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Bi=4d% A1 0.863 | 0.158 | 0.196 | 0200 | 0.116 | 0.156
A3 0.799 | 0234 | 0199 | 0.161 | 0213 | 0.199

Basay ?*é 2 0.212 | 0850 | 0.106 | 0.019 | 0162 | 0.171
= %43 0134 | 0835 | 0115 | 0.021 | 0216 | 0219

- 44 0175 | 0.823 | 0.184 | 0.158 | 0215 | 0.132
EY4 0.128 | 0.148 | 0.835 | 0.146 | 0.183% | 0.179

9 EY5 0179 | 0.120 [ 0834 | 0.121 | 0.125 | 0.158
E943 0190 | 0.131 | 0793 | 0184 | 0.207 | 0.201

=5 0155 | 0.065 | 0.107 | 0.875 . 0.060 | 0.104

5 =4 0139 | 0.080 ( 0141 | 0.849 | 0.111 | 0.075
=6 0126 | 0.023 [ 0140 | 0.821 | 0.069 | 0.185

£42 0.102 | 0.220 | 0.146 | 0.084 0.8'@5 0.203

X]%Zz]‘ 41 0191 | 0225 [ 0192 | 0.092 o.§i8 0.169
43 0202 | 0189 [ 0225 | 0.116 [10423 | 0.277

A2 0150 | 0198 | 0133 | 0.138 | 0221 | 0.821

BHE=9X A A1 0127 | 0194 | 0.267.{ 0478 0234 | 0.758
A3 0278 | 10207 [ 0237 | 0158 | 0.216 | 0.704

I 262025252481 | 2449 | 2407 | 2218
A A (%) 14.555 | 28584 | 42.367 | 55971 | 69.343 | 81.666
N2 AFg 0.929 | 0.891 | 0.878 | 0.860 | 0.881 | 0.855
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Sold aolpAe o Ao WA 202 Fal Pzl PANYES PFE
gah AR wEEYRe BAReR PAsked 8% PEEoR

FETAY HAHLHE =EF57] AT Ad=E Hrker] ST UIEo®
GFI(Goodness of Fit Index), AGFI(Adjusted Goodness of Fit Index), NFI( Fit
Index), CFI(Comparative Fit-Index), IFI(Incremental Fit Index), RMSEA(Root
Mean Square Error of Approxiamtation)ol thak =825 At 7|02 319

QM thah BQlA QI RM AN E <F 4-4>9 Pk AYLE AFE B
x*=9865, df=48 « p=0.000, GFI=0.961, ' AGFI=0937, NFI=0.962, CFI=0.90,
RMSEA=0.081= Ve th x* #ke] felstAl v AGFIo] A7) FEA B 2

ol AR, Ul A ARl RS mEdn Qe A0 e

M
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<E 4-4> AW

S5 U FAH 2ARY A

9l 73
Q9 =g S.E. [t-value|p-value| CR AVE
AAR |8 A¥ A%
o] &% 7|1/ 1.000 0.795
AR
oA o] &% 73| 0.950 0.790 [0.061 | 15561 | 0.000 | 0904 | 0.760
=
o] &% 74| 0972 0.811 [0.061 | 15.832| 0.000
o] £ %75 1.000 0.894
2} 7]
ol o] &% 76| 1.046 0937 [0.038]27.470 | 0.000 | 0952 | 0.871
o] & %77 0902 0.821  [0.041 | 22.242 | 0.000
o] £%7]10| 1.000 0.720
o 2
- o] €% 7]11| - 0.962 0.748  0.073]13.235| 0.000. | 0.876 | 0.703
o] &%7]12| 1.178 0.804 | 0.085 | 13.853 | “0.000
ag |°18E7114]  1.000 0.658
H 9l |o] %715 1.126 0773 [0.095| 11914 | 0.000 | 0.839 | 0.637
HE lo)la=717] 0974 0.701  [0.086 | 11.266 | 0.000
A e x*=98.65 df=48, p=0.000, GFI=0.961, AGFI=0.937, NFI=0.962,
CFI1=0.980, RMSEA=0.081

el tig Sald R URAAYE <EASHIAY AFE A5 nyl
x*=217.138, df=120, p=0.000, GFI=0.947AGFI=0.924, NFI=0.958, CFI=0.98I,
Col % kel felshl vehgont,
dete Geos

050140l frol3HRe] 005 olstaln WFEPH L BEY

RMSEA=0.044%= FefRL

Ag s

2
30
rir
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<E 45> WAMFEN B FU98 292y A3

[0l 73 7;;]?—% j,ii?{k S.E. |[t-value|p—value| CR AVE
=93 1.000 | 0.857
=9 EY4 | 1.024 | 0859 |0.050|20410| 0.000 | 0930 | 0.758
EY5 | 0971 | 0.806 |0.051|18919| 0.000
F=4 | 1.000 | 0.820
5 F=5 | 1071 | 0863 |0.060|17.999 | 0.000 | 0918 | 0.745
F=6 | 0952 | 0779 |0.057]16.639| 0.000
. BIA=4A41| 1.000 | 0.908
ax BA=AAZ2| 0998 {0935 |0.033 {30155 | 0.000 | 0962 | 0.706
BA=AA3-0926 | 0870 | 0.036 | 26.069 | 0:000
bac BA=AAL| 1.000 | 0.830
o1 BA=A2| 1.097 | 0810 | 0061 | 17.946 | 0.000 | 0.915 | 0.708
BA=IR3 0995 | 0.806 |0.056 | 17.856 | 0.000
- AZEEZ1| 1.000 | 0.867
2 AZ+EEA2| 1.104 | 0.889 |/0.049 | 22.331 [ 0.000 | 0934 | 0.673
ZAAEA3|] 0893 | 0.788 |0.047 [ 19.004 | 0.000
was Z4 =2 | 1.000 | .0.856
2a% 24 %3 | 0915 | 0853 |0.044|20.837{ .0.000 | 0938 | 0.768
24 %4+ 0914 | 0858 | 0.044 | 20.981 {0.000
A3 ¥2=217.138, df=120, p=0.000, GFI=0.947, AGFI=0.924,
NF1=0.958, CFI1=0.981, RMSEA=0.044
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T AT <E 4653 gov, BAEANY FHAE 5L 9

rSh

dag &
A4 A3 Bye] AT \*=128417, df=50, p=0.000, GFI=0.952, AGFI=0.925,
02 etk BasAe shedEe B

EA=0
A= A4, BRI A, AZd F4, A= hE 2E3kE A Agke] 0.50]%]

3, frol8HEo] 005018 % frolah VT mebd RulsAte] AE S4ny

<E 4-6> BA=ZAY 23 1A 2Q1E4 A

89 | B3k
Q9 =g S.E. |t-value|p-value| CR AVE
A A gk | 8- A3k

ik 1.000 0:652

A 1.108 0.830 | 0.106 | 10.440 | 0.000
2| 1.053 0.786 | 0.100 | 10.481 | 0.000
= 1.324 0.739 | 0.131 | 10.115 | 0.000

0.829 0.696

x*=128.417, df=50, p=0.000, GFI=0.952, AGFI=0.925, NFI=0.964,

4=
CFI=0.978, RMSEA=0.062
s el A2 Fornell and Larcker(1981) 7} #|okgk WS- AL-g-3}o] 259 Tt

o] WL 2lE 7t Ael-FdstkE MM (p=DS 7143 EAE ASdE A
oltt. o5 M A JNEE 7] AL B% AlF FIHGAA T2
H7 1€ EFeA] @oew dEHEAS Jkda #dd o 9k =%
Kline(1998)¢] #gket AAH 7+ 29lE 7te] dadArt Hrop 4 Aoz
el et A o] gl Aoz #ad 4= k.

ofeff <E 4-7>, <& 4-8> 74 Ui 1 ATt ZFeAE UEhde A

ojth. A TS ARte W BF 13 EokekA ol 4 i 3 EEdAd S

l:*
M
o
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<E 4-7> ARG JA{AF € E523

ArgA Z718<1 o 21 =] & deHAA
0(), 386 |
(0.093)
0.531 %5 0.506% % )
(0.084) (0.081)
- 0.489%x % 0,599 07065
B (0:089) (0.095) (0.084)
FEFQA}, ##xp<0.001
<¥ 4-8>/ Uy AHFY FAAS L EF 23
# L= BIE e AZd | nd=
A4 =3 FAE
1
80 43%xx ;
0.072)
0.504%5% | 20,43 7% 3
(0.071) (0.066)
0.629%%% | 0.453%%k | (.555%xx )
(0.069) (0.062) (0.062)
0.548%x% | 0.316%%% | 0.484%xx | 0.664%%% )
(0.065) (0.056) (0.058) (0.058)
0.455%x% | 0.258*%x | 0.505%%* | 0.593%*% | 0.591#%x
(0.076) (0.067) (0.072) (0.069) (0.067)

lo

i

EFEQ A}, wxxl p<0.001
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A4d dFHE AF

PAAZ 9A RG] ARES AT A wid] Avld WAd AT
A3} FRIAF () IS 662.966% AHFE(dDE 384, p=0.0002.2 YEpgT) Ee o
2 A= A5l GFI=0903, AGFI=0.884, NFI=0.921, CFI=0.965, RMSEA=0.042

2 UEhbA dubERl A AR 09¢ wEES AL JAINE AGFIE= 098 HA X

S AFsked Fa7t Qe Aoz sidsle] JMEAES it
<X 4-9> d7EF9 ZP= A
FE AFEA S Am A5 EXEE
Chi~square(x?) Hore 669.169
A ) A8 = (df) MhEhA 388
A% p-value >0.05 0.000
A 7] 24 &%) 5 (GFI) >0.900 0.903
ZALY A T A5 2 2FHRMSEA) <0.05 0.042
=5 T34 3%A 5 (AGFI) >(0.900 0.884
= 3 EF A & A 4 (NFI) >0.900 0.921
A H] 5 & 3 %] 5 (CFI) >0.900 0.965
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A% & 5 9tk BA e SNSE Ageks A 54 2H §7F
-

3
7= BdHE A A O o) B EAwE w] Sld 5 e AT
A2

Baleaprel fodk (o] d&FE mMAIL o, FolE 5%l Felsklth

A2 EF3I 2| g

BAE S.E. ~t-value p-value
. T P B
ARG SEY 0347 0394 0046 7501  0.000 A=
27180 —-E< 0.142 0.163  0.044 3234  0.001 A e
AR F->EQ 0171  0.148  0.082 2.093 0036 A=

=Y-F=F 0415 0435 0053 7870  0.000 2 &
Ed->BA=A4L 0428 0662 0043 9838  0.000 2 &
FTES>BA=RAL 0137 0202 003 3869  0.000 2 &
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A Study on Brand Equity Formation of SNS

-Focused on Mediating Effect of Commitment and Addiction—

Lee, Su Mi

Department of Business Administration
The Graduate School of Pukyong National University

Abstract

The purpose of this study is to analyze how the SNS motivation
factors, commitment and addiction affect the formation of brand equity.
In this study, four SNS motivation factors are identified based on the
extant literature of ‘use and gratification theory .

Structural Equation Model is adopted for empirical analysis. Data is
gathered from the wuniversity students using SNS by survey.
Inappropriate, responses are dropped and 412 sample points are finally
used for empirical analysis. Empirical results are as follows: (1) all of
the four SNS motivation- factors significantly mnfluence on commitment,
(2)  commitment has significant ' effect- on addiction, and both
commitment and addiction affect-significantly on brand equity.

Theoretical implications of this study are as follows: First, it is
suggested indirectly that the role of SNS attributes, especially the
motivation factors are different from those in the online community
context. Second this study shows the importance of the mediate role of
both addiction and commitment in the formation of brand equity while
extant researches have focused only on the commitment.

The practical implication of this study is that not only commitment
but addiction factor is needed to include in the formation and executing

marketing strategies and programs using SNS.
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