMIeE dAsto] FA RGN
°of xHaNE stz 3.

o
g
3
1o
ok

1) o748 #AAx
Hoed o1 Jide] gakd Holr] miiEe] HelE
AFoly olgr, 4% Tl dis] leo]l Rt

of deegpal & £ don 1 ArE NS e Al

a2 BE AFoNA] LvAte] Boee mep oAMAARAY, FEAAA,
Hegdnyd, Fuandyg So geAE dFg Bel & F ded, w3
JAAEQ WDZE 7HAs o d EAS eid of o fad #dojxet e Ao
Whel Bz HE faE oFste Ao e d AR HAvk. s Ayol A
Foll s pvEo] FuldAY fHg FEREN #AE A ged, 1 9
friz Ao Aol e SR
a2 7] wiRoltt. F. Alad ESAdoly dE Folv AE AEASYS
eb &7]50i7F 57 gethal & 5 Ao &
Ao Ao A= FR gk galo] e whA | Fr]7F RojEo] s 1o
HEel e Aol woplttn & 4

VWDo] Bl elmmabel @aste] dE A Ao 3 Aol AY Fad
Al Fol AR, o] of &) dhAId I MEA giitol o F uAY A5
o] FoE & Bz 7 54 915 AFel F9E 71e
AAL 3, 2 250 G FHEE Sdsted deseA 24, AMEA
=H5AY oAk dte] ARG wetyn & 5 A (Bettman, 1979). o] F A W
4l F 9W ZFHE Aty = SdAAM B, Whe ulgel HF5HA

@ol Aol xuapsel Fol

:{o
ro

N
i)
=
ol
oZ
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i
£
k>

3 oY dEow

b
=
B
o
=,
do

ofo
o
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fij



& 7] gEdd ) ZAo Be =g AFdTn B £ Ao yoprt 21
gdel e JRE a2 BE 2ol SAANA T8 o), oA e A Ho
FRAMEGE 2o GFGeA] F4E Bo] wega d F

mebs, adol A S AEYAS AT B0 22 Fo7 13E 5 9
Ay o] FFelME W AAH @b ¥ Zolg JuEY, oF
&8 A@ ARodMe FEgdn FART B717F @) il worth AlE st
2e] oy ol Fsttta stdete 1A e giwvie 7 A
ZHe gyt o R0z KA

i

HJS‘.'.

ol
AR

rlr

d

rr
o

2) &374HA]

PRl AFE FuhshE olf e AFS FYHQ sl ohz} A Eol
ojmish= A 5T 4 A7) WFolatil Gardner?t Levy(1955)F F43bqict.
5. 2R AFe WHAntrinsic) mol®gl oflal 2o glo] L 2Ety

(Lifestyle)® dA5= AAAQ ou)g Fosle] ol HAAS AteEof A
Fdstz ke Ao,

“1#4 Rokeach(1968, 1973)& 7kA7F A H o2y Alsld oz ojw a0y
Az Aol dsts HT AEz FAFAAAR, 76 osAlvt BE 3
ol F¥FE e AL oheta Yol &, A7) EF(Self-esteem) T 2}H7)
FTH(Self-fulfillment)o] Z3el= ZALovt Q17 WFFo| AgS n vt 7
olth. mehA Rokeach(1968,1973)% 7Fx & HE A< 7} (Terminal Value)9} &
T3l 7FX(Instrumental Value)® EF3thch. 1ela HE2H 7432 My
= EA4Ee HF AHE, 28 EFAHA AAE AFHA HHNE BEs7]
<t A3 BEE AR FOstEAM F kA7 R os A% dAdcia A
HatAok. 3 Vinson, Scott, 283l Lamont(1977)2 7} & 3
e} #HFHQ 7FA(Global Value)9d Wi &2l A3 & -7
(Domain-specific Value) 8 WA ol& Axr] Yoz 43 o

A

i AgEEn. 2 JhxE ANAE soE =
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Eolvt. A&F 71X (Shopping Value)& AH|AMe] B& HAMH, A3 FHxy
gl ATAQ 2FAPERA AdAHQd Frhv)Eel a#" 7hX (Worth)ol st
H7reral & 4 Auk(Schechter, 1984). wheba &7 e s AFE 5o
L 7lE Al 5] #EolA e HEFe A A (Utilitarian Value) #gh oy
e AR FEE v S E #E" HFo] ™ 7] (Hedonic
Value) = X3t At (Bloch and Richins, 1983). &, &3 71A = 93t Ay}
& A5 9 dye] FrozHE Uehve HAEFAH AnEn b
ol ARl wkbg . BFE X3t sl Folt,

mebA] . G AA AEFold agrbAlet AgFeld ariA g e
47 AThelda E. 1999: Babin, Darden, and Griffin, 1994). Wz Al&Fo=
87l A4S % (Fischer and Arnold 1990; Sherry John F. JR.,

McGrath, and Levy, 1993)0. 8 <lAl&to ga £ o] HA

)
o]

N EAg ddste
Mdelth. F. anaE2 ANE] AHEFTE A9 B HEdoz dad
o dEFoldQd aPbAE JAsA dobe Aotk wEbd aw[RpE] Foi 3
T Buh =ojAoln gl Aoy R BRIl wod. nglm HEFolH 4w
e ddides w2 HJEE FAFTt (Batra and Ahtola, 19915 Engel,
Blackwell. and Miniard, 1993: Sherry John F. JR., 1990).

FoAME ADTIA @A 540 24 4HAROE Aojg AL
3l &2PUAE A 4steE 4F ZAPolgtn & 4 h(Hirshman and Holbrook
1982) . olefdk HErFo A b= 1950d i RE =olso) gd A% AR
el(Product Symbolism)ol &3t A+E3 #Bdo] Aok, AF AAFo] B3

o
e AN

il

TES 2YgFe FHHoln AviHe EHdo] I AFTEERA 0T Eo
Hirshman®t Holbrook(1982) 2|3l Levy(1980)9] <}3) i = ] s
(lledonic Consumption) 't gfolz2 A AT, FHekFol A Anjer AE3} o

de . @A, Al 274 37 Fo A4Ad ASE B o)RoXE AES

A

=

,27-



Fste AdldEoltt. weba AnjRbgo] AFE AHEEHEA w7 He uF
#ZF(Multi-sensory), #d#< olvjA], FA A 2+ (Emotional Arousal)s F
a3t gQlog AZFETH(Hirshman and Holbrook, 1982). AEEW, AaM|AHELS
Frol FE FARY TRSA HrlskA AR FrE FristeE olfe @

7 AFSE WA 59 Frluc A s A el

0
l

_,4
O
O
o
dlo
q
o
a,
HE A
R

ZRE I8 F de EARON FAE,
A7) gjfolgte= AHolrh. Hirschman and Holbrook(1982)
Feol 75 A oldrg FZ yyFria

ettt o2 gl Wi A8H HIwWAE avdgel os) wdd

dxolAe) aBAEe] g vt AEAE ATE Add: s a9 B
B FTEE 28 AN ASH £FAAE LF H4eor F et 9

t}(Babin, Darden, and Griffin, 1994).
AL - HAF(200D)2 JHY &3 E v do] £ 7ix B ngolwme) v
Z = Agkel] @ Aol JdEY P E] ofAEAE 4 F ARt A

F7Ael sk =t A8 LBkl Folsl AR, hFEEe]

2 5o A LAY RAAE Aargohar 31 oo eret Lohse(1997)% <1E]
ol e ool Aol #AlE LeQl AP Eo] pR, AF AMHl 3 oAgld g
X T wiEEd aclso] oAl e WA e EAR B #8
doE el 7HAe Fag dFs SWN ofdel vt fhAto]l B} dm ARE

3k AEE FRAET T AnRte] &PUbA Ein ojkdd FelshAl &g
1 3k}, Stevenson, Brunerm, ¥ 31 Kumar(2000)¢] A& ol-poll 4= g1 it
o] vzl wiF o] AnjAtell Al EARE AFst] AFE Fefelzel wolstkA 2}
g3t AE Ldobdiddth. olelgh MEto Al @ aile] WD 84k AH|Ate] 4

428.‘



[*]

ek BEA

A B R

| 92 Aoz 2EF & Atk F, AeFold aBAAT} g
dHoln gelH ToiaEe s Addos we Ang
4t WD oF BAE HMEEdR QX H Zve EHil 2 o
WS, ASFAY £ e ANALFE 2AHA A3 B ol
oM AYe FFHTZ WDl o9 Bd= dEasaAels $AA Ewe
w7t 8 Qom 4z,

o
(A

FH’
it
il

tlo
ol
U

—_—

2. 973 A

B oAFE Wl 9Jst Bis HE AnE dolwr] 93k A% dATg Al
AoEAEE BdEE F Agdd Bdog MdAsnt ojgf BAs Abd x| 2o
U oARY BRlE ol Bl ot B Ag- oleldt zolvt wWie
B Hegaade 43S md oz d5He, #5383 W z=o) os
Hfr e aaE dotrtd BHdsg dag ojefsh wWole o8 Q{7 4

2
Aol el HEE 2t e vds AdEE WD 2 BAIgle] v o
ARl B HEE Ho Z o oFa = odvt weix] 3gula szl
of BHE A A Abd BRS gieE sdEdon MAste] vl T
S ARERE AAST M 2Fel] 2% B Bl ARE ol izt 39t

D BAE ApdRY

Aol gk el s A4e gdet Pyes PRI Atk Punjg
Staelin(1983)2 A4S AHet A4 #d Aoz o8 7hsd AR e) ¢
AT 5 AEE olslst: sHoR FEs At aWxte) AEXR

Hell digt e dEsom ddadle] Aoz Ao gu, 71E ATE

o AEANS Agslr] A A, As4d. AdAA S9 Ede TS A

]
ut

429_



At A7) Asdold AMEEE . VIS AFY o)dAEY <
A #£ .F Aol EFAE diste] Am dE AdATR 2 Hox
o, AMHAYEeEZN A5HE EAHs7E $h(Zinkhan and Muderrisoglu,
1985). Brucks(1985)= AlFd-AA Ao @3 7|Z2A7E HestdM xag F3
A A, AR AN 280 P Ee AEAEEY A2 TR, F
B Aol 2uAsE AF distel drby g gltka A=A &= H(Park and
Lessig, 1981)& Z3ate], Ay x2& Az 7)o 43d Fre 4} &8
Z25¥E Hx(Rao and Monroe, 1988)F 'Zal= zlolth. #EF AL Fuojaka
AE AHE Adel & FAHT 5 Aok AL AR APo] BE4E AL )
ol @t & 2 A& Aolgte A FEo Mol ey AL
Tl EE AMAEeE FHEE Ao diste] HdUd Aol FUS xAL
oA gdonl, M2 g YiS S5 £ doks BHEAM ZA7 don
FEE7 e (AL T 1991). Parkd} Lessig(1981) & F#A x| x} M
A A S vk AFelA FHAH Ao Ao @t ofyzt x Aol gt

Sio]l FEE WESD QoBE 4LHA AEFL odslind FRH A4

ol 2ol o7 Ho] otle}, ‘AF-{F7A-uke o Aelstd e w
Foll 71zsto] getsiA dHste ooz 1 MEES zZtetn sac. A
A AelaMd Bd= AAE ‘Blsel #Ed A4E g4 & dehdie, 7
Hozs AAH ofv] 2o s A AH|te] 710 BA=ol Baste] 235
of e EE 7leA/97HY FEE Jehdg, o3 RE YRS 4z 7
ol dRolx, viAY EEol digh AEA wkgo] JFL vl or|A 2
Al &7 vi2 B@s zatolat & 5 v},

Ketler(1993)= BH= A9} HAS ojux & FHog Bl 224 2y
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o

AASRAA QA &4, @el, olnx, Az, 7, HE, 4YoE thr Ey

A 2e] TS AxeEA o & Adstari itk
B AT oled HAATE EU s BAS dF FHE 4 5
#2 Baso Adxor Fojsn nAs g A%, =27 Ad, WA

RS Sqstel AEhY BAS o] ol & BAsnA A

2) AHd BRE e

H2c Hes Ed= oigh dubAl HrieA tEAd HE 23] ofsd
oA} 7Fx] SAo digt Mg Fret £4°9 FoER HEE FAS YT,
A7 A Ao tiE Ade AF BYE HAdolv Ve 2 AEH Pl digh
AEE BEE HAE B8 Aoy AR A FEd dig Ady dEdra 8

nA WAEAA #BAHANAME HEVE AR (Cognition), ZTAH(Affect), A=
(Conation) & 372 FAs o] drkal Hil o}, HIele AA, #F, 9
EE EF P2EE deg ol o] F AARE HER B A R gre=
o #AE dov 747 Eoe] e ® B vkl 5, 2002).

e B Ao eE ZAATE HEZ Hol AlF BHUE HEE HH=o
et A3 zZF H4o Hojd X ERE AAH FHA I RAA Fule
EE op7lste aHAEA on FAdHo e Bl g 594 2 H

ZolHel Mo &, PAHA FYEE E A7 AW HAE HER RO

A4d ol2H 1Y

1. Fnadiydny
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F1 Bl=(Attitude toward Advertisement)Tt £ =2 JFoNA EFF1 =
=of  didt]  FE&ATE FTo4F mE  H %!
(Predisposition)& Z3tch(Mackenzie, Lutz, and Belch, 1986). 1 &<F ZAH|=}
B A7 Fi FRAE dAYZT B AFEoA Fi HEo AT

g A7 ®ol o]FoiHed, Fa Bxrt oW M WMyERsE
Aden, olgA dAdd Fa HEE oA oudt Fal vy WMlgdd JEE
2= et Fe FuAFRAAAF S FERIA BPSol AAFH[ATE. ol
A EY¥s F old Eo] A viAY A5ad] P31 dre] Asts & A

}op
)
i)
lo
fru
=
olo
o
e
r>~
Ho

obr 7] Y& Mackenzie. Lutz, 1e}3 Belch(1986)% o] wi

ok
=
x4 B2 4¥sts 744 A48 29, F 2R A0l 2Y, o

=7 ¥
Tl BY, dsoiivid BEE. 5dH9EME 2y e A s e,
B ATFaEe] olF RAEY AUH 9492 FHE] ds HdAdTE e
i AT,

TR dol7bd B2 Fu HEERE BAs ez o APHon grkHql
FFEE FHsted, vAdd 2H3E o84 EUE M Y. &, 43

Aok, ZAAo MY 2ye dd AFES Fild 4Tk ded. 539
Mitchell® Olson(1981)2 B A= Blxe] A WHF & Aol Fi1 gL
og] AEEn e Y533

3 A Aol 7 ZE@e Petty$} Cacioppo(1981. 1983, 1986, 1993)¢] i
3} bed Byt 9 Zolstm Jud, A ofw diidel ik Bmggd 9
Wl 27kx) ZRE B3t olFojxcia sirh. aAde FAAH AR FHA
zolo, FAIA ARE FAo gt viPAH Ala(H/HE Fate] wAg g
g4 2 wslz olsig 4 don, Wi T Az FaAl distoiAle A
Zata) om WA ALa(FE7H 7 FAE AueA wAsts HE EsE

Z
A

b
2
e
i 5
%»
32
o
pad
2
0
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)
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2E olgdle] HEE 4T AAX oUW TUH AE o]gsle] HEE 3

Y AAAe) o9 1 Ade] HE Ul te FRE olAY F A= F7)
9 582 o= FEE 23 d=u, F FI1% $AY FE JEBTHE o)

o B9 sHe FFEo] BF =
Aojw, 28R sty NS
ojei gt Mol M T2 Fa
SAA HEEAY R s
H=el Ade A FA
Mackenzie, and Belch, 1983: Miniard, Bhatla, and Rose. 1390) Z A "o}
A Egel HAls A-EHE e #A a8il 3 HE-BAE HE 3
T A4 dust vbeAd 2o A4 AR aea FA AR dfEn.
ol B2 FAEHIME RN FEAHE BAE JA-BHE H

2
ox
il
)
N
(g
)
o,
KU
2
-2
olo
>
2
e
il
—
)

<

l

T oaga Fo HE-BJIE HE AR o9 Fu HEZRE HA= Qx| (I
T oHAE AY)E ARt BYE BEo] 9ge v $33 wAE 371
slo drh. o] Aol ojviste wie FuZol hE Lwjze] HEst 1 FuE
A2 gl & o FdFE A Ho AFHom HA=E Hrh P4
Atk Folth. A& B9, Aurvt 5 FuEd] did] S A BEE 2

Y a2 FaEe] fAA] g dEiAE FAHoR FEEA H
3 2= e SAA] HEE YA doke Aolth. ackstd, o FulA
7Hd REe e dAd 9 ¥ged Qo] FAH Az FHY AR g MR
wjef Aol 2] oF51 Q3led FAlo] HeHomw zgsr &
Homer (1990), Mackenzie, Lutz. 12|11 Belch(1986)¢] & 7ol A
d2 oe 7MdES Alag o videl FuPEAGAFE M BYstA dys)
= Egos 459 vk Adrt.

FEoiAvHE 2R Fael tid Blxel s dig ejxgke] A <l
G AAE 7Pkl Ak, ofo digk o] wiH o2& Heider(1946)2] Fol
o] AAHETE &, AvA7F F2 HES} BIAS glEAlolo] BRI E AP

[
o
Y
flo
iy,
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g 49 & AAST 7Y FHE FA7] A4 23432 FYA Aok
o Ed, EEbE 289 A8 T odd wAe goE 27t g
go weh Mstdth. oE o, ML FEY ASolE M} FuEL B
* O BAEe) o] talA dAHe} 1

A0, Bl=e g HEEs B

2. FnanfPeggol WD FFoe] HE

Ho Ao <A BrEIE - AF2(2004)E ol2ld Mackenzie, Lutz, 183
Belch(1986)9] 47} Fna s 23S WD Ao 8817 9Jste] gz dp
g dAsin. S dgdTelA Fuexe] s dusty] fg 4712 B A
FES VMD &l stA FAsd 2 =g vluste] 7P Ager 29
grob 2} skl
ol Hal FAF AW FAIE AFE v HARALE qYoR HAEXAE
AA s, 2 Aate <E 2-5>, <E 2-6>7 o] Yebti=dl, olyd 4
ol gAY A7ANE FHHoR FuEg, Wt El=e Haxo] Mdys)

o] of AEaty WD XA fxe HAH 84 S MHAe FHH
EA4E B2tk Aol

)
k
Olt

tio

1

rr

[e}
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wrebA, AR dolbd 22 WDt ThAlE AR 7l AR T AA
A 54 % XA FRE aEx Rede dAHE HAH, 531997

doREE WD7E AlFalsel SAE whdsto] o ofges Wi E971E dE

g MG RE AL HAsA Yrin Az,

ok, AEo A mee] A% VD BEe BAs Bee) @Azl Auado)
34T AgHolets 2S YFse AAd, FIoiAME 2 AS Abdel
YHE DA o] JFe] o) &40 W) £IE FHselE H3ex

A= WD BlE7F HAE Bz AHA gy vas Qs

ol ¥ AT
23 7hA AFH S AL BoFE olFuv) g mEo]l WD BT HE
aubE ddsted P A EY 2yole) dddtol B =& dFREdes AR

<E 25> WA HH 2o Agw

e e gaael | e | wEaa | seds
7H R G RA 7P R g R
A A5 (GFD 0.94 0.96 0.96 0.94
24 AW (AGFD 0.87 0.92 0.92 0.87
74 9 (NFD) 0.91 0.94 0.95 0.92
91k AR (RMR) 0.020 0.019 0.018 0.020
x“(df) 40.21(17) | 26.41(17) | 24.97(16) | 38.39(16)
p-value 0.0012 0.067 0.070 0.0013

Argl oord s dF5(2004), WD FAAL A A Bl Bl gutol #e AT
gkt o) 8t x| 28:2, p.230.
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<E 2-6> U7HR] 7P 2o pHAF AR

R ) 5 N t-value | 2}
A A5 9.}

¥i | VMDQIA(5)-VMDEI=(n) | 0.96 | 1.91 | 050 | 712
yo [HAZAAE) B AN S (n,) | 0.69 | 0.13 | 5.18 | A€
ARRE | By | VMDEIE(L)—HE A S, | 0.23 | 0.43 | 053 | 712
By | HAZef=(n)—> vl elny) | 0.62 | 0.11 | 561 | A=
yu | VMDA (E)-VMDHE®) | 0.77 | 0.17 | 4.56 | A
By | VMDEI () B A=A A (1) | 0.58 | 0.10 | 5.51 g
By | VMDE () -2 e iel ii(n) | 0.21 | 0.09 | 2.25 | A4 !
Bu |BAEIAM)-BA=E M) 068 | 0.14 | 501 | 4
By | BACE S ()Pl | 0.62 | 0.11 © 578 | A

o] = UH 7H
7hatnie

v | VMDOIR(E)->VMDE () | 0.96 | 0.35 | 2.77 | «
5 oo | BAERIA@)>HA ()| 0.62 | 0.12 | 5.00 | A

Ab 3 ) '
Aae | P2 VMDE} M) —=H A B e(n) | 0,18 | 0.07 | 271 | e
T B | A S M) VMDEI () | 0.77 | 0.22 | 346 | Al
Bir | PAEH SR ey | 062 | 0.12 | 537 | A

yii | VMDSIR(E)-VMDH () | 1.32 | 0.85 | 1.54 | 77}
R | oy HASQA@Q) @@ | 092 | 052 1.98 | AE
Ay | Ba | VMDEEMO—THEM) | 010 | 008 | 117 | 17
B | BRASHRM)—T Y Ry | 055 | 026 | 219 | 49

A3 A7EY 2 AT

A1d AFEYH

AT WY WD) HAs BEasge Be AT, Y AT(rds
0004 che mel visl WD EAAHE ARl fET nao

ZA] AENL olFurid 2E-E 83519 WD Rk SEE 2y

r>~\
AN
Jo
Do
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Aokatn}, ol Fuf 7t wao] Ectald WD Blxe) QX H Azt pHd A
2. AHY Az A AR JdH A zold o3 BA= B=a
& Araa siolnh. =3 oFad dojme oA E SANdoes A
Yt wWhel 2HE BlEadiiAos =dads HFen stz s

ob. webd] # AT ATRGE <a¥ 319 2ot

B HUE AR <5 oE2AT BHT :
< g
O AR S B E WOl @

VMD 1A | .| VMDEHSE

BHE TS |— F0HeAS

o

=

N

e

el
|

A|2d AF7HAd

B odTe AA A Feow BRsl], Avshae dAsded, d4 nas
o) W &3t EL Aoty 943k A wm APAME Fngany wEel o &
oA Bel WM Mg E=QIshHA 2EL WD Aol HashAl 3 st

Avrsl drsme) AgtEeh dmel fede dohils Adim, F oWH AT
be v BEel BAv duEdbbgdld AXH ARe #AH AR el
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A9H Azsk HA Az 4UH YIS Yol AoH, A WA AT}
e olFAtE Yo BS54 oRad BT, x¥tAE BAMICE

L7 AT gE PAH AFide

Y
ol
_O‘L
2
BN
=
kol
i)
mlm
OW
Ql’.
]
R
)
32
J,l

1. VMD9] ojFufi/i7td ey 4§

1) VWD 1At WD Hx=

WD 21x]&= 7idH o2 Cl(Corporate ldentity), BI(Brand Identity), of® &

A7), dElgdo], Ad, A=, POP(Point of Purchase), 2%, 49U 5o ush
14 T e B ojuxE wtgstE v EF S gt AvAE H

ZHAQL 1A E ofrlditt. T2la WD BEe AEd e wige] WD 84Sl o
stod aHlabEo] AAH o R wkgEA He Hrolt. AFZAA WD AR 7F 4|
e} WMD eimoll wlAE G e At A AR AF<dd, #d AT
Donovan®} Rossiter(1982), Ridgway, Bloch, 28] 1 Nelson(1994)<& wj4o] &4
A 55l W ZRA ot dEgS vAD AL HAF v Aok
g3 o]&9 AFE A3t Yoo, Park, 183 Maclnnis(1998)2} 3 %(1996)

T 49T e S350 gAA W f98 9L vAn AL AF

HL @ VMD Q1A= WD ej=el fojst 93 v 2 Zlold.

2) VWD Bix=st HA= QR
Az A3 AFENA Fiol tig Bz Fxol digh =l e A4
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o] A# BA7 Adgol w3A Fu FRALE oldste 3ty FoI BEC
2 AAFED Jvt. Fare] digk exvE A ek Bixe] dgs Foke A
= o ddsel Fao digh et AE o R dig R wEE A
of Ao wigk ezl Aoz A Frhe ol Ful7N7HE (Mackenzie,
Lutz. and Belch, 1986) E¥o] AAIA At wehs of WDl ik 7HA
H kgl WD EiEe] AeE #e A Aoz HIAZ o dFe

o
o
VA A e ohe BAE Xets EA J2E BN HAS BEd 4%

-r

a

I

H2 @ WD Blee BHA= Ao {5k g v d Ao},

3) WD HES HiE HT

o] APATFENAN Fu HEs BdE o] JFE v Aoz e
=, Mitchell®} Olson(1981)2 i1 Bl=e} Ao sk Alde S8 A4E =
7t g9 8908, Mackenzie, Lutz, 281 Belch(1986)E 73 Ho)7}
A REdA 11@d 215lE o824 EdE 1 HEIZRE AR Bz 3

HAoln dwbHl dFEs F4sodth. Fedorikhindt Cole(2000)2 F1& %

# 27 MEFYRPAINE B4H JuE FHoR Yot g4 5 2les
Aabstedch. R, Biel(1985)9) ATOIME Fn HE7t BAS AEE oS5

T8 A 8 g don Fu oavel 23 #™oel Ade AoR YEW

ojo] B AFoAM= WD Bl=7} F3 el 28 wigod BiHE ejEo] o
FE vlAE Aow 7HAst 7HE3E dA skl

H3 @ WD Bl B= eiko frofgh 4ag vld Rojr},

4) B9z QA9 B HE
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HY¥WE Q12 (Brand Awareness)® AH[ZF7F o= A o} £3F 5 B@E=
£ 912 (Recognition)dtAY A7 (Recal N + Av $HE Zdch(Aaker,
1991). BRE AL & BhR=] tigh AF AR 71 Sl deAe] o F
ojulai], vl AulatEo]l Al 719 & ojn] FAAE ol e EF B
o] ARE JYiE dF & & U FHE ugtt. HAs QA= Ao g A
A WbE s Aol UAARE, AwRte] HER A 4HE Hol s Jog os
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A7V 13 0E #3718l SPSS12.13 Lisrel 8.30% &83to] zukd
?l 2ol Agtwet AR {FodE AT, Ay FFHL At A
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w0 p<0.05 #% 1 p<0.01 ##x : p<0.001 S : Scheffe

<3t 6-3> Measurement Invariance Test
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<1E 6-1> AlH BA= HEo E 2daa)

A2d SRAZES H7}

1. 33 A=Y 2 834 24

# d7olME Cronbach a AFE st WA dadol 98 AFHHe 2
Fatded, E3HAxe] BHIHE I3 Hste] 2aF 28 aE HAAEA
0. AA ANIFAEE FFEE= M6, SMI, BPK4, VC16, ABC6o] 5733} =hald gy
Aol A 2083k 0.4 |8kl VA6, VC19, ABCRS] 3%-3S AlAs:E HE A4
Ade AR 2 <E 6-4>9 o] BE WS Cronbach a AF7F 4ubEQl
7IEAQL 0.6 o)dez Yy AFHE grsigion, BE gEo] 0.5 o4t
=& Fotgosn 7 Mo AAHE Aoz JEikth 74 Wl nfgs 7F
A 10T 2% A vebston 7 e Bih2 58kl A 85%E dlAR w&

—_—
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<E 6-4> 7} Mo g g8 9 A3z 4
B Q914 =4 Wel | g9 AAgF | ufH B2+ 1 Cronbach's a
SM3 795
Az SM1 779
A SM4 745 2.773 | 39.619 798
A zbza | T SM2 727
SM5 656
285 M8 822 1.423 | 20.323 601
23 7 =) Sm7 808 i Bt :
IN1 834
olft4l #ox | IN3 856 2.203 | 73.445 316
IN2 830
BPK?2 .895
nylc AbH A4 | BPKI 884 2.321 | 77.369 853
BPK3 860
- PBA3 940
e e PBA2 926 . ,
Al Bae Bw PBAL S0 3.345 | 83.613 934
PBA1 882 B
V(€5 735
. V(6 731 ]
T8 V(3 693
gL Ve 668 3.924 | 21.801 874
u}] E_.‘] }é VC7 661
VC4 624
VC10 544 -
VC12 773
VMD , V(C9 767 e
1 Z 4] VeIl Fa 3.223 | 17.903 789
VC13 564
VC2 791
A5k A VC1 .588 2.188 | 12.156 650
VC14 538
VC17 656
7164 :ﬁg;g gji 1.778 | 9.876 680
VC18 499
VA2 871
VA5 848
VMD E % VA4 845 | 3572 | 71.431 900
VA1 838
VA3 823
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ABC1 .839
Al A ABC4 734 1.769 | 29.490 607
B= ABC3 543
Y ABC7 .801
7154 ABC?2 714 1.716 | 28.608 611
| ABC5H .598
ABA3 912
I 1 Qgﬁg '382 3941 | 81.029 922
ABA1 .880
of o) ig 332 1,703 | 85.146 825

AR G gEAE AAT F5E T 4aFUHA. WD A, H™
b 8= (Covariance Matrix)&

o] &35}o] zF WMo thsk &N H a<d¥A(Confirmatory Factor Analysis: CFA)
291 ¥ (Second-Order Confirmatory Factor Analysis)& A&}

Ak, AT SYE FAFH QJAEM FAHAA olFHAEHE 2l AAZ A
B2 =4 2o g x* ghol FolstAl vebda 9ok (p<0.0l), ol ME A
719 =g BAdel wisty] whiEo] GFIL NNFIL CFI 522 23 Aygs
7}al= zlo] A AsI 2 Z(Bagozzi and Yi, 1988) 7 ®iQld dis] HAPx o
- 782 71EEG A JEh B A7rdy SAHEY] dadd, JIw
24, HEG A FEUt fle AoZ HuhEATE ZF #elE S}lA gl
6-5>, <3k 6-7>, <i 6-9>9} Fo] HFTs QIFEFe] 0.4 oL E

, LR B3 A 25 2AHeE FoFHp<0.000) AE HAF
ATk, = 13 2QE0] HAR stue atdor FYEHAEAE Fotr ] ¢
MR ojak &0y gd¥M e EAT A, <H 66>, <i 68>, <i 6-10>
el AAA 1.96& i Aol 0.059] o

FEAM BAHOR Fo3 AoF Yepuoh. ARMAQ A3 AFE A Wl

B g3g Aoz yehd dnAor AvAd FHe) BIE Vs F547

mlq_

=

it

@

T
o
Ay
o
B




Aol =aga | w44 | el | mroa |
1 ] smi | 100 | o7e | - | -
SM2 0.96 0.59 0.14 6.80
A adr7bA | SM3 1.42 0.77 0.17 8.49
£33 714 SM4 1.29 0.68 0.17 7.76
SM5 0.82 0.57 0.13 6.50
AP IR SM7 1.00 0.64 - -
SM8 0.88 0.56 0.36 2.43
SAmge] Ao x7 = 40.92(p=0.00). AAF(d.f)=13. RMR=0.044,

GF1=0.93, AGF[=0.85. NFI=0.87, NNFI=0.84, CFI=0.90

<E 66> 2B 7HA] o3 FAH 3lPA

Aawel | FaAA | omad | owrod | o
e J R A R |- R [
Hekx &g 1A 1.00 0 0.39 ( - -
Aed a3 1 250 1.00 L 1.01 247

mARngoel Aty 1 xY = 40.92(p=0.00), AT%(d.f.)=13. RMR=0.044,
GFI=0.93. AGFI=0.85. NFI=0.87. NNFI=0.84. CFI=0.90
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<H{ 6-7> VMD 91 1A QQlEA
O
A A A ZRTY F4 4 EES xEeA o gk
VC3 093 | 063 0.13 714 |
VC4 1.13 0.71 0.14 7.94
5873 N
. V(5 1.00 0.67 - -
el 4 VC6h 1.34 0.74 0.16 8.19
V(7 1.21 0.72 0.15 8.01
VC8 1.40 0.83 0.16 8.98
VC9 0.78 0.70 0.09 8.18
VMD <17] v
344 VC12 1.00 0.80 - -
VC13 0.81 0.64 0.11 7.50
, VC1 0.79 0.57 0.15 5.38
A 3h4
VC2 1.00 0.65 - -
VC15 1.00 0.45 - -
7) %54 VC18 1.69 0.77 0.34 4.96
VC20 1.31 0.55 0.30 1.41
zdngo AP : x° = 122.88(p=0.020), A+%(d.f)=71. RMR=0.036,
GF1=0.90. AGFI=0.86, NFI=0.87, NNFI=0.92, CFI=0.94

tﬁkiw

6.00

5.01

a2

<3 6-8> VMD 1A|9} o]zt 13 lEA]
Al FA A  uzd Exoq
a94 2 o84 | 100 | 077 -
 z@A 1.32 0.8 0.22
T 0.90 0.5 018
" 7154 066 | 089 | 016
248 g A @ x° = 133.07(p=0.00), 2-5(d.f.)=73, RMR=0.039,

GFI=0.90. AGF1=0.85, NFI=0.85, NNFI=0.91, CFI=0.93
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<E 69> BAT 2] #elH 29124

gapael | =andg | wad | xed | mEed |k
o  ABCT 100 | o043 | - -
7% A ABC2 1.59 0.72 0.38 4.22
M ABC5 1.49 0.58 0.37 4.06
1A ABCI 1.00 0.53 - -
Al ABC4 1.54 0.71 0.32 4.85
ABC3 1.06 0.52 0.24 4.37
mAmaol Ak ¢ x? = 20.02(p=0.010), A-FrLE(d.f.)=8, RMR=0.028,
GFI1=0.96, AGFI=0.90. NFI=0.88, NNFI=0.85, CFI=0.92

AAel | 44 1 HFS EE! Gt
I B I A
| vl 4 1.62 1.00 0.46 3 )o |
Cosgmde] HeE ¢ = 2002 (p 0.010), A f5(d.f.)=8, RMR=0.028.
| GFI=0.96. AGFI=0.90. NFI=0.88, NNFI=0.85, CFI=0.92

oA Z3tE BE A7 d9Ed Ui JFERAE S wEEIEE HEs
7] 918l LISREL 8.302% o]&3&te] HARFo] g A ad@&ME HAsHad
o, SRR gt AF B A "=209.13(p=0.00), AFE(d.f.)=109. x°
/d.f.=1.91, RMR=0.030, GFI=0.87, AGFI=0.82, NFI=0.89, NNFI=0.93. CFI=0.94%
A FEEo] iR F£83 VEERT A Uy B ARy S Hx
<

=}
B
it w2 Fatde 2o o] foAd Aer vewth. Eg cghs &
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<E 611> 58 2Ro] og FAH 2

2wl A F4 % A3 xFEeat 4k
FVCl 1.00 0.86 - - -
VMD 914 FVC2 0.69 0.60 0.09 7.91
FVC3 0.61 0.61 0.08 8.03
FVC4 0.56 0.61 0.07 8.15
VAl 1.00 0.80 - -
VA2 0.99 0.86 0.08 12.58
VMD H & VA3 0.92 0.79 0.08 11.34
VA4 0.91 0.77 0.08 10.93 |
VAS 0.97 ) 0.77 0.09 10.99
B ) FABC1 1.00 0.40 - -
HPE 97
FABC2 3.00 1.13 0.89 3.39
ABA1 1.00 0.83 - T
- . ABA2 1.17 0.88 0.08 14.05
HAT & -
ABA3 111 0.88 0.08 14.06
ABA4 1.07 0.87 7().08 13.94_
) PI1 1.00 0.89 - -
_ ol o E .
Tl PI2 0.85 0.79 0.07 11.57

SAXF (Y o x® =209.13(p=0.00), AF5E(d.£)=109, x*/d.f.=1.91
RMR=0.030. GFI=0.87, AGFI=0.82, NF1=0.89, NNFI=0.93, CFI=0.94

A3E 7848T

1. A43t= H7}
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2 AFE olFuivibd 2¥S VMD Ao HE3ld BA= g mE
WDl 1A Aot AR AR, agn AR7A Az HY Az AgR
FFHES sotstnat sH7] Qe sHES A Wol WD Aol 283 o
T 2] MPEE HIsAA.

<a¥ 6-2>% AFME T DE #B3Fe7] A o237 Z9 WD Aste A8
gk olFuii7E mS Myt ok WD QA= oA WAL WD HE, 2
= QA BdE Bie, FoioEs A Wes vehdla ok WD Q1A E 490,
VWD Blee 570, B e 20, HAE BEE 47, FujdEE 270 3
WIS ARR AT A WY FHHole F1370e] WMol AR FEYon oA
Helel F o= avhol wilo] AMEHAT, x° BAZHE AHxet umate] ghol
AW ARETE e Foli FE FF EF pate] 0.05 oA w AHFst m o)
ghal e 4 doy 3B ydel 4 = A
Fr7t HJdsivs ANUbde] 71gdd Aoz YehgAn g2 F4fE v|R2sS
A Mol myo] Hgn
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A X° df | GFI| AGFI | RMR | NFI | NNFI CFI

gt 1214.53(p=0.00)| 114 | 0.87 | 0.83 | 0.030 {0.89 | 0.93 0.94

2. AR {4 MAAF

MRS Yot 24 AEREE FoAHE AHEW, <3 6-13>3 2ol RE A
27} f98 Aoz ydebges, WD UFelA] WD Ble A2} A= e ol A
TFojolxEol AZgho] 423 2 Aog vERgTh. 3, WD BlxelA ERE <)

2 ARt BA= gEd vXE g3Ho] WD BN 2= girgo] o
ket 33 HAS QA7 BAE e uE g2 W) Blv HY=
Bl niX e dFERG FE Ao R YERsTh

53 A= Az = =] | 53 xe tak e

k! R R A3
oz | ¥1 VMDA (3)—»VMDE] =(n,1) 1.02 | 0.88 | 0.10]9.77 | A=
ol 7h B | VMDEIE(n)—HA=AA(n) | 0.17 | 0.54 | 0.06 | 3.04 | A1
4 By | VMDHE(n)—BA=Ex(n:) | 0.50 | 0.52 |0.09|5.34 | ¥
o By | BASAA () B A= Z(ny) | 0.91 | 0.30 [ 0.25] 3.66 | A=

By | BREEIS(u) ol Sy | 1.02 | 0.87 [ 0.09 [11.65) A
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3. WDell 93 BA= Bixgdagos Fuzte Fdd 439

D QRA A= VS, ZAF A=
= AT A= VWD Gl A olFuiAstd 2y HES B8 2 4 Az
& Fol B 8 olujgl WDl ola] Hn el d4E o Bi= AAE

°

—_—

tio
o]
o

[e]
T o =
S5 QXA Az WD HEt AHHOE AL v FHA AmAlolo] A

e d¥gE dotpuz sigick. ol s FAYTEE AR RYEE AF

ok o] 2 Aoz dEpdth. o] Folzt BAHo R feojgx #H1Er] fs)
TR HAHS ZFR2A FEA Al (Equality Constraint)g& Fi1 2H{HEH
(Free ModeD) T x i HIAEE AASHch 24243, xir 7F 4413 3.84
Hoh Ztobrd 5 FRAGE Aol7l FoskAl gl WD AgellA 1A HE o}
HEA ARE T HAS Hrddel dgdE ole gt AFPEE 77ty
2] GATHA x7(1)=2.0, p>0.05). webr] WD FFolA BAs gBix FAgol ¢
A Arel gdARA FERAAM A zolvt dg Aolzhe AFIMEL 717

Aok <3Y 6-3>2 A77hd e FdEATE Y dTh

VMD ©ClA} — | VMDEHE&

// i
o 0.52
o (5.38)
"'//"ﬂ
HME oK || BHEHE | FPlielE
(3.66) '
F) ARATE BT ¢, BEF2 1@

<A™ 63> A7 TT-19 A7 Ed
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2) AFF A= VS. A A=

FHAZ JAIGE o2 WD glzofA] BlE QX Ao} VMD Bl oA
BA= B A2z Ao FFHE A5 £ 23 WD HEANA 2Pz g
A AREo HAZAF7E 0.54, WD HEoA BAE g el AEASF7) 0.528
WD BiZolA] BAE 9% Z2ol dgHo] WD HHEoA HIAT HE 4 A2
o] dFEEY v & Aoz YelgA|gr o] zojr} BAHoR {o3kA] Fels)
7] 8 AFUtd = AT A2 FAA AlF(Equality Constraint)S i 2
H 28 (Free Mode])®  x%uirr HIAEES AXEAT. BA43 1o 7 QAR
3.8480 AM F BEAF atolzh fogt Aoz el WD AdEtolA vpd
AP F AZAbole] A Aole dx Aoz yehdth(A x7(1)=6.89.
p<0.01). uwhebr] WMD)l 213 B Bl gAdolA HA Az 2153 Ao
A Aol ztol7t A& Aolgte AFVMEE AR HAY. <Oy 64> A7}
Mol A2AFE Yetgn Aot

>0

VD OIXl | .| VMDEHE

0.5 0.52
(3.04) (5.34)

H2fC O|X] |—| HAMC HE |— FMYS

1

) BERASE BEST @, Bk @

<a® 6-4> AT M-29) AR

3) A2AFY FAH FgHo] A4 A% A4
WDel o A= BERATHENA AXH Fzeh 2AA Az adn A
4 Azsl 24 4z AdA JgEe A AFMEN B4 Ave F

fe = [e]
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Fgaled A2 S agoz YeElWE <a¥ 659 ok AARGS ddo=
FSu VWMDol 9% B Blea AL WD BlErF AdAog BdT HEo

¥ viAE FEERY BAE AAE mifste] A= HEo] e vd &
ol w0t &+ o

VMD Q1K 288871 vyMD e &

0. 0.52

(3.08) (5.34)
Hazj & 0] ama— Hej o = —— 0H 2] &
_ ) — ;XI 0,30(386) - - EH_L 0.87(”65) :'1 H_JJ_

F) dRATe B8 @, Zeohe ¢

do] gEbd Zoletn 7RI, B3], AxH Aol AFA Ay g
He Aot A Hae] Joid ol detd Aolgta spA ). o9

S =9 zdanE B YalME o F AGE HEshy
Aol d 238 (Multi-group Causal Modeling) B4& 43)31d
2 & F Ado FuiZE nElAE EQ gz 9 uUE Ay
k1A Q1A (Confirmatory Factor Analysis)S 4 A|&}ich,

T R i H2A2EE 83 A7, <E 6-14>9 o] Full Metric
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Invariance 23L AAA 21.0268tF Zobd AHAEHJTHA x (12)=17.
p>0.05). olo] HZF MAE Full Metric Invariance 28& o] &3}

Cb

27

1
BN
Py
o

of 7o) FE HA7ie} Byl B, AFE9 AV 5L 1YY F IS
Ao 2 CFI. NFI, RMSEAZR A 289 A TS Hr}sta),
<¥ 6-14> Measurement Invariance Test

x° df CFI NFI RMSEA
Non-Restricted Model | 309.36(p=0.00) | 218 0.95 0.85 0.066
Full Metric Invariance | 326.98(p=0.00)| 230 | 0.95 0.84 0.065

2) AANZZG] AT 74P BAES xHaH

ARG e W= 9F TV BAE Breaaat
Fol Apolg HE A3}, <a¥ 6603 gol AR FoAHN FRAFAA A
°olg ¢ F U

<a¥ 6-6>3 Zol Z [P AT FoAH AZAF Aolg B ¢ F Us
AP Fad nde] A WD vt AR HoR HAE HRo dgs v

A5 o Fag Aol JEe WD H=vt BHE QA E wjsfstol BA= B

E>
o
2
2
H1
=2
R=)
it
i)
£
)
=
B

T e olE Fagel I ARt 5 A
drE WDl tieh 249 HEs SA4Ho2 HAE HEZ AdHAR AR
)

hRe ARULE WD A3 A4 4Fo wopsol

4 = 345 olvlat. olsh Lol of
4% nw] AW} o FaW A YUt AAre) sol7t EAsta U

=]
gk o] Aolvt FTAHoR FolgA &Hsty] sl RE Az FEA Al
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(Equality Constraint)g il A28 (Free ModeD @ x i HIZEE F3353A
oh, 24 Ax oF &l folx mE F dae A=AS Fol(a x*(5)=3.77,
p<0.01)= A=A 11.070Kt} Zolr FAHoZ [FoJata] &L A2 yEhst
th. weld JFEaT Bk wE Whel 2F BEi= Bzasizge] aole

g Roz vekg

VMD Q21X 0SEA0] VMD B &

——h
0.90(7.54)#=

T
0.35(1.380 - 0.65(4.45)
TR 07 0.36(2. 86)+
.A-/t
®
0.242.10)= 0.7X7.91)+

c T Beje e o] C
SeiC OIAl 0363160 | —0C0— S |isseen “0iS &

<% 6-6> AT7HE TI-1

o,
2
-4
2l
ok

5. &7t g =daz

D A72Y

HoATE Qe B A we} A & rhx F (A 484 &3
4A 4 9o Ura ol Huke] wel wWhe] BHE ex=gFdaFe] 2t
4 Aolgta ZHAEAY. 53], AAH A2 AAA A2, 128 ARY A=
o} HA AR AUA og3kEol gebd Aolghal s, ol g2 A4
of ag7bale] zHARE B7) AAME o F Pve Pt

Fo9ls) T Aol FNY MERAE RQA4RE s 0FY %94



B M (Confirmatory Factor Analysis)S AAAT. F 2@ x%n HAEE
S A, <F 6-15>9 2ol Full Metric Invariance 282 JA A 21.0261
t} Fopr HEHYTH A x4(12)=9.48, p>0.05). ol HZ= MAY Full Metric
Invariance 25 ol&3sto] F A 71 HE A7 2o H34d, A
fxo A7) 5& 1 T AW A O Z (FI, NFI, RMSEARA] =3 e] &

<# 6-15> Measurement Invariance Test

X df CFI NFI | RMSEA
Non-Restricted Model 374.41(p=0.00) 218 0.91 0.81 0.074
Full Metric Invariance 383.89(p=0.00) 230 0.91 0.81 0.070

2) AAEYo| g &Pt 2HaH
AAZGE oz sfdel &37bAo] & Aok Whel 2R= elmgif}
Ho] olE MuE Aul, <a¥ 6-7>3 Fo] AR FoXI ARALdM ] A
olE & & Ut A8 A FT FES WD HEVF HAE Qx| v
Bzol F3E vA=d. BERE AAde] JFHe HAs Ry AAsA B
dtmr F2 WD Bixe AR A2(HF4H 45)8 T3 Hd= Hevh d4%

0

Bog & flovl, AHF N 4%k 27 Aue YW e 4ud 4

22 §3 9% 0 BUE gEg I4ste A0R YedAw dgdos 1

4 AR(AAA Az)el ol o 2
<O% 67> HR AHH &b 7 fAdnt d84 agvbA 9 3d

ol AEARe] Atolst st YA

7] Y8l A7V R dAHE A2 52 A F(Equality Constraint)& Fii 2}
% =W (Free Mode)3 i HIZESE FHFATH 24 A 5 o] 4=

A% ZOl(A x*(5)=4.59, p>0.06)E FAA 11.07080 zopr FAHoR f2

o] Ael7t AN os FolgA] 2la
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517 g Roz Uehuth. webd oF aBAhAe] we woel ol s o
=BTl Aol gl Ao ey

VMD ©1X| 0.97.78), VMD Ef &
0.79(5.97)»=
.-/"/ ‘
,:5«22“/ 0.44.40-
S6(1.74) > 0.81(3.71)==
..--/
“«
HaHC o 0.2(2.72)» b ol c 0.91(854)« o
e — JXI 0.29(1.18)x = —'—H“* EHJ“ 0.85(7.52)= —_TLHH"'IE
) AEATS £F5S g, a3
coASH a2 D e A8 294 27 A8

<a¥ 6-7> AF7HE M-29 A3y
A7 48

A1d A7ARe Qo

B od7o 4Ye B9 23RN dus oded gn

1. WWD2} o]Fuj/i7td m§e] A&

VMDoll 218t BRE BlEadayd e doluy] Y FuaHNE BEQ o] F )
M 2E8e Hed 2 A3 x*=214.53(p=0.00), A% (d.f.)=114. RMR=0.030,
GFI=0.87, AGFI=0.83, NFI=0.89 NNFI[=0.93 CF1=0.94% v|ai % 2 H&}tg)= 7o

M =
2 UeEsken, B8 ZAZoA tgo] 1.96 ojAte®m £93 nEAL &

[eRp =l

+

Jl
o
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ARk, F, FuEInH 2 o|FusisbE 2EE WD e BH 3
g3k Aol M@ Aow dExton, Az Fo4e A WD AX A WD
HE 229 BT Hxojr] Trlojxe ARghe] 473 & Aoz Jehwun
T3, WD HEA BEA= JAAE AFste BA= dHdd vAs o] WD
Brojr B9 Brze] g 33 BAS At s Ed vE
FFHE WD H=7F B Hxo nXe dFHRr e Ao yehutt.

2. WDl &3 BAE Hiasagolr F=3t FdH IFY

VMDell 2jgt BR= sBl=gdagols AR Fzot AFH A2 g FHH
q Azt HEA A2 Aoy ¢S FobE A}, WD Bizold BAE Q)
A Az WD HENA BAZ BT A2 Jud dFES WD ol B
A= A A=zgo AZAF7E 0.54, WD Bl HA= Bl=29] H2AS7)
0.528 WD BiZollA BRE QX Ao gFHol WD Bj=olM Bl= x4
=9 FFgHERG o & Ao=® Yeiga, Yy 3%
A ¥ (Equality Constraint)® i AF Z3H(Free Model)d Al =g
(Constraint Model)ZFS] x%uirr HIZEE 3 o] #o|7h FAHL2 FogA
3t A% fFostA dEbgt. S, Wl 93 Bl H=dAdAAA A A

ol t] 31 o] HANA BA= Ix|7} v W

J=ib}

A5 Aljbe Az 24

EF, WD BlEolA BAHE HER HZAF7E 0.52, HEAS AXolA B
= BEz9 ZFE2AF7 0.3002 WD BEold BT g B2o dgo]l B
P JAAE T3 BEYE B AR JFHBEO ¢ 2 Ao2 YEWT. o] Ao
b BAHSE FYTA A Aoy dFHS A AR FEA AY
(Equality Constraint)® F3i A+ EH(Free Model)a} A ¥ (Constraint
Model)7+e} i BEIAEE B3] AZs An EARCZ Fo5tx Qe Ro7

vebdth, gabd woel ot B Beddd g AXH Aeh BAA A



off o] Afd Fge
whebA . VDol ok Ble BEa e A Anet BAA A7 g
L ARA AR P A AR AdA FIgES 1S Ans THs 29
VMDell ozt B g Habde WD BE7E AdAeR B =
Ul GEEG HAE QIAE viriste] A= B JFE v gEo] ¥

thal g g

JE
2
L
rlr
Q
ofo
o
12
¥
e
2

3. VMDol 9J3 B HEadIgHor JFA&Y FAL9d £P7HA9
zday

VMDoll 93k B gl giaapgosd SApEclo g sfelo] kx| o F i i

Ameh &P ZEMAORM O] ARL H=AE WA BT o) B
ol AAVDL AF&D uvel AT o Fad oo Avoz ¥EU T

Measurement Invariance TestE AAlste] F Jdte] HAHAGEE9 A gk Aol
<A oARE FAEF T oEAdd s 2y BAE s £ FA2AF Aol
TAHCR FoRAE GotE7] A A dFE S AHge ARe HFAA A
°F(Equality Constraint)2 i 2 E&(Free Model)®} Ak 23 (Constraint
ModeD)ZHel xiuipr EI2EE B8 238 247 ofad Boxd & T FAdo
AEAF Zol(A x(5)=3.77, p<0.0DE FAA 1107080} ol EAHoZ
folaty e Aoz yeldth weld o9& 4% wolzo wE \WMpel o)t B
e =R gy 2ol gle AoF Yt}

T, WDl oF BAs BmaaagelA sliglel A agriAsr 2Aw
JezMel Ags steAE FQstaa Gtk ol Hd HAPgs FH2y

42370 37 PRn 481 aPtn 2T Awon ¥



=

Constraint)® 53 X+ 28 (Free Model)™} Ak 28 (Constraint Model)7He)
XY HHAEE =®

s AFs Ax 5 Jad AZAF Zol(A x“(5)=4.59,
p>0.05)% YAA 11.070Ec Zotx FAHOZ Fostx] ¥ Aoz eyt
oh. wEbA o F &P rix|ol uhE VMDell 2% Hl= el g o] el zbo)=
gle Aoz Yeud.

olelo] <E 7-1>& /HHAZ ARE gokstu 9t}

<E 71> 7HE AT Ao

o ) o e
STt QA i
7Ha 20
1-1. VMD Q4% VMD el foleh 43S vl Zolch, | Ao
1-2. VMD B5E BA= Aol fo% G v A Aolck. | A
At | A= , - . :
it | sy | 173 VMD MEE BAS o] fold @ v Aol | A
-, nAE AAE BAs dee] feold Jge Y Aolh| A
1-5. BAE HwE Foomol felw Aere ud olch | Ad
2-1. VMDe ol nav wmgshbgel A" diel
2 )7 :
ap | 2% dAH A=Al B el Ao} g slolu, e
e | A — -
TN ey | 272 VAIDOL o9 e dimasb el A desl
A AzAbolol= AU Gge ol g Aol
9oL o1fia ardbel mulzteh kel sigel vandl elw)
/17
BRI '

) s Il A - z}o ol.g 7)! -
Az leamas e B st Th el o]k & Helt)

A | edEs | 32 ARA Wb 3 Ak A8 A a2 A
o VMDell °jgt mw efrodobapAell: o]z} S| )7t
o)},

A2Ed ATEH AJALA

1. @79 oJ&a A3

_76 —



VD= &BjAbEol Al Bt AFed g Az FEe BRE= oA &
Argtozx vialol FA BlA=9 AEES = Qe 73 E AFsez 2
o] AFol HEHHIL FAE T/ A4 BT el I Eo] Frpsta
A Aol A Bol 851 e o] FX Sodolth. ey WD BEE X
A 9] Ao VD BAT Bleele] BAAHS FHEAY WDt ow =T
Al 2o ols] Au|Ate]l Fujo] Feg wl AR P TR AFE
ol Foj 7 ¢kgton, dHAoR Fujolo] JgL uwHE WD 290& =
duol mlEe] ATt

ofefl B ATt 7hRE AAPEE gt 2ol AR, Wholl dE AT
defd F247F go] ofFojAE d A HA WD AX et elevt wige] AlzbH
AfrdAleld dd Fdor Fi A Fa gre} @ A2t ojgd 4=
2t Aol 2Hotale] Mackenzie Lutz 22]31 Belch(1986)2 o] & w7714 =
e WD Aol Agste Botke Helvh 1 A, Fyadny 2yl oF
7Y 2 el Hgtwet HRel fojdelA vMDel 9g BiE Bk &
1A Aol &Y VMDoll et
Heldrgol oA #Ao] vhEsttt AdAATES G WDk Fele] E9to)
HAE Welaak sided, B ATeA s WhE EEE i %
ojelg HAm kel e} Fojolnvt Zeld £ gS FxA B4
SekodTh FH. 8 AFE VWell 98k antatgol I FgHeln AFH A
7Fgle Aol w7tk eHAlE AR VAl Ao Fad
= AR apsoldbe HellMd Fue] manaty 2 e Abgste] Dol 9k B
CoHEENEE FEd 27 AFets HolA
7her. olelst WD gt gl oist A2 2yge #HA vix vitjo) Fa g
WS YetlE ZYEo A vlasixa SRl oA WDl #at
o] 7|25 R, ANWoA AHRAA WD HEF] YL 93 7jREZ g8

o)
[N

J

1
|

N

o]
g
BoRgoR @ yEHE R0 v whi

~u

SgEHos AgHoR oog

o

o]k,

‘77,



A, old% o FUANE mY B Lold Amztel 4 2}
o2 DAl o8 BAE HBEsl Y48 W W BEe] YA dgencs
HAE AAE ohAstel MAE dRdEel § Ad: AL BT 4
ol JlEel PRANN RHozE WD BES HAE dEDY BAS HY
shedi SAZE dths AL BaET = B m=gol A7 Asbe olakw WD
HEE ABYHOR BAS BEd fos] GBS A AUH F o)
2712 B 9 4o HAS dud] JF¢S F7) woks pudow nus

AAE vi7iste] 294 BRAE HEE YHIES siFt &8 o & A

2
oft
o
an
o
(o}
2,
o
2
i

ol

_l

o2 H7HET. ol W7t AT B4FA A4 SWo] svlAdlA U W
of R E Aoz AR & A =, Wb AR, 54, PR, A3
4, Asg, Awd, BIH, ZEASY ANA £450 WY, zaky. 49

A, ZOIA, dedTe AR SAHEET BAE Hkd vAE Al o 2
de e FE 2 5 Ao wekA ojelsk A olFuiistd 2ol #AA
ol7hd Zgol HlE VWD B9t HAS BT Alojo] BAE F v Pt
g 7 A ol IS AR ¥ ofdgt &ulAe) AXH HmEs o] Ho)
g e BN Al Bd=e WD A TAE et 4S8 AAlg

A, WDl o3 Be Brasigox BAudor H44F JFazy o
et afrhAehs AR WY 2HWA ATL A0 Az, ARG

Al Fogt BAH ZEEATE Y Re2 Uewrh ols B Aol giitol
of 2 st BAZ HAFDY o Fa wolxo Pa@gho] 4.158 A &
& AoZ Uiy Ao Joe] B mpolx o} vehd Axteln Alzbg o)
T, 27k A AdAELS Antdoz ARFolH pyrtx 2P MR
o AT £97HA F7 Aol o A3 Aos UYEwS Wy ojJe} A E
7}

HEE FAR] 2PIEATE obd AwbA 1A YoM APt

|

Wpel 1§ BAE BEETGNAe] Fgo] plulsihs AL T 4 AL
ahebd, 2 Aol WDel M 2EWlor nasY o Fa® wolw

ok g EA v APAAA osl B AL ol flguile] JGF}H L AT



VDol olgh Bl= Bizaadyds Hoh Hasid dyste 279E
ct.

ol

Nl'\l
N
k]
30

2. @9 A=A A

B AT A3k s 4 Aage e goh

A, WDl o8 HAS HEE WAshed ol st AHH Aze
44 42 39w x4 s g4y FJ2E BT @882 9 5

Atk ol Batel WDk e £4e FES & And, AAH, A w3
a]. Al

=Rold WD A7) J5A A oja g

5 Fastod QolA FHERS FEFEE A2 4% Tt 4A4EAQ
BAel goms WA HAse Nt WDE AAHd FuelARA B ohe
WAZ QA3 A} HAme) BES FHIEE Fol: Fad

G 2 5 dEA ool olfojdo} @ Aol

ZeiklAl AZ VD 71Ee) goie 8 Sol WD A PAsCEE Wl
4 olult BAS ojrlHe] Ry e AL 5HA MIE By

__79_



Fojoeg 4o7717F 4A &= Aol

A3E A7 FAF R FF ATHA

2 A7E st g A7 Ads AAEAE BTsn 2k @AEe

M, Ao BAE} B s ndzolnz 2aE JFE B
ofg ZolmA oyt hdel A2e HASE YO ¥ wehs Az

s
=
oZ

o
it
)
ol
ok
Ji
ofy
=il
k1
=
N

= AR gAgsfonz
AnE BB FF9 A4 BA=g g fMsted FolE 71Eolof & Aol
AR, SANLeR AAT gFad BadRY a37HA e ARG =
Aanzt g Aoz Yeigted, wWhol ot B sl gel s vt
Aol 2FriAEG AR AF Fojel B¥E 5F 297 E FHSE Ae] ¢
Agtet Aoz AZEY, Fodzol AL JAAHN EHOZA FLaY HBAARE
A

ol gaAT, AT HAY FFH BoiEz zAHACW o FL

AL 5 UUES Aol wEkd, FF AT E olf FAHESE BYd P
AFH AT} o] FojHof g Fojrt,

agal, 4% AT HgozeE 9o ANEg 3 Wi AAF Aot 34

H AZE B3 BEd= HTo FFgS vXe Aoz yehda Jdonz WDk

AR e FA GAEAY A8y FH gz dEg B neide] W) B
E AAH Add BAA AdY UM Ados FR & 2fe geee]
FAAE AHEGE T Fejvi ARE & F UL Reln

weh B AP A3g FRslo] WD &3 53 = WEde 354 53R
A BRe Fojos 2 2 g A Ry, HAs G, 5FH g2 WD A
zte] Bl EBjE=e Fujojke] digh AdiAd JHE EMFoR s ud

-80;



21g Aotk Ed, WDl % AE A", mAs Aue) ouA #gn Aux
o old4e NPT B 2YS PN Yt AE BF A D 5 AL A

AEH

u)J_

372 AL (1995), “oE FulA] su|Ape] ojal AX HAoA t]AaFe o
of A, &4 25, 171-181.
Aed-geH%(2003), “BA= 2 P st AdP-2x 28 Fulzte] B
=g FAeg-" oA gHerd A 1101, 1-22.
PAg01994),  “aHlAe] o% &F AP HE ofji PFo @ AF" A
St dished MALE R,
S7dd 0] Bl (1997),  “2 =S taZdo] olulxo] @I AT FF9F
stg/ %/, 21:7, 1109-1116.
F=(1991),  “of&F Holro] wE o8 Fuf PFo] B AF-AE AW o
WS FAHCR-" | olgtoziristal gistyl AALshe] =R
2Hd3H(2000),  “AEHU PYALo]Eo M) o]zt HH Al digk AF,” A
et df gty MALehe =g
At 5] A FE%(2004), “HA H@=o Whol digh A EA-WMD A Q2
Hob &4, 37 Al FEL FHoE-T 2004 T AH|AEE] FA)1EE
e FEEEF. 263-279.
o (2004), VMDD e M Bdm BE ;i #3 A7
oF3 0] fF8F3] %], 2812, 224-234.
e (1992). “olE AE V145 pof dege] @3 A" ool At
et AALES =g,
olAF-ubdE - ah-EoH(1993), “OF wiF EHo) WE AJES yAZo)d
HE AT gie g s/ R/, 31:2, 205-211.

Oh«

_81_



o] 4(1991), “AMAL o4E #of oJF HE B " AEoium ity what
=

ol A - MZA(2003), “HlE F1 MetoA AHZ BE FA A g A
7.7 FUIgdF, 14:14, 149-170.

o AT (1994), “FAHF AF EHE= HAEY 7T B @dFA AT B
2] 4 848 FASR,” AMoista gigd MArEke e

o]8241(1990), “ZH|z HE Awle] dig BAxe FafEe =HH A7
F Y7, 19:2, 87-115.

Iy
L

i

O

ojtA- A - AFE(1999), “HEH/HFH &P HA »W wEH Fx B
dof Adat AA" FYFHFA 28:2, 505-538.

ol 8t 1G5 3G A(2002), “AMlA AF-vbAE A Fo-" HEAL

FAZ(1996), “&3 BYol AFH A . A£FA wrlE 7]EolY @Al )
F BEet To) oxbel mAL Aol B AT, LW IYFIF 71

51-73.

A#g(1989), “HAM oA HEzre] Ao #wek AT, olgoiAdigu of st
ELIZN S R

A -HgF(2001), “E HA &3
2 & e miXe AF,” HYYH FY. FEAT, 1411, 395-417.

AZ%- 248 (2005), “HA WD IR FFH =T LS AT A7
ofA g #2] F 7, 10:2, 117-139.

F54(1998), “AF FEU 7l 874 WHExrt A9 HEo| s Hxo] v
Ae F,” ASdgtudshd AAEeE.

#A82 - AL -AATH(1991), “HE @A mfo] AF He] vHE FE .
AHIRESFA 201, 76-93.

THs-o)R 732000, “oF AY oY fx

3L
=
g7 2001 S/ FASHEWE AR =3, 331-354.

H
g
=}
)
o
o,
9
b
=
2L

o 29 7

_.82__



Aaker. David A.(1991), #Managing Brand Equrty. Capitalizing on the Value
of a Brand Name, New York: The Free Press.

~_(2000), Brand Leadership, New York @ The Free Press.

Ajzen, lcek(1991), "The Theory of Planned Behavior." Organizational
Behavior and Human Decision Processes, 50, 179-211.

____and M. Fishbein(2000), "Attitudes and the Attitude-Behavior Relation:
Reasoned and Automatic Processes." in Furopean Review of Socral
Psychology. W. Stroebe and M. Hewstone, eds., Chichester, England:
Wiley.

Anderson, N. H.(1974), "Cognitive Algebra: Integration Theory Applied to
Social Attribution," in Advances in FExperimental Social Psychology.
L. Berkowitz, ed., New York: Academic Press, 1-101.

Armitage. Christopher J. and Mark Conner(2001), "Efficacy of the Theory of
Planned Behavior:A Meta-Analytic Review." The British Journal of
Socral Psvchology, 40:4. 471-499.

Babin. Barry J., William R. Darden, and Mitch Griffin(1994), "Work and/or
Fun: Measuring Utilitarian Shopping Value." Journal of Consumer
Kesearch, 20:4, 644-656.

Bagozzi, R.P. and Y. Yi(1988), "On the Evaluation of Structural Equation
Models." Journal of Academy of Marketing Science, 16, 74-94.

Baker, Julie, Michael Levy, and Dhruv Grewal(1992), "An Experimental
Approach to Making Retail Store Environmental Decisions," Journal
of Retailing, 68:4. 445-460.

Baker, Michael J. and JR. Gilbert A. Churchill(1977), “The Impact of Physically

Attractive Models on Advertising Evaluations,” Journal of Marketing

Research, 14:4, 538-555.

Bargh., John A.. Shelly Chaiken. Paula Raymond. and Charles Hymes(1996),

.‘83_



"The Automatic Evaluation Effect: Unconditional Automatic Attitude
Activation with a Pronunciation Task.," Journal of Experimental Social
Psychology, 32:1, 104-128.

Batra, Rajeev and OIli T. Ahtola(1991), "Measuring the Hedonic and
Utilitarian Sources of Consumer Attitudes," Marketing Letters,
2:2, 159-170.

Bettman, James. R.(1979),"An Information Processing Theory of Consumer

Choice," Reading, Ma : Addison-Wesley Publishing Co.

) and C. Whan Park(1980), "Effects of Prior Knowledge and Experience and
Phase of the Choice Process on Consumer Decision Processes @ A Protocol
Analysis.," Journal of Consumer Research, 7:3, 234-248.

Biel, A. L.(1985). "Does Likable TV Advertising Help Sell the Product?",
San Francisco: The Ogily Center for Research and Development .

Blessum, K. A., C. G. Lord, and T. L. Sia(1998), "Cognitive Load and
Positive Mood Reduce Typicality Effects in Attitude-Behavior
Consistency," Personality and Social Psvchology Bulletin. 24. 496-504.

Bem. D. J.(1972), "Sel{-Perception Theory." in Advances in Experimental
Social Psychology, 1. Berkowitz. (ed.)., New York: Academic Press.
1-62.

Blair, M. Elizabeth and Daniel E. Innis(1996). "The Effects of Product
Knowledge on the Evaluation of Warranteed Brands." Psychology and
Market ing, 1315, 445-457.

Bless, H., N. Schwarz. and M. Kemmelmeier(1996). "Mood and Stereotyping:
The Impact of Moods on the Use of General Knowledge Structure,”
turopean Review of Social Psychology, 7. 63-93.

Bloch, Peter H. and Marsha L. Richins(1983). "Shopping Without Purchase: An

Investigation of Consumer Browsing Behavior." Advances in Consumer

__84_



Research, 10:1, 389-393.

Bornstein, R. F.(1989). "Exposure and Affect: Overview and Meta-Analysis of
Research 1968-1987.," Psychological Builletin, 106, 265-289.

Bower, G. H.(1981), "Mood and Memory." American Psychologist, 36, 129-148.

Brown, Steven P. and Douglas M. Stayman(1992), "Antecedents and
Consequences of Attitude toward the Ad: A Meta-Analysis," Journal of
Consumer Research, 19:1, 34-51.

Brucks, Merrie(1985), "The Effects of Product Class Knowledge on
Information Search Behavior," Journal of consumer Research, 12:1,
1-16.

Buchanan, Lauranne, Carolyn J. Simmons. and Barbara A. Bickart(1999),
“Brand Equity Dilution: Retailer Display and Context Brand Effects,"”
Journal of Marketing Research, 36:3, p.345.

Chaiken, Shelly(1980). "Heuristic versus Systematic Information Processing
and the Use of Source versus Message Cues in Persuasion," Jowrnal of
FPersonality and Social Psychology. 39, 752-766.

___(1987), "The Heuristic Model of Persuasion." in Social Influence: The
Ontario Symposium, Zanna, M. P.. J. M. Olson, and C. P. Herman, (eds.).
Hillsdale, NJ: Erlbaum, 3-39.

. R. Giner-Sorolla. and S. Chen(1996). "Beyond Accuracy: Defense and
Impression  Motives in  Heuristic and Systematic Information
Processing." in The Psychology of Action: Linking Cognition and
Motivation to Behavior. P. M. Gollwitzer and J. A. Bargh, (eds.), New
York: Guilford, 553-578.
~__and S. M. Yates(1985), "Attitude Schematicity and Thought-Induced

Attitude Polarization," Journal of Personality and Social Psychologv,

49, 1470-1481.

_85_



Colley, R. H.(1961), "Defining Advertising Goals for Measuring Advertising
Results," Association of National Advertisers, Inc. New York.

Conner. M., R. Warren, S. Close, and P. Sparks(1999), "Alcohol Consumption
and Theory of Planned Behavior: An Examination of the Cognitive
Mediation of Past Behavior," Journal of Applied Social Psychology
29, 1676-1704.

De Houwer, J., D. Hermans. and P. Eelen(1996), "Affective and Identity
Priming with Episodically Associated Stimuli."  Unpublished
Manuscript, University of Leuven, Leuven, Belgium.

De Witt, John B. F., Wolfgang Stroebe, Ernest M. M. De Vroome, Theo G. M.
Sandfort, and Godfried J. P. Van Griensven(2000), "Understanding AIDS
Preventive Behavior with Casual and Primary Partners in Homosexual
Men: The Theory of Planned Behavior and the formation-Motivation-
Behavioral-Skills Model," Psychology and Health, 15:3, 325-340.

Debevec, Kathleen and Jerome B. Kernan(1984), "More Evidence on the Effects
of Presenter's Physical Attractiveness: Some Cognitive, Affective and
Behavioral Consequences." Advances in C(onsumer Research, 11:1.
127-132.

Donovan, Robert J. and John R. Rossiter(1982), "Store Atmosphere :@ An

Environmental Psychology Approach," Journal of Retailing, 58:1, 34-57.

Eagly, A. H. and Shelly Chaiken(1993), The Psychology of Attitude, Orlando,
FL: Harcourt Brace Javanovich.

Engel. James F., Roger D. Blackwell, and Paul W. Miniard(1993), Consumer
Behavior, Chicago: Dayden.

Fazio, R. H., D. M. Sanbonmatsu, M.C. Powell, and F. R. Kardes(1986), "On
the Automatic Activation of Attitude," Journa/ of Personality and

Socral Psychology, 50, 229-238.

_86_



. (1987), "Self-Perception Theory: A Current Perspective," in Socral
Influence’ The Ontario Symposium, M. P. Zanna, J. M. Olson, and C. P.
Herman, (eds.), Hillsdale, NJ: Erlbaum, 129-150.

. J. R. Jackson, B. C. Dunton, and C. J. Williams(1995), "Variability
in Automatic Activation as an Unobtrusive Measure of Racial Attitudes:
Bona Fide Pipeline?" Journal of Personality and Socral Psychology,
69, 1013-1027.

Fedorikhin, Alexander and Catherine A. Cole(2004), "Mood FEffects on
Attitude, Perceived Risk and Choice: Moderators and Mediators,"
Journal of Consumer Psychology, 14:1/2, 2-12.

Fischer, Eileen and Stephen J. Arnold(1990), "More than a Labor of Love:

Gender Roles and Christmas Shopping." Journal of Consumer Research,

Fishbein. Martin(1963), "An Investigation of the Relationship Between
Beliefs About an Object and the Attitude Toward that Object," Human
Relations, 16, 233-240.

_.—_and lcek Ajzen(1975), PBelief. Attitude. Intention. and Behavior: An
Introduction to Theory and Research, Reading, MA: Addison-Wesley.

and Susan Middlestadt(1995), "Noncognitive Effects on Attitude

Formation and Change: Fact or Artifact?" Journal of Consumer
Psychologyv, 4:2, 181-202.

——— . S. E. Middlestadt. and J. Chung(1985), "Predicting Participation and
Choice Among First Time Voters in U.S. Partisan Elections," in Mass
Media and Folitical ThoughtX A4n Information Processing Approach, S.
Kraus and R. Perloff, (eds.). New York: Sage, 65-82.

Fogas, J. P.(1992). "Affect in Social Judgments and Decisions: A

Multiprocess Model," in Advances in FExperimental Social Psychologv,

A87v



M. P. Zanna, (ed.), San Diego, CA: Academic Press, 227-275.

Friedrich, J., D. Fetherstonhaugh, S. Casey. and D. Gallagher(1996),
"Argument Integration and Attitude Change: Suppression Effects in the
Integration of One-Sided Arguments That Vary in Persuasiveness,"
Personality and Social Psychology Bulletin, 22, 179-191.

Gardner, Burleigh and Sidney J. Levy(1955), "The Product and Brand,"
Harvard Business Review, 33:2, 33-39.

Gollwitzer, Peter M. and V. Brandstaetter(1997), "Implementation Intentions
and Effective Goal Pursuit." Journal of Personality and Social
Psychology, 73, 186-199.

. and Bernd Schaal(1998), "Metacognition in Action: The Importance of
Implementation Intention," Personality and Social Psychology Review.
2:2, 124-136.

Gorn. Gerald J.(1982), "The Effects of Music in Advertising on Choice
Behavior:Classical Conditioning Approach." Journal! of MHarketing.
46:1, 94-101.

Gresham, Larry G. and Terence A. Shimp(1985), "Attitude toward the
Advertisement and Brand Attitudes: Classical Conditioning Approach,"
Journal of Advertising. 14:1, 10-17.

Haddock. Geoffrey and Mark P. Zanna(1993). "Predicting Prejudical Attitude:
The Importance of Affect, Cognition, and the FeelingBelief
Dimension," Advances in Consumer Research, 20:1, 315-318.

and (1998). "Assessing the Impact of Affective and cognitive

Information in Predicting Attitude Toward Capital Punishment." Law

and Human Behavior, 22, 325-339.

and (2000), "Cognition, Affect, and the Prediction of Social

Attitudes," in Furopean Review of Social Psychology, 10, W. Stroebe

_88_



and M. Hewstone, (eds.), Chichester UK: Wiley.

Hafer. Carolyn L., Kelly L. Reynolds, and M. A. Obertynski(1996), "Message
Comprehensibility and Persuasion: Effects of Complex Language in
Counterattitudinal Appeals to Laypeople," Socral/ Cognition, 14:4,

317-337.

Heider, F.(1946), "Attitudes and Cognitive Organization," Journal of
Psychology, 21, 136-141.

Hermans, D., J. De Houwer, and P. Eelen(1994), "The Affective Priming
Effect: Automatic Evaluation of Evaluative Information in Memory,"
Cognition and Emotion, 8, 515-533.

Higgins, E. T.(1996), "Knowledge Activation: Accessibility, Applicability,
and Salience," in Social Psychology: Handbook of Basic Principle,
E.T. Higgins, A.W. Kruglanski, (eds.). New York:Guilford, 133-168.

Hirschman, Elizabeth C.(1980), "Attributes of Attributes and Layers of
Meaning." Advances in Consumer Research, 7:1, 7-12.

_ and Morris B. Holbrook(1982). "Hedonic Consumption: Emerging Concepts,
Methods and Propositions," Journal of Marketing, 46:3, 92-101.

Holbrook. Morris B.(1980), "Some Preliminary Notes on Research in Consumer
Esthetics." Advances in Consumer Research. 7:1, 104-108.

— and Kim P. Corfman(1985), "Quality and Value in the Consumption
Experience: Phaedrus Rides Again.," in Perceived Quality. How
Consumers View Stores and Merchandise, Jacoby Jacoby and Jerry C.
Olson, (eds.), Lexington, MA:Heath, 31-57.

Homburg, Christian and Annette Giering(2001), "Personal Characteristics as
Moderators of the Relationship Between Customer Satisfaction and
Loyalty-An Empirical Analysis.” Psychology and Marketing, 18:1, 43-66.

Homer, Pamela M.(1990), "The Mediating Role of Attitude toward the Ad: Some

_89v



Additional Evidence," Journal of Marketing Research, 27:1, 78-86.

. (1995), "Ad Size as an Indicator of Perceived Advertising Costs and
Effort: The Effects on Memory and Perception," Journal of
Advertising, 24:4, 1-12.

Houston, D.A. and R. H. Fazio(1989), "Biased Processing as a Function of
Attitude Accessibility: Making Objective Judgements Subjectively,”
Social Cognition, 7, 51-66.

Hovland, Carl, Irving Janis. and H. Kelly(1953), Communication and
Persuasion, New Haven, Yale University Press.

Isen. A. M., T.E. Shalker, T.E. Clark, and L.Karp(1978), "Affect,
Accessibility of Material in Memory, and Behavior a Cognitive Loop?"
Journal of Personality and Social Psychology. 36, 1-12.

Judd, C. M. and C. M. Lusk(1984). "Knowledge Structure and Evaluative

Judgements:  Effects of Structural Variables on  Judgemental

Extremity," Journal of Personality and Social PFPsychology, 46,
1193-1207.

Keller, Kevin Lane(1993), "Conceptualizing, Measuring, and Managing
Customer-Based Brand Equity," Journal of Marketing, 57:1,
1-22.

Kempf, Deanna S.(1999), "Attitude Formation from Product Trial: Distinct
Roles of Cognition and Affect for Hedonic and Functional Products,"”
Psychology and Marketing, 16:1, 35-50.

Killeya, L.A. and B.T. Johnson(1998), "Experimental Induction of Biased
Systematic Processing: The Directed Thought Technique," Personality
and Social Psychology Bulletin, 24, 17-33.

Krugman, Herbert E.(1965), "The Impact of Television Advertising: lLearning

Without Involvement.," Public Opinion Quarter/yv, 29, 349-356.

_90_



Lea-Greenwood, G.(1998), "Visual Merchandising: A Neglected Area in UK

"

Fashion Marketing?.," [International Journal of Retarl & Distribution
Management, 26:8, 324-329.

Lavidge, Robert J. and Gary A. Steiner(1961), "A Model for Predictive
Measurements of Advertising Effectiveness." Journal of Marketing,
2516, 59-62.

Levy, Sidney J.(1980), "The Symbolic Analysis of Companies, Brands and
Customer," University of Pittsburgh, April, 12th Annual Albert
Wesley Frey Lecture.

Lutz. Richard J. and John L. Swasy(1977), "Integrating Cognitive Structure
and Cognitive Response Approaches to Measuring Communication
Effects." Advances in Consumer Research, 4:1, 363-371.

Mackenzie, Scott B., Richard J. Lutz, and George E. Belch(1986), "The Role
of Attitude Toward the Ad as a Mediator of Advertising Effectiveness:

A Test of Competing Explanations,”" Journal of Marketing Research.
2312, 130-143.

and Richard J. Lutz(1989), "An Empirical Examination of Structural
Antecedents of Attitude Toward 1in the Advertising Pretesting
Context," Journal of Marketing, 53:2, 48-65.

McCracken, Grant(1989), “"Who Is the Celebrity Endorser? Cultural
Foundations of the Endorsement Process," Journal of Consumer Kesearch,
16:3, 310-321.

McGuire, William(1973), "Persuasion, Resistance and Attitude Change," In
l.de Sola Pool and Wilbur Schramm, (eds.), in Handbook of
(ommunications, 216-247.

Middlestadt, S. E.. M. Fishbein, and D. K-S Chan(1993), "The Effect of

Music on Brand Attitude: Affect or Belief Based Change?" in

_91_



Attention, Attitude, and Affect in Response to Advertising, E. M.
Clark, T. Brock, and D. Stewart, (eds.), Hillsdale, NJ: Lawrence
Erlbaum Associates Inc., 149-167.

Millar, Murray G. and Karen U. Millar(1998), "The Effects of Prior
Experience and Thought on the Attitude-Behavior Relation," Social
Behavior and Personality, 26:2, 105-114.

. and A. Tesser(1986), "Effects of Affective and Cognitive Focus on the
Attitude-Behavior Relationship," Journal of Personality and Social
Psychology, 51, 270-276.

Miniard. Paul W. and Sunil Bhatla(1990). "On the Formation and
Relationship of Ad and Brand Attitudes: An Experimental and Casual
Analysis." Journal of Marketing Research. 27:3., 290-303.

Mitchell, Andrew A. and Jerry C. Olson(1981), "Are Product Attribute
Beliefs the only Mediator of Advertising Affection Brand Attitude?. "
Journal of Marketing Research, 18:3, 318-332.

Munro, G. D. and P. H. Ditto(1997). "Biased Assimilation., Attitude
Polarization, and Affect in Reactions to Stereotype-Relevant
Scientific Information," Personality and Social Psvchology Bullet in.
23, 636-653.

O'Callaghan, F. V., V. J. Callan, and A. Baglioni(1999), "Cigarette Use by
Adolescents: Attitude-Behavior Relationships," Subst. Use Miuse, 34.
455-468 .

Olshavsky, Richard W.(1985), "Perceived Quality in Consumer Decision Making
‘An Integrated Theoretical Perspective," in Percerived Quality, J.
Jacoby and J. C. Olson, (eds.), Lexington, MA: Lexington Books, 3-29.

Olson. Jerry C., Daniel R. Toy, and Philip A. Dover(1978). "Mediating

Effects of Cognitive Response to Advertising on Cognitive Structure."

_92‘.



in Advances in Consumer Research, 5, H. Keith Hunt, ed., Ann Arbor,
MI: Association for Consumer Research, 72-78.

Olson, J. M.(1990). "Self-Inference Processes in Emotion," inSe/f-Inference
Process: The Ontario Symposium, J. M. Olson and M. P. Zanna, (eds.).
Hillsdale. NJ: Erlbaum, 17-42.

—— . N. J. Roese, and M.P. Zanna(1996), '"Expectancies." in Socia/

psychology- Handbook of Basic FPrinciples, E. T. Higgins and A. W.

Kruglanski, (eds.), New York: Guilford, 211-138.

Ottati, V., M. Fishbein, and S. E. Middlestadt(1988), "Determinants of
Voter's Beliefs About the Candidates' Stands on the Issues: The Role
of Evaluative Bias Heuristics and the Candidates' Expressed Message,"
Journal of Personality and Social Psvchology, 55, 517-529.

Park. C. Whan and V. Parker Lessig(1981). "Familiarity and Its lmpact on
Consumer Decision Biases and Heuristic." Journal of Consumer
Research, 8:2, 223-230.

Petty, Richard. E. and John T. Cacioppo(1981), A¢titudes and Fersuasion:
Classic and Contemporary Approaches, Dubuque. 1A: W.C. Brown.

. and John T. Cacioppo(1986), Communication and Persuasion: Central and

Peripheral Routes to Attitude Change, New York: Springer-Verlag.

. D. W, Schumann, S. A. Richman, and A. J. Strathman(1993). "Positive

Mood and Persuasion: Different Roles for Affect Under High and Low

Elaboration Conditions." Journal of Personality and Social Psychology,

64, 5-20.

. John T. Cacioppo and David Schumann(1983). "Central and Peripheral
Routes to Advertising Effectiveness: The Moderating Role of
Involvement " Journal of Consumer Research, 10:2. 135-146.

and D. T. Wegener(1998), "Attitude Change: Multiple Roles for

‘93h



Persuasion Variables," in The Handbook of Social Psychology, D.T.
Gilbert, S. T. Fiske, and G. Lindzey, (eds.), Boston: McGraw Hill,
323-390.

Plummer, Joseph T. (1978), "A Theoretical View of Advertising Communication,"”
Market ing Management and Administrative Action, Fourth Edition,

Britt, Stewart.

Posavac, S. S., D. M. Sanbonmatsu, and R. H. Fazio(1997), "Considering the
Best Choice: Effects of the Salience and Accessibility of Alternative
on Attitude-Decision Consistency," Jowrnal of Personality and Social
Psychology, 72, 253-261.

Punj, Girish N. and Richard Staelin(1983), "A Model of Consumer Information
Search Behavior for New Automobiles," Journal of Consumer Research,
9:4, 366-380.

Quine, L., D. R. Rutter, and L. Arnold(1998), "Predicting and Understanding
Safety Helmet Use Among Schoolboy Cyclists: A Comparison of the
Theory of Planned Behavior and the Health Belief Model," Psychology
and Health, 13, 251-269.

Rao, Akshay R. and Kent B. Monroe(1988), "The Moderation Effect of Prior
Knowledge on the Cue Utilization Product Evaluations," Journal of
Consumer Research, 15:2, 253-264.

Ridgway, Nancy M. Peter H. Bloch. and James E. Nelson(1994), "A Neglected
"P":The Importance of Place in Consumer Response." Working Paper.
Romero, A. A., C. R. Agnew, and C. A. Insko(1996), "The Cognitive Mediation
Hypothesis Revisited: An Empirical Response to Methodological and
Theoretical Criticism," Personality and Social Psychology Bulletin.

22, 3-19.

Rokeach, M. J.(1968), Beliefs, Attitudes and Values, San Francisco: Jossy

_94,.



Bass.

_ (1973), The Nature of Human Values, New York: The Free Press.

Schehter, Len{1984), "A Normative Conception of Value," Progressive Grocer,
Executive Report, 12-14.

Schwarz, N., H. Bless. and G. Bohner(1991), "Mood and Persuasion: Affective
States Influence the Processing of Persuasive Communications,"
in Advances in Experimental Social Psychology, 24, M. Zanna, (ed.),
San Diego: Academic, 161-199.

—and G. L. Clore(1983), "Mood, Misattribution, and Judgements of
Well-Being Informative and Direct vs. Functions of Affective States,"
Journal of Personality and Social Psychology, 45, 513-523.

. and G.L. Clore(1996). "Feelings and Phenomenal Experiences." in
Socral Psychology: Handbook of Basic Principles, E. T. Higgins and
A. Kruglanski, (eds.), New York: Guilford, 433-465.

Sherif, M and H. Cantril(1947), The Psychology of Ego Involvements. Social
Attitudes and Identifications, New York: Wiley.

John F. Sherry, JR., Mary Ann McGrath, and Sidney J. Levy(1993), "The Dark
Side of the Gift," Journal of Business Research, 28:3,
225-245.

. (1990), "Dealers and Dealing in a Periodic Market: Informal Retailing
in Ethnographic Perspective," Journal of Ketailing, 66:2, 174-200.

Shimp, Terence A. (1981), "Attitude toward the Ad as a Mediator of Consumer
Brand Choice," Journal of Advertising, 10:2, 9-15.

Simon, J. and K. B. Carey(1998), "A Structural Analysis of Attitudes toward
Alcohol and Marijuana Use," Personality and Social Fsychology
Bulletin, 24, 727-735.

Smith, E. R., R. H. Fazio, and M. A. Cejka(1996), "Accessible Attitudes

..95-



Influence Categorization of Multiply Categorizahle Objects," Journal
of Personality and Social Psychology, 71, 838-898.

Shona, K., B. Davies, and P. Ward(2003), "Visual Merchandising and the
Creation of Discernible Retail Brands," /nternational Journal of
Retail & Distribution Management, 31:3, 143-152.

Spiller, Peter and Gerald L. Lohse(1997), "A Classification of Internet

Retail Stores." International Journal of Electronic Commerce, 2.2,
29-56.
Stevenson, Julie S., Gordon C. Bruner|l, and Anand Kumar(2000), "Webpage

Background and Viewer Attitudes," Jowurnal of Advertising Research,
40:1/2, 29-34.

Strack. F.(1992), "The Different Routes to Social Judgements: Experiential
versus Informational Strategies," 1 The Construction of Social
Judgements, L.L. Martin and A. Tesser. (eds.), Hillsdale. NJ:
Erlbaum, 249-276.

Taylor, S. and P. Todd(1997), "Understanding the Determinants of Consumer
Composting Behavior," Journal of Applied Social Psychology, 28.
602-628 .

Tesser. A, (1978), "Self-Generated Attitude Change."  Advances in
Fxperimental Socral Psychology, 1. Berkowitz. (ed.). New York:
Academic Press.

. (1993). "The Importance of Heritability in Psychological
Research: The Case of Attitude," Psychological Review, 100, 129-142.

Trafimow, D. and A. Duran(1998), "Some Tests of the Distinction Between
Attitude and Perceived Behavioral Control." British Journal of Social
Psychology, 37, 1-14.

Triandis, H. C.(1971), Attitude and Attitude Change, John Wiley and Sons.

_96_



Verplanken, Bas Godelieve, Hofstee, and Heidi J. W. Janssen(1998) ,
"Accessibility of Affective versus Cognitive Components of Attitude,"
European Journal of Social Psychology, 28:1. 23-35.

Vinson, Donald E., Jarome E. Scott, and Lawrence M. Lamont(1977). "The Role
of Personal Values in Marketing and Consumer Behavior," Journal of
Market ing, 41:2, 42-50.

Visser, P.S. and J. A. Krosnick(1998), "Development of Attitude Strength
over the Life Cycle: Surge and Decline." Journal of Personality and
Social Psychology. 75. 1389-1410.

Wegener, D. T. and R. E. Petty(1996). "Effects of Mood on Persﬁasion
Processes: Enhancing, and Biasing Scrutiny of Attitude Relevant
Information." in Striving and Feeling: Interactions Between Goals,
Affect, and Self-Regulation, 1. L. Martin and A. Tesser. (eds.), New
Jersey: Erlbaum, 329-362.

Wilson, T. D. and S. D. TlHodges(1992), ‘"Attitudes as Temporary
Constructions.," 7The Construction of Social Judgement, A. Tesser
and L. Martin, (eds.), Hillsdale, NJ:Erlbaum, 37-65.

Wiltson, T. D.. D. S, Dunn, D. Kraft, and D. J. Lisle(1989), "Introspection,
Attitude Change, and Attitude-Behavior Consistency: The Disruptive
Effects of Explaining Why We Feel the Way We Do." in Advances in
Experimental Social Psychologv, 1. Berkowitz. (ed.), Orlando, FL:
Academic Press.

— . S. Lindsey, and T. Y. Schooler(2000), "A Model of Dual Attitude,”

Psychological Review, 107, 101-126.

Winkielman, P.. R. B. Zajonc, and N. Schwarz(1997), "Subliminal Affective

Priming Resists Attributional Interventions.' Cognition and Fmotion,

11, 433-465.

*97_



Wood, Wendy(2000), "Attitude Change: Persuasion and Social Influence,"
Annual Review of Psychology, 51:1, 539-570.

Yoo, Changjo, Jonghee Park, and Deborah J. MacInnis(1998), "The Effects of
Store Characteristics and In-Store Emotional! Experiences on Store
Attitudes," Journal of Business Research, 43:4, 253-263.

Zaichkowsky, Judith Lynne(1985), "Measuring the Involvement Construct,”
Journal of Consumer Research, 12:3, 341-352.

Zajonc, Robert B.(1980), "Feeling and Thinking: Preferences Need No
Inferences," American Psychologist, 35, 151-175.

Zajonc, Robert B.(1984), "On the Primacy of Affect," American Psychologist,
39, 117-123.

Zeithaml, Valarie A.(1988), "Consumer Perceptions of Price, Quality and
Value : A Mean-End Model and Svnthesis of Evidence.," Jowrnal of
Marketing, 52:3, 2-22.

Zinkhan, George M. and Aydin Muderrisoglu(1985). "Involvement. Familiarity,
Cognitive Differentiation, and Advertisng Recall: A Test of
Convergent and Discriminant Validity," Advances in Consumer research,
12:1, 356-361.

Zuwerink, J. R. and P.G. Devine(1996), "Attitude Importance and Resistance
to Persuasion: It's Not Just the Thought That Counts," Journal! of

Personality and Social Psychology, 70, 931-944.

_98_



il

np

d

F&ILIDE?

Ie)
750
ol

L=

b

HRALICH

o

[¢]
fully

= =
e s

o SPAFDHE O XH

e

s

w

ol

CH

R0
I+

J
<

O CHot™

<J
Kk

=
o

0lo

il
R
M

[}
ioll
om

~

i

K0

H
Ko

<J

D
n

A= HWAMHEHAS A &

==]
—

ot M A

Of oM et A

i =AS EULCH

X CH
o

[ [a—

Xl
=

Ul

o
o

o)
Rr

{Ho

Ju
=
A

-

0lo

ol

euch

]

or

AEELICH

8

nO

g2

Ol

<0

R

KA
D

6

Tl

ol

or
Ki0

Kl

<+
E]

ol
80
&0

E
wor

Al
)
<+
El

-
o nd

1.

-

ol
K0

—_

™

e

hill

A
ol
B0
R0

E

Cht

<0
g

SR P\

: 051-620-6550)

2005. 4 (22X

_99_



3

b |

ez Al

.

s

5]

[e)

Jd= X
e

&5
%X
Ct

gl ool disf Az

3%

of wisf A3kt

=

o 7 %=

o]}

FAHAL.

o}

I.

o
Jl

ol
nl

A AN gE8 A

o135

om o
70 JJ
43U

on
Ul

0
H

1K
A

ol

i

%0

ol .
1]

3

o <+

4 ot
B
20 S
< o

Kin

o
A4

i

ol

5 M2 Mgz &

i OAIZtS

ol

2 EAHE A

ki

R
Ho

=
ol 76)
E=3
<3 Wk

i)

L

e
g

2 A

[

agn

oicH

C

- 100 -

oo P
Ch.

b

[t

3

Ot

=l sl 737t

=2

X
2012
3

b

[y

35

t

o 2

&to
=13
=4

)

3 FHAL.

o}

LI 21| 4% 2 SR6H0H

O
ot
p.S
=

3. LMol AN 2=

9.
1.
1.




M. &9 Z} &l diste] Aste AFE AANFTAHA L.
1. A3t= H1&(Bean Pole) ERAE &S wH2&4l AHo] 9 &U7p?
D Ak ® itk
2. Asl= HIE B E FYUsHA Aol dHsUn?
O At 2 gt
V. thgo] 7zt d5d thdte] Aste] A A3 FAAL.
- ) " A5 QK| B8 0HS
X 2%0H
&CH | oict %0
| %CH
1. L= BB SCH 6o & 20 9
2 U= 02 AHIKEN High BIE Spic s
XIA10] 9¢CH.
3. L= BIE SRS MED WS =60
4. Lts BIE SHC AZEN CHol QDU= SO
NAalpio2s AES PYst=0 = Lol Ul
Vo oo 2 g sty A =X =R A T35 FAAQ.
- Pk
x| 2= e
DN !
2 | olct 20
- - o - orch
1. BIE ST B0
> wE Smcy 20 20,
3. BIE ST QI S0
4. HIE SEHCT I} DIEAZC} |
. e e e e S |

|

- 101 -




Hxo] vt Qg wiAA] HEAE WA vHA

3 712 dA ol AES 9
FAAL!

s ¥

J240] Xg&ot= 0I0IKIE —T‘iili}o}~‘= atA(a,O
=, o350 2 X*Eg AZLHOZ Hototd &
AE Ol OI0IXIE NYt=

o

B OAHIXSY FOHE SoF=E A

- 102 -



g AEE B EA

of o] vWDoll dig A3slel AzE

A = 34

FAA L.

kel

Jg X

& Ct

=X
ot

e

R
Jg

. OHES WD 240

b
St OIDIXIE & Rt

2. BACZ OIDIXION YRSt
AMEBHCH.

. ZREEO0ILE HEIIHE S

20ECH.
CAEDL LU= D}Lﬂ?i AC? AEE AME
HEQ AE2 JIXE

CENEO WoE MZE
HEST

v‘?r%” OI0IXIE

oHZOol &

MEe Mg, zel oF 2A0l B0IEU

. P2 O[DIX HZOILE 29l ARES HEO

=2E 20

CAdE N HE)IHE Sof AES WAXNSE

HAFBICE.

IS, o A, &Il S92 UH2I0I BHES2
Z3E 02D UCH

OfZel o2, 2HE AHOI AE S22 015K O

0l SO0 M2 M0l EC

OHEC ALZAC HHEEO2 BN AT

-~

on

Rt I — Rl wity D%
Ch.
IAnEﬂOI £xs, 2T

= DISEF & X3 PEIO{ O‘EP

. Otdi2t Sof oH#

OiXio'U

MG A0 220 2 #elokH SHUCH
ACIUIOIE HEs S8 RAELE M0 & 0!
MM UACH

HtCILE DtUld, &8, POP &2 AAXIJt HESGHC
HEALN AN SH2LE D2d6tH, S22
=2 S¥0ol =AU

LS ZIS A8 POP, AIQIE S22 4EZEE

- 103 -




ARE T B BA=) Y vipel tia] LAt AT A

3&;11 JEA =S Ly n |
ar | B0 | oo Qwc
1 wool =22 oo o I N
2. OOt 2XICH x o
3. WYl ot=0l =0t
4. WD WOIUCH.
5. WD} Al &Y, N
|6 WD) AEOI £2E E0p T

VI 2g A58 S8 BAl Biso g Azl e Alzzs FAAl

7. o

foud

5

clsot 210t €t
. &S MOl CHAEICH.

A X
ot O

B

- 104 -

R

(o]
i S




H.ﬂgﬂi%%?ﬂiﬁﬂﬂzﬂE%ﬂiﬂﬂmiﬂiﬂ¢ﬂﬂﬁ.
& &
Quy | 1N =8 qur| R
] oo | 20| o 280
1. BT} =0}
2. BT S20] 2tc).
3. BHCEI oI2H =0t
4. BRSO} o= ARy
X. A5 A58 B¢ BA Baso gs Aste] WS A8 FAA Q.
‘ ''''' T T
Lo | Q%X 2= —
! X
t Sex UACH | oict & Ty
4 Ct
1. N2 2 =9 Hgcs goo
l_ TOHE SIAF ULt o
‘*‘2. N2 2 &9 sgcs ogoa T | N
| 2170l S0Kg 2doic. SR SR N R R
XIL o2 o4 A24c}
1. Aste]l d&er ( ) Al
2. Aste] JEer
\I’ 11/31‘ (2) 0:1
3. Askel Be HiE o ®u] qEFaAer

(U 100RFE vl RE (D) 100%)+9) o) &-2008E1 v a3 20099 o] AF-300% duj

- 105 -




@ 300594007+ m & 400%EA o] 4
. Azt 2 HARELONIAS £8)?
M 109Po=E @ 109G o)d-205Hduigt @) 20uk o} 307t v v
@ 309+ ol A-40vtdm gt B 407k o) 4509 Rl gk ® 50RFH o]
. At 4 H dE AaF3TE

4 ( ) 3]

~J

- o4 RE AT S WA s FAE-

- 106 -



A}

wiv i

A
=
o

uk o
1%

n

o177
A AY AxE

=
=

Mo} ALgatA e of

=

=

[e)

EEA
=2

3} A
HolFEAo} A7 A ARH EHE

o 7Fed Al

i 2

=
=

st asd =5 49

APERU L

5 R g

5]

Al Fa upA" o] FAUA
Al

=z
=

o]

A
£

T
B
o
E

o

1e) 3 uhAbE

oju

=Y

=7 ol Bt

T
=

Ll
1

=

=

A et

ol74 ke of

[e)

Huivh

s

A= ZAL

SR ves 58

(B
j=

e

€

Az

WAl

3

2] 31 48] 2483l 9] doctoral consortiumoll Al A Ao =

4

Huoh

il B

4 74

Hol A A FHSHEAM A Aol &

AL oA &skd FAd HA,

&)
5}

39

o

Tor

o

E

or

ﬁo
o+

Aegu 28 g Fob u

Eay

‘_ﬁo
=]

o~

ol Al ZALE G T

| =
=2

Ll

=

=

[

glol A

Ho
4

ol

- 107 -



4 b4 oW ARG} WAER Ax@Fd FY
=N
|

2 gAeguc aen 422t 3 193

2005. A&
kg 3] &=

- 108 -



	표지
	목차
	초록
	1. 서론
	1.1 연구의 배경
	1.2 연구의 목적
	1.3 연구의 구성

	2. 이론적 배경
	2.1 VMD의 개념구성
	2.2 브랜드 태도형성과정
	2.3 VMD에 의한 브랜드 태도효과과정에 영향을 주는 변인
	2.4 이론적 모형

	3. 연구모형 및 연구가설
	3.1 연구모형
	3.2 연구가설

	4. 연구설계
	4.1 실험 자극물 브랜드 선정을 위한 사전조사
	4.2 실험설계
	4.3 조사대상 및 실험절차

	5. 변인의 조작적 정의
	5.1 변인별 조작적 정의
	5.2 조작검증 및 자료분석 방법
	6.1 실험대상 브랜드의 조작검증 결과
	6.2 측정항목의 평가
	6.3 가설검증


	6. 결과분석
	6.1 실험대상 브랜드의 조작검증 결과
	6.2 측정항목의 평가
	6.3 가설검증

	7. 결론
	7.1 연구결과의 요약
	7.2 연구결과의 시사점
	7.3 연구의 한계점 및 향후 연구과제

	참고문헌



